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New Lawsuits 
Keep Broiler 
Battle Sizzling 


New York, Oct. 28—Charges 
and counter-charges on the legal 
front, plus an unexpected flank 
attack, may stall the holiday sales 
drive which Peerless Electric Inc., 
manufacturer of Broil-Quik ro- 
tisseries, had launched to carry it 
beyond its 1954 sales objective of 


$14,000,000. 


The unexpected flank attack is 


*a court order that the company 
*-must change its corporate name. 


As previously reported (AA, 


“Oct. 4) Peerless had started a hol- 


iday drive to capture the rotis- 
series market with its new Broil- 
Quik Super Chef broiler. Its com- 
petitor, Jay Broiler Co. was about 
to introduce its Roto-Broil Capri. 
Peerless sent a letter to the trade 
declaring the Capri rotisserie “a 
most flagrant imitation” of its 
Broil-Quik Super Chef. 

So Jay Broiler filed a $5,000,- 
000 trade libel suit against Peer- 
less. 

On Oct. 13, Peerless filed a 
counter claim denying the allega- 
tions and in addition, on Oct. 25, 
filed an action against Jay for 
$100,000 damages charging unfair 
competition. 


# In the meantime, on Oct. 22, 
Peerless Electric Co., of Warren, 
O., manufacturer of electric fans, 
blowers and similar equipment, 
had secured a judgment in the 
(Continued on Page 72) 


Electric Shaver Ad 
Battle Looms as Two 
Challenge Oldtimers 


NEw York, Oct. 28—Sharpening 
competition should make for a 
bristling battle-of-the-brands in 
the $1060,000,000 electric shaver 
fieid next year. 

The big three—Schick, Reming- 
ton and Sunbeam—may be ex- 
pected to boost their promotion 
budgets to combat one, and pos- 
sibly two, newcomers to the field. 
The first of these is Ronson Corp., 
whizh last week took a b&w page 
in Life to announce an “entirely 
new kind of shaver with a micro- 
thin head two and a half times 
thinner than a razor blade.” The 
second is Bulova Watch Co. which 
is reported readying an electric 
shaver, though the company today 
told AA it had “no comment to 
make in any direction” about the 
report. 

Schick, which already has an ad 
budget of perhaps $3,000,000, might 
be presumed to be getting ready 
for battle on the strength of its 
move to Kenyon & Eckhardt this 
week after i4 years with Kudner. 
Biggest single Schick expenditure 
is “The Jackie Gleason Show.” 


= Remington lists a _ $2,300,000 
budget, including $1,500,000 for tv, 
$400,000 for magazines, $200,000 
for newspapers and $200,000 for 
“miscellaneous.” Young & Rubicam 
handles Remington’s tv (alternate 
weeks on both “What’s My Line” 
and “Masquerade Party”) while 
|Leeford Advertising Agency has 
|the rest of the account. 


| (Continued on Page 69) 


New York, Oct. 28—John Orr 
Young, star witness in the idea 
“piracy” suit trial brought by Ed- 
ward H. Markison against Lever 
Bros., told AA this week that he 
wants to clarify some of the points 
he made in his testimony during 
the trial last week (AA, Oct. 25). 

Mr. Young was the principal 
witness for Mr. Markison in the 


Justice Department's 


Investigation of Ad 


Business Hits Snag 


WASHINGTON, Oct. 29—Anti-trust 
Chief Stanley Barnes said today 
that the government’s investiga- 
tion of the advertising business 
has run into a difficulty which 
may force the department to ask 
the assistance of a grand jury. 

Judge Barnes told the National 


Conference of Business Paper Edi- | 


tors that most associations con- 


the investigation began last Janu- 
ary have been cooperative, but 
that one association in the Midwest 
is refusing to cooperate. 

He said the investigation is 
completed “in part.” He _ indi- 
cated that a shortage of staff at 
the department has delayed prog- 
ress of the investigation. 


a - 
‘John Orr Young Wants to ‘Clarify’ 
‘Testimony in Lever-Markison Case 


| four-day case, which was dismissed 


jin New York Supreme Court last) 


week by Judge Henry Clay Green- 
berg on the grounds that the 
plaintiff had failed to demonstrate 
the originality or novelty of his 
idea. 

Mr. Young may get the oppor- 
tunity to clarify, ‘on the record,” 
his testimony if Judge Greenberg 
grants an appeal for a new trial, 
now under advisement. 

Mr. Young said he wanted to 
elaborate on his statement that an 


vested in the idea. 


= “In the first place,” he ex- 
plained, “all too many advertising 
ideas are of such _§ superficial 
character that they are not worth 
one-half of 1% of the money 


dynamic idea in behalf of a thor- 
oughly good product, backed by 


12% of the money spent on it 


|during, say, its first year or half- 


‘year of advertising. 


The defense attorney (Walter 

Hampton for Lever Bros.) skill- 

fully saw to it that I had no op- 
(Continued on Page 4) 


Grand Exhibition 


Attentio 


Lovers of Gent Consorts 
MIGHT -MINODED SISTERS, 
Pond Grandpas, (hild- Spoiling Grandmas, 
WHTDEW HUNTS COHLEONS BRCLES 
SRPECTANT MERCED cad ol mcttont detemenen of eae or mee 

= - _—_—- 


If you have been waiting 
for the appearance of a 


Really New 


wart NO HORS 
The intensely exciting, soul-stirringly 


*TODAY® NEW * TODAY® 
Ghevrolet 


@WwitHOUT A DOUBT THE NEWE 
CHEVROLETS GREATEST 


ST NEW CAR EVER 
HANGE SINCE 191) 


BUILT 


- 


ANTIQUE— 

rolet Dealers picked out circus 

type for their newspaper ad an- 

nouncing arrival of 55 models and 

the car’s “greatest change since 
1911.” 


Supreme Court 
Stand Cheered 
by Fair Traders 


New York, Oct. 26—Fair trade 
supporters were all smiles this 
week. 

The reason for the smiles was 
yesterday’s refusal by the U.S. Su- 
preme Court to review four cases 
which upheld the fair trade laws 
of New York and New Jersey. 

Last fall the court refused to 
hear an attack which Schweggman 
Brothers, New Orleans, had 
‘launched on the McGuire Fair 
| Trade Law. With today’s actions, 
the court has apparently served 
notice that it will not consider any 
effort to interfere with fair trade 
enforcement. 


ufacturers a clear right to fix and 

control the retail prices at which 

their products are sold. Only three 
(Continued on Page 69) 


Motorola, R&R Will Part at Year's 
End; Agencies Being Interviewed 


Elna, Necchi End Up 
in Grey's Backyard 


Instead of at Biow’s 


NEw York, Oct. 28—The first 
change in the script entitled the 
“Orderly Dissolution of Cecil & 
Presbrey” appeared today, when 
the accounts of Necchi and Elna 
sewing machines, heretofore sup- 
posed to be securely consigned to 
Biow Co. with ex-C&P V.P. J. D. 
Tarcher, were switched to Grey 
Advertising Agency, effective Nov. 
15. 

Grey was playing the C&P mer- 
ry-go-round hard. It had already 
added C&P V.P. Sam Dalsimer and 
his pieces of the Block Drug Co. 
account, and indications were that 
Grey might well wind up with 
other C&P business. 


= Elsewhere on the C&P front: 

International Business Machines 
was still screening agencies, and 
while some were being seen for 
the second time, it was depicted as 
a fortnight before final decision. 

Cunard Steamship Co. was 
winnowing the returns on its ques- 
tionnaire. 

Philip Morris & Co. was still 
seeing agencies on the Marlboro 
account. 


CuIcaGo, Oct. 28—Motorola Inc. 
and Ruthrauff & Ryan have sev- 
ered their five-year advertising re- 
lationship effective the end of 
this year. 

At the same time, officials of 
the radio-tv manufacturer an- 
nounced that a successor to R&R 
will not be made public for “a few 
weeks.” The billable part of the 
account is believed to amount to 
between $1,500,000 and $2,000,000 
for 1954, though total ad and sales 
promotion for Motorola is esti- 
mated at more than $8,000,000. 

The decision by Motorola came 
after a series of agency-client con- 
ferences, in an atmosphere of quiet 
study markedly different from that 
of the company’s last agency shift 
two-and-a-half years ago. 

At that time (AA, May 26, ’52), 
Motorola chose R&R to handle its 
entire account after a widely- 
publicized four-month series of 
speculative presentations in which 
more than 23 agencies made bids, 
while others denounced the whole 
proceedings as “unethical.” Before 
it won out that time, R&R had held 
the radio and tv part of the ac- 
count for over two years. 

This time, AA learned Motorola 
has already narrowed the field of 
prospects to a few agencies (var- 
iously estimated at from three to 
six), and is now at work inter- 
viewing them for final selection. 


FCC Votes to Approve $12,500,000 Deal 
Making Storer First to Own Six TV Stations 


WASHINGTON, Oct. 27—The 
Storer Broadcasting Co. became 
the first organization to operate 
more than five tv stations, as the 
Federal Communications Commis- 
sion today approved a series of 
transactions stemming from Stor- 
er’s purchase of Empire Coil Co. 

The entire series of transactions 


In effect, the decision gives man- | involved about $12,500,000, in- 


cluding $8,500,000 which Storer 
paid for WXEL, Channel 8, Cleve- 
land; KPTV, Channel 27, Port- 
land, and other Empire properties. 


Last Minute News Flashes 
McCann Gets Two More Mennen Products 


New York, Oct. 29—McCann-Erickson, running one of the hottest 
advertising idea is worth between | new-business streaks in the agency business, has been named to han- 
6% and 12% of the money in-/| dle the shaving cream and brushless shaving cream accounts of Men- 


‘nen Co., previously handled by Kenyon & Eckhardt, effective Jan. 1. 
/McCann also gets Mennen’s Foam Shave and Aftashave on that date. 
J. Frank Gilday, v.p. and radio-tv director of Cecil & Presbrey, will 


join McCann-Erickson Nov. 15. 


| 


K&E Resigning National Brewing 


| New York, Oct. 29—Kenyon & Eckhardt will no longer service Na- 


| 
} 


spent on them. Whereas a really | tional Brewing Co., Baltimore, after next February. National ranked 
24th among the 25 leading brewers in 1953, with sales of 850,000 bar- 


| Tels. Recently it acquired Altes Brewing Co., Detroit. Executives at 
‘well organized and strong sales | the brewery in Baltimore refused to comment on K&E’s resignation of 
tacted by the department since|support, could be worth 6% to, the account or to say anything about appointment of a new agency. 


Foote Bros. Returns to Buchen 


CuHIcaAGo, Oct. 29—Foote Bros. Gear & Machine Co., Chicago, whose 
“What was an idea like ‘LSMFT 2gency for fourteen years prior to last January was the Buchen Co., 
_..Means Fine Tobacco’ worth? | has announced appointment of that agency to replace Waldie & Briggs, 


effective immediately. Manufacturers of precision gears for industrial 
and aviation use, the company is a large user of industrial, aviation 


and general business publications. 


(Additional News Flashes on Page 73) 


Since the FCC limits licensees to 
a maximum of five v.h.f. stations, 
Storer had to dispose of its San 
Antonio tv outlet (KGBS-TV) in 
order to acquire WXEL. 

Approval of the transactions 
without hearings was_ sharply 
criticized by FCC Commissioner 
Robert Bartley, who pointed out 
that the changes affect advertisers 
and listeners in markets having 
more than 9% of all tv sets. 


® As a result of the deals ap- 
proved by FCC today, Storer now 
operates v.h.f. outlets in Atlanta 
(WAGA-TV), Detroit (WJBK- 
TV), Toledo (WSPD-TV), Cleve- 
land (WXEL), and Birmingham 
(WBRC-TV), and a u.h.f. in Port- 
land (KPTV-TV). 

It has standard and fm radio 
stations with its Atlanta, Detroit 
and Toledo tv’s, and has applica- 
tions pending for the purchase of 
radio stations WJW and WJW-FM 
to accompany its newly-acquired 
Cleveland tv. Storer also has 
standard and fm stations in Miami 
(WGBS) and Wheeling (WWVA) 
and a standard station with its 
Birmingham tv. 

Storer’s San Antonio tv and 
standard stations were sold to the 
San Antonio Express for $3,500,- 
000. At the same time the Express 
sold stations KTSA and KTSA- 
FM, San Antonio, to O. R. Mitch- 
ell, a local automobile dealer, for 
$175,000. 

In his dissent, Commissioner 
Bartley said: “I believe that as a 


(Continued on Page 72) 
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Main Corner at Polk City. ..120,000-square-foot ‘Country Store’ 


Polk Bros.—Discount 
House or Supermarket? 


No. 1 U. S. Discounter 
Is Also Top National 
Brands Merchandiser 


Cuicaco, Oct. 27—One of the 
signs of economic recovery with 
which business page commenta- 
tors have been reassuring them- 
selves across the country is the 
large—and increasing—amount of 
consumer savings now in the na- 
tion’s banks. 

But there is one latter-day re- 
tail tycoon to whom this golden 
hoard is a personal affront and a 
black mark on the fair page of 
American retailing. He is Sol 
Polk, daring young man in com- 
mand of one of the most remark- 
able discount trapezes in Ameri- 
can retailing—Polk Bros. 

Sol Polk uses the consumer-sav- 
ings club to chasten not only the 
retail business but the whole U.S. 


distribution system. ‘“There’s no 
greater insult to the advertising 
industry,” he exclaims, “than the 
amount of money in American 
banks today.” 


a At 37 years of age, Polk is al- 
ready in a position to call the 
marketing trade to account. Like 
Sears, Roebuck before him, and 
the Macys, Wanamakers’ and 
Fields before them, he found a 
big hole in the U. S. distribution 
structure, and crashed through in- 
to the upper strata of retailing. 

His formula: supermarket sell- 
ing as applied to national-brand 
hard goods (some people just say 
“discounting’’). 

Last week, Polk and his col- 
leagues took time off from their 
|85-hour week to celebrate their 
|20th year of successful assault on 
the consumer savings of this re- 
gion. At the same time, they in- 

(Continued on Page 56) 
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General Mills 
Adds Institutional 
Products Division 


MINNEAPOLIS, Oct. 27—General 
Mills has formed an institutional 
products division to market its 
products in the hotel, restaurant 
and institutional field. 

Through the new division the 
company will sell a complete line 
of prepared baking mixes, break- 
fast cereals and other General 
Mills items. 

Charles H. Bell, General Mills 
president, said the company also 
plans to develop other grain food 
products specifically for large- 
volume users. 

Launching of a market develop- 
ment program in the eastern US., 
spearheaded by special emphasis 
on products tailored for hotels, 
restaurants and institutions, will 
be the new division’s first task. 


= Production facilities for the di- 
vision will be at General Mills’ 
new packaged foods plant in 
Toledo. 

The institutional products divi- 
sion will be the eighth division in 
the company’s domestic operating 
organization. The others are the 
grocery products, flour, feed, spe- 
cial commodities, chemical, me- 
chanical and O-Cel-O divisions. 
General Mills also has a Canadian 
subsidiary marketing grocery 
items. 

Mr. Bell announced that Ralph 
E. Gaylord, director of products 
control, will be general manager 
of the institutional division. He 
. Will be responsible to Walter R. 
Berry, v.p. and administrator of 
the division. 

Merchandising and advertising 
plans for the new division will be 
announced later, the company 
said, but it announced that Knox 


Reeves Advertising, Minneapolis, 
will handle the account. 


= Packaging for the new line has 
been prepared. It features a red 
diamond pattern on a white back- 
ground and carries the General 
Mills name in large white letters 
on a red background. Cereals are 
packed in individual plastic bags. 

Some 30 products will be mar- 
|keted by the new division, in- 
cluding nine cake mixes, two en- 
riched yeast-raised mixes for rolls 
and pastries, homogenized pie 
crust mix, four cereals (Wheaties, 
Kix, Jets and Cheerios), mono- 
sodium glutamate, which “sparks” 
the flavor of foods, and cellulose 
sponges. 

Mr. Bell said that in presenting 
the new line of products for the 
expanding eat-away-from-home 
market, General Mills recognizes 
the institutional trade’s need for 
specific products which provide 
space-saving storage, easy and 
fast preparation and portion and 
cost control, along with appetite 
appeal and uniform high quality. 


ABP Membership Hits Peak 
With the admission to member- 
ship of Cotton Trade Journal, 
Memphis, Associated Business 
Publications, New York, has 
achieved a new record total mem- 
bership of 155 publications. 


Howrey Says FTC 
Too Hard in Price 


Discrimination Cases 


WASHINGTON, Oct. 27—Federal 


Robinson-Patman anti-discrimi- 
nation laws. 

In a separate concurring opin- 
ion commenting on the commis- 
sion’s recent dismissal of a price 
discrimination complaint against 
Sylvania Electric Products Corp., 
Boston, he contended that FTC’s 
inflexibility has made it almost 
impossible for business men to 
prove that a quantity discount 
plan is justified by savings in 
manufacturing and sales costs. 


= The commission dropped the 
Sylvania complaint three weeks 
ago, after Sylvania said it used 
a “weighted average” to prove 
that quantity discounts which it 
gave Philco actually represented 
savings which result from big- 
volume selling. 

Chairman Howrey’s statement 
today said FTC in the past has 
required detailed showings of in- 
dividual distribution costs. Some- 
times this has meant carrying the 
analysis to the point of measuring 
separate items of expense by vari- 
ances in mileage, time spent in 
travel or the number of typed 
lines per invoice. 


= Instead of a rigid mechanical 
interpretation of the statute, he 
said, the. commission should abide 
by a “rule of reason” and accept 
defenses which show that a dis- 
count is “reasonably related” to 
cost differences. 

He said the commission should 
be mindful of the real intent of 
the law—‘“to preserve for the con- 
sumer and public the benefits of 
efficient market methods, while at 
the same time protecting small 
buyers from ‘unearned discounts’ 
not related to savings in serving 
large buyers.” 


Trade Commission chairman Ed-| 
ward F. Howrey challenged his} 
colleagues today “to go back to} 
first principles” in applying the| 
cost justification provision of the! 


Advertising Age, November 1, 1954 


'Truckers Go into 
High Gear with ‘55 
‘PR and Ad Programs 


New York, Oct. 29—The first 
year’s operations of the ATA Foun- 
|dation, special public relations 
| subsidiary of American Trucking 
Assns., have been adjudged an out- 
| standing success, and all eight 
| suppliers concerned with its 1953- 
54 program have pledged renewed 
support for the coming year. 

Under the foundation plan (AA, 
Oct. 26, 53), hundreds of thou- 
sands of dollars are allocated by 
suppliers interested in the welfare 
of the trucking industry, and are 
spent by them on advertising car- 
rying their own copy and artwork 
style, but with joint logotypes of 
the sponsoring supplier, the Amer- 
ican Trucking Assns., and the 
ATA Foundation. Each ad_ is 
cleared by a committee of the 
foundation before running. 

A meeting of the foundation’s 
trustees was held yesterday morn- 
ing in connection with the week- 
long 21st annual convention of the 
American Trucking Assns., which 
comes to a close today. It is un- 
derstood that plans were discussed 
for announcement in the near fu- 

(Continued on Page 63) 


This Hathaway shirt is making history 
Moko: ie hoe Kile ie 


Ad Sells, 
But Shirts Don't, 
Writer Complains 


New York, Oct. 26—Cory for a 
recent Hathaway shirt ad (‘This 
Hathaway shirt is making his- 
tory,” The New Yorker, Oct. 2) 
described the shirt in stirring 


phrases—: 
(1) “Tough, handsome Kennebec oe 9 
flannel,” (2) “sculptured  ele- SIPP IN 


gance”’ in the cut, (3) “luxurious- 
ly suave” in appearance. 

But the Ogilvy, Benson & Mather 
copywriter failed to list a fourth 
history-making characteristic of 
this elegantly striped creation: 
it is about as elusive as St. Elmo’s 
fire, or the great auk. Witness to 
the existence of this characteristic 
is James S. Jensen, export sales 
manager of the Buran Equipment 
Co., Oakland, Cal., who writes AA 
to tell of the problem in which 
the ad involved him. 

“The inclosed ad,” [see cut] he 
says acidly, “is certainly the truest 
ad I have read to date.” 


WHISKY 


AND THE 


ws Mr. Jensen, who finds it “easier 
to buy the eye patch than to buy 
(Continued on Page 6) 


FAST WORK—On Oct. 15 executives 
of Jack Daniel Distillery approved 


Cuicaco, Oct. 26—Tire dealers 
have been asked to okay a $100,- 
000 promotion to boost sales of re- 
capped tires next year. 

The proposal was outlined here 
today at the 34th annual conven- 
tion of the National Assn. of In- 
dependent Tire Dealers. The asso- 
ciation plans to finance the ad pro- 
gram by $100 contributions from 
members plus donations by sup- 
pliers of recapping material and 
equipment. 

Bozell & Jacobs is scheduled to 
handle the campaign from its 
Washington office. If the first 
phase of the drive is successful 
next year, a $300,000 effort will 
be the goal for the succeeding year. 


@ Magazine spac: and merchan- 
dising aids are th: backbone of the 
proposed campais:. About a third 


of the $100,000 | s been pledged, 


INSTITUTIONAL LINE—General Mills 
new institutional division in these newly designed packages. 


will market the products of its 


Independent Dealers Asked to Approve 
$100,000 Campaign for Recapped Tires 


the layout for this newspaper page, 
to merchandise a feature article in 
the November issue of True to ap- 
pear Oct. 18. On Oct. 19, the plates 
were enroute to 12 newspapers in 


agency spokesmen said. This is : ae 
eight cities. 


what is planned for the “ITD [In- 
dependent Tire Dealer] Recap” 
promotion: 

1. Four partial pages in Coun- 
try Gentleman, Farm Journal, Look 
and The Saturday Evening Post. 

2. Identifying ITD window de- 
cals. 

3. Ad mats for local tie-ins. 

4. Local publicity and promo- 
tional material. 

5. A merchandising kit of ad 
blowups, reprints, counter dis- 
plays, easel display and banners. 

6. Jumbo post cards (1,000 per 
dealer) for local mail campaigns. 


‘True’ Story About 
Distillery Becomes 
Merchandising Aid 


NEw York, Oct. 26—Jack Dan- 
iel Distillery, Lynchburg, Tenn., 
is using full pages in 12 newspa- 
pers in eight cities to merchandise 
the feature article on Jack Dan- 
iel’s whisky appearing in the Nov- 
ember issue of True. 

Since the issue appeared last 
week, every effort has been made 
to process the ads as early as 
possible, in order to get the maxi- 
mum value from the special pro- 
motion. On Oct. 15, officers of the 
distillery had approved the lay- 
out its agency, Gardner Advertis- 
ing Co., had made for page news- 
paper ads. 

On Oct. 18,. David P. Ferriss, 
Gardner v.p., obtained approval 
from the alcohol and tobacco tax 
division of the Treasury Depart- 
ment and from True. The next 
evening plates were en route to 
newspapers in Dallas, Houston, 
Los Angeles, Miami, New Orleans, 
San Antonio, San Francisco, and 
Washington. The first ads ap- 
peared Oct. 22 and the final ones 
will appear Nov. 2. 

Newspapers extended merchan- 
dising support, and all Jack 
Daniel representatives and dis- 
tributors were notified by wire to 
capitalize on point of sale pro- 
motion. 


s Explaining the national ad pro- 
gram, Henry Obermeyer, Bozell & 
Jacobs v.p., pointed out that in 
1951 the number of recap tires in 
use had doubled since 1947-°48. 
Sales increased to $350,000,000. 
“The time will come,” he pre- 
dicted, “when it will be as un- 
thinkable to throw away a good 
tire just because the tread has 
worn to skid depth as it is now to 
throw away your television set 
when a tube has blown.” 
Acceptance of recapped passen- 
ger car tires (recaps are firmly 
entrenched in truck operation) has 
increased because of improved re- 
capping methods, stronger tire 
construction and favorable word- 
of-mouth publicity, he said. He 
added that at the same time rising 
tire prices encouraged moderate- 
income motorists to try recaps. 
Mr. Obermeyer declared that 
low-quality new tires are the 
(Continued on Page 79) 
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Clients Cash 
‘Invested, Not 
‘Spent’ by Agency 


“Getting and spending, we lay 
waste our powers,” 
But “investing’—it can make the 
whole world ours! 

CHICAGO, Oct. 28—To make more 
pointed his view that advertising 
men and women should refer to 
what they do with clients’ money 
as “investing,” rather than 
“spending,” an agency head here 
has instituted payment of fines 
by employes caught using the 
wrong word. 

A. C. Naeckel, president of L. W. 
Ramsey Co., Chicago and Daven- 
port, Ia., explained his program to 
ADVERTISING AGE this week: 

“In these times, when advertis- 
ing managers and agencies alike 
are trying so hard to get the most 
mileage out of every dollar in ad- 
vertising appropriations, let’s not 
be derogatory to these appropria- 
tions,” he said. 

[The Merriam-Webster un- 
abridged dictionary says that to 
invest is “to lay out (money or 
capital) in business with the view 
of obtaining an income or prof- 
it’; while to spend is “to con- 
sume by using.’’] 


s “It has long irked me to hear 
advertising men _ speak about 
‘spending’ a client’s money on ad- 
vertising ... when funds wisely al- 
located are a client’s best invest- 
ment for tomorrow as well as 
today.” 

He believes that if the advertis- 
ing profession adopted “invest” 
and banished “spend” from its 
vocabulary, the agency business 
and advertising would benefit. 

“In time, perhaps, advertising 
men would no longer, even joking- 
ly, be referred to as ‘hucksters.’ 
Why shouldn’t some people call 
the advertising profession a 
‘racket’ when so many admen and 


their business publications con-| 


tinue to talk about ‘spending’ huge 
sums of money?” he asked. 

Mr. Naeckel has started the ball 
rolling in his own agency with the 
fine imposed on employes who slip 
up. The money will go into an of- 
fice pot, which at the end of the 
year will be given with a $50 Sav- 
ings Bond to the employe giving 
the best suggestion for improving 
Ramsey’s service to clients. 


Gladden Joins Film Producer 

George S. Gladden has resigned 
as head of the motion picture and 
film tv department of J. Walter 
Thompson Co. after 14 years to 
join Academy Pictures, New York, 


MacNeal 


years of RCA advertising in the 


Hibbs, editor 


Folsom 


| 


Hibbs 


FIRST FIFTY-Frank M. Folsom, president of Radio Corporation of 
America, spoke at a luncheon in New York, commemorating 50 


Saturday Evening Post. Shown 


with Mr. Folsom are Robert E. MacNeal, president of Curtis Pub- 
lishing Co., who presented a Golden Anniversary plaque, and Ben 


of the Post. 


Deepfreeze to Spend 
$2,500,000 on Home 
Appliance Drive 


NortH CuHicaGo, ILL., Oct. 28— 
Deepfreeze Appliance division of 
Motor Products Corp. will spend 
about $2,500,000 to advertise its 
refrigerators and freezers next 
year. 

Most of the money will go into 
magazine color spreads and pages. 
Radio-tv sports and co-op news- 
paper ads also are planned. Roche, 
Williams & Cleary, Chicago, is the 
agency. 

Publications with predominantly 
urban and suburban circulations 
will get insertions emphasizing 
Deepfreeze’s new _ refrigerator- 
freezer. Rural and small town 
magazine ads will concentrate on 


freezers. 


s A spread in the April issue of 
House & Garden will contain deal- 
er listings for major cities. Also on 
the magazine schedule are Amer- 
ican Home, Better Farming, Better 
Homes & Gardens, Capper’s Farm- 
er, Farm Journal, Farm & Ranch, 
Good Housekeeping, McCall’s, Pro- 
gressive Farmer, The Saturday 
Evening Post, Successful Farming, 
Sunset Magazine and Town Jour- 
nal, 

Canadian publications included 
are Canadian Homes & Gardens, 
Le Samedi, Maclean’s Magazine, 
Star Weekly and Reader’s Digest. 


commercial film producer, in an 


administrative capacity. JWT will 


not name a replacement at this 
time. 


|and 8,000 in Canada. 


In November an eight-page, full- 
color folder describing the line will 
‘be mailed to 75,000 U.S. dealers 
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NO PRIVATE LABELS—Unusual spread 


stressing why Mick-or-Mack, which operates eight supermarkets 
in the area, and also licenses 40 or 50 independents, handles no 
private labels of any kind, 


in the Roanoke, Va., World-News, 


Small Brewers 
Will Be Squeezed, 
Says A. E. Fein 


NEw York, Oct. 25—“Within ten 
years ten companies will control 
approximately 70% of the beer 
volume in the United States.” 

This prediction was made here 
today by A. Edwin Fein, managing 
director of the Research Co. of 
America and editor of the annual 
Brewing Industry Survey, ina talk 
before the annual convention of 
the New York State Wholesale 
Beer Distributors Assn. 

“It is inevitable that more and 
more small producers will go ‘the 
way of all flesh,’” Mr. Fein said. 
“Inadequate managements, higher 
production and operating costs, in- 
ability to provide adequate bud- 
gets for advertising and promotion, 
the squeeze between product cost 
and selling price and deteriorating 
price schedules—all contribute to 
a dark outlook for small brewers, 
and for some of the larger ones. 

“In recent weeks,” Mr. Fein re- 
called, “we have seen the disap- 
pearance from the marketing scene 
of such companies as Griesedieck- 
Western, Adam Scheidt, Altes 
(with a 1953 combined sales vol- 
ume of 2,305,000 barrels) and 
others. You will witness a pro- 
gressive step-up in this pattern. 


# “An industry leader and an in- 
vestment banker report that ap- 
proximately 200 brewing proper- 
ties are available for purchase. 
You have probably heard grape- 
vine rumors about specific situa- 
tions.” 

Some important merger situa- 
tions are currently pending, Mr. 
Fein said, but he pointed out that 
his organization, as a professional 
marketing consultant, cannot dis- 
close confidential information. | 

The big shipping brewers, he) 
said, are opening more branches | 
staffed by their distributing ex-| 
ecutives, who are in intimate touch | 
with their respective managements | 
on policies and objectives. 

“You have seen a new type of. 
‘ocean wave’ sweeping the Pacific | 
Coast,” Mr. Fein said, “with new 


plants built by Budweiser and Benedict resents the noise, but not | Otherwise, is 


2,145,362 Readers, 90% Renewals... 


High Standards for Ads, Special 


Early Critics Doubted 
a Geography Magazine 
Would Ever Be Popular 


By John Crichton 

WASHINGTON, Oct. 27—The Na- 
tional Geographic Magazine is a 
strange publication. 

When it was conceived, knowl- 
edgeable magazine publishers said 
it would be impossible for a peri- 
odical devoted to geography to 
succeed. 

They were wrong. The monthly 
has operated for 67 years (44 of 
them with the same yellow cover) 


Agency, Client Not 
‘Employer’ in Radio 
Package Show: NLRB 


WASHINGTON, Oct. 27—The Na- 
tional Labor Relations Board held 
today that the advertising agency 
and advertiser can’t be consid- 
ered to be the employer of talent 
in a package show produced by 
a broadcasting station. 

The decision rounds out a se- 
ries of cases, each involving a 
different set of circumstances, 
which have enabled the board to 
define conditions determining 
whether sponsors, agencies or sta- 
tions are “employers” of radio 
talent. 

NLRB has ruled that the role of 
employer depends on the actual 
function performed by various 
parties involved in the production 
and presentation of the program 
(AA, March 15). 


s In two cases last spring it held 
the agency to be the employer be- 
cause the agency hired and paid 
the talent, bought time, wrote 
scripts and monitored the pro- 
grams. 

When the agencies protested 
they acted merely as the agent 
of the client, the board said the 
fact that the client reserved the 
right of final approval of talent, 
stations and program ideas was 
merely “incidental” and did not 
relieve agencies of their ‘“employ- 
er” status. 

In a third case released last 
spring, the agency and client were 
both relieved of responsibility be- 
cause they were merely buying a 
package show from an independ- 
ent producer. 

Today’s case excused the agen- 
cy from responsibility because its 

(Continued on Page 74) 


= | Housewares 


oe, ’ 


‘ 
. 
4 - 


DARN TOOTIN’—Six-year-old Gail 


Reader Services Mark ‘Geographic’ 


‘and has some 2,145,362 subscrib- 
‘ers. They are a faithful lot, for re- 
newals maintain a 90% rate. 

So far as is known, Geographic 
has never published a picture of 
Marilyn Monroe; it substitutes car- 
tography for cartoons. And the rig- 
ors of field selling or of newsstand 
returns are unknown to it. 


s National Geographic pioneered 
the use of 35mm photography in 
illustration work, particularly 
four-color illustration, and a typi- 
cal issue may carry 80 pages of 
color photography. 

It has been in the hands of one 
printer (Judd & Detweiler) since 
1889 and Beck Engraving Co. has 
made all its engravings since 1910. 
It is printed practically continu- 
ously on 12 Cottrell five-color 
sheet-fed presses, of which 11 are 
in operation while one stands by 
for repair and overhaul. On the 
average, it takes around 28 days 
of presstime to produce the Geo- 
graphic, and the result is a custom 
job, with reproduction which is 
generally acclaimed by profession- 
als in the graphic arts. 

To understand the National Ge- 
ographic, one must understand 
something of its parent, the Na- 
tional Geographic Society, and also 
something of the history of the 
Bell, Grosvenor and La Gorce 
families, since all are intertwined 
with the growth of the solemn lit- 
tle wonder. 


= The National Geographic Soci- 
ety was organized in 1888. Its first 
president was Dr. Gardiner G. 
Hubbard, and it had 165 members. 
In 1889 the magazine was 


(Continued on Page 64) 


Masters Inc. Head 
Says Fair Trade 
Is ‘Price Fixing’ 

PHILADELPHIA, Oct. 26—Blast- 
ing “fair trade” as a disguise for 
price fixing, Stephen Masters, 
president of Masters Inc., dis- 
count house chain, operating in 
New York, Washington and Flor- 
ida, declared here last week that 
the high prices demanded by ad- 
vocates of fair trade can develop 
into a greater threat to our econ- 
omy than the danger of com- 
munism. 

Speaking before a forum on 
“fair trade vs. the discount house” 
|sponsored by the Philadelphia 
Club, Mr. Masters 
criticized price fixing “no matter 
|how glamorously it is presented 
‘to the public in the disguise of 
‘fair trade.’ ” 
| The “wild, reckless, hysterical 
‘outbursts made against Masters 
are completely false and mislead- 
|ing,” he declared, “when exam- 
ined in the light of the contribu- 
tion Masters, and other reputable 


discount houses, have made to 
the buying public. 


= “The public sees little justifi- 
cation for paying full list on a 
\growing number of overpriced, 
| overmargined, underserviced 
lines,” Mr. Masters said. “The 
‘alert retailer, discount house or 
amply rewarded 


Schlitz, old plants converted or! the idea behind the tooting of R.C.| When he gives to his customers 


modernized by Pabst, Hamm, Fal- | 
staff, Liebmann and others. | 


“Elsewhere, Carling is now 
breaking ground at Natick, Mass., 


Connell, Norge sales v.p. For 


Christmas a $50.04 package of | 


toys, shown here, is offered with 


‘the substantial savings that are 
|'brought about by efficient, eco- 
/nomical selling costs.” 

(The Toastmaster products divi- 


and another eastern brewer has every purchase of a Norge major | sion of McGraw Electric Co., El- 


(Continued on Page 75) 


appliance. 


(Continued on Page 71) 
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John Orr Young Wants to ‘Clarify’ 
Testimony in Lever-Markison Case 


(Continued from Page 1) 
portunity to bring out such points 
in my testimony.” | 

Secondly, Mr. Young said he 
also wanted to make clear that he | 
thought—and tried to tell the 
court—that a _ testimonial from 
U.S. Testing Co. is not in the same 
category as, and is worth more 
than, a seal of approval from 
Good Housekeeping or Parents’ 
Magazine. 


| printed media ads carried a “test- 


# Finally, Mr. Young emphasized 
that he did not claim to be the, 
“man who had built Young & 
Rubicam from a small agency to 
the second largest in the world.” | 

He said he could say only “that 


I am co-founder of Young & Ru-| 


ous agency before my retirement 


time it has grown to be either the 
second largest or third largest 
among advertising agencies.” 


from the business, since which 


= Mr. Markison, an elderly Chi- 
cago resident, claims that Lever 
used his idea in its 1951 Rinso 
campaign. This campaign pro- 
moted Rinso as especially good 
for washing in hard water, and 


ed and approved” seal from U.S. 
Testing Co. Inc. 
The idea which Mr. Markison 


vl. ANE Te cone CRS Bs ed 
+ iid SSS Setae he be 


| judge this morning to ask for the 
new trial. Judge Greenberg ex- 
pects to rule on the appeal early 
‘next week. 


NIAA Sets 33rd Conference 

The 33rd annual conference of 
the National Industrial Advertis- 
ers Assn. will be held in the Sher- 
aton Park Hotel, Washington, May 
9 to 11, 1955, instead of during the 
last week of May as originally 
scheduled. Dates were changed to 
avoid conflicts with other indus- 
trial conventions. 


Cheese Maker to Rutledge 
Rutledge & Lilienfeld, St. Louis, 
has been appointed to handle ad- 
vertising for 20th Century Foods, 
St. Louis cheese manufacturer. 
Promotions are being planned for 


submitted to Lever in 1941 sug- 
gested the use of testimonials from | 


thorities as to the adaptability of, 


the St. Louis and Houston markets. 


'chemists or other scientific au- AF A District Confab Set 


The First District of the Adver- 


bicam, and that I helped it grow) Swan soap to the water of a par- tising Federation of America will 


from one of the smallest agencies | 
in existence (we had no clients) | 


ticular locality. 
Myron Kleban, 


| 
| 


attorney for 


hold its annual convention Nov. 4 
and 5 in the Hotel Sheraton, Wor- 


to a very prosperous and glamor- | Mr. Markison, appeared before the | cester, Mass. 


Is the most valuable printed link ne 
have between us and our distributors,” 


Says John E. Norwood 


Advertising and Sales Promotion Mana; + 
Sealed Power Corporation, Muskegon, M. > an 


“I can say without reservation that we consider our pages in JOBBER TO 5 
the most valuable printed link that we have between us and our distributors 
and their organization. 


“JOBBER TOPICS has not only enabled us to get our product story and sales 
over to our distributors but has been equally important in getting our sales 
and pertinent selling facts over to the jobbers’ salesmen. 


“JOBBER TOPICS is the most powerful method we know of to interest prosp 
in the SEALED POWER line, aside from personal contact of our represent 


“It is for those reasons that we have used more advertising pages in 
JOBBER TOPICS than in any other magazine and will continue to do so in 


JOBBER TOPICS is the ONLY publication edited exclusively for Automotive 


Jobbers and their salesmen . . 


25,000 strong! When you use it, 
>> P, 


you blanket this market! 


Published monthly by The Irving-Cloud Publishing Co: 
8th Floor, Daily News Building, Chicago 6, Illinol« 


Advertising Age, November 1, 1954 


Highlights of the Week’s News 


The Elna, Necchi accounts, for- 
merly with Cecil & Presbrey, 
move to Grey Advertising Agen- 
cy 

With Ronson, and maybe Bulova, 
introducing electric shavers, a 
hot ad battle can be expected 
NNN 5 esc date sc owes bok 

A new lawsuit may stall Peerless 
Electric Inc.’s Christmas drive 
for its line of Broil-Quik rotis- 
WUE aiearSas reese nese 

At Polk Bros. you can have a 
picnic, a coke or a liberal dis- 
count on a refrigerator ..Page 2 

Tire dealers meeting in Chicago 
discuss plans for a $100,000 pro- 
motion to help them sell re- 
eo Page 2 


An agency head comes up with a 


semantic stickler: Should admen 
“spend” or “invest” their clients’ 
3 a ee re 
Publishers said a geography mag- 
azine wouldn’t sell when the 
National Geographic was started 
67 years ago 
Canadian agency group predicts 
top ad expenditures in Canada 
this year and next at its meet- 
ing Page 16 
A jazzy little tune is being used to 
sell Sofskin hand cream in a 
saturation radio spot drive in 23 
markets Page 20 
The tv industry’s revenue in ’53 
reached $432,700,000, 33% high- 
er than ’52 figures, The FCC 


eee eee wees 


CHP SCAHHEBER HOES 


says Page 22 


Colors consumers prefer in mer- 
chandise should be used in ad 


art, Faber Birren, color consult-| 


A network has its woes editing 
scripts, Merle Jones, CBS v.p., 
proved to a Senate commit- 
tee Page 28 

Tv just keeps people away from 
the stores and from buying the 
sponsors’ products, one critic 
says Page 30 

Fluorine may replace chlorophyll 
and anti-enzyme ammoniates as 
the “magic” element in tooth- 
errs eer 

Television and paper-back books 
wipe out cultural center (the 
library) in small Canadian 
BEE, canktecianawgewao 

Canned pop was a flop for a Seat- 
tle beer distributor, who found 
it ate his profits, doubled his 
TROMENOO 4i.4's- Ss bow esas 

Tots don’t have money, but they 
have ways with parents and 
brand loyalty, says “Miss Fran- 
ces” Page 35 

Nelson Stern, agency president, 
got best-in-show honors at the 
Cleveland Art Directors art 
I 5.6 00h 5 ask eens 

Wheels will make sled selling a 
year-’round job instead of a 


eee ee eee eee ee ee eens 


winter business for Flexible 
go. ee ere aes Page 37 
Radio networks will have _ to 


change their ideas to survive, 
Mutual’s O’Neil tells group 
Why is a picture of a pretty girl 
showing her legs called Cheese- 
~cake? See “Photo Review” for 
answer Page 54 
European car makers display new 
models in London, show they 
have eye out for foreign mar- 


SG GEM: 5. ick kek seu . * i rears Page 68 
REGULAR FEATURES 
| Advertising Market Place ....74 Obituaries ................ 62, 67 
'Coming Conventions ......... 50 On the Merchandising Front . .44 
Creative Man’s Corner ....... 42 Photographic Review ........ 54 
Department Store Sales ...... BG TO FPORES 2c cicicccsscces 12 
id. 4 5 9. gens eas 12 Salesense in Advertising ..... 46 
Employe Relations ........... 47 This Week in Washington ... .62 
Getting Personal ............ 24 Voice of the Advertiser ...... 60 
Looking at Radio & Television 44 What They’re Saying .......... 12 
Looking at Retail Ads ....... 47 You Ought to Know ......... 66 
Chromatic Names Lorber ‘rector of public relations for 

Norman Lorber, former tv edi- | Chromatic Television Laboratories, 
tor of Tide, has been named di- |New York. 

(ADVERTISEMENT) 


Here’s the LADY from Cun- 
ningham & Walsh, completing a 
sale at thecheck-out counter of the 
Rand Market, Jackson Heights. 

The lady is Barbara Land. She 
worked a week at this super mar- 
ket. The rest of the year, she 
works in our advertising agency. 

It’s a fixed habit of our copy, 
art and account people to get be- 


elping a super market 


The ‘‘man’’ from Cunningham & Walsh 


shopper 


hind retail counters at least one 
week a year. 

Because—we know— if you’ve 
sold to Mr. and Mrs. Public in 
person, you’re bound to do a 
better job of selling to them in 
advertising. 

Cunningham & Walsh, Inc., 260 
Madison Ave., New York 16,N.Y. 
MUrray Hill 3-4900. 
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ThisWeek | Family Mogesins 


a MAGAZINE REACHING 11,000,000 
~ HOUSEHOLDS EVERY SUNDAY 


Memo to Advertisers: 


ADVERTISING BY ADULTERATION! 


How this "ricochet romance" idea ever 
crept into advertising thinking is beyond us. 


It goes so: You buy space in a magazine 

which is, presumably, read with true affection 
by a few million people this issue. 

Come next issue, a million or so drop out and 

a new million show up. In a year or two 

an advertiser is able to make love to everybody 
in the block, or the 48 states, or something. 


Sounds positively scandalous to us! 

Why, loving your customers and leaving them 
that way is — is — it's adulterating your 
circulation, if that's the right word. 


No sir! The statisticians who figured 

that one out may know arithmetic but they get 
a D-minus in stable domestic relations with 
the customers. 


THIS WEEK Magazine goes home every issue—to the 
same home. Well, to the same 1l million homes, 
that is. Keeping in solid with 11 million 
families may sound like polygamy even to an Arab, 
but it is a mighty respectable relationship 
between a manufacturer and his customers! And 
we have yet to find an advertiser unwilling 

to cherish and keep and be true to every one of 
11 million family customers if he can get ‘em. 


If he can get ‘em. Well, Mister, you don't 
get ‘em by kissing and running — no matter 
how good the idea first sounds! 


The Baltimore Sunday Sun The Indianapolis Star 
The Birmingham News 
Boston Sunday Herald 
The Charlotte Observer 
Chicago Daily News 


The Pittsburgh Press 

The Jacksonville Florida Times-Union Portland Oregon Sunday Journal 
Los Angeles Times Providence Sunday Journal 

The Memphis Commercial Appeal Richmond Times-Dispatch 

Miami Daily News Rochester Democrat and Chronicle 


The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 

Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 

The Dallas Morning News The New Orleans-Times-Picayune States San Antonio Express and Sunday News 
Des Moines Sunday Register | New York Herald Tribune San Francisco Chronicle 

The Detroit News Norfolk Virginian-Pilot The Spokane Spokesman-Review 

The Houston Post The Philadelphia Sunday Bulletin The Washington Sunday Star 


The Phoenix Arizona Republic *The Wichita Sunday Eagle 


*Starts February 6, 1955 


THIS WEEK MAGAZINE SHARES THE POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT. 
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De Clerque Adds Coast Offices | 

A. S. Babcock will open a San | 
Francisco office at 605 Market St. | 
for Henry De Clerque Inc., news- | 
paper representative. A Los Ange- | 
les office will be maintained at) 
439 S. Western Ave. under the di- | 
rection of Wentworth Green. Fred 
A. Bartlett has been appointed 
to handle the northwest territory 
from offices at 551 Skinner Bldg., 
Seattle. 


Thinking of a 
Gift for Christmas? 


ESTABUSHED O88 
PRESS CLIPPING BUREAU 


BArcley 7-537! 
165 Church Street New York 7, N.Y. 


Has an ideal Loose-Leaf Scrap Book 
with Gold Imprinting. Two Sizes — 
12x 15’’—$8.90 or 18’x24’—$20.00 


_doyen of New England shirt mak- | 


Ad Sells, 
But Shirts Don't, 
Writer Complains 


(Continued from Page 2) 


the shirt,” first wrote on Oct. 8, to. 
Waterville, Me., home base of the | 


ers, expressing his not-quite-inef- 
fable mood: 

“Saw New Yorker, Page 55, Oct. 
2nd issue, fine ad, fine shirt— 

“called local distributor—no 
shirt and no one said I’ll get one 
for you. (They wouldn’t have had 
36 sleeve anyway)— 

“said, I’ll get one myself, so— 

“my check enclosed for $8.95 
plus 3% sales tax for— 

“shirt as described—red and 
white vertical stripes, two large 
pockets, Kennebec flannel, size 15 


collar and 36 sleeves. 


“P'S. I want that shirt. Don’t 
say, see your nearest dealer, he 
hasn’t any.” 

Came a reply from C. F. Hatha- 
way Co., New York, dated Oct. 13, 
which said: 


= “Much as we would like to ac- 
commodate, sir, I am sorry to say 
that we are completely out of this 


‘cloth at our factories in Maine. 


Furthermore, all of our sportshirts 
come in sizes small, medium, large 
and extra-large. If you were to 
take a size large, the neck size 
would be too large. But only for 
this problem we would have con- 
tacted one of our retail outlets 
here in New York who do have 
this Kennebec flannel in stock 
now and they would have sent you 
the shirt of your choice.” 

[A check on Oct. 21 in New York 
revealed that Tripler’s never saw 
the advertised striped job; at Lord 
& Taylor’s there weren’t any, eith- 
er.] 

“Again,” continued the Hatha- 
way reply to Mr. Jensen, “we are 


More advertisers 


advertise in Thomas Register 


fhan advertise in all 


other industrial publications 


combined... 
10,801 Advertisers in 


(LARGE INCREASE FOR 1955) 


1954 Edition 


The outstanding reason for 


advertiser clientele is the fact that T. R. 
excels in the production of direct tangible 
results per dollar of cost. T. 
trated among the companies that account 
for better than 60% of the total industrial 


this fabulous 


R. is concen- where after 


subscription 


pedic information availabk 


purchasing power of the United States. 


See ABC Audit. Try to imagine the buy- 
ing men of these companies looking else- 


having paid the substantial 
price for the ac-\rate encyclo- 
aly in T.R. 


10,801 Advertisers Can’t Be Wrong 


THOMA. 
REGISTE: 


96% PAID CIRCUL 


Thomas Publishing 
461 Eighth Avenue, Ne. 


‘1ON 
“ompany 
York 1 


Advertising Age, November 1, 1954 


Crooks Miller Baker Erickson 
Scolaro . Farrell Charney 
ELECTED—Charles A. Miller, Sawyer-Ferguson-Walker, has been 


elected president of the Detroit chapter of the American Assn. of 
Newspaper Representatives. Other officers elected are John H. 
Baker, Chicago Daily News, v.p.; Robert A. Crooks, Allen-Klapp 
Co., treasurer, and Robert Erickson, Moloney, Regan & Schmitt, 


secretary. John L. Scolaro, Scolaro, Meeker & Scott; Art W. Farrell, 
Detroit News, and Edwin Charney, Branham Co., were elected 


directors. 


sorry we cannot accommodate at 
this time and we are, therefore, 
returning your check for $9.22. If, 
for any reason, you still wish to 
purchase this shirt, after checking 


our files here in New York, we 
have found that Hasting’s Clothing 
Co. in San Francisco do have a 
|supply of this as advertised Ken- 
_nebec sportshirt in stock now and 
I am certain they will be more 
,than happy for the privilege of 
/serving you.” 

's Not so, says Mr. Jensen to AA: 
| “Hasting’s don’t even know of 
|this particular model—but suggest 
‘checks and plaids from $10.95 to 
$25. What a run around. 


“To get someone to part with 
their money for your goods and 
services is an art, but let’s not be 
starving artists.” 


Daly to Brisacher, Wheeler 

Stephen J. Daly, formerly with 
the character merchandising divi- 
sion of Walt Disney Productions, 
has been appointed an account 
executive in the San Francisco 
office of Brisacher, Wheeler & 
Staff. 


DeVilbiss Ltd. to Gent Co. 
DeVilbiss Ltd., Barrie, Ont., has 
appointed William Gent Co., To- 


ronto, to handle advertising for its 
|six divisions, effective Jan. 1. 


YOURS Yree 


--- please request 
on your letterhead 


Packed with 
effective, 
usable profit 
making point 
of sale ideas! 


hardware. You will see how 


ulating your own sales at the 


Just Out! Meyercord’s 
New Guide to Point of Sale 


DECAL SIGNS 


THE MEYERCORD Co. 


We’re proud of this magnificent new Meyercord presentation of 
point of sale decal signs... and we want you to have your own 
personal copy. Just a note to Meyercord on your company letter- 
head will do the trick. Here, in a single booklet printed in many 
colors, you will find the best examples of sales producing per- 
manent point of purchase decal sign advertising ... representing 
the gamut of products from food and soft drinks to paint and 


advertisers, from small regional 


operations to the national giants, use decal signs to influence 
customers at the point where sales are consummated —where the 
customer turns money into goods. Here are ideas galore for stim- 


all-important point of purchase. 


Your copy is off the press, waiting for you. Write for it today. 


DEPT. A-201 
5323 WEST LAKE STREET 
CHICAGO 44, ILLINOIS 
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The Star Weekly is indispensable read- 
ing in over 900,000 Canadian homes 
every week. That’s for sure... because 
99.4% of all these families buy it on a 
weekly cash basis (0.6% is by subscrip- 
tion). In every English-speaking centre 
of 60 or more families, the Star Weekly 
is taken right to the home by carrier 
boy, who collects on delivery. And more 
Canadians buy the Star Weekly in their 
drug stores and on the newsstands than 
buy any other single publication! 


Families buy the Star Weekly because 
they want to read it...and because 
there’s something to interest every 
member of the family in its beautifully 
printed Rotogravure section; its two 
big Magazine sections; its exclusive 
Comics; and the weekly Novel. 


You need a Big audience PLUS proved 
reader interest to make your advertising 
pay off with maximum results at lowest 
cost. Only the Star Weekly offers you 
this huge all-Canada*, A.B.C.-verified 
audience, plus this unmatched “‘cash- 
confirmed” readership. 


*Ask your advertising agency. 


Published at 80 King St. West, Toronto 
Montreal Advertising Office: University Tower 
U.S. Representatives: Ward-Griffith Company Inc. 
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Do you know that... 


black for less than 1¢ per family. 


To increase the impact of your advertising dollars, use 
the most powerful selling combination in America. . . 


NEWSPAPERS and 
R.0.P. COLOR ADVERTISING 


You can reach over 36 million U. S. homes with a 
full page newspaper ad printed in one color and 


in newspapers, the reader welcomes advertising. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


Fresno Tops 100,000 
Total population of Fresno, Cal., 


cording to the results of a special 

/census by the Bureau of the Cen- 

sus, Department of Commerce, 

Washington. The figure represents 
an increase of 16,238, or 17.7% 
over the 91,669 inhabitants on 
April 1, 1950. The special census 
was taken at the request and ex- 
pense of Fresno. 


John Rust Productions Bows 


John Rust has resigned from the 
radio-tv public relations staff of 
U. S. Steel to set up his own pro- 
gram production company, John 
Rust Productions, 71 Broadway, 
New York. Mr. Rust is co-produc- 
er, with Talent Associates, of 
“Justice.” His first project will be 
a dramatic show starring Faye 
Emerson. 


Collins, Miller Moves 
Collins, Miller & Hutchings, 
Chicago photoengraver, moves 


Nov. 1 to larger quarters at Lake 


——— ee 


St. and Wacker Dr. 


Ever walk like a question 


Chances are you have—if you’ve ever 
had a backache. 

In treating severe muscular back- 
ache, many doctors like to keep pain- 
ful muscles from moving. 

Johnson’s Back Plaster helps do this. 
Its pad straps and rests jumpy muscles. 


Its mild, m 
warming, he 
—almost lik 

Advertisir 
our client sin 
news to mill 


...and steps . 


N.W. AYER & SON, INC. 


Philadelphia New York, Chicago Detroit San F: 


ark ? 


ted coating brings 
‘lood to the sore spot 
iring a heating pad. 
Johnson & Johnson, 
4, tells this welcome 

backache sufferers 

ness in drug stores. 


llywood Boston Honolulu 


on Aug. 9, 1954, was 107,907, ac-| | 


; all 
LEE WILLIAMS, a v.p. of Needham, 
Louis & Brorby, Chicago, has been 
named chairman of the agency’s 
10-man plan board. 


FTC Drops Discount 
Case Against Argus 


WASHINGTON, Oct. 27—The Fed- 
eral Trade Commission announced 
today that it has dismissed a com- 
plaint which it issued last April 
challenging discount schedules 
used by Argus Cameras Inc., Ann 
Arbor, Mich. 

The commission said the action 
was taken because Argus volun- 
tarily abandoned the disputed 
practices. While dismissal of cases 
of this kind is not the usual proce- 
dure, FTC said, in view of all the 
circumstances the commission felt 
it had already achieved everything 
that could be achieved by a cease- 
and-desist order. 

The statement pointed out that 
prior to issuing the complaint FTC 
had not given Argus a clear state - 
ment of its objections to Argus 
policies. It said Argus made every 
\effort to meet the commission’s 
|objections once the commission 
| made its position clear. 


Music Corp. Names Stirton 
Midwest Sales Coordinator 

Music Corp. of America, New 
York, has appointed James L. Stir- 
ton coordinator of radio and tele- 
vision sales and 
programming in 
its Midwest divi- 
sion, effective 
Nov. 1. Mr. Stir- 
ton, formerly 
network _ televi- 
sion director of 
the central divi- 
sion of American 
Broadcasting Co. 
will headquarter 
in Chicago. Ger- 
ald Vernon, tv sales manager for 
ABC’S central division, assumes 
Mr. Stirton’s former duties. 

Carson Harris, previously editor 
and publisher of the Monitor, Den- 
ver weekly, and TV Weekly, Den- 
ver, has joined MCA as a special 
publicity representative. He cur- 
rently is assigned to the Hotel 
Statler, Hartford, where a new 
entertainment policy has been in- 
stituted. 


James Stirton 


Plates — 
Cost Money 


plates with new. Junior Units 


ie Paes 


in standard magazine sizes (7 x 
10, 4% x10, 2% x 10, 4%x 5, etc. 


: m rates or brochure, WRITE, 
WIRE or TELEPHONE — 


‘DIESEL PROGRESS 


Cole Station, Los Angeles 46, Calif. 
‘ BRadshaw 2-6273 
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Q a . One of the year’s biggest food 
promotions began last week end. With 
the help of The Saturday Evening Post, 
5,300 |.G.A. stores’ are celebrating a week- 
long Family Shopping Festival. Why the 
Post? Because its family-shopping events 
(the only ones of their kind) have set 
records in building sales in 17,000 stores. 


And because it is the weekly magazine 


that families read 


and trust the most” K 


The Post gets to the G a2 
heart of America. in Sz a : 
ependent Grocers of America, 7 ar as f/ Mi N : | 
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Pdo not equal the number of homes 


owned by Newsweek families 


Newsweek families 
owning their own homes ....... 743,000 


Family-owned homes 
in Massachusetts*............. 731,836 


The value of the average Newsweek family’s 
home— $20,695—is also indicative of the val- 
ue of this market’s purchasing power, nearly 
$12 billion. 

And 95.5% of Newsweek’s family heads, 
furthermore, are people of influence and deci- 
sion in business, industry, the professions and 
government. 

Here is solid quality. Because Newsweek’s 
strong 30% total circulation gain during the 


SERVING AMERICA’S 


MOST SIGNIFICANT MILLION 


past five years has been outpaced almost two 
to one by the rise in its executive circulation. 


Provides what mature minds seek 


The pounding insistence of events in this 
shrunken world calls for much more than 
news reporting alone can supply. 

Thinking Americans recognize the need for 
knowing also the moving forces, the influence 
of related happenings—and what the evi- 
dence indicates for the future. 

This—the news significance—is what 
Newsweek provides, and with authority stem- 
ming from a great editorial team’s many 
years of experience in news interpretation. 


*1950 Census figures plus estimates for 1950-53 
based on Bureau of Labor Statistics figures. 
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The Wonderful Advertising Business 


» Every once in a while some one brings up the subject of manage- 
m 


ent men’s opinions of advertising people and of advertising agen- 
cies, and suggests, as Joseph H. Epstein of Fitzgerald Advertising 
Agency, New Orleans, did at the Four A’s Central Council meeting, 
that management doesn’t have too high an opinion of advertising 
people. 

Management people have a suspicion, Mr. Epstein said, that agen- 
cies are “careless with their own money and therefore necessarily 
careless with [their clients’ money] too.” 

Unfortunately, Mr. Epstein is right. And even more unfortunate- 
ly, advertising men themselves do most to contribute to the notion 
that advertising people are poor business men and live in a peculiar 
world filled with “glamour,” big expense accounts, endless rushing 
around, and a good deal of pure nonsense. 

There seems to be a fairly constant stream of books by advertising 
men or ex-advertising men, written in the high-fever vein of most 
current fiction, in which the pursuits of advertising are delineated in 
terms of screwballs, sex and constant, never-ending frenzy. And then, 
strangely enough, a good many advertising people seem to develop 
the notion that they’ve got to live up to their billing, and so they do 
what they can to act like caricatures of the off-beat characters in 
these fictionalized versions of a world which is reasonably matter- 
of-fact and businesslike in most of its aspects. 

There are also books on related fields, such as the book on selling 
by Vincent F. Sullivan of the New York Daily News, which speak 
blithely of the “big money” and devote apparently serious chapters 
to entertaining a single customer at a lunch that costs over $50. Most 
of Mr. Sullivan’s book contains good, sound advice, but since he is in 
the advertising business and frequently uses advertising illustrations, 
one can’t help suspect that the book will increase the notion that 
this is a harum-scarum business. There is, for example, a chapter 
headed “Keep Sex and Bribes Out of Your Deals,” and that is pre- 
cisely Mr. Sullivan’s serious advice. But in the process he spells out 
in detail a number of examples of “sex selling’ and bribery, most 
of them connected with the advertising business. 

If advertising is to be thought of as a business, instead of a “game,” 
the people who write about it for public consumption will have to 
stop gilding the lily and be a little more factual and a little less 
imaginative. 


The Client Merry-Go-Round 


What has been happening in recent weeks in the watch business 
and a couple of others may not induce any further feeling that ad- 
vertising men are wastrels, but it is certainly likely to make a good 
many people feel that advertising agencies may be classified as fair- 
weather friends. 

There are obvious situations in which an agency deserves no 
blame at all for resigning one account so it can take on another which 
is competitive. If the agency and its present client are not making 
sweet music together, and if a competitive account is offered which 
gives every promise of developing into a more satisfactory relation- 
ship for both client and agency, such a switch is not subject to 
criticism. 

But it does nothing to improve the stature of the agency business 
if clients are dropped, willy-nilly, because an agency has a chance 
to pick up a competitive account with a larger billing. And this is 
precisely what seems to have happened in connection with several 
watch accounts and at least one appliance account in recent weeks. 

The agency-client relationship is, or should be, an extremely close 
one; but it can’t stay that way if the agency walks off promptly with 
the first competitor who gives it the old come-on. 


“He says it’s very frustrating. Every place a light is on, a tv set is off.’ 


Advertising Age, November 1, 1954 


What They're Saying 


Politics and Advertising 
Have Much in Common 

Ethical politics and ethical ad- 
vertising have much in common. 
Both are engaged in presenting to 
the public the actual and potential 
value of services which are at the 
public’s command. People vote for 
you with their dollars. They vote 
for me with their ballots. They 
vote for us only so long as we pre- 
sent matters clearly, imaginative- 
ly, and above all, honestly. 

The perceptive politician and the 
sensitive advertising man have a 
deep and abiding respect for the 
minds and hearts of the American 
people. No people on earth can 
spot dishonest campaigning or 
slick advertising faster than our 
citizens. We have developed in 
American life a healthy balance 
between scepticism and idealism. 
We don’t like to be “taken,” but 
we respond with purpose and en- 
thusiasm to honest appeals and 
common-sense proposals... 


—Abe Ribicoff, Democratic candidate 
for Congress, speaking before the Ad- 
vertising Executives Club of Hart- 
ford, Conn. 


Handbag Slavery 

A billion women, slaves to the 
relentless dictatorships of fashion, 
now spend 27.4639% of their lives, 
according to the latest statistics 
from the U.N. Economic and So- 
cial Council, going through their 
handbags, looking for things that 
are there but can’t be located. 

If females could be liberated 
from this curse, think how much 
it would raise—or lower—the 
world average standard of living. 


-—NEA Washington story by Peter 
Edson in the Chicago Daily News. 


Distributional Problems 

There can be no doubt that the 
sharply revolutionary changes now 
rapidly taking place throughout 
the entire field of retail distribu- 
tion face the drug industry and 
the retail drug store with many 
problems of profound importance. 

Let’s consider a few timely and 


|incisive questions. How widely 


afield from the drug store can the 
industry safely distribute its prod- 
ucts? Does it gain or lose by 
identifying itself with a diversity 
of retail outlets? Does it gain or 
lose by identifying itself with 
health care facilities or with those 
engaged solely in commercial ac- 


tivities? 


Do self-service, self-selection, 
and other similar distributional 
methods squarely fit the distribu- 
tional needs of the drug store? Or 
is some modification called for if 
they are to be so utilized? To what 
extent and how effectively can 
they be geared to the basic func- 
tions of retail drug distribution? 

All of which means that the 
position of the industry and the 
drug store in the critically fluid 
distributional situation would 
seem to require the most expert 
analysis and study... 


—Editorial in the Oct. 
Drug Trade News. 
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Salesman’s Mark 

What should be chiefly de- 
manded of the salesman (allow- 
ing for his approachable personal- 
ity) is a thorough, basic familiar- 
ity with his line—be it flavoring 
materials, other ingredients, ma- 
chinery, equipment, etc.—and also 
its application. 

If he moves his line largely 
through his standing with the buy- 
er, then he may be described as 
“an order-taker.” In this position 
the salesman doesn’t actually sell 
the product; he mereiy maintains 
his sales status quo. This certainly 
doesn’t create a heavier demand, 
nor does it stimulate the buyer’s 
appetite. And the supplier’s busi- 
ness is retarded, too. 

Thus, progress is defeated, and 
stagnation begins to set in all along 
the line. One can clearly see that 
the supplier’s sales staff must not 
be organized hastily or unthink- 
ingly. In the end it turns out to be 
injurious. 

—From an editorial in Confectionery- 

Ice Cream World. 


Laboratory at Work 

Tomorrow’s “help-wanted” ad- 
vertisement is being written by 
the research of today. Industry’s 
progress and the employment op- 
portunities it will bring are being 
determined now in the quiet con- 
fines of the laboratory. 


—‘The Story of Employment Possi- 
bilities,” published by E. I. duPont 
de Nemours & Co., Wilmington, Del. 


Men and Women 


Men have made fortunes writing 
about women. They have also 
fared very well writing for women. 
Where they sometimes get into 
trouble is in writing to women. 


—“‘Arizona Progress,” published by 
Valley National Bank, Phoenix. Sep- 
tember issue. 


Rough Proofs 


“The average man,” says Pierre 
Martineau, “is very much more 
impressed by testimonials from 
ball players and movie actors than 
social leaders or financial cap- 
tains.” 

Maybe because so many of to- 
day’s social leaders and financial 
captains are ball players and mov- 
ie actors. 


® 

“Today,” says R. R. Deupree, 
“we are beginning basic research 
on products that may not be mar- 
keted for a decade or more.” 

The agency solicitations will be- 
gin much sooner. 


® 

Vincent Sullivan, in “How to 
Sell Your Way Into the Big Mon- 
ey,” describes a “golden palace of 
pleasure” to which “a_ season’s 
pass is price-tagged at about $250,- 
000 in advertising.” 

That’s selling? 


* 

“Management thinks we’re 
wastrels,” Joe Epstein told the 
Chicago meeting of the Four A’s. 

Maybe management has heard 
something about those gilded pal- 
aces of pleasure. 

* 

Bill Rankin, who pioneered the 
advertising of Liberty Bonds in 
the first world war, is now hailed 
by Ben Gross as the first agency 
man to buy radio time. 

The sage of New Albany is get- 
ting more belated laurels than he 
knows what to do with. 

e 

The FTC charges against some 
of the health and accident insur- 
ance companies seem to suggest 
that if you succeeded in collecting 
indemnity for losing your health, it 
was probably an accident. 


* 

Dr. Charles E. Phillips says some 
business men propose, “Let’s not 
meet competition, let’s have some- 
one eliminate it for us.” 

People like Sears, Roebuck and 
Poik Bros. are very hard to elim- 
inate. 

* 

Those who are fearful about the 
future of the tobacco business, in 
view of all the attacks now being 
made on it, should remember that 
they still have to measure cigaret 
sales in the billions. 

™ 

The horseless carriage was ul- 
timately called the automobile, 
and wireless was replaced in the 
vocabulary by the radio, but what 
else can they call the tubeless tire? 

* 

“Campbell’s will offer shares to 
public,” reports the world’s great- 
est advertising journal. 

When careful and provident in- 
vestors get in the soup, it’s on pur- 
pose. 

* 

The saga of Hazel Bishop, re- 
vealed in its statement to the Se- 
curities & Exchange Commission, 
shows what can be done with a 
simple idea like the kissproof lip- 
stick. 

o 

Edward H. Markison wasn’t able 
to persuade the court that his idea 
for promoting Rinso with a hard- 
water theme was new or original, 
but he had a lot of fun trying. 

x 

“Glenn defends rating services, 
says they measure different things 
different ways.” 

That’s what agencies with low- 
rated shows have been telling the 
clients right along. 
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THE INQUIRER takes your advertising to 
the most potent pocketbooks in Delaware 
Valley, U.S.A. In addition to intensive cover- 
age of the city, THE INQUIRER reaches 
Out to give advertisers thorough penetration 
of the rich suburbs and nearby towns that 
account for HALF THE SALES in the Greater 
Philadelphia area. 


That’s why you find so many new advertisers 


The Philadelphia Prguirer 


we ail Frocam Beary Hoes oo £8 
fe oy Oey Bos 


B Repos 
OOD ay 


in THE INQUIRER .. , so many old ones 
with expanded schedules. Greater results for 
advertisers have made THE INQUIRER 
Philadelphia’s FIRST newspaper ... FIRST 
in National advertising, Retail advertising, 
Classified advertising and Total advertising. 


To skim the cream off the great Delaware 
Valley, schedule THE INQUIRER ... 
FIRST! 


The Voice of Delaware Valley, U.S.A. 


a Geeta 
ue 
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DELAWARE VALLEY, U.S.A. 
has peak buying power 


Sales Manage- 
ment estimates the 
effective buying 
income of Dela- 
ware Valley at 
over $7,000,- 
000,000... 18% 
more per family 
than national 
average. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 


DETROIT 


West Coast Representatives: 


SAN FRANCISCO 


LOS ANGELES 


EDWARD J. LYNCH 
20 N. Wacker Drive 
Andover 3-6270 


ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-79.46 


GEORGE S. DIx 
Penobscot Bidg. 
Woodward 3-7260 


FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 
Dunkirk 5-3557 
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Exclusive in the Hospital Field.... 


FREE to Advertisers 


READEX.. 


the widely accepted method of 
testing your copy and layout 
technique. 


i Highest Voluntary Paid 


a omeee| Circulation in the Field 
ABC - ABP jj 


HOSPITAL |f 

PUBLICATION ff 

|Continued Circulation Growth 
shows definite leadership 
among all hospital publica- 
tions. 


Readex also checks on editoriall 
content for our guidance. — 


105 West Adams St. reeete Chicago 3 CLISSOLD BUSINESSPAPERS: 


BAKING INDUSTRY @ THE CANNER @ HOSPITAL MANAGEMENT 


'Federal Reserve Board. 


count in part for this high gain in 
Sales. 


Week Ended 
Federal Reserve Oct. Oct. 
District, Area, and City 9 16 
| UNITED STATES .................. —2 + 1] 
Boston District 0.00.00... + 2 —3 
Metropolitan Areas 
ee + 2 —1 
Downtown Boston ......... 0 —5 
Suburban Boston ........... +9 +11 
CPI cariscciccincrnins +s" +9 


Advertising Age, November 1, 1954 


ee : 


| Department Store Sales... 


WASHINGTON, Oct. 28—Depart- 
ment store sales in the U. S. for | 
the week ended Oct. 23 were 9%. 
higher than in the corresponding 
week a year ago, according to the 


Unseasonably warm weather for 
October in 1953, which depressed 
sales at that time, is said to ac- 


Sales for the year up to Oct. 23 
were down 2% for the entire. 
country compared with the same| 
period in 1953. 

% Change irom '53 


BETTER NOT TRUST your memory too far as to which daily newspaper in 
Cincinnati has the biggest city zone circulation 


... the most women 
readers . . . and the most advertising linage. Check it. Things have 
changed. That newspaper is now the CINCINNATI ENQUIRER. Smart 
space buyers now are talking about quantity as well as quality 
when they say, “Solid Cincinnati reads the Cincinnati Enquirer.” 


Represented by Moloney, Regan and Schmitt. 


SOLID CINCINNATI | 


CINCINNATI ENQUIRER S 


on) 


READS THE 


Department Store 
Sales Barometer 


Change From 1953 


>: 


Week Ended 
Oct. 23, 1954 


Jan. 1 to 
—2%6l[lll | oct. 23, 1958 


| tv department. 


Lowell-Lawrence _............ r+12 +1 
Cities 
a —15 
Providence .............. + 6 —9 
New York District — 6 —8 
Metropolitan Areas 
Buffalo —3 — 6 
New York-N. E. New 
Jersey r—7 —9 
Newark 7 r— 5 —9g9 
TE EE Siiiiihisiicccncess r— 8 —9 
Rochester ...... r+ 8 —1 
Syracuse nae mune) Se — 3 
Philadelphia District ances —4 —9 
Metropolitan Areas 
pp” ES — 4 —24 
Lancaster _......... —2 —16 
Philadelphia ... —5 —7 
Reading  ......00... r+ 2 —l1 
Scranton . —10 — 5 
Wilkes-Barre-Hazleton . F+1 —24 
Cleveland District .............. —4 — 3 
Metropolitan Areas 
I ditisstetinipcaaieuiciuidsteesee <i — 8 — 8 
Cincinnati 3 —1 
mm — 5 
MEI, « Sanskvssiciesscocereasossess —4 + 4 
Toledo — 3 + 2 
MIE Sis ciaciniiiiedinetovevsvevedssotavecsir’ — 3 — 6 
City 
Pittsburgh . iad caahadas bd 
Richmond District . eldibasbeneses —9 — 
Metropolitan Areas 
EE dcseccaticsssiecverscses — 6 —2 
Downtown Washington —10 4 
Baltimore —17 —25 
Richmond — 5 + 8 
Atlanta District .................. + 2 +9 
Metropolitan Areas 
Birmingham +13 
Jacksonville +8 
I. Sataiindiccansdicewisiantasbiteetinss — j 
PR Siasntnssesinecseecdinccnivavene +9 
Augusta ............. -— 3 
New Orleans ... $15 
IEE - setendisaretclanciaekiorns — 3 
City 
MIL». spidenpninaditaabumtionceustacaie’ —7 — 3 
Chicage District. ...............000 r— 9 +7 
Metropolitan Areas 
MEINE: > enchiniccemmvdnescoticnsexsnreees —9 +9 
EI | cack vniiesicniinvsiacens -—22 +7 
Detroit —4 + 2 
IED siscsiuesecaiaiiessosuneen — 5 0 
St. Louis District .................. — 3 + 6 
Metropolitan Areas 
ee —14 +13 
STD. — Saneninasindsecenieascnisees 0 + 1 
Be INI. hicioratitihenncasdscetetnonts —1 + 5 
PI vcinieenstssceses —3 +17 
Minneapolis District + 3 + 6 
Metropolitan Areas 
Minneapolis-St. Paul ...... ¢ e 
Minneapolis City ............. + +7 
ee ke ae * * 
Cities 
Duluth-Superior ................. —7 — 3 
Kansas City District ............ r+7 +15 
Metropolitan Areas 
BITE cicecetnssetineencevesneossenns r+14 + 6 
Topeka + 8 +9 
oo r+16 +31 
St. Joseph 0 +17 
Albuquerque .........cccceceeeee +3 +15 
Oklahoma City. ..........0... +10 +23 
IEEE. irerrercuteiganewntsnmeemnnnien — 8 +5 
City 
CO eee +4 +22 
en —9 +13 
Metropolitan Areas 
Dallas —5 + 4 
El Paso —13 +7 
Fort Worth ... — 5 + 3 
IEE cctsscisberinlentcitinnctiveiany —17 +22 
San Francisco District ...... r+11 r+1 
Metropolitan Areas 
EBB PTOIOS  cvcieisvsivsccercevese +15 +4 
Downtown Los Angeles +425 —1 
Westside Los Angeles .. +25 4+ 2 
eer ae en — 3 — 4 
San Francisco-Oakland +26 —2 
San Francisco City ........ +28 0 
el 8 +, en 423 —3 
I GID sartiscatscaserienmenseess +4 —1 
EE, hdeinietiaickwitessssenines —2 —1 
Salt Lake City  ..........c00.0. 0 +5 
TIED ~ sitentiststincen + 4 +4 
Spokane +12 — 6 
Tacoma .. + 5 +7 


r—Revised. 
*—Data not available. 


Y&R Appoints Therese Lewis 
Therese Lewis, free lance script- 
er and story editor, has joined 
Young & Rubicam, New York, as 
story editor of the agency’s radio- 
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FURNITURE AND 
: HOUSEHOLD STORES 
, “fe. ee i A am = ar ee A gain of 104% in Furniture 
fe = ee ; hes if UR and Household Store linage is 
The Mirror's record, 1953 over 
1949 (first full year of publi- 


In the Market Right Now cation). And now (first 8 
for a Houseful months of 1954) The Mirror 
isuieaneis Canine ef furnishings is FIRST in the Los Angeles 


com rwpoRrm ation 


weekday field in this signifi- 
cant category. (Source: Media 
Records.) 


AND SOUTHLAND BUILDERS KNOW IT... 


A new home «5 yust the wart of & young family + mayor purchases 

y Murror readers — chat tig. lucrauve audience in the 

veel 

aod 

and suem, gardening tools and equipmen: food and 

chocheng for themseives and thew young chiidren 

Youth will be served, and « pays to serve it im the 
young 


You re looking at 4 typrcal young Mirror family a and Household Supre iimage on the big new Mirror 
took for and at some of the merchanduc they than om any other Los Angeles weekday newspaper 
et for now The better.chan-average incomes of young Mirror 
families are buying new homes families make thew shopping for the home a joy 
why Real Escace advertisers theu senes of major purchases accomplishmena 
The Mirror chan im any can well aflord 

Duplay your merchand 


wae for the 
eushed beg me ba on, 


so say show The Mirror as « powerful medium for selling 


te u 2 
Calstorasa's vical young buying marke: 4 . Q 1 ean 
: Mi 45) bas 
~~ . oo : 
- &: 


¢ teem buying (hes New Nome 


REAL ESTATE 


Now—because of results—The 
Mirror is FIRST in real estate 
advertising linage in the Los 
Angeles weekday newspaper 
field. The chart above shows 
The Mirror's real estate linage 


gains. For the first eight months eding Young Sa Total Mirror Grocery Linage First Six Months 


of 1954, The Mirror published » Te ‘ a . 

164% MORE real estate linage : = ad i G BU S I N ESS includes retail and general 
than in the same 1953 period. Pvp Besecclie: sh 6 

(Source: Media Records.) , 


Source: Media Records 
356,250 


Pictured above is young Mirror subscriber Mrs. Hugh Geyer in the Los Angeles evening newspaper fi 
5349 Allott Ave., Van Nuys, with her eight-year-old son Mirror has shown such rapidly mount 


ad her daughter, Dale, aged four. Her husband is advertising ever since its inception in ¢ 236,7 74 
Manager of Savage-Haldeman Auto Dealers in The youth of The Mirror market t 1 9 
tial of these young Mirror reade 60, 33 
pical_of the many, many thousands of acquisition . . . these are the re 143,328 


users have placed mor, 
date than in any 
Furnt 


such a lucrative market 
ho buy, 


ie ead 


three keys to sales... 


tee 


: if ab 2 : ae He 


1949 1950 1951 1952 1953 1954 


The Mirror’s record in Real Estate, Furniture and Household Store, they respond to the alert, alive and action-packed pages. They will 
and Food advertising tells the story of the youth of this newspaper's answer to your call for sales in America’s third largest market. Sur- 
readers. For it is the young who are acquiring homes and furnishing veys show that 4 out of 5 people who buy, read and shop The Mirror 
them . . . who have growing families to feed. The Mirror is the one are 49 and under. Further, 3 out of 4 people who read The Mirror read 
Southern California paper tailored to young people with families and no other daily metropolitan newspaper. 


SELL SOUTHERN CALIFORNIA'S YOUNG BUYING MARKET 


mw rae arc ew MUIRROR 


THE MIRROR, Los Angeles, Virgil Pinkley, Editor and Publisher 
Represented by O’Mara & Ormsbee, Inc., New York, Chicago, Detroit, San Francisco 


: : : ; j aan SR Be us ae a) 3 Shear Speer ese So 24> a a ee 
“é ; } . ae r Sree x ; sig : Ste E 5's, Weis hg is! St Nee a v4 meee ans 2 3 > ty . vee ey A fer ok ah Fe: aX nett a As pies ey CF. 
; ‘ g hoes % Mpg sy % ‘ees Df, SAA) Rea ie eon aie Se : . ne Ys) AOS, ORE ad J . RAs oh CY he eee Le es SPV nat © ean ¥ t aN mre me - ar es Pk 
ia eee Eo ye oe he Def ag yt AA Ph phe tale Re Ar ee Se sea yk Neath SS ned eben tirtt WPM RE ENS Dia? lie * ‘ ; nb x ; ae * iol ee Pe oe CM ed, 5 
TAG bah 2 a pi rgd: foes 9 PO Re ee ES mB a Oe ae nig iy sane Save of rng Ea eag Ba a)? ata * Lebaaes i \ Sin ‘4 z é 7 ae fe S ge she ee st f JAR Bes bsfines a Aire hae SA 
2 eae a pare Re ehh i ae = oe : “eS on te aE dees a i Bee eR: nd Saas erin ety Te vate : a Wake te lepers ree eS Oe py Aas sd 
| Nero ak ‘anes fat Vie Soe Aas : ‘ s Pe RUE VOC SWE eee, SPUR A eet oa as & Frm og So Y plese Era < POS a Se hae A Seat). Pg, Spe ee. a ot BAS Lhe aNo, as, Stet ; 
a ee peachy AS, erie x oi Sete 4 ‘ Pad i ot Le Se, Be Rhee Se Oe AT on ae Ste Fag Seis VASO St ya sy ee eX the reo et ee et ape Toe ae te Lb ee eS ae eae {one et Sete DR ate J cp 82 ¥ 
CNG eos Mp aaah bor ee: Db Ste pee CaM Gade al Eo Pe nS beaten Sortie sores Baye vee aamaee! Ss Fuh TM Sp gee rel oe uP Pee oth att nae nig sase Sk Tens Oe BS Bea hen 4 Se a yA el aide Sanath sas A; af eS Pied } 
ar lee Leta wt cee Petes tari s ie eee by tea bt A ila Stk ge Ee ae aig a eto oS AF hee Tabeed ae Sues ae Pega ie Pak ie Te Rear a ee ie . Sikecatc> valet te om 3 Seca > dela ea age ae Sia ere 
Hah We NR ick SR ee ae Tie ES. Ua Wee ae ON, Ogee Poe fork OE Nae ee Ie i Meee a Rae eee apt 2 BS ale Samal: ; tS See ee ree | Mc = ea deer ; oy 
ASG - ree’ th ee) ie Rae SER GK) SS eer Ree SES Pee ey em anaes & clk SR i Reg: ap Ste et, + Egret ia he on E wens eRe Bn Pe eae fee cn mae yy 
eee 4 , / ; . ; 5 eres z ‘ oe : 
<< 
a ee ee 
F a f ie ca 
. Bie i 
ae. Eanes 3 
a see 
is } & ® 7 oo age : 
z } : 
j aor Fat 
j : 
ats 4 Bikes 
cag pes Se 
a Rr? 
#: a 
<< @ ‘ ; 
" - : 
a Sere ta . pe 3a ce Co 
— ee ft —- hes 
f a oe bs Sts . Beak 
tee SS Ss “5 ee : ; as ed ¢ : 3 ceed 
os Fe “ie 5 ikke mari. SS ee i “ “ = z eligi 
a . te: Pe + i 4 = ia ace ew - She 
We ey ey Pie ae He. ce os A Te ow, 0 = : Ree 
ee . . ees oe ees . 28 ; = passat Rs ¥ ; ey a 
oa P Pes: p * “4 is ae). , = F, ; Lge j Se _ 
- . >) eee ; : - Loess” B..g : By Pipi a ; : 
b eR mt ME, bP es an” ‘. = } 7 4 BS S Baa cet te Le Ts 4 
ey eee Rt) » See ee . eg PUNE Sein BE m4 Be bs * . ‘ 
' Rete: hye pee OR ew, Sat ~ oe te ‘ ALE: OSS ee ee “ae a. si : 
bg at aa Om ae ; “ bt A . er a wa 3 
eure Soe St I i EE Ng ¥ a z i eS a we ek f Z ‘ : 
Nid ene = eels © | SO eae ear gage eRe ae ee lg Bis RE ae re 7 — /s e 
ie Oo ai ere NN: ea RE re “Lo dee a | , Z ¥ F 
ee Oe RE oe oe eae 2 ee — ip NS f — 
Og RS poe y «Tie a re ds aa - ; = t * A eS eee . i Sa 
Fae ae %.. Se ee ee i Soe a F : ee : 4 a ce 2 ‘ ‘ 
, - Sa . «See ae tale i. Ss z : cee ¥. \ : : 
bit aii : os i SI Aee : san oe \ yi .) i. i r ee HE 
= : OR ee a ). la My 38 GR ii : 
= — 7 a 
. ‘- ae 
at $5 ee cae 
at 2 alae ps eee: 
ape oe ’ 
ta i OR Cy farua 
: ea, Rees 
- he ‘ NG =? ape 
ete . “ ? % " x hae i : 
2 a r ea ; a ied eee 
= f ieee ay 
iar q , as - ines 
sig we yen 
sue ce, = ; ‘ 
Niel 7 ‘ap 
- ny 2 2 aie 
ree eons taoones i ates 
oe ©. 1.6. wens Cia "haves Shee 
a fs Wi aii : oa “Paes 
vee | Deer He 5 as ee 
sg £ same Pom wie be Satara ia sor raenns 2 ‘1 , 
eat pathy dpm rye panry ig tay i 
ate t righ : _— si 
— eS 
| ¥ 
a Sox ——- Satin ba Siees Chama eae co omaes te eae ooar Ae 
“ i a yen tnveage etvertioong en guar atunsaper ee i 
a , Ageacy We fount ‘Aer 
pee pores on mcwring are iY vere wnat oars bake 
ie i —- 33-6, E 
e ‘ * det : 
: é —_ - “eee oe seh ees eae ts ee 5 aa ee Me tata oko a 
ie . Re ese i Le BAT CO en ie! 
ce 7 F885 ig aneet 1” oe eee? oe | er en oe é. OO be j 
= ~s Sma, soe ny: \phelicdedea Ee iM 9 Gis ee. SOM py f bs os : 
< 7 "lee ee oe be yet = _ aang rt ae 2 ip nl ie 
- 2 Ses lea eet Eola < se ee rie te Te | us 
he q ct ca i ie (Oe ee PS Be * as 
et = HO : ee eM Kee oe hind a Be bee .. t Kear f . Coos 
[om tury rn Sk — : AD 2 : ees t Beg 
ae . a bar 4 peas. 4 Fd soa 4 ads ¥ Seid Tui, ? ia . ek 
at? oe, 2 al, Sa 4 ie Boe ge The tie j ie @ Fp ry : 
2 ties ‘ai Rp ee y Fae ok Sd (p> ate ‘ ‘ ‘ 
iG } Fe 0 8 3 eae tS a N = = ar Reed 5 ~s -ia é 
a “ 5 5 a Sn ae, Me -, 4 eis an he ke im 
2 TSR I ate (> > —~") ane sory fei .%. = 
Ba $ . j F ; es sg 6 ey ee 
s f ie 5; . rasa. age p iil Pk - fj a il 
E pe Pai - N a se Sie ia ae ao 3 
ave: * ete pam: eta! eT - i. el ae Sih Secs ‘ in sine are 
oe eee a ee ee es 
‘ ee | a ye Ce 
ce ER RES RRM ae a , e see ZL i Bs ots 
a... a a f Fis ely r ¥ Bee: oy eee =, 
inion ie . soi E ae 2 sn, Maren 4 _ ange 
es  . Be . a We a ee es es es 5 a We * aan Oe 
ae ' > dos ras cg ei : ; , : , ee Sta 
* 1 sg Se , Pred ’ ix ore “, ‘ ; res 
v9 “ Rees Ge ce ¥ a iad i: of 7 id aes ar 
a a sR bs aan a, = i ¥ 3 oe 
Nee a“ . ft oe 1 a —.. P ~~ i. * A Set, ; 
a ' , oe : 1 eae — © ed ~ ie , ase ee 
“4 i — m ise “ae ae ae - . ~ P nn ameite 
feet a. ee. F as = bs ~~ lil : 
ee a ’ eet : ee eels st . Sail ag 
Lhe Fs i = me, Bi make, oe ~~.” «° “(oie eens vena 
y ee ; i : <eillln a se » er ao ee tae $ 
ron 5 a. ‘ee a> ee ae we Te 
ee a = : = yu = Siar neni Y ie a : ine. aa 
i i a ee = oor Me nee ae cS * ae sn Siete ae 
. : et os 2g? <I T ee ee ae eee 
: Nee ‘i rc oe ee aes 
a q at aie J ¢ 2 : > hese ee mee ee nie piers 
ee re ty Om Me {a AT... sic, e deter 
gis eR AS Panes Sa Sis arba bia ay fone he ee ee ee A hin pee Ray La Ne Paget 
bei | a ve Wen Si ME ed wR ORG meee ae Bret has oe as te Star Besa a : ise 
= . ’ , pene Cine 
S. : " ee 
Bear} eo 
eae 
cee ze 
Rath ree 
fran’: ae 
er . Sees 
Pee. a 
& j ° . i 
io m | 
See 
oer \ eee i ve ; = 
‘ileal L! ea ‘ ra 
' sad m* 
: re 
= | 
= 
pee ; 
Ae 
bed 
a: i ‘ 
2: 
i S iy o 4 + , ‘ : 


16 


ITS THE THAT SELLS! 


IN THE DEALERS SHOWROOM . . . THE EXHIBIT BOOTH . . . THE SALES MEETING 
The TEL-A-STORY Automatic Ad Projector will give any product the 
“Stop ’em, Show ’em, Sell ’em” impact needed 
—in color, in action, inexpensively. Full in- 
formation about the TEL-A-STORY “King- 
Size” (156 square inches of screen) or the 
“Big Show-off” (600 square inches of screen) 
will be yours within hours. 


Write Dept. AA3 or ‘phone 3-5012 


TEL-A-STORY, INC. 


523 Main Street, Davenport, lowa 


Hollingshead Names Two 

R. M. Hollingshead Corp., Cam- 
den, N. J., maker of chemical prod- 
ucts, has appointed Walter S. Pol- 


lard and James W. Coffman to new 


positions. Mr. Pollard, formerly 
with Baldwin-Lima-Hamilton 
Corp., has been named supervisor 
of advertising programs, and Mr. 
Coffman, previously with Stand- 
ard Oil Co. (Indiana), has been 
appointed supervisor of sales pro- 
motion and sales training. 


Clark Adds 1; Names V.P.s 
Harold Walter Clark Inc., Den- 
ver, has been appointed to handle 
advertising for International Trust 
Co., Denver. The agency has ap- 
pointed R. E. Armstrong and Ted 
Fremd v.p.s. Mr. Armstrong for- 


/‘merly was public relations direc- 
\tor of the agency, and Mr. Fremd 
|previously was a v.p. of G. M. 
|Basford Co. and Ralph H. Jones 
Co., both of New York. 


Napier 


Hammond 


national advertising this year and 


He overlooked The Houston Post in harvesting 
greater returns on his advertising dollars... 
in a region that produces and processes the 
bulk of U. S. grown rice... 15 million 100-Ib. 
bags. But rice output is just one more way in 
which dynamic new Houston excels. 


The Houston Post is the big new voice reach- 
ing the entire Houston market... excelling 


The Houston Market Today is Sold on... 


THE HOUSTON Past Ss 


in circulation goa 
editorial leaders: 
Awards in 1953. 
changing Housto 
Moloney, Regan 


Starch studies 
available on rec 


aid By 


Now Up To 188,857 Daily — 206,567 Sun: y* 


... and still growing! 


r Oversight Misses a Cash Harvest 
in the Nation's *1 Rice-Proaucing, Area... 


He Overlooked Yhe Hous on Post ! 


ad pulling power and 
...+ Winner of 5 AP 
\vaint yourself with the 
‘ture. Get in touch with 
Schmitt today! 


‘e regularly. Details 


1954 


Reid Johnson 


OPTIMISTS—G. C. Hammond, v.p. and Montreal manager of Cockfield, 
Brown & Co., and reelected president of the Canadian Assn. of Ad- 
vertising Agencies ui this year’s meeting, predicts a record level for 


next. Listening are Mark Napier, 


v.p. and managing director, J. Walter Thompson Co. Ltd., reelected 


v.p. of the group; W. H. Reid, 
managing director, Spitzer & 


‘Mills, reelected secretary-treas- 


= 
gatas 
ar". 


a4 
aoee 


. Pea 
asean 


Ae) 


>s 


tt Takes THE HOUSTON POST 
to Sell the Houston Market! 


W. P. Hobby, Publisher 
Eugene Lemcoe, Director 
of Advertising 
Robert Barron, Manager of 
neral Advertising 


*ABC Publisher's Statement, 
March 31, 1954 sil 


-urer, and Elton Johnson, presi- 
dent, 


Locke, Johnson & Co., 
elected a v.p. 


Predicts Record 
for Canadian Ad 
Spending in ‘55 


TORONTO, Oct. 27—A. new high 
mark will be recorded in Canadian 
advertising expenditures this year, 
and a new record in national ad- 
vertising in 1955, G. C. Hammond, 
president of the Canadian Assn. of 
Advertising Agencies, predicted at 
the group’s meeting here last week. 

Mr. Hammond, v.p. and Montreal 
manager of Cockfield, Brown & 
Co., was reelected to a second term 
as head of the Canadian agency 
group. 

He told the 3lst annual meeting 
of the CAAA that “advertising vol 
ume, a sensitive index of general 
business activity, will follow the 
national upswing based on the 
present unparalled development of 
natural resources.” 

The group unanimously endorsed 
the “Standards of Practice” code 
adopted by the association this 
year. 

Aimed chiefly at stamping out 
untruthful claims in advertising 
the code “has already gone a long 
way toward nailing the huckster 
into his coffin in Canada,” Mr. 
Hammond said. 


# In a move to strengthen the 
code, plans for a stepped-up pro- 
gram of information about adver- 
tising as a profession, to be carried 
into high school classrooms across 
Canada, was drawn up. It is plan- 
ned to draw the best minds avail- 
able into the advertising field by 
this means. 

The agency group’s widening 
sphere of activity was underlined 
by the announcement that it has 
joined the International Chamber 
of Commerce. 

In addition to Mr. Hammond, 
other officers reelected were Mark 
Napier, v.p. and managing direc- 
tor, J. Walter Thompson Co. Ltd., 
v.p., W. H. Reid, managing direc- 
tor, Spitzer & Mills Ltd., secre- 
tary-treasurer. Elton Johnson, 
president of Locke, Johnson & Co., 
was elected a v.p. of the organi- 
zation for the first time this year. 


JWT Has Wells Organizations 

J. Walter Thompson Co., Chica- 
go, places advertising for Wells 
Organizations, Chicago fund-rais- 
ing company, not Rogers & Smith 
as reported in AA last week. Rog- 
ers & Smith handled the fund 
raiser’s advertising until about two 
months ago, when Wells switched 
to JWT. 
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Collins, Miller & Hutchings INc. 


| AMERICA’S FINEST PHOTOENGRAVING PLANT 
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'YONNE SAYS:— 


™ BOWL 
: ‘EM 


to crack 
onne is in 


Outsiders are always tryin 
through our defenses but ’” 
there carrying the ball. 

Get on the team—place your advertis- 
ing where it counts—right in there 
with up-to-the-minute local and na- 
tional news, sports or features. De- 
livered, daily, into 76% of all the homes 
in Bayonne. 

‘*Bayonne cannot be sold from the outside"’ 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
BOGNER & MARTIN 


Nationally 
represented by 


IN BAYONNE WE JUST. 


Blue Cross Boosts Its Membership Through 


CINCINNATI, Oct. 26—‘‘Let There 
Be Life,” a series of medical tel- 
‘ecasts on WLW-T here and WLW- 
D, Dayton, added new life to the 
activities of its sponsor, Hospital 
‘Care Corp. 
| During a 10-day drive con- 
ducted in late September when 
the series was in progress, Hospi- 
tal Care Corp. enlisted 74,000 new 
Blue Cross members in southwest- 
ern Ohio, an increase of 20% over 
the number enrolled in a similar 
drive last year. 
| Hospital Care and its agency, 
‘Keelor & Stites Co., believe the 
‘suecess of the membership drive 
‘was due to the pulling power of 
commercials used in the “Let. 
| There Be Life” series. 


a The most dramatic program in 
the series of 10 telecasts was the 


TV Program Featuring a Caesarian Birth 


live telecast of the birth of a baby 
in tv history. 

The objectives of Hospital Care 
in telecasting the series were (1) 
to report the progress of hospital 
and medical care, (2) to increase 
public understanding of hospitals 
and doctors and (3) to allay some 
of the public’s fears regarding 
surgery. 

There was, of course, no writ- 
ten script for “Miracle of Birth.” 
The doctors and nurses knew their 
parts, but it was impossible to 
forecast what would happen at 
any given time in the caesarian 
delivery. Six tv cameras were 
used—four in the hospital and two 
in the studio for commercial an- 


‘nouncements. 


= The tv commentator, head of 
the obstetrical department of a 
large, unidentified southwestern 


final presentation. Titled “Mir- 
acle of Birth,” it was the first 


Ohio hospital, spoke softly but 


Advertising Age, November 1, 1954 


|clearly. There was a chuckle in 
‘his calm voice when the seven 
pound, three ounce baby girl made 
a squalling entrance into the 
world. 

The doctor then rcassured the 
viewers that the mother was hav- 
ing her baby delivered by cae- 
sarean section as a matter of ne- 
cessity, and could not deliver the 
child in a normal manner. 

There was some doubt as to 
whether the program could be 
produced, when the mother orig- 
inally scheduled to siar in the 
production delivered a 9 lb. baby 
boy a few days earlier without 
the aid of tv cameras. However, 
another “actress” was found and 
the show came off as scheduted. 


# Most of the planning meetings 
took place between 10 p.m. and 
midnight, when the doctors were 
available to discuss the situation 
with tv experts. 

At the start of the program, 
viewers were advised that the 


program was not for younger 


ee 


rn 


_ reaches more women! 


WITH CIRCULATION LEADERSHIP 


Oregonian 
Daily Lead 


Over 2nd Paper 


os, 
me 


The Picture 
Is Bright in the 
Oregon Market 
with 29% more retail 
Sales than 1950. Now 


... total annual retail 
sales: $2,255,109,000. 


Oregonian 
Leadership 


Year: 1953 


Largest Circulation in the Pacific Nor: 


Sources 


ments for 6 mos. 
Media Records total 


31, 1954, 
advertising, less 
Comics, 1953. 


Over 2nd Paper 


ABC Publishers’ 


8,508 Cc: 


Carrier Lead 


4,354 Ab City Zone Lead 


4,715 Re 
40,726 To 


3,264,751 |. 
5,431,792 1) 


ationally by Moloney, Regan & Schmitt, Inc, 


state- 


ending Morch Represe: 


AW, TW and 


| Trading Zone Lead 
Circulation Lead 


WITH ADVERTIS! iG LEADERSHIP 


1,148,624 |) os 
796,467 liv os 
'S 

s 


Retail Advertising Lead 
General Advertising Lead 
Classified Advertising Lead 
Total Advertising Lead 


Portland, Oregon 


229,132 Daily 
292,332 Sunday 


| 


H. J. ALLEN, field sales manager for 
appliances, Crosley & Bendix 
Home Appliances divisions of Av- 
co Mfg. Corp., Cincinnati, has been 
named general sales manager of 
Crosley radio and television. W. B. 
Colvin, formerly with Crosley 
Broadcasting Corp., has joined the 
staff of the Crosley radio and tel- 
evision merchandising department. 


members of the family and “per- 
haps you do not wish to view it 
yourself.” But with the aid of 
heavy publicity, an audience esti- 
mated at 300,000 persons was at- 
tracted for the show. 

The success of the programs has 
prompted Hospital Care to plan 
a second and similar series, ex- 
pected to start in January. 


Revlon Products to Introduce 
New Lipstick Hue in Drive 
| Revlon Products Corp., New 
, York, will introduce its new fash- 
ion color, “Queen of Diamonds,” 
this month in the current red-red 
battle being waged among lipstick 
manufacturers. Color pages will 
appear in November Glamour. 
|Mademoiselle, Harper’s Bazaar, 
Nov. 6 New Yorker and December 
Vogue and an issue of Life. 

The ads will be supported with 
a two-pane window display in 
color by Alpha Corp., lithog- 
rapher, in which the mannequin’s 
jeweled earrings, bracelets, ring 
and fan are sprinkled with dia- 
mond glitter. William H. Wein- 
traub & Co., New York, is the agen- 
cy. 


Moore Names Neff V.P. 

E. L. Neff, currently advertising 
director of Advertising Agency, 
American Printer and American 
Perfumer, published by Moore 
Publishing Co., New York, has 
been named a v.p. of the company. 


Transichrome Names Wexton 


Transichrome Co., New York, 
new manufacturer of point-of-sale 
transparencies, has appointed 


Wexton Co., New York, to handle 
its advertising. 


SPARK EVERY PROMOTION 
with Genuine _ 


GLOSSY PHOTOS 


s aide Po pre : a 
Ideal for all purposes! — 
Sharp, clear, crisp prints in quan- 
tities of 5 to 50,000, sizes from, 


ay 


The PHOTOMATIC Co. 
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MAGAZINES HAVE HAD IT. 
PEOPLE WON'T BUY THEM. 
TV'S THE MEDIUM NOW. 


> 


| 


So spake the prophets of gloom a few years ago. 
The magazine industry was a dead duck. People would 


abandon small print in favor of the large screen. 
Publishers would go out of business for lack of readers. 


rr ee 


So what happened? Let’s put the finger 
on just one publisher, Dell. 


September circulation of Dell Modern Group was over 3,000,000 
—one of the four highest September figures in history, with 


each of the three magazines well over its guarantee. 


Third quarter average circulation for the Group is well up 

among the best third quarters we have had. And estimates for October 
show that month’s circulation to be second only to the war year 

peak of 1945. 


Consumer demand is the answer. And newsstand circulation is the 
barometer. Dell’s increased newsstand sales are proof that 
nothing can, and nothing will, keep people from reading. The public 
has made room for TV, as it has for all other forms of entertainment, 
but it has not stopped buying and reading magazines. 


This is good news for advertisers. For in magazines today they 
can economically reach more readers with a message that lasts. 
Magazine ads pre-sell the public for the entire life of the magazine. 
Why not investigate Dell’s high circulation...and low rates...today? 


DELL MODERN GROUP 


SEPT. CIRCULATION 


ONE OF HIGHEST 
IN HISTORY! 


DELL MODERN GROUP 


America’s Premium Young Women’s Market 


Dell Publishing Company, Inc., 261 Fifth Avenue, New York 16, N. Y. 
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The Nation’s finest 


attention to detail photo-engravers 


delaware 7-1277 


phone or write for your grey scale and color tint 


. FREE! 


it’s yours for the asking... 


Advertising Age, November 1, 1954 


Sofskin Hand Cream 


Belnap & Thompson Forms 
New Premium Division 


sales incentive organization, has 


formed a new premium division 


under the direction of Owen 
Chambers. The company has pub- 
lished a 24-page premium catalog, 
designed for dealer and consumer 
'premium programs. 
| Paul Richards, formerly pro- 
‘duction manager of Commercial 
Illustrators, Chicago art studio, 
|has been named manager of crea- 
tive services of Belnap & Thomp- 
ison. K. C. Millar, formerly retail 
copy chief of Montgomery, Ward 
& Co., has been appointed copy 
chief, and Clare Olson, previously 
with William Hart Adler Inc., 
Chicago agency, has been named 
art director. 


|Talling to Brooke, Smith 


Brooke, Smith, French & Dor- 
rance, Detroit, has appointed Neil 
W. Talling to its public relations 
staff. Mr. Talling formerly was 
director of public relations for 


Howe Military School, Howe, Ind. 


FOOD MANUFACTURING | 


Des Moines, lowa 
Providence, R. I. 


Salt Lake City, Utah 


2 ‘ Topeka, Kansas 
2 Miami, Florida . 
Spokane, Wash. 


: THE MOST 
IMPORTANT CORNER 


, ile IN THE U.S.A. 


SAN DIEGO 
CALIFORNIA 


of 


- $29,000,000 
» 26,000,000 
« 21,000,000 
- 23,000,000 
- 22,000,000 
- 22,000,000 


Buying Power; further reproduction not licensed. 


SAN DIEGO 


CALIFORNIA 


$31,000,000 


Data Copyrighted 1954 Sales Management, Survey 


These two great newspapers are 
delivered daily to over 90% of San 


EVENING TRIBUNE 


Diego homes... providing your 
advertising message with intensive, 
SATURATION coverage of this bigger, 
billion-dollar market. 


REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY Co., INC. 


Belnap & Thonipson, Chicago. Goes to Town with 


Dixieland Jazz Tune 


NEw York, Oct. 26—Vick Chem- 
ical Co. last week launched a sat- 
uration radio drive in 23 markets 
for Sofskin hand cream. 

The campaign, scheduled for 
six weeks, is built around a weird, 
new song, “Ma Went to Town.” 

This song has the Sofskin name 
in the lyrics and was specially 
written for Vick by Nelson Ideas, 
Schenectady, N. Y. The music is 
said to be a combination of hill- 
billy, Dixieland jazz and calypso. 

Vick is using a combination of 
two or three stations in almost all 
of the 23 markets. The spots are 
running at the rate of 35 to 75 per 
week in each market. 


# All of the radio time utilizes 
the “Ma Went to Town” song. 
There are three versions of the 
tune: One is 20 seconds (for 
chain-breaks), one is a minute 
and one is two minutes and 45 
seconds. 

Russel French, Sofskin product 
manager, told AA he is banking 
on the song becoming popular on 
its own hook, with Sofskin natu- 
rally benefiting from the resultant 
publicity. He said that Vick has 
tested the song in a number of 
markets and found it to be a big 
favorite on disc jockey request 
shows. 

Before the radio drive began, 
Vick sent out a “Ma Went to 
Town” record to 13,000 retail ac- 
counts. No printed media are 
being used in the campaign, but 
Vick has produced counter cards 
which also tie in with “Ma Went 
to Town.” Mr. French said the 
radio stations are helping to get 
the cards into drug stores and 
other retail outlets. 


a The Vick drive, placed through 
Morse International Inc., New 
York, is running in the following 
markets: Birmingham, San Fran- 
cisco, Atlanta, Chicago, Indiana- 
polis, Louisville, Baltimore, Bos- 
ton, Minneapolis, Kansas City, 
Mo., St. Louis, Cincinnati, Cleve- 
land, Philadelphia, Providence, 
Portland, Ore., Houston, San An- 
tonio, Denver, Albany, Buffalo, 
Schenectady and Troy, N. Y. 

In addition to the radio drive 
for Sofskin, Vick last week began 
an introductory campaign in sev- 
en markets for its new companion 
cream, Moisture Magic, specially 
made for dry skin. 

Moisture Magic has been intro- 
duced previously in Pittsburgh, 
but it is now being promoted on 
television in Los Angeles, Wash- 
ington, Dallas, Fort Worth and 
Detroit. Newspapers are being 
used in Oklahoma City and New 
Orleans. 

Moisture Magic features a color 
package designed with tv promo- 
tion in mind. Vick hopes to get 
national distribution for it in the 
near future. 


Central Service Adds Four 


Central Advertising Service, 
Boston, has been appointed to 
handle advertising and publicity 
for four new accounts. They are 
Aluminum Modernizing Co., Ded- 
ham, Mass., installer of aluminum 
roofing shingles and other prod- 
ucts; Bolt, Beranek & Newman, 
Cambridge, acoustical engineering 
consultant; L. E. Scott Co., War- 
ren, R. I., distributor of Lesco 
cleaning fluid and household prod- 
ucts, and Hotel Fensgate, Boston, 
for its new room, “Casino on the 
Charles.” 


Spadea Joins ‘Glamour’ Sales 

Stirling Spadea has been ap- 
pointed to the advertising sales 
staff of Glamour, New York. He 
was formerly general manager of 
the American designer service of 
Spadea Syndicate Inc. 
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READERSHIP: While there are many magazines serving the aviation 


industry, all with some degree of importance... only one, AVIATION WEEK, is universally 
accepted in terms of Reader Preference. Engineers, scientists, management men and 

Air Force officers . .. government and aeronautical legislative committees .. . aviation 
writers, columnists, commentators and financial specialists . .. some 50,000 key people 


in all* .. . read every issue of AVIATION WEEK, absorb its contents, use it, quote it, 


depend upon the accuracy of its information for their daily needs. | The reason for this 


overwhelming preference for AVIATION WEEK istwofold: 1. Arecord through the 
years of ‘‘Firsts” in reporting aviation’s breathtaking technical progress; 2. The 
largest, most experienced staff of aviation news and technical experts in the publishing 
business... complemented by a world-wide aviation reporting network. Advertisers 
demonstrate their recognition of AVIATION WEEK’s unequaled impact and readership 
by consistently placing more advertising in AVIATION WEEK by a huge margin than in 


any other aviation publication. Aviation advertisers know the value of telling their 


sales story where it has the greatest acceptance, the best 


a ere 


readership, reaches the largest market, and gets max- 


imum results. Thatis why 608 advertisers placed a re- 


cord 3,440.29 pagesin AVIATION WEEK during 1953 


...arecord being topped substantially in 1954. 


*Current print order 52,785 
Latest ABC 47,327 
net paid 6/30/54 
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McGRAW-HILL PUBLISHING COMPANY, INC., 330 WEST 42 STREET, NEW YORK 36, N. Y. 

Other Advertising Sales Offices: Atlanta 3, Ga., 801 Rhodes-Haverty Bldg. Boston 16, Mass., 350 Park Square 
Bldg. Chicago 11, Ill., 520 N. Michigan Ave. Cleveland 15, Ohio, 1510 Hanna Bidg. Dallas 1, Tex., First 
National Bank Bidg. Detroit 26, Mich., 856 Penobscot Bldg. London E. C. 4, England, 95 Farringdon Street. 
Los Angeles 17, Calif., 1111 Wilshire Blvd. Pittsburgh 22, Pa., 738-9 Oliver Bldg. Philadelphia 3, Pa., 17th 
and Sansom Streets. San Francisco 4, Calif., 68 Post Street. St. Louis 8, Mo., Continental Bldg. Member ABC ABP 
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something’s ite 


WRONG 


if you aren’t getting 


BAKING... a giant 


mechanized industry—is 
a bigger slice of 

second only to meat 
the fast growing 


Baking industry ~ in value of products 


a 
os. ? Ad 


Dollar sales in the Baking , a 
industry increased from 1 billion 
_to 5 billion dollars in 20 ee 


‘BAKING INDUSTRY : 


F READERS do 


of the business: 
in this 5 billion 
dollar Bese 


105 West Adams St., Chicago 3, Ill. 
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Two Appoint Ad Fried 
Elysee Cosmetic Co., San Fran- 
cisco, has appointed the San Fran- 


ates to handle advertising for its 
new Queen of Beauty cream. 
Newspapers, radio and tv will be 
||| |used. The Oakland office of the. 
‘| |agency has been named to handle 
|| | public relations and advertising for | 
the Pamper House, new health and | 
|| | beauty establishment opened in the 
||Medical Arts Center Bldg., Oak- 
land. Car cards, radio, tv, news- 
papers and direct mail will be 
used. 


23% more paid 

Readers than any 
other bakery Ht! 
ee 4 i 


the 


92% 


Bruce Joins Purex 

Leslie C. Bruce Jr., formerly ac- 
count executive with Kastor, Far- 
rel, Chesley & Clifford, New York, 
has joined Purex Corp., South 
Gate, Cal., as associate advertising 
manager. Mr. Bruce has been as- 
sociated with Sherman & Mar- 
quette (now Bryan Houston Inc.) 
and Benton & Bowles, both in 
New York. 


ae : 


"ABC + ABP 


cisco office of Ad Fried & Associ- | 


GETTING 
PERSONAL 


gets results 
IN THE RURAL SOUTHWEST 


Make a whistle for a boy, or fix a doll 
for a girl, and you'll be rewarded with 
an appreciative “smacker.” That’s be- 
cause you got personal. 

Getting personal with the Oklahoma- 
Texas rural audience gets results, too! 

That’s why the Farmer-Stockman is 
edited separately for Texas and sepa- 
rately for Oklahoma. It’s the only way 
we can get really personal with the folks 
who are making the Farmer-Stockman, 
“the fastest growing farm magazine in 
the Southwest.” 


homans in the Oklahoma edition). 


Texans go for the home-county slant of 
such features as “Texas —— NOW” 
. and 


“Texas Weather Outlook” . 
“Lone Star Roundup.” 
Stockman CAMERA”. . 


Stockman REPORTS’’.. 
Farmer-Stockman LOOKS AHEAD.” 


409,357 
SUBSCRIBER FAMILIES 
WORE secccteces .... 229,663 
Oklahoma . 118,317 
Kansas 24,309 
Arkansas 23,082 
New Mexico 4,374 
Missouri 3,782 
Other States . 5,830 


TOTAL . 409,357 


They watch with eagerness for a pic- 
torial report on Texans in “The Farmer- 
. and for state- 
wide agricultural news in “The Farmer- 
. and ‘‘The 


7 


TEN TEMPTERS FOR TEXANS 


Every Texas edition of the Farmer- 
Stockman is loaded with 10 regular fea- 
tures especially written for folks in Texas 
(and the same thing is done for Okla- 


Texas farm youngsters find the news 
they are hungry for in “The Farmer- 
Stockman YOUTH CENTER”... and 
Texas housewives get together once a 
month through the “Homemakers’ Meet- 
ing Place.” 

For Texas poultrymen there’s “Around 
the Poultry Yar” ... and for cattlemen 
“The Farmer Stockman PUREBRED 
LIVESTOCK.” 

Add ’em up ani you have TEN TEMP- 
TERS FOR TI XANS to sharpen their 
appetites for the Farmer-Stockman and 
to help bring acvertisers more satisfying 
results. 


Serving \« Rural Southwest for 43 Years 


the Fart 1er-Stockman 


OKLAHOMA CITY. OKLAHOMA @ DALLAS, TEXAS 


Owned ond Operated by The Oklchomo Publishing Company @ The Daily Okichoman, Oklahoma City Times © WKY ond WKY.TY © Represented by THE KATZ AGENCY. INC. 


TV Revenue in ‘53 
Rose 33%, FCC Says 


WASHINGTON, Oct. 26—Annuai 
financial reports published by the 
Federal Communications Com- 
mission showed today ‘that the tv 
industry’ S revenue reached $432,- 
700,000 in 1953, up 33% from 
1952. The industry’s income be- 
fore federal taxes was $68,000,000, 
up 23%. 

Time sales totaled $384,692,000, 
up 36%; network time = sales 
reached $171,900,000, up 25%; 
national spot amounted to $124,- 
318,000, a 55% increase; local 
time and talent sales were $109,- 
540,500, up 25%. 


= Revenue to the networks and 
their 16 owned-and-operated sta- 
tions amounted to $231,700,000, 
two and a half times the revenue 
/produced by radio operations. 
Television produced $18,000,000 
‘of income before taxes for the 
‘networks, compared with $9,400,- 
000 from radio. 

The reports showed radio reve- 
nue of networks off from $95,800,- 
000 in 1952 to $92,600,000 in 1953. 
At the same time, tv revenue 
climbed from  $180,200,000 to 
pres 700,000. Income from radio 
dropped from $10,200,000 to $9,- 
400, 000, while tv income increased 
‘from $9,900,000 to $18,000,000. 

The report also showed that 93 
\stations in 26 markets got $182,- 
162,000 of the total tv revenue. 
They got $38,001,000 of the funds 
‘for network advertising, $84,167- 
(000 of the expenditures for na- 
tional spot and $55,562,000 of local 
tv advertising. 


‘Boone Associates Succeeds 
Elliott, Goetze & Boone 


Philip S. Boone has formed 
Philip S. Boone & Associates to 
succeed Elliott, Goetze & Boone, 
San Francisco agency. His former 
partner, William E. Goetze, has 
left the agency to become general 
manager of KFSD and KFSD-TV, 
San Diego NBC affiliates, recently 
‘sold to a new corporation, KFSD 
|Inc., for approximately $3,200,000 
(AA, Aug. 23). 

Mr. Goetze became manager 
and subsequent owner of Harry 
Elliott Advertising Agency shortly 
after World War II and formed a 
partnership with Mr. Boone in 
1950, changing the agency’s name 
to Elliott, Goetze & Boone. The 
new agency will continue to rep- 
resent its predecessor’s accounts. 
The following, all formerly with 
Elliott, Goetze & Boone, have been 
named to executive positions with 
Boone Associates: Fred O. Bur- 
rous, copy director; Philip Ross 
Joy, art director; Harry Doan 
Madden, production director; 
Chester A. Rhodes, radio and tv 
director, and Frances Cochrane, 
media director. 


Ad Council Plans 6th Annual 
Drive to Aid Religion 

The Advertising Council’s sixth 
annual drive to increase attend- 
ance at churches and synagogues 
will include free time on radio 
and tv, space in newspapers and 
house magazines and about 5,000 
outdoor boards—the most exten- 
sive use of posters any Council 
campaign has had. 

Volunteer agency for the cam- 
paign, to be concentrated in the 
month of November, is J. Walter 
Thompson Co. 


Art Directors Plan Meeting 
The New York Art Directors’ 
Club will sponsor a_ three-day 
convention of the National Society 
of Art Directors next year. No 
date has been set yet for the meet- 
ing, which will be conducted un- 
der the chairmanship of William 
McK. Spierer, sales promotion 
manager of Metropolitan Sunday 
Newspapers, New York, 
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HOW BUSINESS RANKS NATIONAL MAGAZINES 


Ranking Advertising 
of National Magazine Revenue 
Magazines (Jan.-Sept., 1954) 
1st LIFE $80,457,420 
Qnd Saturday Evening Post 56,866,937 
gra Time 25,773,053 
4th Better Homes & Gardens 17,692,714 
5th Look 17,434,814 
6th Ladies’ Home Journal 13,926,082 
7th Newsweek 11,272,225 
8th Business Week 10,782,353 
Oth Collier’s 10,781,827 
10% Good Housekeeping 10,389,564 


Source— Publishers’ Information Bureau (gross figures). 


The next ten magazines rank as follows... 11th: McCall’s, $9,673,276—12th: Family Circle, 
$8,636,584— 13th: U.S. News & World Report, $7,573,211—14th:Woman’s Home Companion, 
$7,449,564—15th: Farm Journal, $7,271,873—16th: American Home, $6,877,393 —17th: 
Woman’s Day, $6,870,227—18th: New Yorker, $6,596,763 — 19th: Country Gentleman, 
$5,394,343—20th: Vogue, $4,853,162. 


First in circulation 
First in audience 
First in advertising 
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_NIAA Chapter Elects Vinbury 


Joseph T. Vinbury, advertis- 
ing manager of New Britain Ma- 
'chine Co., New Britain, Conn., has 
been named president of the In- 
dustrial Advertising & Marketing 
Council, the western New Eng- 
land chapter of the National In- 
‘dustrial Advertisers Assn. Other 
officers elected include Robert 
Coyle, advertising manager of 
Rockbestos Products Co., New 
Haven, 1st v.p.; John Fairbairn, 
president of Fairbairn & Co., West 
Hartford, 2nd v.p.; Francis Mc- 
Cormick, Whitney-Blake Co., 


& _ ma 
good grip on a 
Hamden, Conn., secretary, and 


great male market ll John Corrigan, advertising man- 
ager of Sponge Products Co., 
eins Shelton, Conn., treasurer. 
as. — gl 


Tilds & Cantz Adds Accounts 
Join the advertisers who know from 


Wilbur Curtis Co., Los Angeles 
manufacturer of vacuum coffee- 
making equipment, has appointed 
Tilds & Cantz, Hollywood, to han- 
dle its advertising. The company 
will advertise nationally for the 
‘first time. Dispensers Inc., Los 
Angeles, has appointed the agen- 
‘ey to handle its entire account. 
'Tilds & Cantz formerly handled 
advertising for the commercial 

: : division only. A consumer cam- 
with this mass market of men \paign is being planned in 11 west- 
‘ern states for the housewares 
| division. 


profitable experience that Elks give 
preference to products advertised in 
The Elks Magazine. For $2.23 per page 


per thousand you can come to grips 


with class incomes. 


| Pepsi Reports Highest Sales 

| Pepsi-Cola Co., New York, re- 
ports that sales in the first nine 
months of 1954 were “at the high- 
est rate in the company’s history.” 
Alfred H. Steele, president, esti- 
mated net income after taxes in 


MAGAZINE 
‘the third quarter at $2,415,000, a 


New York e Detroit » Chicago »« Los Angeles 20% increase over the correspond- 


THE 


pont “PICK BLIND” 


IN SHREVEPORT! 
env 


y Eeny me 


be: * RS ES 
Lace 
[place 2 | 


Look AT KWKH's Hoopers! 


JAN.-FEB., 1954-— SHARE OF AUDIENCE 


There’s no gamble to picking the 


big Shreveport radio value—it’s STATION| STATION | STATION STATION 
TIME KWKH i 
KWKH, hands down. Latest ey enna ae Cc . 
MON. THRU FRI. 

Hoopers show how much the 8:00 A.M.- 12 NOON| 38.1 19.5 6.2 16.0 19.5 
home folks love us—and Metro- PRR SEN RE RG 
politan Shreveport represents only 1:08 NOON ae nM. 44.3 21.2 9.2 6.1 19.4 
about 15% of the fans in our ees 

SUN. THR . EVE. 
total coverage! 6:00 P.M. » 19030 aM 54.6 W2 | 85 24.0 


took at KWKH's S.A.MS. Area! 


KWKH delivers 22.3% more daytime homes than 
the four other Shreveport stations, combined! KWKH’s 
cost-per-thousand-homes, however, is 46.4% less than 
that of the second Shreveport station! 


K WKH ae 


CBS RADIO 
A Shreveport Times Station 


SHREVEPORT, LOUISIANA 
ARKANSAS 


The Branham Co. 
Representatives 


Fred Watkins 
Commercial Manager 


Henry Clay 
General Manager 
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Getling Personal 


Tom McCabe, Scott Paper Co. president, will receive the annual 
Gold Medal of Merit award from the Wharton School Alumni Soci- 
ety of Pennsylvania U. on Nov. 8, for outstanding business leader- 
ship. The meeting will be at the Bellevue-Stratford, Philadelphia... 
Gil Goold, president of Goold & Tierney, New York agency, has 
been named chairman of the alumni fund for student aid at Co- 
lumbia U.’s graduate school of business. . . 


Edward G. Wilson, v.p. of J. Walter Thompson Co., is chairman 


of the ad section for the 75th anniversary campaign of the United 
Hospital Fund of New York... 


HAPPY BIRTHDAY—During a vacation at the Fort Montagu Beach Hotel 

in Nassau, Bahamas, Peggy Cope, who hails from Marshall, Tex., 

celebrated her birthday with her parents, Mr. and Mrs. Millard 
Cope. Mr. Cope is publisher of the Marshall News Messenger. 


Phil Dexheimer, Hollywood account executive of KBIG, Cata- 
lina, has been elected president of the Southern California alumni 
chapter of Alpha Delta Sigma, national advertising fraternity. Other 
officers are Norman Moeller, Moeller & Shedd, Advertising, Ist v.p.; 
Walton E. Brown, ad manager, Northrop Aircraft Co., v.p. for alum- 
ni affairs; James Frost, director of sales development, CBS, Holly- 
wood, v.p. for campus affairs; Joe Mohl, Ross Roy Inc., secretary, 
and Thomas O’Connor, McCarty Co., treasurer... 


Len Miracle, an associate editor at Outdoor Life, New York, will 
become a benedict this month. His fiancee is Patricia McCurdy of 
Fair Lawn, N. J., a Barnard graduate attending Teachers College, 
Columbia U...Jim McGarry, assistant to BBDO president Ben Duf- 
fy, has accepted the chairmanship of the advertising and publish- 
ing section, N. Y. Arthritis & Rheumatism Foundation’s 1954-55 
campaign. He’ll direct the advertising, publishing and professional 
divisions, which have 100 men working on a $40,000 goal... 


TWO ROBERTS WIN—Club president John LaCerda (extreme left), 
head of his own p.r. and advertising agency, and president of Pub- 
lic Relations Management Corp. of New York, and golf outing chair- 
man Jim Miller (extreme right) of Newsweek congratulate winners 
of low gross and low net scores at recent Poor Richard Club golf 
outing held at Cedarbrook Country Club, Philadelphia. Winners are, 
.om left: Robert & Nir M-chae’ o;1 Intaglio Service Corp., and Rob- 
ert S. Kent of the Hanson Co. 


Mrs. Vera Halloran, librarian of J. M. Mathes, Madison Ave. 
agency, has been elected chairman of the Council of Advertising 
Agency Librarians. . .Bill Symons, exec. v.p. of Photography Place, 
New York, married in May to Nicaraguan model Ricki Reyes, 
finally got off on his honeymoon, delayed by the launching of new 
commercial studios. He and his wife, of the Reyes import-export 
family, are somewhere off Montauk Point or Nantucket Island in 
El Encanto, aii enchanted yacht... 

Gerald (Jeff) Frank, account exec. in Einson-Freeman’s Chicago 
office, has been given a leave to do a stint with the Army... 

Stephen W. Meader, associate director of N. W. Ayer’s copy de- 
partment, has had his 28th book published by Harcourt, Brace & Co. 
“The Buckboard Stranger,” like his other books, is aimed primarily 
at teen-agers, and tells of a cowboy who upset the routine of a 
sleepy New Hamyshire village... 

Ben Duffy, BBDO president and general chairman of Brother- 
hood Week. will preside over an Armistice Day luncheon in the 
Mayflower Hotel, Washington, D. C., to plan the observance of 
the week sponsored by the National Conference of Christians and 
Jews... 
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KEEP YOUR ENTIRE PRODUCT STORY 


BEFORE THE MEN WHO BUY AND BUILD THE MOST 


IN THE ENTIRE LIGHT CONSTRUCTION MARKET 


‘DATA AND © 
- SPECS" FILE — 
working tool for builders... . 
ing tool for advertisers, not a directory 
.. not a special issue...the only real 
ce file for builders. ae eee ae 


There are unchallengeable reasons why advertisers and their 
agencies consider PRACTICAL BUILDER’S May DATA AND SPECIFI- 
CATIONS FILE the best multiple-purpose advertising medium 
available... 


Reasons such as these: 


© The builder uses his Data & Specifications File whenever he 
has jobs to figure . . . tools or materials to buy or use . . . equip- 
ment to install ... And that’s all the time! 


@ PB’s Data & Specs File is professionally edited by builders for 
builders—who use it every time they Plan, Design, Specify, 
Estimate, Buy or Build. 


DONT SETTLE FOR LESS! 


©@ Thousands of builders say that their PB “Specs File” is the 
most important piece of business equipment they own. It gives 
them the same information manufacturers furnish architects, 
plus all necessary data on installation and construction. They 
keep it as handy as their telephone! 


@ PB’s Data & Specs File is the only reference manual of its kind 
... the only source of the information it contains... and it 
serves the largest builder buying power in the Light Con- 
struction Industry. 


Write for PRACTICAL BUILDER’S IDEA FILE on how to put this only 
practical reference file for builders to work for you... 


P Practical 
Builder 


5 South Wabash Avenue, Chicago 3, Illinois 
The Blue Book of the Light Construction Field 


Here's How Well Known Builders 
Use PRACTICAL BUILDER's “Specs” File 


"Your Data & Specifications File fills a void not covered by any other book. 
There never seems to be a day go by that we do not refer to it for the answer 
to some problem. It is one of the most important pieces of business equipment 
we own!"’—Albert Balch, Seattle, Washington. 


“We have always said PB recognizes builders’ problems in the compilation 
of your Specs File. We just couldn't get along without this valuable refer- 
ence manual — and I'm not kidding.’’—John R. Worthman, Fort Wayne, 
Indiana. 


which all our men find most helpful, it seems strange to me that more of the 
manufacturers do not follow this same pattern in all their advertisements. 
Pretty girls and glamorous rooms don't help us in our planning or in writing 
specifications.”’"—F. R. Kimbrough, Jackson, Mississippi. 


) "In view of the fact that the editorial pages contain so much factual data 
\ 


“The catalog type of advertisements in the 
PB Data issue are extremely helpful. The 
fact that manufacturers give sizes and in- 
stallation data makes it easy to understand 
these products and saves us a lot of time.” 
— Emil M. Keen, Bellmore, L. I., New York. 


“Our estimators and designers use the Specs 
File as their No. 1 reference manual. The 
sectional breakdown of editorial data and 
advertisements makes it easy for them to 
find the information they need.” — William 
Atkinson, Midwest City, Oklahoma. 


"I, personally, have a copy that I keep in 
my home to use as a reference book when 
I get an idea and don't care to run down to 
look it up in the office. KEEP UP THE GOOD 
work!"—Andrew S. Place, South Bend, 
Indiana. 
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Cuicaco, Oct. 27—‘‘What,” nol, 
“whether,” is advertisers’ big color 
problem, according to Faber Bir- 
ren, New York color consultant. 

Author of 15 books about color. 
and adviser to leading business | 
firms, Mr. Birren recommends that 
consumer goods be used as an in-| 
dication of which colors result in| 
the best ad art. 

Writing in the November issue 
of Advertising Requirements, he 
points out that color “is a worka- | 
day necessity” in selling. But, he. 
cautions, “color in advertising has | 
no intrinsic value.” 

Mr. Birren adds that, “unless 
used with good purpose, and un- 
less the colors chosen are what the | 
public likes, a great amount of ef- 
fort and expense may be wasted.” 


s He points out that business men 
spend big sums on research to 
measure consumer preferences and 
color trends, yet in advertising, too 
much emphasis has been placed on 
mere color and too little on “a 
reasonable discrimination.” 

The same colors that sell mer- 
chandise make the most effective 
advertisements, Mr. Birren says. | 

vine reason, he asserts, is “in both | 
~* instances the same public is in-| 
volved” and “strong emotional | 
predilections regarding paints or | 


wallpapers or plastics will be 
equally held toward any form of 
advertising.” 


Research by Appleton Coated 
Paper Co. shows that there is a 
correlation between the most pop- 
ular decorative enamels in con- 
sumer goods and colors preferred 
by buyers of coated bristol used 
in advertising displays, he states. 

Most popular consumer colors, 

according to the study, were found 
to be, in order, ivory, yellow, 
bright green, red, pale gray, 
bright blue, pink, deep green, deep 
blue and brown. 
Ans Leading bristol colors, also in 
order of popularity, were yellow, 
orange, bright green, red, bright 
blue, pink and buff. 


| 


a “The comparison is_ rather 
striking,” Mr. Birren says. “Five of 
the best colors are almost identi- 
cal—yellow, bright green, red. 
bright blue, pink. The ivory in 
enamel corresponds to the buff in 
coated bristol.” 

However, he points out, Apple- 


DAY-GLO’ 


lasts at least 
twice as long! 


@ Specify new Sunbonded 
DAY-GLO for your 24- 
sheet posters, bus cards, 
outdoor banners, taxi 
posters and other outdoor 
paper or cardboard ad- 
vertising. You'll get twice 
the sunlife of Regular 
DAY-GLO—even under 
blazing summer suns! 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS q 
4732 SI. Clair Ave.+Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 
Se ae eae ei od 


‘ 


Consumer Paint Preference Is Best Guide 
to Best Ad Colors, Says Faber Birren 


ton’s research has indicated that 
new colors are gaining in popular- 
ity. 

“Advertisers and printers will 
be seeing them one of these days,” 
he predicts: “Flame red, lemon 
yellow, pink, turquoise and aqua 
blue, brilliant lime green—better 
and more dynamic tints of green, 
blue, flesh, gray—each checked 


pom the current desires of the 
nation.” 


Norge Names Conley, Guild 
William C. Conley has been 
named to the new post of director 
of products of the Norge division 
of Borg-Warner Corp., Chicago. 
He formerly was exec. v.p. in 
charge of operations of Southern 
Appliances, Charlotte, N. C., a 
distributor of the company. E. N. 
Guild has returned to Norge as 


sales manager of the freezer de- 
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partment. Formerly v.p. of Es- 
mond Mfg. Co., Esmond, R. IL, 
maker of automatic ice cube ma- 
chines, he was with Norge in 
various sales positions from 1933 
to 1947. 


Armstrong Cork Buys Deltox 
Armstrong Cork Co., Lancaster, 
Pa., producer of floor coverings, 
has purchased the stock of Deltox 
Rug Co., Oshkosh, Wis., and will 
operate it as a subsidiary. Deltox, 
with 422 employes, makes floor 


coverings of fiber and combina- 
tions of fiber, wool and rayon. 
Armstrong has announced it plans 
to retain present Deltox person- 
nel and management, under the 
direction of Carl] E. Steiger, pres- 
ident. 


Agency Names Media Head 

Robert Riemenschneider Jr., an 
account executive with Schwim- 
mer & Scott, Chicago, has been 
named media director of the agen- 
cy. 
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TV Screens Glow as Light Industry Marks 
75th Anniversary with $1,000,000 Show 


New York, Oct. 27—Light is|learning about the life and works 


here to stay—at least for a while. 
But this ancient form of electro- 
magnetic energy never got such a 
boost as did its famous offspring, 
the incandescent bulb, whose 75th 
anniversary was celebrated on tv 
last Sunday. 

Only those televiewers whose 
sets were turned off could miss 


of Thomas Alva Edison, since the 
$1,000,000 show was on all four tv 
networks. 

Fourteen sponsors gave up their 
/regular tv time to make way for 
ithe light bulb commemoration, 
which actually went on to include 
some things Tom Edison never 
heard of, such as atomic research. 


oan : 
Pk Re 


These were the sponsors whose 
time was preempted for the show: 
On ABC—Gruen Watch Co. and 


American Safety Razor Co. (Wal-| 


ter Winchell), Packard Motors 
(Martha Wright), and Dodge di- 
vision of Chrysler Corp. (“Break 
the Bank’’). 

On CBS: General Electric (“GE 
Theater”), Bristol-Myers (Celeste 
Holm), P. Lorillard (“Father 
Knows Best’), and Jules Monte- 
nier (“What’s My Line’). 

On NBC: Goodyear Corp. (“TV 


Playhouse”), Procter & Gamble | 
(“Loretta Young Show”) and R.} 
J. Reynolds (“The Hunter’). 

On DuMont: Clorets and Phar- 
maceuticals Inc. (“Rocky King’’) 
and Serutan (“Life Begins at 80’’). 


= The celebration of “Light’s 
Diamond Jubilee” was carried on 
325 connected stations and on other 
stations later. 

More than 300 companies in the 
industry joined forces for the one- 
shot telecast. More than half of 


Are they 


getting your 
beat 2? 


Bt takes more than one drum beat to be a pacemaker — no 
matter what kind of parade you’re trying to lead. If it’s a 
sales parade, you need the beat of steady advertising, month 


after month. ~ 


Can you afford that kind of schedule? Here are some figures 


that say you can. 


On an annual budget of $225,000, for example, you can place 
18 black and white pages in Collier’s — and get more paid 
circulation (ABC) than the same sum will buy in any other 


mass weekly or biweekly. 


What’s more, your ads work double time in Collier’s. Those 
18 pages deliver 36 weeks of current continuous selling. 


What $225,000 Buys 


No. of B&W 
Pages per Year” 


COLLIER’S . . 18($221,760) .. . 
S.E. Post. . . 14 ($225,792) . . . 


i, 4 «% 


* 1955 Rates 


. . 11 ($223,850) . . . 
Look .... . 161$219,680) 


The big new 


Weeks of Total Cost per Page 
Current Active Advertising per Thousand 
Selling Impressions** _ of Circ. (ABC) 
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Wass 
6 sna 
ae 


Want to grow with America’s fastest growing magazine? 
More data is yours for a phone call. 


Collier's 


For impact and Frequency 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N.Y. 
Publishers of Collier's, The American Magazine, Woman's Home Companion 


68,402,088 . . . $3.24 
64,371,818 . . . $3.51 
61,765,825 . . . $3.62 
61,894,304 . . . $3.55 


** ABC Publisher's Statements, June 30, 1954 — times no. of insertions 


27 


the cost was borne by utilities; the 


individual contributions were 
based on the utilities’ meter load- 
ings. 


Among the manufacturers, three 
companies—General Electric, 
Westinghouse and Sylvania—put 
up the biggest shares. The show 
was handled by N. W. Ayer & Son, 
agency for the Electric Companies 
Advertising Program. 

Four filmed breaks, spaced 
through the program, carried in- 
stitutional messages. 

They first depicted the early 
Edison laboratory and traced the 
great electrical inventions of the 
past: the light bulb, the telephone, 
the phonograph, the movie projec- 
tor, radio and television. 

The second was concentrated on 
the electrical future, depicting 
wrist watch radio, video telephone, 
lamps without cords, ultrasonic 
dishwasher (no water), lights 
operated with a wave of the hand, 
electrical highways and baby-sit- 
ters. 


s The third break dealt with the 
use of electricity in medicine. The 
fourth presented a picture of re- 
search in atomic energy. 

During the last break the camera 
was focused on three buildings 
carrying the plaques of General 
Electric, Westinghouse and Sylva- 
nia. Outside of this close-up, there 
was no mention or reference to 
any of the sponsoring companies. 

Top-line stars and writers were 
lined up for the show. David O. 
Selznick was the producer and 
Joseph Cotten the master of cere- 
monies. The show’s four vignettes 
were written by Max Shulman, 
Irwin Shaw, John Steinbeck and 
Ben Hecht. The performers in- 
cluded Helen Hayes, Thomas Mit- 
chell, Walter Brennan, Judith An- 
derson and Dorothy Dandridge. 

President Eisenhower delivered 
a Special filmed message. 

No specific breakdown figures 
on the show are being given out. 
However, it is understood that the 
electrical industry spent a little 
under $1,000,000 to present the 
two-hour spectacle on the nation’s 
four networks. Time costs ac- 
counted for more than half of the 
total expenditure, the rest going 
for talent. 


Mitchell to ‘Sportsman‘s News’ 
Jim Mitchell, formerly editor of 
Hunting & Fishing, has been ap- 
pointed news editor of Midwest 
Sportsman’s News, Chicago. 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 


‘ni Modern Industry 


99 Church St., New York 8, W. Y¥, 


; os ee ee Be Ure ie aie nese S to er NER Be sake gyn ae Pree ny ,) cP. : : , 2 Lame ‘ ne Sag ces BeBe. aege Aer te Byse 
ena Bis Nia erg i Sa Be say eae ge ees we Sh a tite Spike Pas SAG “aa ee ab ah ee, rear e seh pte ae. OP Re Pie ey tee. RNR cats eG LE Etta tee S: 
ei WD LS LN tats Fete Baas vi Se if a ss ; te ie te 5 Se Rd gent ( Pe F sat : nu “ Bo a d oe ee Dal oy t f 5 miei SON Se SE ty CAE nt ay as cane Ms Bg Freel 
Ba ots hee ea). Fees ec Wee ta FARIS NER fee ie Me CE, Dbl Nakcourac she PUREE 3 Oe AN ae ghee anit ie ae ee eR eg) 0M Sagi, ee Re atid a eae Ie eee 
Sy ' Ri 25, ¢ ena igh sige SANE! oF Te eae Ee Pe vieeaks Cen ae ae Rage tee et A, Be epee ace ya thes ge a Ties We gee BET, ie ore a aE seh ee paige ee Sac SEE ee Be 
eds wings: Nise F a he get Mole Ry cere, tle ; TON art Cahn Shit SRR aa Ae atin’ o OSeU Ree waa ora? as Vai. ON ay te a EAN, hpi a ig ene eae 
‘, Je : = a Se eek het eae ; : e Te Cee ha? es eaahe > =i» ae ks d aris * See ae eae u : Se Sigh Se MIE TS ive a pene We ole Seale Te go Rr ane te ip igee s ag te ec 
Jab ARES ae Ss SES. eB a Ss thy tel ot - og ORE ay Sage = aes Ci) t aera 2 Fee iad eat eae ane mi Eg tpg ae ee SAE Rea) <— bet, sien ahs Set et 
ee Gal spin lee tees paar Ree Ee ROR tag fe hoe if Peer eee cea eae cw eT alia j > bee eer td eee S Sees ae Byer Sc cee ee WR age ee i 
hea > 1 ee ee ee eae eee, ae CT ad rs ef he fai: : f - Sa aa ' J ; : : <¥ arte Mec ee < : ' c seas Sats 
co RM > ae 
£5 gai 
tse Cie Se 
ee = ene 
ae ; as ae 
ce | ae 
. re otee 
poees 
a Paes 
os mee 
is aa 
f ; 
i) 
: ee 
a \ = 
1 : 
by een ote 
4 Ti aa 
‘ b) ea 
: ce. 
i fe 
| ae 
bia 1 ‘ - 
bs eee vary = le aan 
ae y é 3 Pee gee ey Re a ia eek. 
5. Fee ee, nN ee baie tek. ox. hee | 
She. ae een ee 
‘ ana ae ee ee a oS aa . wei 
Sy ‘ rae g 0 i og ge a | Gah A) 
| aa. oe 
Hee [ie oe & } ae eet fs ry os ee 
¢ re We Sa eeh Sa peas: 
gals 260 % 
sae ra re cs % pe oem Pe - et eee 
er ae 3 Ps aes ” Ban ot 
et . i eee eee a a eo 
ia ae oa al =. ite x 4 ee Bh 
TT a ee, OR ae bres 
AE | RS bs : > é F . Y 
ee — a Cie 
wae | eee Or *S b ae aay — 
= fe } 5 ee ee . : ye 
aires = i- 
[ a” ao ; sie a es . 4 a Saeres 
: ea ae t. 3 ie eee ee aan ,. & 
jes ie 2 De fy ented — m5 ee j 
eu aa -* oss: Gaile omme : 
ee 2 rf OS : # Re ‘3 ce Ps oo 
ea i he sh BS ie 
- x a) ae 
mae iy . Sid *% i : | : 
s \. za /* ae op ie | es 
aha Sgn ay Pos i | “eet 
>] A is Aas 
? — = Ss : Says Po ease | | 
; 5 4 ee 4B a ae “4 4 } = 
+ % 4 ‘ ean Be by a % ] 
- be, ie 7 bs ¥: . 
. } P ies oe Oa as me? oe vege 
: — ; hy age st : oe ah: 
es a Ber i 
or" 7". ie ee ; 
ie ty oes | an 
: P + ie OTe ope te Rae ae ee 
: i 7 ae ee Bae : eee 
4 ’ ie ae .* ”. 2 aes by Tae a 
j ts" ath 2 pti 
Ca - Se , CS EOS a Bk ou 
1 uae ae es 4 aa 
Dee ci, ae Ee i. EY ‘ Ne ea 
aa. = a | 7 
ee ‘eer ee z . S 
NS nee ae ff byt! 5 ye ‘ ao 
La oe = OE aes ‘? i 
i f TO Rca a oP ees 
ot Pee <*> es : 
pies ” . .. - vn it “4 | * eae 
aie ee ‘4 a es | Se 4 
2 sag * tee wemay Ew ; ie 
es s ee ei ee bee | ae 
4 . a A . ion | _ ee 
nis 4 P 3 ioe oe ae 
gs t ~— oe i % Bi 
gc i Pee Wg $ . Pe 
- Oy £ _ es <i ieee | - | 
; ae? ‘ge ” d | ; 
' fe. > a Me 
ay ae tee a , ee 
- & ‘ <z ese 
ae Pa) , ' : Aiea 
ee ~ wg te ha ox | raGiee 
Sas 4 lel 2 Ps a Pe | avec! 
es we ; gee ae e a ee 
ee , ee ae ae at: 9 sf oN raat 
Sion s. ee £y fie * Yip 
aN ; ¢ : 4 : 
ie . = eS ne ae 
cP =| sf] ig “3 ae “ame je ane 
ent a a 4. gee ae ; pare g i ie 
e EM ae ee TT, 
u yet % ns ee, ol ir ies jaw 
a Se fe 3 Cee eee se 
i : fr 8 Ae bem fg OE a 
F: ’ t eee nk re 4 
| ae : write 
is Fay totem . * pst Sanaa oe ‘ pear 
. 5 F si, hs Rese 
RG ee IT s oda — 
oe Pe ees - Are ee 
i f | 
a i or 
7 Pe. , 
ee * Ses a " a } ~ > pee ie ‘ 
Bim ee t * See oe aot 4 ’ é = 9A Wars ¥ 3 
Pes tc EN sues at a © ge 8 na eS 
is oe i Pe nee Ke. Pc Ve 
ae 6 : w : «eee “ea ae oe : TSS aS 
see Ole Bet, ane ie -: ie ‘SS ae 
ee) ee OS ee ; ee en 
he = ys. Seer Rt Rhee aoe ae ; tess gat 
eee ee e ee ae “ie pt 7 _ DUNS. , ray : 
> s B dice gS at <n ? ; ro 
eee Seat ceee < Wea -~ a 1 td REVipy, 
Ses: ei soere Em Bore tS Sar Belo a Po ys ~ Modern “3 Raa oso 
aie ' s “Cel ee LE RCD eae ON ra ee } iM rie: ome 
= = VRS ee eS ae * ee a pe dice ee * Stry es 
- . be es . ‘‘ % Pte si a em ? Se ane ae 
Se , ae . ; eae nie Fe : 
rom j Row ni mat a. ee * . & B.S aa 7 ES pier or ve 
x. t Bite TRS ee eae a aged . t a <- ae 
ae dont Gai. nag ae < e Rona ; ™ | SEs “Slee ¥ 
o Sy RE ho a Os eT Sone : i tilda 
§ es Pr Sette | ae ‘ 
Andi ey oe ee | 
. ebed 7 . eee si a 
: 2s imate BE eget. axe ae alae tS on } 
le ie § * . Na ina Pi ‘. x 
at lg cn? a gh Bs odie iperchs % ae Pic : ms . 
io 8 pee ee % Ror ee 
‘eer e AE cE ee Re a ara RS 
Pr eee TR aT ee 
| ere e aeem pen eee - 
. ’ 
; : : | 
. - hia wg yi Seto 
tal % 
‘ | He 
| | ae 
} 7 
| | : 
' f os ‘ 
| ; 
\ ; 
to § = 
. 2 > ’ f hod 4 . e yore r > x | ays aie Wie 
he a ere : ¢ Sr ee a? : pear 2 : r 4! be 5 gas and fe ae a - e, > a “ i 


28 


Agency Names Stebbins A.£. |Glass Works, Corning, N. Y., has 
Frederick C. Stebbins, for the |been named an account executive 


CBS V.P. Reveals 


past 10 years advertising and sales of Ketchum, MacLeod & Grove, | Net Has Its Woes 


promotion manager 


of Corning | Pittsburgh. 
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UNITED STATES INTERVIEWING COMPANY * 
141 WEST JACKSON BOULEVARD e CHICAGO, ILLINOIS 
*Formerly Midwest Interviewing Service 


—"— 
—_~~— 


The United States Interviewing 
Company is a 48-State field organi- 
zation of 1.250 interviewers, se- 


_ lected and trained to provide fast, 


efficient. economical interviewing 
on any research project regardless 
of scope, area or content. 


This highest type field service 
supplies edited, validated, guar- 
anteed-usable interviews for market 
research, opinion sampling, sales 
studies. 


- — 
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Toning Down Scripts 


WASHINGTON, Oct. 26—We’ve 


had radio and tv for a good many 


years now, but if the week of 
Oct. 4 is an example, the people 
who write the scripts and com- 
mercials that go over the CBS 
television network simply can’t 
seem to adjust themselves to the 
network’s_ standards. 

Anyway, that certainly seems 
to be a valid conclusion, from data 
submitted to the Senate judiciary 
committee this week by CBS v.p. 
Merle Jones, to back up his state- 
ment that the CBS editing de- 
partment carefully screens and 
approves everything that goes out 
over the CBS air. These excerpts 
from his report show how care- 
fully the network takes its screen- 
ing. 
is a_ terrific 


@ Sex, of course, 


Advertising Age, November 1, 1954 


problem, so the editors really 
went over the script for “Climax.” 
There were lots of deletions, in- 
cluding this one: “And these Eng- 
lish women, doctors, are not as 
cold as you think.” And this one: 
“Directional cut: Lady Dowiney is 
passionately insistent, and after 
a moment almost of despair, he 
gives in and holds her tight in 
his arms as she says, ‘You are not 
my husband at all, you are anoth- 
er man. I will never tell because 
I am glad.’” 

The ad agencies are constantly 
making trouble. “Discussion with 
agency concerning excessive 
lengths of commercial material 
on a CBS Television news pro- 
gram”...‘‘Discussion with adver- 
tising agency for Kent cigarets 
and Pall Mall cigarets concerning 
proposed commercial copy”... 
in which proposed commercial 
“Meeting with advertising agency 
copy relating to a special offer 


was edited to satisfy CBS Televi- | 


sion policy”.. .“‘Discussed with ad- 
vertising agency excess running 


* 


* 
| * 


WRGB’s 


From experimental beginnings in 1928—the first dra- 
matic program; the first remote in television history. 


To first regular operation, November 6, 1939. 


To full-time, maximum power, network color and 


black and white service to 386,700 TV families. 


AS A LEADER IN THE TELEVISION INDUSTRY 


YEARS OF TELEVISION HISTORY 


WRGB MARKS ITS 15TH ANNIVERSARY 


A GENERAL ELECTRIC STATION 


Albany * Troy * Schenectady 
Represented Nationally by NBC Spot Sales 


THE CAPITAL DISTRICT’S 
ONLY FULL-TIME TELEVISION STATION 


time of commercial material on 
news program”...“Discussion 
with advertising agency concern- 
ing proposed commercial copy for 
a deodorant. Copy requirements 
under CBS Television policy spec- 
ified”. ..““Discussion with adver- 
tising agency concerning commer- 
cial copy of the so-called scare 
type. Agency advised that the 
copy must have a positive ap- 
proach in the beginning and end- 
ing and the negative aspects must 
not predominate.” 


# Then there are the “plugs.” 

CBS editors snatched plugs for 
Life and American Airlines from 
“Blue Angel” script for Oct. 5. 
|They kept “Portia Faces Life” 
from giving plug to United Air 
Lines Mainliner Oct. 12. Then de- 
cided a bottle of Testers liquid 
‘cement with label prominently 
displayed could be used on “Por- 
tia Faces Life’? Oct. 7. 

Editors were alert for lots of 
|things. From the Garry Moore 
|seript, Oct. 12, they deleted the 
\following: “What does the doctor 
do the rest of the week? Poses 
for cigaret ads.’’ The line was con- 
sidered unfair to the medical and 
advertising professions. From 
“Studio One” Oct. 13—ending re- 
vised to eliminate a suicide. “The 
Seeking Heart’’—they discussed 
proposed divorce scene with di- 
rector, received assurance it 
would be handled in accordance 
with CBS and NARTB policy 
which is, in brief, that divorce 
is never justifiable. Major revi- 
sion of “You Are There’’ script 
on “Liberation of Paris’’—because 
‘of critical stage of German re- 
/armament negotiations. Material 
eliminated that tends to inflame 
‘hatred of French for Germans. 
“Substitute venom for vomit in 
sentence ‘It is the pent up venom 
of four years pouring from a sup- 
pressed people.’ Delete unneces- 
sary reference to prisoners from 
Spanish concentration camp which 
is open to pro-communist inter- 
pretation. Delete ‘Boche’ and sub- 
stitute ‘Nazi’ in referring to Ger- 
man soldiers. Take phrase ‘on a 
stack of Bibles’ out of ‘Valiant 
Lady.’ Delete ‘hell’ from ‘G-E 
Theater.’ Delete inference gang- 
ster and girl live together in ho- 
tel room in ‘Climax.’ Also delete 
‘scene showing pajama clad girl 
‘entering hero’s room through ad- 
joining door in a motel. Delete 
|from ‘Danger’ disparaging state- 
/ment, ‘used cars. You always buy 
trouble with them.’” 


s Editors had a special problem 
with “The Man Who Came to 
Dinner.” Instead of “I may retch”’ 
leading man wanted to say, “I 
may vomit,” which was used in 
the original play, or “I may lose 
my breakfast.” At another point 
in the script, leading lady wanted 
to say: “In the words of the mas- 
ter, I may vomit,” or...“I may 
lose my breakfast.” After careful 
consideration, it was decided to 
leave the responsibility of either 
“IT may vomit” or “I may lose my 
breakfast” to the judgment of 
the producer “who will watch 
carefully at rehearsal and if ob- 
jectionable he will delete. These 
lines, as spoken by extremely 
sophisticated characters _ por- 
trayed, may not seem objection- 
able in context.” 


General Mills Plans Move 


General Mills Inc. is planning 
to move its Chicago offices to a 
building now under construction 
‘at 460 S. Northwest Hwy., in 
suburban Park Ridge. The $750,- 
000 building is scheduled for com- 
pletion in April, 1955. 


‘Marketing’ Names Rogers 
Marketing, Toronto, has ap- 
/pointed Andrew L. Rogers adver- 
‘tising manager. Mr. Rogers for- 
merly was with Maclean-Hunter 
Publishing Co., Toronto. 
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The Foodtown Stud 


The Biggest Study Ever Made of Super Market 


BOB MUELLER 
Editor 


Bros a 


F “A New Look ry Drug and Toiletry Sales in Food Stores” “Frozen Food Survey” “The Foodtown Study” 


Sales and 


mm.... Now nearing completion—THE FOODTOWN 


STUDY-— Progressive Grocer’s newest and biggest 
editorial research project. Here is a study of what 
and how much super markets sell...the most com- 
prehensive and factual study ever made of super 
market operations 


Planned and supervised by Bob Mueller, Editor of 
Progressive Grocer, the FOODTOWN STUDY is 
based on an exhaustive analysis of $3 million in sales 
done by five giant markets of the Foodtown Group 
in Cleveland over a thirteen week period. In mak- 
ing this study, we kept track of every single trans- 
action done by these stores, so that the study will 
answer thousands of questions like these almost 400 
food store product groups: 


Margins 


What per cent of total store sales are done by each 
of the 400 product groups? 

How many cans of Mushrooms are sold per week? 
What % of all items sold are Laundry Starches? 
How many dollars worth of Canned Pineapple are 
sold? 

How much do Luncheon Meats contribute to the 
store’s total sales? 

What % gross profit is realized on Dehydrated Soups? 
What is the actual dollar gross profit on Package 
Detergents? 

What portion of the store’s gross profit is contrib- 
uted by Cold Cereals? 

How many boxes of Aluminum Foil are sold per 
square foot per week? 

What is the actual $ sales per square foot per week 
of Pancake Mixes? 


At a glance you will find the answers for your product’s group—and see how it compares in these break- 
downs with all other product groups in the store. Watch for the FOODTOWN STUDY...coming in January. 
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C&W Boosts Jerome Cowen Read Joins Geer, DuBois 


Jerome J. Cowen, an account Robert J. Read has joined Geer, 
executive with Cunningham & DuBois & Co., New York, as assist- 
Walsh, New York, has_ been ant to the president, Solon Geer. 
elected a v.p. of the agency. Mr.| Mr. Read formerly was copy chief 
Cowen, who joined the agency in of DeWane Associates, which has 
1941, handles the Western Elec- moved from New York to Middle- 
tric and AT&T accounts. town, N. Y. 


for signs they put up 


“FASSON” 


Dry-Adhering 
PAPERS 


Finest quality pressure-sensitive 
papers for signs — easy up, stay 
put, peel off clean. Popular 
for iabels, bumper strips, too. 
Coated litho, high gloss, tag, 
foils, pyroxylins, fluorescents. 
Free samples, layout sheets for 
ad men, printers. Write today. 


— 

Lady Godiva, prominent 
society matron uses only 
Fasson Outdoor on her morn- 
ing canters in Coventry Park. 


AVERY Paper Company 
256 Chester Street « Painesville, Ohio 


Critic Warns: TV 
Steals Customers, 
Injures Business 


New York, Oct. 27—Radio, the 
beastly device that glued 130,000,- 
000 Americans to a loudspeaker 
every night, thus fostering inac- 
tivity or the under-consumption of 
goods and services, was responsible 
for the great depression. Today, of 
‘course, the pleasure-seeking 
masses, perhaps all 160,000,000 of 
them, are nightly absorbed with 
their tv screens, blissfully un- 
aware that their economic in- 
activity and under-consumption is 
leading to rising unemployment 
and awful business distress. 

This thesis, propounded by An- 
thony B. Meany Sr., a New Yorker 
who is currrently a retail store 
owner, appears in “Radio-TV... 
Perils to Prosperity,” a volume 


Advertising Age, November 1, 1954 


published by Pageant Press Inc. 
at $3. 

People, according to Mr. Meany, 
first took to staying at home for 
pleasure and eniertainment with 
the advent of the electrical radio 
about 1928. Radio, like tv, makes 
people pause to listen when they 


might be out consuming the na-|. 


tion’s goods and services and thus 
building up prosperity. 


s Take radio, when it burst on 
America: “Nearly everybody had 
one at home. How we hated to 
leave it in the morning. How we 
rushed back from work to hear 
our favorite programs in the even- 
ing... Here was the beginning of 
the greatest era of idieness, under- 
consumption, unemployment and 
monopoly the world had ever wit- 
nessed. The simultaneous inactiv- 
ity of millions of buyers, staying 
indoors at their radios, immediate- 
ly was felt by every known retail 
business...” 

For example: “When a movie of 
Charley McCarthy was showing 
some time ago on a Su.iday night 


= TH 


Fully effective merchandising of big 
Texas’ biggest market — the 72- 
county Dallas Market — demands 
no less than the complete coverage 
of Texas’ largest daily newspaper: 
The Dallas Morning News! 


VERS 


E DALLAS 
MARKET! 


TEXAS’ LARGEST DAILY NEWSPAPER 


Ghe Dallas Morning News 


CIRCULATION 192,229 « SUNDAYS 200,701 
Publisher's Statement: March 31, 1954 

Houston Chronicle (E) — 190,568 © Houston Post (M) — 188,857 

Dallas Times Herald (E) — 155,852 © Fort Worth Star Telegram (E) — 129,513 
Houston Press (E) — 124,256 e Fort Worth Star Telegram (M) — 116,880 

San Antonio Light (E) — 101,992 © San Antonio Express (M) — 72,144 


San Antonio News (E) — 63,668 © Fort Worth Press (E) — 54,246 


CRESMER & WOODWARD, INC., National Representative * New York © Chicago * Detroit * Atianta © Los Angeles © San Francisco 


Por an artist the creation of a wosk of Roe art 
is a “labor of lowe” . . » At Berkshire 
Mutual the fine art of doing business ts 
smelatly expressed oe the sete af 
personal satisfaction expenenced by Agents 
dealing with 2 dnc ant vitally ee = 
with: theys interests. ; She 


FINE ART—Berkshire Mutual Fire In- 
surance Co., Pittsfield, Mass., tries 
new approach in insurance publi- 
cations with 12 ads featuring 12 
art masterpieces. Jules L. Klein 
Advertising Agency, Pittsfield, is 
handling the account. 


(perhaps in the late 1930s) in our 
town of 12,000, a survey was made 
of the number of houses apparent- 
ly occupied, followed by a trip to 
the only movie house where this 
picture was being shown. The at- 
tendance, considering the seating 
capacity, was approximately 40%. 
On the other hand, 80% of the 
homes were illuminated, indicat- 
ing the majority of the inhabitants 
were staying indoors, instead, to 
hear the famous star.” 


a Mr. Meany, who feels radio ad- 
vertising to be superior to all oth- 
er forms of advertising (prior to 
tv) in its power to increase con- 
sumptive use and demand, never- 
theless is constrained to label as 
false the idea that radio advertis- 
ing increases general business. 

“In 1938,” he writes, “89% of all 
radio advertising consisted of 
food, drugs, soaps, tobacco and 
automobiles. In 1939, this increased 
to 92%. These are all commodities 
of necessity and desire, long in use 
before radio. Their aggregate de- 
mand would be greater without 
radio.” 

The Hoover administration col- 
lapsed because of radio, asserts 
Mr. Meany, and the Eisenhower 
administration is headed hell-bent 
for the same fate because of tv. 


s “The tv method of advertising 
cars (keeping people from using 
autos by sponsoring shows that 
keep them at home) could be just- 
ly called ‘immobile advertising,’ ” 
says Mr. Meany. 

“Imagine the immense loss of 
business felt by the many gas sta- 
tions and service depots necessary 
to keep these millions of cars in 
motion if their owners were at 
the wheel instead of being held in 
a deep-freeze at home watching 
programs...” 

Referring to General Foods’ 25th 
anniversary program on tv last 
March (90 minutes on 245 sta- 
tions), Mr. Meany comments: 

“After such types of broadcast, 
what else will be found on the gro- 
cers’ shelves but the products of 
such gigantic advertisers? What 
chance has the smaller producer or 
manufacturer of foodstuffs in the 
retail business against these air- 
pirates?” 


Safety Razor Buys Group 

First sponsor to sign for the new 
national saturation group plan of 
John Blair & Co. is American Safe- 
ty Razor Corp., New York, for Pal 
injector blades (BBDO). The ad- 
vertiser will carry 24 participations 
weekly in local personality shows 
on 45 Blair-represented radio sta- 
tions. 


NBP Adds Two Books 

Appliance Manufacturer, Watson 
Publications, Chicago, and South- 
ern Appliances, a W. R. C. Smith 
publication, Atlanta, have affili- 
ated with National Business Pub- 
lications, Washington, to bring the 
organization’s publication mem- 
bership to 171. 
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For Medicine Men Only... 


The ceremonial mask of the American Indian was worn as a preotec- 
tive shield against evil spirits and to safeguard tribal health. Industry, 
however, must rely on more scientific and dependable means of pro- 
tection—like the tough protective coatings used to preserve so many 
products. And to sell these materials, many leading manufacturers rely 
on Business Week. For through the pages of Business Week, protective 
coating advertisers reach a higher concentration of management men 
in business and industry—at less cost—than through any other general- 
business or news magazine. The result— Business Week consistently 
carries more protective coating advertising than any 

other magazine in its field. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


THESE PROTECTIVE COATING ADVERTISERS 
REACH THEIR MAJOR PROSPECTS 
THROUGH BUSINESS WEEK 


Angier Corp. 
Barreled Sunlight Paint Co. 
Dearborn Chemical Company 
Du Pont De Nemours, E. I., & Co., Inc. 
Glidden Co., The 
Hercules Powder Co. 
Krylon, Inc. 
Minnesota Mining & Manufacturing Co. 
Monsanto Chemical Co. 
Mortell, J. W., Co. 
Nox-Rust Chemical Corp. 
Parker Rust Proof Co. 
(Tropical Paint & Oil Co.) 
Paterson Parchment Paper Co. 
Pennsylvania Salt Manufacturing Co. 
Pierce, F. O., Co. 
Pittsburgh Plate Glass Co. 
Presstite Engineering Co. 
Rust-Oleum Corp. 
Sonneborn, L., Sons, Inc. 
Steelcote Manufacturing Co. 
Sun Chemical Corp. 
Thilmany Pulp & Paper Co. 
Tremco Manufacturing Co., The 
Wallace Supplies Manufacturing Co. 
Western Waterproofing Co. 


Source: Publishers Information Bureau Analysis 
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A Self-Sticker! 
(for any smooth surface—gloss, metal, etc.) 
® Sticks on both sides—any climate 
® Brilliant Baked Enamel! Colors 
© Indestructible! Use and re-use! _ 
Literature and samples FREE on request 


* Frome 


Colvert © Mobiloil * Ansco inl Hundreds of Others 


THE AD-STIK COMPANY ¢ 5850 CENTRE AVE., PITTSBURGH 6, PA. 
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|\Toothpaste Manufacturers Testing Fluorine 


as Anti-Decay Element in Their Products 


New York, Oct. 27—Flourine, a! not that it is at work in “many di- 
rections” on the dentifrice front. 


covered in 1771, which is believed | 


pale-green gaseous element dis- 


to have decay fighting qualities, 
currently has the dentifrice busi- 
ness in a whirl. 

At the moment, three major 
companies are thought to he in- 
trigued with the commercial pos- 
sibilities of fluorine as an ingre- 
dient in their toothpastes. Procter 
& Gamble, which 15 months ago 
introduced Gleem, is said to be 
working on Fluorite, which Ben- 
ton & Bowles is supposed to be 
handling. Colgate-Palmolive, per- 
ennial leader in the dentifrice 
field, is testing a product called 
Brisk. And Block Drug (Amm- 
i-dent) is also in the scramble, 
with an unnamed toothpaste with 
fluorine added. 


= P&G denies that it has a prod- 
uct at present called Fluorite, but 


Here’s the best advertising buy in San Antonio today— 
morning and afternoon announcements on WOAI-TV. 
Since last September, 55,000 additional TV screens 
have lit up in the WOAI-TV viewing area, bringing the 
total to 210,000. That’s like adding a market the size of 
Baton Rouge! NBC’s outstanding morning programming, 
including “Today” and “Home”, has been added. 

And WOAI-TV’s average afternoon audience rating 
has doubled (Hooper, October ’53, July ’54). 

Add new, low package plan rates, with announcements 
for as little as $12 apiece, and you’ve got the biggest 
TV selling bargain in the Southwest. Ask your 

Petry man to prove it. 


Just when decay-conscious 
'Americans will be able to buy 
toothpastes with the fluorine addi- 
tive is a question. The Food & Drug 
| Administration is described as op- 
| posing the sale of any such prod- 
“uct without a prescription. The 
reason: While many scientists 
concede that fluorine has the abil- 
ity to cut down tooth decay, the 
problem is that the stuff must be 
properly diluted, or the teeth 3e- 
come mottled. At least one U. S. 
city, which tried adding fluorine 
to its reservoirs, discovered that 
fact. Mottling disappeared when 
the amount of the element in the 
water supply was thinned out. 
Fluorine, if it lives up to the 
promises held out for it, could be 
the ingredient that would radical- 
ly change the share-of-market pie 
in the dentifrice business. 
=e A year ago (before P&G’s 
Gleem shouldered its way into 
consumer medicine cabinets), 
share of market looked roughly 
like this: Colgate—45%; Pepso- 
dent—12%; Ipana—10%; Amm-i- 
dent—10%; Chlorodent—6%; Lis- 


terine—2%, and the remaining 
15% split among hundreds of 


other producers. 

Gleem, introduced by P&G with 
a heavy promotion budget, 
changed things around consider- 
ably. Gleem grabbed off a fat 20% 
of the share-of-market from a 
standing start. The remainder of 
the pie today is divided about as 
follows: Colgate—37%; Pepso- 
dent—10%; Ipana—8%; Amm-i- 
dent—6.5%; Chlorodent—4%; Lis- 
terine—3%; and the other 11.5% 
divided among hundreds of com- 
panies. 


s The dentifrice business is one 
of ceaseless change on the mar- 
keting fronts. There’s always a 
new ingredient, or at least a new 
way of telling an old story. Col- 
gate not long ago came up with a 
new ingredient called Gardol, and 
the company revised its advertis- 
ing emphasis from cleaning and 
sweetened breath to a guards- 
against-decay story. Subsequently, 
Colgate went to its cartoon-type 
advertising, and, on the merchan- 
dising front, to combination offers. 

Pepsodent ran the gamut in 
different fashion. It merchandised 
heavily with combination offers, 
later changed the flavor of its 
product, then went on telling a 
whitening story in its advertising. 
As for new ingredients, the Lever 
Bros. division last year launched 
a test for Shield, a dentifrice with 
an antibiotic called tyrothricine. 

The major companies, when 
they can spare the time from con- 
templating fluorine, are thinking 
of the day when Aerosol con- 
tainers will be available for tooth- 
paste. Several top manufacturers 
are now perfecting the Aerosol 
cans for toothpaste use. 


Engelmore Forms Agency 
Irwin B. Engelmore, formerly 
a v.p. of Sterling Advertising, has 
formed a new agency, Irwin B. 
Engelmore Advertising, at 244 
Madison Ave., New York. It will 
service Kay Windsor frocks, Rhea 
Mfg. Co. and Whitley Taileurs. 


Petrovich Joins Agency 

Addie W. Petrovich, formerly 
promotion director of Family 
Life, has joined the copy depart- 
ment of Calkins & Holden, Los 
Angeles. 


George Borell Joins Basford 

George L. Borell, formerly with 
Economics Laboratories, St. Paul, 
has joined the publicity depart- 
ment of G. M. Basford Co., New 
| York. 
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MALCOLM J. GOLDIE has been named 
director of advertising and sales 
for Van Camp Sea Food Co., Ter- 


minal Island, Cal. He formerly 
was general manager of the com- 
pany’s laboratories division. Rob- 
ert G. Debnam will continue as ad- 
vertising manager and Clarence J. 
Harris as sales maanger. 


Ads, Certificates 
Will Be Features of 


Christmas Hat Drive 


NEw York, Oct. 27—Hat Corp. 
of America will launch in Decem- 
ber its largest campaign for Knox 
and Dobbs hats. The magazine ad- 
vertising will feature gift certifi- 
cates and gift packaging. 

Media will include Esquire, For- 
tune, Gentry, Harper’s Bazaar, 
Holiday, Ladies’ Home Journal, 
Sports Illustrated, The New York- 
er, and Vogue. In addition, busi- 
ness papers will be used, and co- 
operative advertising in newspa- 
pers will be placed by several 
hundred dealers. The campaign, 
without the gift certificate feature, 
will continue through June. 

A new and specially designed 
travel case will be part of the 
promotion for the Dobbs line, and 
a miniature Tyrolean hat will be 
used in stores, for inclosure with 
Dobbs gift certificates. Knox will 
give a top-hatted Santa Claus in 
the form of a little bank. 

Lambert & Feasley is the agency. 


Monsanto Names Cornwell 
Merchandising Division A. M. 

Monsanto Chemical Co., St. 
Louis, has appointed Franklin J. 
Cornwell adver- 
tising and _ sales 
promotion direc- 
tor of its mer- 
chandising divi- 
sion. The division 
handles all brand 
detergents, a 
water _ softener, 
garden chemicals 
and fabric coat- 
ings. 

Mr. Cornwell, 
formerly general 
sales manager of the division, suc- 
ceeds Michael H. Sloman, who 
has resigned to join Mumm, Mul- 
lay & Nichols, Columbus, O., 
(AA, Oct. 18). 


Franklin Cornwell 


Norman Malone Adds Two 


Norman Malone Associates, Ak- 
ron, O., has been appointed to 
handle advertising, promotion and 
public relations for the Clay Flue 
Lining Institute, new association 
of 11 manufacturers in Ohio, Penn- 
sylvania, Michigan and Indiana. 
The agency also has been named 
to handle advertising and public 
relations for Glen-Brook Food Dis- 
tributing Co.. processor of Family 
Treats candies. Newspapers will be 
used for the candy line. 


Wadel Joins Hamm Brewing 
William W. Wadel, former di- 
rector of public relations of Blatz 
Brewing Co., Milwaukee, and 
more recently executive assistant 
to the company’s president, has 
resigned from Blatz to join Theo. 
Hamm Brewing Co. as branch 
manager in Los Angeles. 


Six O'Clock Switches Agency 

Six O’Clock Foods, a division of 
National Selected Products, New 
York, has _ switched agencies, 
moving from Duane Jones Co. to 
Hilton & Riggio. Believed to be 
billing about $300,000, the com- 
pany makes 7-Minit ready-to- 
make pies and Fluffy cake frost- 
ing. The change is effective Jan. 1. 
1955. 


Pines to Revive Movie Books 
Pines Publications, New York, 
which suspended its women’s 
group (Screenland, Silver Screen 
and True Life Stories) in June 
(AA, June 15), plans to return 
the two movie books to news- 
stands next January. Circulations 
and advertising rates are not yet 
‘set. There are no plans currently 
for reviving True Life Stories. 


y TRACTORES 


e@ THE FARM TRADE 
e@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 


Th loa larihlse The FARM MAGAZINE for 


LATIN AMERICA! 


@ COVERS LARGE ACREAGE RANCHERS, 


PLANTERS, COMMERCIAL FARMERS 


e@ GOVERNMENT AGRICULTURAL OFFICIALS 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 


OFFICES: NEW YORK + CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 
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The World-Herald 103 Plan... 


Biggest Bargain Buy in Nebraska and Western lowa 


Economists point out that this area is one of the bright 
spots of the nation. 1¥2 million people are in a buying 
mood—a spending mood. Many advertisers know that 
The World-Herald is the one medium—and the 103 Plan 
the marketing plan that takes full advantage of this 
immense potential. 


For example, 400 miles west of World-Herald Square in 
Omaha, our circulation coverage of important trade 


areas is over 65%. When you put your message in The 
World-Herald you sell more than metropolitan Omaha 


—you sell the entire Nebraska and Western Iowa mar- 
ket of 103 counties. What's more, The World-Herald 
new 103 Plan gives triple impact to your advertising. 
At salesman, dealer and consumer level the 103 Plan 
assures an effective sales job in this 2-Billion Dollar 
Market. 
Contact the nearest O’Mara & Ormsbee office or write 
our National Advertising Department and find out how 
The World-Herald 103 Plan can brighten your sales 
picture in Nebraska and Western Iowa. 


The Omaha World-Herald 


O’Mara and Ormsbee National Representatives 


New York — Chicago — Detroit — San Francisco — Los Angeles 


252,522 Daily — 261,374 Sunday 


Publishers’ statement for six-month period ending March 31, 1954 
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32 
Motorola Appoints Mahoney (Motorola Inc., Chicago. He form-| 

George F. Mahoney has been/erly was production manager of |} 
appointed to the new post of ad-| Western Advertising Agency, Chi- 
vertising production manager of cago. 


See how ADmatic can boost sales for you 


in trade shows, stores, windows—day or nig 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
pects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator n . Z 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28" T V. It holds 30 slides (2" x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. _ 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. ¢ DAVIS 8-7070 ¢ EVANSTON, ILL. 


THOMAS M. RILEY has been promoted 

| from assistant ad manager to ad- 

vertising manager of the paint and 

brush division of Pittsburgh Plate 
Glass Co. 


oa Radio Selis Western 
| “Gunsmoke,” which Liggett & 


"Myers has been broadcasting on 


Advertising 


Gone With the Video 

BRONTE, ONT., Oct. 26— 
Télevision and paper-back 
books have been blamed for 
closing down a cultural cen- 
ter of this Canadian town. 

According to Bert Lowe, 
village librarian, when the 
normal holiday season ended, 
the library was left with 
only three subscribers. The 
library did not reopen. 


Saturday night over CBS Radio 
for some time, now is getting a 
two-a-day Saturday spread on the 
network. The western is aired in 
its usual time Saturday at 3 p.m., 
EST. The show also is broadcast 
Saturdays at 12:30 p.m., EST, re- 
peating the preceding Saturday 
night drama. 


‘This Week’ Adds Paper 

The Wichita Sunday Eagle will 
begin carrying This Week Maga- 
zine with the Feb. 6, 1955, issue. 
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This Seal builds confidence, 


ups sales! Ask about its use PARENTS’ MAGAZINE 
for your beand. SSocaacea in epanat tontn Ntmant, ten fete i 


Mm, PARENTS’ MAGAZINE 
» PARENTS’ MAGAZINE 


pulls out for you 


exclusively of 


MOTHERS! 


MOTHERS are your best and 
biggest customers— because 
they buy for large families 
with growing children! 


NLY PARENTS’ MAGAZINE gives you 

100% circulation in families with cnildren, 
the biggest buyers of foods, apparel, home 
products and drugs! Compare this with the 
four women's magazines which average 
44.2% of their circulations among unmarried 
women, older women and married women 
without children—all smaller buying groups. 


The 1,625,000 mothers with 3,250,000 
children in homes regularly reached by 
PARENTS’ MAGAZINE are a seven billion 
dollar annual market! Among all magazines, 
PARENTS’ gives you by far the highest 
percent of married women 18 to 35; and by 
_» _ far the highest percent of young mothers 

SS \ who are, right now, spending the most for 
‘\ your kind of merchandise! 


Ralph W. Herker & Assoc —1127 Wilshire Bivd., Les Angeles, Col.—582 Market St. Sen Froncisee, Col, 
\ Aesoe, 198 Meetings $2. Vencowver 3,8. (, Conede 
‘ 


Age, November 1, 1954 


SOMBRERO MAN—John C. Freeman, 
president, National Industrial Ad- 


vertisers Assn., New York, re- 
ceived a Texas Stetson from Frank 
McGowan (right), executive di- 
rector, Wall Street Journal, at the 
initial meeting of the North Texas 
chapter of the organization, held 
at Grapevine, Tex., half way be- 
tween Dallas and Fort Worth. 


CofC Special Events 
Calendar Is Source 


of Promotion Ideas 


WASHINGTON, Oct. 26—The ad- 
vertiser or retailer likes to hang 
his promotions on a special week 
or day “peg.” But very often he 
may be unaware of the existence 
of some particular “day” or the 
fact that he can get special mate- 
rial from a sponsoring group. 

Recognizing this problem, the 
U. S. Chamber of Commerce has 
wrapped the whole thing up into 
one big ball of wax, or, less idio- 
matically, a “calendar of Special 
Days, Weeks and Months, in 1955,” 


available at 25¢ a copy (special 
rates for quantity). 
@ For philosophers and _ social 


observers, some of the “specials” 
may be thought provoking. For 
example, one entry reads, “Opti- 
mist Week, April 18-21 (tenta- 
tive).” 

Wryest entry is National Moth- 
er-in-Law Day, March 28. Ac- 
cording to the calendar, it is spon- 
sored by the Museum of American 
Comedy, Riviera Beach, Fla. 

“Purpose: To remind the na- 
tion of the necessity of humor,” 
the calendar notes. 

For copies of the calendar, 
which is in booklet form, write 
the domestic distribution depart- 
ment, Chamber of Commerce of 
the U. S., Washington 6. 


]WT Ltd. Boosts Four 

J. Walter Thompson Co. Ltd. 
has appointed Michael L. Stiver 
managing director of the com- 
pany’s Montreal office. Mr. Stiver, 
who has served in New Zealand, 
Australia, England and the Ar- 
gentine since joining the company 
in 1929, also was appointed a v.p. 
P. W. S. Mowat and Benjamin H. 
Hildsworth, of the Montreal of- 
fice, and Reginald F. Walsh, of 
the Toronto office, also were 


named v.p.s. 


Seagram Promotes Lourie 

Robert S. Lourie, formerly gen- 
eral manager of the Columbus 
Rum Co. division of Seagram 
Distillers Corp., has been appoint- 
ed Seagram national brand man- 
ager for Christopher Columbus 
rum. Before joining Seagram Mr. 
Lourie was associated with 
Browne Vintners Co. 


‘Press’ Names DeLisser 

The Atlantic City Press has 
named DeLisser Inc., New York, 
as its national advertising repre- 


sentative, effective Nov. 1. 
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U.S. CITIES 


WITH MORE DAILY 
CITY CIRCULATION THAN 
THE WASHI 

AND TIMES HERA 


' $T. LOUIS 


...and in none of these cities can the advertisers match 


the Post and Times Herald's 70% coverage of Washington's city zone 


Of The Washington Post and Times Herald’s 
total daily circulation — 381,417 net paid aver- 
age, April-June quarter, 1954 — 281,104 copies 
are bought right within the city zone, as defined 
by the Audit Bureau of Circulations. 


That’s by far the biggest volume of city circula- 
tion ever offered to Washington newspaper ad- 
vertisers — better than 80,000 more city circu- 
lation than the second paper. 


But perhaps this is even more striking testimony 
to the size of The Washington Post and Times 


Herald’s city circulation: Though Washington 
ranks 9th in city zone population, only five cities 
have newspapers with more city circulation than 
The Post and Times Herald offers here. And in 
none of these five cities is there a newspaper 
which comes up to The Washington Post and 
Times Herald’s 70% city zone coverage. 


No wonder advertiser after advertiser states that 
results from The Washington Post and Times 
Herald range from “gratifying” to “phenomenal.” 
Ask The Post and Times Herald man to cite you 
some examples. 


Times ABerald 
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Rae 


Indochina Peace Now. 
Sawyer, Ferguson, Walker Company; The Hal Winter Company, Miami Beach; : 
Puck, The Comic Weekly; Joshua Powers Co., Ltd., London. 
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“of my original belief that a whole-| 
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Canned Pop Business Is a Profit-Eating 
Monster, Seattle Beer Distributor Says 


Cuicaco, Oct. 26—Beer whole-; major markets already belong. He 
salers should stay out of the canned added that there are no state laws 
pop business unless they want to|to prevent bypassing of the food 
watch their troubles mount and/or non-alcoholic beverage whole- 
profits decline. 'saler, as in the beer business. 

This was the disillusioning (for ‘With all these factors that soon 
pop canners) statement made |came to light,” he said, “distribu- 
by Milton Woodhouse, Seattle,| tion of canned pop was found to 
president of the Woodhouse Bev- | be one of questionable merit, in 
erage Co. and v.p. for region three | view of the ruthless nature of 
of the National Beer Wholesalers|many co-op food buying setups. 
Assn. of America. Mr. Woodhouse} While canned pop is a fine project 
spoke here at the 17th annual con- | at this time for the can makers, 
vention of the beer wholesalers. the distributor’s margin is such 

When first introduced last) 
spring, Mr. Woodhouse said, | 
canned pop loomed as a profitable more of an expense than a profit- 
sideline to supplement a whole- able sideline. 
saler’s present income on _ beer.| 
This was especially true, he pointed! # “In fact the original canned pop 
out, in areas where beer volume distributors in Seattle have al- 
and profits were sharply down, |ready gone out of business, because 
and additional lines appeared to| they could not operate at a profit 
be the only solution to survival. on this one item alone, at the low 


margin required to offer the prod- 
a “I was lulled to sleep,” he said, |—— 


that in the long run the handling. 
of canned soft drinks becomes | 


uct at a retail price which the con- 
sumer would pay. | 
“TI believe canned pop is here to 

| stay, for it has advantages in mar-_ 
‘keting and sale to the consumer. 
But a beer wholesaler, in the type 
of markets with which I am fa- 
‘miliar, will not find additional 
sideline income and profit by sell- 
_ing canned pop. If you are tempted 
to distribute this new product, ask 
| yourself, as I did, whether you can 
-handle, sell, display and possibly | 
extend credit on this ‘hot item’ 
‘for a maximum gross margin of | 
20¢ to 25¢ a case.” 
| 

| 


Canadian Whisky to Bow 

Carrington & Co., Calgary, Alta., | 
is launching a new Canadian’ 
whisky, Carrington’s Reserve. It) 
will be introduced in the U. S.| 
jabout Nov. 1. Sole U. S. importer | 
‘is Rogers, Allen & Co., Baltimore. 
A market by market advertising 
/campaign in newspapers is being 
_ prepared by Whitebrook Co., New 
“York. 


Advertising Age, November 1, 1954 


A peed dem, TE OR 98 Ge een veers 


ZOO PARADE—Jell-O users can now 
get a set of 12 large-size repro- 


\ductions of the famous animals 


used in the ads by General Foods 
Corp. for three Jell-O pack fronts 


|and 25¢. Leo Burnett Co. is the 


agency. 


‘Spatola Products Names Hall 


Spatola Products Inc., Philadel- 
phia maker of Spatola’s instant 
mashed potatoes, new packaged 
powder for making mashed pota- 
toes, has appointed John T. Hall & 
Co., Philadelphia, to handle its 
‘advertising. The new product will 
be introduced first in Philadelphia 
‘through grocery stores and super- 
markets; later it will be introduced 
nationally. A newspaper drive was 
launched with a full color page in 
the Philadelphia Inquirer, backed 
‘by radio and tv spots. 


Wood Names Scriven V.P. 


| A. J. Wood & Co., marketing 
consultant, has named L. E. (Ed) 
‘Scriven resident v.p. in charge 
‘of the company’s New York mar- 
‘keting research activities. Mr. 
‘Scriven, formerly with A. C. 
Nielsen Co., Lord & Thomas and 
|Batten, Barton, Durstine & Os- 
born, succeeds Ed Steele, who has 
assumed other duties with the 


| company. 


“by the stories of fabulous volume 
to be had on canned pop, especial- | 
ly after reading that some of the) 
country’s major breweries were) 
going into the business of canning | 


soft drinks. This was in the face 


saler with pop as a sideline was. 
diverting his attention from his | 
high-profit beer lines to one which | 


| 
| 


would actually be only an ex-| 
change of dollars, and would | 
eventually cost him money.” | 

Mr. Woodhouse said he got into’ 
the canned pop business and found | 
he soon had eight different pack-. 
ages to add to his already loaded | 
beer trucks. He had to make a de- | 
cision whether to load trucks with | 
items bringing 20¢ a case gross| 
profit, or beer which meant 
a margin of 60¢ to 65¢ a case. He| 
favored the beer. 

“Some of our drivers,’ he went 
on, “resented handling pop as be- 
neath their dignity, and we found | 
with two other canned pop lines. 
already firmly entrenched in our) 
market, despite our quality and. 
well advertised product, the deal-. 
ers were not clamoring for still 
another brand.” 


# Mr. Woodhouse asserted that | 
successful marketing of canned 
pop will eventually be achieved by | 
direct sales to grocery outlets or | 
through cooperating purchase 


groups, to which most stores in| 


PUCK , the Comic Weekly 


SELLS the U.S....note 


BOY, |S THIS 
PHILADELPHIA 
A BIG PLACE! 


FORGET THE 


| ) 
For Boesiz Dates 
on the 


63 IMPORTANT 
INDUSTRIAL AND 


[ SMART KIDS! AND DON’T 


BULLETIN CARRIES THE 
SUNDAY COMICS SECTION 
INTO 43% OF THE HOMES 


PHILADELPHIA 


IN THIS 


TRADE MARKETS 


\ 


MARKET / 


in 


and the business papers 


(DID YOU REALIZE THAT THE 
AVERAGE PHILADELPHIA 
FAMILY HAS AN EFFECTIVE 
BUYING INCOME OF OVER 


Refer First. to the 


000 A YEAR! 


| 86, 


1955 MARKET DATA & 
DIRECTORY NUMBER 


Industrial Marketing 


200 E. ILLINOIS ST.« CHICAGO 11, ILL 


JA. HANS, IT/S THE 4 | 
BIGGEST MARKET iN 


AND TOTAL 


AMERICA FOR POPU- 
LATION, RETAIL SALES 


INCOME! 


— 


ALSO INTO 
250,000 HOMES IN 


THE RICH SUBURBS; |' 


a 


&.. 


YES, YOUR MAJESTY, 
AND THEY SPEND 
ABOUT $3,900 

OF IT RETAIL] 


© King Features Syndicate 
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Advertising Age, November 1, 1954 


Never Underestimate the Buying Power of | 
Pre-School Children, Says ‘Miss Frances’ _ 


Cuicaco, Oct. 26—Never under- handles the merchandising of all | 


estimate the buying power of a/ products 


marketed under her. 


child under six. He has brand loy- | name. Miss Frances told the Wom- | 
alty and the determination to see|en’s Ad Club that thousands of | 
that his parents purchase the prod- | | manufacturers bring their products | 


ucts of his choice. 
This was the message which | 
Dr. Frances Horwich, the ‘Miss’ 


to her, but actually few are suit-| 
able for children under six. After 
a screening process, she studies | 


Frances” of NBC-TV’s “Ding Dong | the most practical items, adopts or | 


School,” delivered last week to the rejects them, makes 


alterations | 


Women’s Advertising Club of Chi- and decides upon packaging. She 


cago. 


,added that all products must be) 


Miss Frances pointed out that| inexpensive, yet desirable to chil-_ 
the buying power of her millions/| dren. 


of remote-control “pupils” has 
merchandising program, 
success in selling sponsored prod- 
ucts, (3) the crowds which attend 
her personal appearances and (4) 
the 177,000 pieces of mail she has 


received in the last three months. 


s Television Merchandising Inc., 
which is headed by Miss Frances, 


been demonstrated by (1) her own | # Miss Frances said 31 manufac-. 
(2) her 


turers are making 104 items under 
her name. Rand McNally & Co. has 
published 17 of her books since 
Sept. 1, 1953, aggregating 8,700,000 
copies. 

Turning to the subject of tele- 
vision in general, Miss Frances 
said parents should not treat tv as 
a convenient baby-sitter that can 


PARTY STARTER—Rainier beer is being plugged throughout the Pacific 

Northwest on this unusual poster, headed “phfft—and the party 

starts.” The advertising appears in 239 communities. Miller & Co., 
Seattle, is the agency. 


take over the responsibility of | ords. She said tv, if used properly, 
rearing their children. 
pecially in increasing his vocabu- 

a “Don’t get in the habit of say- lary. 
ing, ‘Go watch television, I’m “By the time a child is ready to 
busy’,” she warned. go to school,” she said, “he has 
Miss Frances also urged parents 
to select programs for children, 
just as they would books and rec- 


youngster reared before television 
came into existence.” 


Pa | LAD ELPH IA for example 


o~ 


AND WHAT’S MORE, “a 
“IN PHILADELPHIA 
NEARLY EVERYBODY 
j READS THE BULLETIN!” | 


{PUCK ApvERTISING 
GETS 3/2 TO 5 TIMES 


MORE READERS 


THAN MATCHED 
ADS IN NATIONAL 


WEEKLIES / * 


ca 


NATIONAL 


THE PUCK GrovP’s 
NATIO! CIRCULATION 
is ovER 9,833,000! 


© King Features Syndicate 


PRACTICALLY EVERY- 
BODY READS THE 

Aps INPUCK. PUCK 
IS THE BUY FOR 


RS 


*Readers per dollar 


THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


Averages 44% coverage in 55 markets 


accounting for 42% of all U.S. retail sales 


can be of great aid to a child, es-| 


a much larger vocabulary than a! 


Cocoa 
INDIVIDUAL 
ATTENTION 


“> 


ie 
z 


o 


You'll be pleased and 
satisfied with the 
personal service and 
cooperation you will 
get at Pontiac. 
Whether you use one 
service or all six, you 
will receive the 
benefits of our 40 
years experience and 
the individual attention 
to quality and service 
that has been the 
cause of our 
continued growth. 


0 rh 


May we tell you more? 
Write or phone and 
a sales representative 
will call at your 
convenience. 


UNIFIED 
SERVICES 


COLOR PROCESS 
ENGRAVINGS 
ART WORK 
PHOTOGRAPHY 


TYPOGRAPHY 
ELECTROTYPING 


FPONTIAC 
ny & 
Co 


812 WEST VAN BUREN 
CHICAGO 7, ILLINOIS 


call HAymarket 1-1000 
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‘Boys’ Life’ Moves Oftice the Boy Scouts of America at New 
Boys’ Life has moved its edito- | Brunswick, N.J. Advertising and 

rial and circulation departments promotion departments will re- 

to the national headquarters of maim at 2 Park Ave., New York. 


Oat aan tense eels 


* ae S 

ce quil y o de mieux 
ay point de vue vente en 
_enseignes et réciames. 


in any language... 


*the very best in point-of-sale 
signs and displayers! 


OHIO ADVERTISING 
DISPLAY COMPANY 
CINCINNATI 2, OHIO 
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Awards Given for Desig 
of Ads as a Whole and 
for Art Work in Ads 


CLEVELAND, Oct. 26—A _high- 
fashion color advertisement pro- 
duced here by Nelson Stern Ad-_| 
vertising, featuring a photograph | 
by Henry Haberman, New York, | 
took best-in-show honors over | 
‘nearly 900 entries at the sixth an- | 
‘nual awards luncheon of the 
/Cleveland Art Directors Club. 
| Nelson Stern, agency president | 
who directed art on the ad, re-| 
ceived the award which cited the 
photographer; the agency design- 
er, John Szilagyi, and the ad 
sponsor, Ritmor Sportswear Co., 
here. 

The advertisement appeared in 
Glamour in August and showed a 


| 


TODAY’ 


| i) 


4 


A 


there are th 


© total of 


rooms. This is in addition to the 
more than 180,000, 


Multiple or maximum reodership is 
his advertising dollars; for maximu 


y MAXIMUM R 


o—Market penetration 


be “time exposures”. 


by an average of 6 persons each i 


read by an average of 41 persons 
days o month. 


Together they totol 


Here then is a preselected market. 


for all of « good: 


and healthful living from infancy to old age. 
And remember, the people who read TODAY'S HEALTH are not seeking romance 


and mystery ... instead they are 
concern or as an intellectual inter 


come to them when they are in the right “mood” to consider all of the things 


required to raise a family. 


Just ask for a sample copy of the current TODAY'S HEALTH and the complete 


DATA FILE. 


Phone, wire or write TOD AY’S ra] & ALTH American Medical Association 


535 N. Dearborn Street — Phone: WHiteball 4-1500 


grows in stature and importance! 


@ in 1954 TODAY'S HEALTH has edded 73,158 physicion subscribers. 
@ in 1954 TODAY'S HEALTH has added 34,207 practicing dentists. 


Added to the 31,915 existing physician subscribers, we now have a total of 105,073. 
And, added to the 10,979 existing dentist subscribers, we now have 45,186 or 


copies of TODAY'S HEALTH going into Doctors and Dentists reception 


When obtained legitimately, multiple readership figures are a true measure of the 
“exposure” your advertisements will get. Some will be “snapshots’”—Some will 


TAKE A ‘SNAPSHOT"’ OF TODAY'S HEALTH 


Surveys show that individual, home-delivered copies of Today's Health ore read 


Surveys of reception room readership show that Today’s Health is picked up and 


4% x 27 x 150,259 - 18,256,468 


19,333,468 


@ PRE-SELECTED MARKET 


HEALTH 


_vertising 
|stood and least appreciated of all 
|the big businesses. 


| 


‘said. 


individual, home-delivered subscriber list of 


exactly what every advertiser seeks to buy for 
m readership meons 


b—Arttention-impact c—Results 


a day ... and the reception room is open 27 


A health-minded, home management market 
contributing to health protection, health care 


seeking information as a matter of immediate 
est. In TODAY’S HEALTH your sales message 


Chicago 10, Illinois 


Cleveland Art Directors Give Stern, 
Agency Head, Best-in-Show Award 


n $35 knit dress in Ritmor’s Bobbie 


| 


| 


'@ Clark L. Robinson, art director 
‘of Fuller & Smith & Ross, and) 


‘and art director of J. Walter 
| Thompson Co., New York, told the 


‘to fulfill three obligations: To con- | 


Advertising Age, November 1, 1954 


2-3-4 color: Wade Hancock and 
Thomas Shem; Andy Warhal and 
Tosh Matsumoto; Anderson & 
Cairns; Dobeckmun Co.; Mr. 
Hancock. 

Trade publications, industrial, 


Brooks line of women’s clothing. | 
The entry also placed first in) 
consumer magazine ads, one of 25 
contest classifications. 


club president, handed out the 
awards, sponsored by the club for 
the sixth consecutive year. 

The speaker, Wallace Elton, v.p. 


audience of 400 advertising and 


| 
} 
| 


BEST-IN-SHOW—This ad in the August 


Glamour for  Ritmor’s’ Bobbie 

Brooks clothing was judged best 

magazine ad and best-in-show by 

the Art Directors Club of Cleve- 
land. 


business representatives that “ad- 
is the most misunder- 


“If Charley Wilson thinks he 
ran into trouble with his bird dog 
analogy, he ought to write adver- 
tising copy for a while,’ Mr. Elton 


Mr. Elton called on art directors 


tinue to improve design; to im- 
prove understanding of advertis- 
ing in general by starting educa- 
tional programs reaching young 
people at art schools and colleges; 
to show co-workers and clients 
“that what you’re doing is better.” 


® Hailing progress already made 
by the art director in the agency, 
Mr. Elton said: 

“A few years ago they found 
out that if you put necktie on 
an art director he looked just as 
good as anyone.” 

Stepping forward professionally, 
20 clubs today belong to the Na- 
tional Society of Art Directors 
as compared with only one club in 
the nation immediately after 
World War II, Mr. Elton said. 

Winning first awards for the 
design of complete units were the 
following art directors, listed with 
their artist, agency, client and de- 
signer after their respective com- 
petition categories: 

Industrial magazine ad: Ted 
Lozier, art director; William Rich- 
ards-Pitt Studios, artist; Fuller & 
Smith & Ross, agency; Westing- 
house Electric Corp., client; Mr. 
Lozier, designer. 

General newspaper: 
Lustig; Joseph Sarady; 
Advertising; Rosenblum’s 
Emil Kenney. 

Newspaper retail: Georgina Mc- | 
Comb; Dorothy Matz; Sterling- | 
Lindner-Davis department store; 
Miss McComb. 

Trade publications, consumer: 
Larry Gray; Lou Federman & As- 


n 
a 


Leroy | 
Lustig 


Inc.; 


Inc.; International Molded, 
Plastics Inc.; Lou Federman. 
Trade publications, industrial, 


b&w: Clark L. Robinson; Lou 
Federman & Associates; F&S&R; 
Diamond Alkali Co.; Burt Adams 
and Mr. Federman. 

Small advertisements, newspa- 
per or magazine: Robert Presnail; 
Alan  Lefkort (Pitt Studios); 
F&S&R; Cleveland Oldsmobile 
Dealers Assn.; Mr. Lefkort. 

Booklets: Clark L. Robinson; 
Lou Federman; F&S&R; Alumin- 
um Co. of America; Mr. Robinson. 

Direct mail: Tom Immel; Simon 
Greco (Fredman-Chaite Studio); 
F&S&R; Oglebay, Norton & Co.; 
Mr. Immel and Mr. Greco. 

House organs and company 
magazines: Thomas Shem; Bande- 
low & Becker Studios; Dobeck- 
mun Co.; Walter Bandelow. 

Poster and car cards: Marie 
Price; Clem Cykowski; Ohio Bell 
Telephone Co.; Mr. Cykowski. 

Package design, trademarks, let- 
terheads and logotypes: John Szil- 
agyi; Al Schumacher; Cross & Orb 
Press; Mr. Szilagyi. 


# For preparing advertising art, 
awards went to: 

Magazine, consumer, 2-3-4 col- 
or: Wade Hancock and Thomas 
Shem; Leslie Gill; Anderson & 
Cairns; Dobeckmun Co. 

Magazine, consumer and indus- 
trial, b&w: Ted Lozier; William 
Richards; F&S&R; Westinghouse 
Electric Corp. 

Newspaper, general: Clark Mad- 
dock; Lambert Studios; McCann- 
Erickson; Standard Oil Co. (Ohio). 

Newspaper, retail, b&w, color: 
Georgina McComb; Dorothy Matz; 
Sterling-Lindner-Davis. 

Trade publications, general il- 
lustration, consumer and _ indus- 
trial: Fred Stickle; William Rich- 
ards; F&S&R; Westinghouse. 

Trade publications, product il- 
lustration, consumer and indus- 
trial: Ted Lozier; William Rich- 
ards; F&S&R; Westinghouse. 


# Booklets, direct mail, house or- 
gans: Robert L. Reeves; Wray 
Manning Studios; Precter & Gam- 
ble. 

Humorous illustration: James 
O’Connell Morgan; Morgan Studio; 
Ohio Bell Telephone Co. First also 
in posters and car card category. 

Television: Clark L. Robinson; 
F&S&R; Mr. Robinson; Aluminum 
Co. of America. 

Lonnie Ruskin, a staff member 
of Montgomery, Fessenmeyer & 
Ward studios, was presented with 
a three-year scholarship to the 
Famous Artist Course, Westport, 
Conn., for her winning entry in 
a competition on the theme, 
“Cleveland, World Port City.” 

The judges were Al Parker, 
free-lance illustrator; Paul Rand, 
designer, and Robert Pliskin, art 
director of McCann-Erickson, all 
of New York. 


Calo Schedules Drive 
for Dog and Cat Food 

Using a nucleus of 41 newspa- 
pers in northern California, Calo 
Dog Food Co., Oakland, has bud- 
geted $25,000 to promote its Calo 
dog and cat food during October 
and November. The program will 
include 1,000-line two-color ads in 
major markets, supplemented by 
small-space b&w ads in secondary 
city newspapers. Radio spots in 
San Francisco, San Jose and Sacra- 
mento and commercials on Calo’s 
“Pet Exchange” over KGO-TV, 
San Francisco, and KMJ-TV, Fres- 
no, will tie in with the newspaper 
campaign. 

Supporting the drive will be ani- 
mated “tail-wagging” outdoor 
boards on rotating schedules in 
San Francisco, Oakland and Sacra- 
mento and along the Empire High- 


'sociates; Lang, Fisher & Stashow-| way, and point of sale aids to 
/er 


dealers. Frank Wright National 
Corp., San Francisco, is the agen- 
cy. 
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EASY SLEDDING—Marilyn Griffith modeled the new Flexy Flyer at : er e 
account executives and pe as ee ae re Sis on Va Py 
the ninth annual hardware show in Chicago. An ad and p.r. cam- den to acco ‘ : a? £ Lee Picci 
paign will push the product for S. L. Allen & Co., Philadelphia. fee 


Penick Promotes Fitzgerald | 
| Eugene J. Fitzgerald, formerly 
‘assistant advertising and _ sales ‘ 
‘promotion manager of Penick & The NEWS of the Rockies 
‘Ford, New York, has been pro- 
moted to advertising manager. He 


'succeeds Lewis E. Pierce, who has In how many major cities have new 


resigned. Penick & Ford makes car sales been er in 1954 th 
My-T-Fine desserts, Vermont ne se 
Maid syrup and Brer Rabbit mo- in 1953? Answer: Denver is one. 
lasses. 


‘Hoefer, Dieterich Adds Two (Media Records) 


Hoefer, Dieterich & Brown, San | 
Francisco, has been appointed to 
handle advertising for Culligan 
Soft Water Service Dealers of 
Northern California Inc. and Cal- 
ifornia Golden State Salami Co., 
Oakland producer of Capri salami. 


Walker Advertising Boosts 3 
Gene K. Walker Advertising, 

San Francisco, has promoted Wil- 

liam McDonough and Hugh Bod- 


Mary Spiegl to director of media 
and traffic. 


Summer Sledding 
Promised in Drive 


for Flexy Racers 


PHILADELPHIA, Oct. 26—Until 
now, kids had to do their belly- 
whopping in the winter, when 
there was snow. Now the maker) 
of Flexible Flyers, long important | 
among bellywhopping vehicles, | 
has a new product which will let) 
youngsters do their sledding all. 
year ’round, even in the sunny! 
South. 

A double-runner advertising 
and public relations campaign to) 
promote Flexy Racers (sled with 
wheels) will be launched in No-| 
vember by S. L. Allen & Co., here. | 
The promotion will begin with) 
the formation of a nationwide) 
Flexible Flyer Sledders Club, to) 
be announced via ads in consum-) 
er and trade magazines. 

Advertising in the campaign will 
be handled by Arndt, Preston, 
Chapin, Lamb & Keen, the Allen. 
agency for some years. Harold 
Laros, the company’s ad manager, | 
last week appointed John LaCerda | 
Agency to run the p.r. effort. The 
LaCerda organization belongs to a 
national p.r. network, Public Re- 
lations Management Corp., and the | 
affiliated companies will share the 
work on a regional basis. 


# The campaign will include three 
product lines in addition to the 
rolling sleds: ordinary Flexible 
Flyers, Splitkein skis and the com-| 
pany’s Planet Jr. garden and farm 
equipment. 

The magazine schedule _ will 
open with a half-page in a No-| 
vember issue of The Saturday | 
Evening Post. The remainder of the | 
lineup includes American Girl, 
Boys’ Life, Farm Equipment | 
News, Farm Equipment Retailing. | 
Farm Implement News, Imple-) 
ment & Tractor, Life, Parade, Par- | 
ents’ Magazine, Southern Hard- 
ware, Sports Illustrated, This 
Week Magazine and Western 
Farm Equipment. 

In addition to the magazine ad- | 
vertising, the campaign will in-| 
volve dealer tie-ins, a new motion 
picture, press kits and a schedule | 
of press releases to employe publi- 
cations. 


| 
Campbell Elected Governor | 
| 


| 


of AFA Third District 


Eugene B. Campbell of Lynch- | 
burg, Va., has been elected gov-| 
ernor of the Third District of the 
Advertising Federation of Amer-| 
ica. The district covers Virginia 
and the Carolinas. 

Other officers elected are George 
Barger Jr., Greensboro, N. C., Ist 
It. governor; F. Byers Miller, Rich- 
mond, 2nd It. governor; Wilda 
Vehlow, Lynchburg, secretary, and 
H. C. Cranford Jr., Durham, N. C., 
treasurer. 


CORRO-S)at 


THE NEW All-Purpose 
Display Background 


For Trade and Hotel Shows, Product Promotions, 
Window or Interior Displays, Sales Meetings 


ONLY 


+ 4 5 00» 
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PHILIP MORRIS caitep For , CORRO-SET 


Says Colonel J. M. Cahn, Philip Morris Director of Military Sales: “...not only 
lasted for the first two weeks but covered all 98 performances ... easy to 
assemble...excellent background...we here at Philip Morris wanted to say, 
‘Thank you’ for creating the ‘Corro-Set’.” 


To show and sell any product...any service 


a 
DISPLAY DIVISION, Dept. AA-11 ; 
GIBRALTAR CORRUGATED PAPER CO., Inc. ; 
3 Entin Road, Clifton, New Jersey H 


CORRO-S57 


WEIGHT: 37 pounds (C0 Enclosed find check for $ 
CORRO-SET Display Backgrounds = "$45.00 each 
(Shipped Railway Express unless otherwise speci- 


DISPLAY DIVISION ae as is 
fied. F.O.B. Clifton, N. J.) 


Gi braiva r TTY O ons ok tes new dtwureted weaned Brochure. 


Beautiful post ad 
CORRUGATED PAPER COMPANY, INC. : 


in minutes — 
3 Entin Road, Clifton, New Jersey - St up i i = 
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Tue WAYS OF BUSINESS ARE NOT UNKNOWN to the editors of Mademoiselle, Charm, 
and Living for Young Homemakers. 


The editor turns to business in her readers’ interest. To inform her reader she first informs 
herself. The business of editing revolves around the understanding of business. 


The editor is rarely found behind her desk. She’s far afield—covering a market, consulting 


= 
Ps 


with a designer, conferring with a merchant. 


She’s afield, too, learning the pattern of her readers’ lives. By talking to them at home, 
in stores, at clubs and at association meetings. By listening to buyers and merchandise managers 


= 


who, in what they tell her about their own customers, reveal her readers to her. 


The editor is the means of two-way communication. She brings to the reader, through the 
pages of the magazine, all that she has discovered in the market place. To the manufacturer 
and retail merchant she serves as her readers’ interpreter and spokesman. 


Her business opinions are sought by management in every field. The problem may involve 
color, silhouette, product design or basic trend. On her editorial findings, merchandising 
plans are shaped and manufacturing schedules set. From such editorial thinking have come 
sales increases and better profit margins. 


This kind of knowledgeable editing commands an audience that is substantial in size and 
selective in quality. An advertiser buys both size and selectivity in Street & Smith’s 
***Three Star Edition, an audience of better than 5,000,000 preferred prospects who are 
consistent readers of Mademoiselle, Charm, or Living for Young Homemakers. 


we business to their fingerti S 


STREET & SMITH’S*** three star edition 


%*& MADEMOISELLE * CHARM * LIVING FOR YOUNG HOMEMAKERS 
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“BRITAIN'S OTHER gueen" 


(Starting October 31. pina, 


ROYALTY. The eyes of the nation are eagerly aides Britain's Queen 
Mother as she pays an official visit to the U. S. Timed to her stay here, The American 
Weekly presents a 2-part condensation of Jennifer Ellis’ new and tender biography 
of this warm, gracious woman. 


aie ak hie a 


“ROOM FOR FOR THE FAMIL Y— 
Tit KITCHEN” 


(Cote 31, 1954) 


HOMEMAKING. As America moves more -_ more toward informal 
family life, the once lowly kitchen is being raised to “living room" status. Here are 
4 new designs keyed to this current pattern—in a full color spread that's typical 
of how The American Weekly meets modern living enthusiasms. 


“NO MORE BUNDLING” 


ovember 7, 1954) 


CHILDREN. Everyone wants his own heir apparent to be dressed as well as 
any crown prince. The American Weekly, reporting on new fabrics and clothing 
designs, shows how to do it . . . explains how children can be kept healthfully 
warm without bulky garments. Makes Mother's job easier, too. 


“[T HAPPENED LIKE THIS” 


(Starting November 7, 1954) 


STARS. Box-office champion, John Wayne, calls himself ‘‘no actor” in his life 
story which he now tells for the first time. A 4-part serial, this account of an unor- 
thodox rise to stardom reveals the deep personal qualities of one of today’s top 
film personalities. 


Einthusiasm 


MOVES PEOPLE... MOVES PRODUCTS 


From story-telling front cover to humor and etiquette 
columns on the back pages, The American Weekly is 
bright with top drawer entertainment. Great writing 
by important people; stimulating service features; 
striking illustrations . . . all wrapped up in a modern 
colorful package. 


Each exciting issue is built on the distinctive edi- 


torial philosophy which says: meet the enthusiasms of 
the American family! The American Weekly deals 
only with those appeals to which most people respond 
most eagerly. 

Because the enthusiasms of nearly 10 million fami- 
lies spill over from page to page, advertisers find The 
American Weekly a money-making market place. 


Lhe | 
AME RICAN WEE KLY 


63 Vesey Street, New York 7, N.Y. 


Beamed to the Enthusiasms of the American Family 
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Feature Section 


Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


TV Retrenchment Seems a Trend 


Sales Test Is Sure Test of Copy 
Auto Salesman—’54 Model 


Bedell Offers Congratulations 


Ayer President Sets Some Advertising Novices Straight 
On What Advertising Is and What It Does 


If you were asked to tell a group of novices entering advertising what adver- 
tising is, and what it does, and why advertising practitioners should be proud 
of their occupation and not cynical or apologetic, what would you say? Here 
is what Warner S. Shelly, president of N. W. Ayer & Son, told the “Survey in 
Advertising” course presented by the Advertising Women of New York re- 
cently. Seasoned advertising men will find Mr. Shelly's analysis of advertis- 
ing every bit as interesting as did the young people to whom the talk was 


originally addressed. 


Many of you here tonight have either 
entered advertising recently, or are get- 
ting ready to go into advertising. I want 
to start by painting a gloomy picture for 
you. It has nothing to do with salaries or 
hours of work or the chance to get ahead 
in your job. All these are pretty good. The 
gloomy picture concerns the attitude you 
will find toward advertising among cer- 
tain members of the public, including 
quite a few intellectuals and a number 
of leaders of public opinion. 

You will, naturally, start off with a 
feeling of pride about being in advertising 
work. But you will meet people who will 
try to put across the idea that you 
shouldn’t be proud—that, in fact, you 
ought to be apologetic about working in 
advertising. They will tell you that ad- 
vertising is not a really respectable pro- 
fession. 

You will also meet people who don’t 
work in advertising but who profit by it, 
and who have a guilt complex about tak- 
ing that profit. Often they try to atone for 
their feeling of guilt by criticizing adver- 
tising in public. A certain number of 
writers, who work for media which car- 
ry advertising, fall into this class. 


s Then, of course, you may meet an oc- 
casional cynic, who will tell you that he 
thinks advertising is a shell game and 
that obviously you are only in advertis- 
ing to make a lot of money by working 
the shell game on a gullible public. 

You will find intellectuals making con- 
stant and violent attacks on advertising 
from every possible angle. If and when 
you meet leaders of public opinion and 
the subject of your job comes up, some of 
them may either criticize advertising or 
politely avoid the subject, the way they 
might avoid mentioning a run in your 
stocking. 

Many of these attitudes are based on a 
widely-held belief. It is this: that the 
public dislikes advertising but is forced, 
by various devilish advertising tricks, into 
paying attention to it. 


® Repetition of the same message over 
and over again in an advertising cam- 
paign is thought of as one of these tricks. 
Technical principles, the use of which 
can produce a more attentive audience or 
higher readership, are classed as other 
tricks. The use of opinion research and 
the use of the social sciences to improve 
advertising effectiveness are rated as par- 
ticularly fiendish tricks. The use of all 
these methods and devices, critics say, 
proves that the public has to be bullied 


and tricked into reading advertisements 
and listening to and watching commer- 
cials. 

When a person holds this basic belief 
about advertising, he cannot escape the 
conclusion that advertising is wrong and 
that we really shouldn’t have any. If you 
do not know how to answer people who 
hold this belief your career in advertising 
will have many unhappy moments, and 
you will never get proper satisfaction 
from it. 

To answer such people, you need one 
very important fact. It’s a very plain, 
straightforward fact. The odd thing about 
it is that very few people in advertising 
seem to know it, even though it would 
make their lives easier and their work 
more stimulating and rewarding if they 
did. This fact comes dressed up in only 
three words. Here they are: 

People like advertising. 

I’m not going to walk away and leave 
that fact standing there unsupported. I’m 
going to back it up with figures and ex- 
amples. 

Quite probably a number of you, whose 
ideas have been partly formed by gener- 
al beliefs about advertising, are already 
saying to yourselves, “Oh, but there are 
a lot of ads I don’t like.” So let’s straight- 
en out exactly what I said. It was: people 
like advertising. I didn’t say that people 
like or even pay attention to each in- 
dividual commercial or ad that crosses 
their paths. Let’s put the statement in a 
few different forms to illustrate the 
point. 

Suppose I said: people like books. 
Would you agree with me? I think so. 
People don’t like all books. They aren’t 
interested in all books. They browse 
through lending libraries or book stores 
or their friends’ bookshelves and they 
find a book that interests them and they 
take it home. Yes, they like books. 

People like radio and television. If they 
didn’t, we wouldn’t have far more than a 
hundred million radio sets and more than 
thirty million television sets. Do people 
like all radio and television programs? Of 
course not. 


s People like magazines and newspapers. 
All magazines and all newspapers? No. 
All stories and articles and features in 
them? No. But they like magazines and 
newspapers. They buy them all the time. 

People like telephones. Do they like all 
the telephone calls they get? No. Do they 
like it if they have to answer too many 
calls for other people in the family? No. 
But they like telephones. 


Warner S. Shelly 


What do all these things have in com- 
mon—books and magazines, newspapers, 
radio and television, telephones? They are 
all methods of communication. People 
like them. They find it inconvenient—and 
rather dull—to get along without them. 
That’s just the way people like adver- 
tising. It’s a means of communication, and 
people like having it. The fact that people 
often don’t like, and are not interested in, 
everything that comes along that channel 
of communication has nothing to do with 
the basic fact that people like having that 
channel available to them. 


= Now if it is true that people like ad- 
vertising, then it is true that they don’t 
have to be bullied or tricked into paying 
attention to it. And if this is so, then all 
the usual apologetic and defensive and 
critical attitudes toward advertising are 
based on emptiness. And that’s just what 
they are based on. 

Let’s look a little more closely at some 
of these attitudes. 

The question most frequently asked 
about advertising is this: “What is the 
justification for advertising?” How do 
most people in advertising, and those 
economists who favor advertising, answer 
it? They start to justify advertising on 
economic grounds. They say: advertising 
is vital to business and industry. It helps 
make mass production and mass distribu- 
tion possible. It helps cut costs of produc- 
tion and distribution. It stimulates ad- 
vertisers to improve their products or 
services, so that they will be able to talk 
about those improvements in their adver- 
tisements. 

Now all these things are true, as far 
as most advertising is concerned. But they 
are not true of some advertising. The 
critics of advertising point to cases to 
which these statements don’t apply, and 
use them to try to prove the claims are 
100% wrong. 


= Suppose someone asked you: “What is 
is the justification for books?” In the 
first place, you might think they were 
crazy. But would you answer them by 
saying that books make it possible to dis- 
tribute facts and entertainment in a rel- 
atively cheap and rather permanent form? 
Would yov say that books make mass ed- 


ucation possible? Would you claim that 
books are also worth while because they 
make writers do more thinking than they 
would ordinarily do? You probably 
wouldn’t think it necessary to go into all 
that. You might be more likely to say 
that books are necessary because they 
provide a good way for people to com- 
municate with each other. 

That’s the justification for advertis- 
ing. It’s one of the important ways in 
which people communicate with each 
other. 

You could ask what is the justification 
for radio and television, newspapers and 
magazines, and the telephone, and the 
most sensible answer you could give is 
that they are important ways in which 
people communicate with each other. 
Some of the individual communications 
may bore you. Others may rouse your dis- 
like or anger. But no intelligent person 
would attack books as a means of commu- 
nication because there happen to be dull 
or bad books. 


# So, when you’re asked to justify ad- 
vertising, don’t feel you have to sidle up 
to the subject nervously and talk about 
mass production and cost cutting and all 
that. Advertising is justified because it’s 
an important means of communication. 

As soon as we have pointed that out, 
we can see a lot of things about advertis- 
ing in their proper light. For example, the 
technical things we do in ads to attract 
and hold attention. Our use of psychology 
and the social sciences. These are ways 
of making a message more appealing and 
interesting. They are just as legitimate as 
the ways an author uses to make a book 
more interesting. 

Our use of repetition is not a means of 
bullying the public. It is necessary be- 
cause many people we want to reach don’t 
hear or see our message the first or second 
or third time. Even after they do see it, 
they will gradually forget it. Perhaps we 
can put this repetition in its proper light 
by pointing out how newspapers handle 
a news story that continues for a number 
of days. The newspaper editor will not 
assume, each day, that every reader of 
the story has read and remembered previ- 
ous stories. Not at all. He will have his re- 
write man include paragraphs summing 
up important parts of the story published 
on previous days. Then, if he has a Sun- 
day edition, he may have a review-of-the- 
week section in which the story is again 
summed up. This is repetition. It is legit- 
imate and necessary. 


s I’m sure that all of you have read crit- 
icisms of advertising. But sometimes the 
enemies of advertising are much easier to 
handle than people who step up to “de- 
fend” it. For example, here is a recent 
comment about advertising by Malcolm 
Muggeridge, editor of the English humor 
magazine, Punch. In writing about tele- 
vision in England, Mr. Muggeridge stated, 
“Advertising is the price we pay for the 
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freedom of the press, and I am quite pre- 
pared to pay a like price for freedom of 
the air.” 

What Mr. Muggeridge is saying is that 
advertising in itself is bad, but that it has 
one good side effect by giving newspa- 
pers and magazines enough money to 
make them independent of outside pres- 
sure, and that it could do the same thing 
for television. Like some other people 
connected one way or another with ad- 
vertising, Mr. Muggeridge has a guilt 
complex. He is convinced that people do 
not like advertising. But he runs adver- 
tisements in his magazine. So he tries to 
calm his guilt complex by saying that the 
advertising money lets his magazine oper- 
ate freely and independently. It is too 
bad that no one has ever pointed out to 
Mr. Muggeridge that advertising is mere- 
ly a means of communication, and that 
people like advertising. He needn't feel 
guilty about publishing advertisements 
unless he publishes bad ones, just as he 
needn’t feel guilty about the jokes and 
articles he publishes in Punch unless he 
publishes bad ones. 


8 An interesting point to explore is why 
there is so much criticism of advertising, 
and who the critics are. First there are 
the people who base their attitude toward 


. solely on the bad or boring 


ads which they have found. On this basis, 
they condemn all advertising. These same 
people ought to condemn all books be- 
cause they have come across some bad 
or boring ones. 

Then we have the people who have 
guilt complexes, like Mr. Muggeridge, and 
try to get rid of the guilt by public con- 
fession. 

Next come the people who think that 
it is smart and sophisticated to condemn 
anything which appeals to most other 
people. 

Then we have the people who can bene- 
fit, either financially or through publicity 
or in other ways, by making attacks on 
advertising. Recently, for example, I read 
of a book titled “The Shocking History of 
Advertising.” It would be quite possible 
to write a “shocking history” on any field 
of human activity. You could write “The 
Shocking History of Medicine.” Or “The 
Shocking History of Law Enforcement.” 
You could do a terrific one titled “The 
Shocking History of Human Nature.” 
None of these books, however, would 
give a true picture of the subject. The 
moment you claim in your title that you 
are going to try to shock people, you are 
forced to pick out incidents and justify 
your title, and skip over things that don’t 
fit. Many attacks on advertising are made 
because it is more colorful to attack some- 
thing than to discuss it objectively, and 
because the person making the attack 
stands to gain by it. 


# An interesting example of this type of 
attack came last spring, when a certain 
organization made a_ small survey of 
bartenders, college presidents, and other 
classes of people to ask them what they 
thought of television commercials. The 
results could have been predicted before 
the questionnaires were sent out. It 
seemed obvious that the organization 
merely wanted to get some publicity. 
Otherwise it would have been at least 
a little scientific in making the survey. 
As any opinion research expert knows, 
you can load survey questions very easi- 
ly to make sure of getting the answers 
you want. If you want unfavorable an- 
swers, just run a little survey among 
your friends asking questions like these: 

“Do you believe everything you read 
in the newspapers?” 

“What do you think of modern art?” 

“Are politicians honest?” 

All those are loaded questions, to a 
greater or lesser extent. They hint 
strongly for negative answers, and in 
most cases they will get them, just as 
you will get them if you ask a person 
directly, ““What do you think of televi- 
sion commercials?” 

In this case involving television com- 


mercials, the people covered by the sur- 
vey proved to their own satisfaction that 
they were smart and sophisticated, the 
organization got some publicity, and the 
public got some wrong information. 


s In addition to the types of criticism 
of advertising already mentioned, there 
is another and very dangerous type of 
criticism. A number of people attack ad- 
vertising because they do not believe in 
democracy. They don’t think the public 
should be allowed to make up its own 
mind on any subject. They feel superior 
to the public, and therefore want to do 
all the thinking and deciding for the pub- 
lic. In one form, this becomes censorship. 
In another, it moves into the field of the 
Super-State, of dictatorship over all the 
actions that ordinary people can take. No 
would-be dictator, of course, wants to 
allow a free channel of communication to 
remain open to members of the public. 
So some of the most thoughtful and most 
dangerous attacks on advertising come 
from people who want a Super-State. If 
they can destroy advertising as a channel 
of communication, they block off one im- 
portant way through which people talk 
to each other. More than that, they re- 
move a major financial prop from news- 
papers, magazines, radio, and television, 
thus making those channels of communi- 
cation less independent and more open 
to government control. 

When introducing the statement that 
people like advertising, I promised to 
give you evidence to back this up. Here 
it is. 

Several years ago a survey was made, 
of 1,500 wage-earner families, to deter- 
mine how they looked at advertising. 
They were picked by location, age, union 
membership, and other factors, to pro- 
vide a good sample of wage earners 
throughout the United States. The prob- 
lem of “loaded”? questions was handled 
by asking some questions which hinted 
for answers favorable to advertising and 
others which hinted for unfavorable 
replies. This tends to neutralize both 
types of loaded questions and to produce 
the person’s real opinion. 


@® One true-or-false question stated, 
“Advertising has nothing to do with im- 
proving the standard of living in Amer- 
ica.” Five out of six wage earners said 
that was false. Nine out of ten said ad- 
vertising helps to educate people. Four 
out of five said advertising helps make 
people’s lives happier and more comfort- 
able. These are tremendous votes in fav- 
or of advertising, especially when you 
consider that some of the remaining 
votes were don’t-know answers. 

They were also asked if they would 
be just as satisfied if all the advertising 
were left out of newspapers, magazines, 
radio, and television. This question is 
badly loaded against advertising, but ap- 
parently the rest of the survey question- 
naire neutralized it. The wage earners 
voted strongly to keep advertising. Even 
television commercials won a two-thirds 
favorable vote among members of the 
panel who watched television. 

One question in the survey asked the 
wage earners how much attention they 
paid to advertisements for products that 
held little or no interest for them. Slight- 
ly more than half of both men and wom- 
en said they often read advertisements 
for products that didn’t really interest 
them. Forty-one per cent more said that 
once in a while they read such ads. In 
other words, nine out of ten of these 
people often or sometimes read adver- 
tising just because they enjoyed it. 

Studies of readership, listening and 
viewing also show the very considerable 
amount of attention which the average 
person gives to advertising. In many 
cases, this attention is not far below the 
attention which people give to the edi- 
torial part of publications, and the en- 
tertainment part of radio and tv pro- 
grams. 

Advertising Research Foundation, in 


Advertising Age, November 1, 1954 


~~~ 


The Creative Man’‘s Corner... 


The Big Spread 


No sooner do the textile manufacturers send everybody back to school with 
new clothes, new bedspreads, new draperies and what not than the television 
manufacturers blast us out of our seats with gigantic notices of new models 
all bearing features with exclusive names. 

Now that we’ve read three double page spreads in Life on the new television 
sets, we can understand why business is so bad for television dealess. The 
manufacturers seem to have considerably more money than selling ideas. 
Motorola, for example, not only used a spread in color but introduced it with 
a single page in black and white—and did not begin to excite the interest that 
Emerson did with its single page black and white ad announcing a new portable 
tv set. Only thing we could find wrong with this was that, while it says “You 
CAN take it with you... wherever you go,” it fails to say if that means beyond 
the power lines. 
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The Emerson ad, in our opinion, however, illustrates what tv advertising and 
merchandising lacks—new ideas. Most of the manufacturers content themselves 
with selling features—with amusing results. Admiral raves about being “first” 
with a giant 21-inch picture (whatever that is) and in the same issue Motorola 
introduces the “big look” which is apparently the same thing. Motorola also 
sells the fact that its screen faces down—for less glare and a clearer picture— 
while GE gives you the Lo-Boy with a screen that glares up at you for “relaxed 
viewing.” 

We will not bore you with other details of this advertising binge—except 
to say that Admiral’s color spread was one of four color spreads in a super- 
colossal promotion designed to sell Mo- 
hawk carpets, Glidden paints, Kroehler 
furniture and Admiral tv sets for your 
living room as “the tv center—the real 
‘show place’ of your home.” 

If we may venture an opinion, we 
think one of the things wrong with tv 
is that it has never gotten itself out of 
the living room. Radio gained a new 
lease on life when it became portable 
and, of course, when it went into the 
automobile, a location denied tv. How- 
ever, we see no reason why families 
shouldn’t have a second tv set in the 
kitchen. Or the rumpus room. Or even 


re Emereon introduces the wortds 
} only truly “portable TV!" 


You CAN take it with you...wherever you ao! 


@ ~ — a third tv set in the bedroom. And we'd 
J ee ae like to see this set sold for the looking 
Fy . and listening pleasure it can bring— 


dias ee not because it has a lot of new features 
with names attached to them that no 
other manufacturer has. 
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its “Continuing Study of Newspaper 
Reading,” states that “frequently an ad 
is the attracting power of an individual 
newspaper page.” Really big news stories 
on the front pages of newspapers, this 
study shows, may get up to 94% reader- 
ship. Top readership for advertisements 
on inside pages will run in the sixties or 
seventy per cent. This is not far from the 
readership which editorial features in- 
side a newspaper get. Among men, 74% 
will read some of the editorial material 
on sports pages. Sixty-four per cent will 
read some of the advertising. Among 
women, an average of 71% will find 
something of interest among various in- 
side editorial departments, and 86% of 


them will find some interesting reading 
in the ads. 

Magazines, in general, guard their fig- 
ures on editorial readership rather close- 
ly. But here are some figures which 
compare editorial and advertising read- 
ership. In one issue of a woman’s maga- 
zine, most of the leading food article was 
read by about 35% of the women. In the 
same issue, 22% of the women read most 
of a center-spread food advertisement. 
The same magazine found that 30% of 
the women read some of its fiction. A 
much higher percentage read some of 
the ads in the same issue. You can see 
from these figures that people do not 

draw a sharp line of distinction between 
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To sell more where more is sold... 


i’s FIRST 3 FIRST? 


New York Sunday News 


Coloroto Magazine 


Chicago Sunday Tribune 


Philadelphia Sunday Inquirer 
“Today” Magazine 


New York 17, N. Y. News Building, 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 * 


0 East 42nd Street, VAnderbilt 6-4894 


One out of every four consumer units residing in the 3 compact 
city and suburban markets of New York, Chicago and Philadel- 
phia earns $6,000 or more per year. This is 62% greater than the 
average for the remainder of the U. S., and is one of the reasons 
why these 3 top markets account for 18% of Total U. S. Retail 
sales, \s of Drug sales, '5 of Food sales, % of Furniture and Appli- 
ance sales, and over 4 of total U. S. Apparel sales. 


First 3 Markets Group’s heavier concentrated advertising power is 
needed in these 3 outstanding markets because in these areas, the 
family coverage of General Magazines, Syndicated Sunday Supple- 
ments, Radio and TV thins out. In the New York, Chicago and Phila- 
delphia markets there is no substitute for FIRST 3 MARKETS’ 
coverage of nearly 2 out of every 3 families. To make your adver- 
tising sell more where more is sold... it’s FIRST 3 FIRST. 


¢ Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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editorial material and advertisements. 

People are selective. If the material in- 
terests them, they read it, whether it is 
an article, fiction, or an advertisement. 
And, when you consider that the editor 
has a free choice of his material for ar- 
ticles or fiction, and the advertising 
writer has to work on an assigned sub- 
ject, the relative closeness of reader in- 
terest is quite remarkable. 


s The same thing holds true in radio 
and television. Research done by the 
Schwerin Research Corp. on “The Tele- 
phone Hour,” which we produce for the 
Bell Telephone System, shows that audi- 
ence liking for the commercials stays 
about 70%. Schwerin also reports that, 
as far as tv commercials in general are 
concerned, two people out of five rate 
them good and two more out of five rate 
them fair. Only one person out of five 
rates tv commercials poor. Once again, 
this is pretty solid proof that people like 
advertising. 

Some people would have you believe 
that television would be wonderful and 
that nobody would have any complaints 
if only the commercials were left out. 
You might remind such people that this 
experiment has already been tried in 
been 
strictly non-commercial. Under this sys- 
tem tv programs were, of course, pro- 
duced only by the English government 
monopoly, the BBC. Some of the most 
violent attacks ever made on television 
programming were caused by the oper- 
ation of this non-commercial English 
system. As a result, England is about to 
put into operation a limited form of com- 
mercial television. 

A final proof that people like adver- 
tising—if any is needed—can be drawn 
not from surveys and figures but from 
your personal experience and mine. We 
all know that the average person likes to 
go shopping. It’s fun. It gives you a feel- 
ing of power and satisfaction to roam 
through a store and make decisions and 
say, “I’ll take that.” Often the fun and 
satisfaction are present even when we 
don’t plan to buy right then. That’s called 
window shopping. You like it. I like it. 
It’s fun whether we're actually looking 
into a store display window or looking 
at the display windows that we call 
newspaper and magazine and outdoor 
and radio and tv advertising. 


s People go out of their way to pay at- 
tention to advertising. In various trips I 
take overseas, foreigners often ask me 
to get them a subscription to certain 
American magazines. No indeed, they 
don’t want the International editions. 
They want the United States editions, so 
that they can read United States adver- 
tising. Anybody who was overseas in 
World War II can tell you that the 
United States editions of various maga- 
zines were much more popular than the 
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special overseas editions of the same 
magazines, from which the advertise- 
ments had been dropped. We all know, 
if we take a moment to think, that it is 
not the editorial material which draws 
women through the huge Sunday issues 
of big-city mewspapers. We know it 
because there is very little editorial 
material inside many of these Sunday 
sections. We know that the sclid adver- 
tising sections of such fashion magazines 
as Vogue and Harper’s Bazaar draw 
women just as much as do the editorial 
sections. 

Furthermore, we all know that, when 
we really want to buy a certain type of 
product, advertisements for such prod- 
ucts get our fascinated attention. Watch 
a man shop through ads for hunting or 
fishing tackle, or a new car. If a woman 
wants a fur coat, for example, and her 
husband is resisting the idea, shopping 
through fur coat ads and telling her hus- 
band about them will give the wife more 
thrills than reading a mystery serial. Be- 
sides, she knows her advertising story 
will have a happy ending. 

We also know, if we stop to use a 
little common sense, that a great deal of 
the critical discussion of advertisements 
(rather than advertising itself) is per- 
fectly normal and natural. It comes be- 
eause people like to discuss the merits 
and faults of books and movies and 
plays. 


# In pointing out that people like ad- 
vertising, I tried to make it clear that 
this does not mean that people like all 
or even most of the individual ads that 
compete for their attention. A great 
many ads concern subjects that have no 
appeal for many people. In most cases 
these will be passed by, just as people 
will pass by books or movies or plays on 
subjects that don’t interest them. 

We also have with us dull advertise- 
ments and dishonest ones—quite a num- 
ber of dull ads and a much smaller num- 
ber of dishonest ones. The statement that 
people like advertising is not a defense 
of dull or dishonest ads. Where you or I 
or the public come in contact with them, 
it’s a good thing to have voices raised 
in protest. The more alert we are to cri- 
ticize dull or dishonest ads, the fewer of 
them will appear. But we always want 
to remember that a dull or dishonest ad 
is the product of a dull or dishonest per- 
son. The fault lies with that person, 
not with the channel of communication 
which we call advertising. 


s So, if I may, I want to welcome you 
to a profession in which you can 
take pride in relation to the quality of the 
work you do. If you do a good job, you 
can be sure that people will like it 
and benefit from it. Those are solid rea- 
sons for pride and satisfaction. Here’s 
hoping that you get plenty of both in 
your careers in advertising. 


Everybody in Business Competes 
for the Shopper's Dollar 


By E. B. Weiss 

The operating head of one of our large 
rug companies recently remarked: “Tele- 
vision is a great windfall for the rug in- 
dustry. It’s keeping people home.” 

When I note the gigantic total of pas- 
senger car registrations, when I sweat it 
out on our jammed highways, when I see 
the unbelievable jump in tourists at home 
and abroad, it hardly appears that our 
people have become a nation of stay-at- 
homes! 

It strikes me that this sort of reasoning 


is of the same sort that we periodically 
hear about with respect to the “competi- 
tion” between hard goods and soft goods. 
I’ve yet to see simultaneously a boom in 
soft goods and a depression in hard goods. 
Have you? 


= I can remember reading about one of 
our great book publishers of the 1890s 
who complained that the bicycle fad was 
cutting into reading time. (Apparently, 
our people were not remaining home long 
enough to read books because of the lure 


of the bicycle.) I have read also solemnly- 
uttered warnings, published along about 
the turn of the century, about the awful 
fate that was ahead for this nation be- 
cause the surrey with the fringe on the 
top was luring our people away from 
home and fireside. 

When the automobile sold in the enor- 
mous total of 500,000 cars in a single year, 
the home, it was predicted, was tottering 
on its foundation. The nickelodeon was 
destined to complete the total destruction 
of the American home, and several rug 
producers, some years ago, pin-pointed 
this twin threat as the obvious explana- 
ton for poor rug business at that time. 

Then from the other side of the fence, 
radio was to keep us off the streets. Then 
television. Now color television. 

It’s a puzzlement! 

We own more cars than ever before 
and, oddly, many more homes on a per- 
centage-to-population basis, as well as on 
any other basis, than ever before. I re- 
cently returned from a trip to Europe and 
I guess this is what our “friends” over 
there mean by “crazy” Americans! After 
all, why buy a car to take you away from 
home, and then buy a home (and a tele- 
vision set) which combine to keep the car 
in the garage or carport. Crazy indeed— 
like a fox! 


= It is true that everybody in business 
competes for the shopper’s dollar. It is 
equally true that it is this very competi- 
tion that creates shoppers’ dollars. I un- 
derstand, for example, that the millions 
of people employed directly and indirectly 
by our hard goods and auto industries also 
buy an occasional blanket, bed sheet, 
chair and even a rug! 

Again, it is equally true that everybody 
in business competes for the time of the 
customer—and I don’t mean shopping 
time, I mean use time. The speculative 
home builder, to a degree, competes with 
the auto builder for the leisure time of 
the public, as well as for the public’s buy- 
ing dollar. Oddly, though, I’ve never 
heard an auto manufacturer complain 
about the gigantic total of over a million 
new homes a year! On the contrary, the 


Advertising Age, November 1, 1954 


auto makers seem to conclude that the 
home-buyer will find the time, as well 
as the money, for both his car and his 
home—and so he does. Indeed, I am under 
the impression that hundreds of thousands 
of homes in the outlying sections never 
would have been bought if it had not been 
for car ownership which made it possible 
for the home-buyer to get to work, get to 
the shopping area, get to the movies, etc. 

It is just too easy to overlook the fact 
that every addition of one leisure hour 
to the leisure-hour total of our people 
gives our people an amazing degree of 
elasticity in their apportionment of their 
time. In 50 years, we have gone from a 
60-hour and even 70-hour week to a 40- 
hour week, and that means vastly more 
than is apparent in mere increase of 20 
hours in leisure time. With Saturday now 
almost a universal holiday, it has meant 
a doubling and tripling of total leisure 
time. This gives our people more time- 
area-maneuverability and they surely 
have become adept at stretching their 
leisure time to cover all of the demands 
on it. 


= It is also too easy to overlook the fact 
that our people are able to do more in 
the same space of time; the auto, the tele- 
phone, home appliances, etc., all have 
added many hours to the leisure-hour 
total. 

All of which reminds me: 

In retailing, when business is good, the 
merchant is a smart operator. When busi- 
ness is poor, the weather is to blame! 

In manufacturing, when business is 
good, the producer is a clever cooky. 
When business is poor, it’s because people 
stay home too much, or don’t stay home 
enough, or because they are buying hard 
goods in preference to soft goods. 

Competitively speaking, markets don’t 
come into being spontaneously; under free 
competition, markets are created. At this 
very moment, our people have the time 
to use almost anything designed for use 
in the home or away from the home, and 
they have the buying power, too. But at 
this moment, as at all except peak-boom 
periods, it takes selling to make the sale. 


Looking at Radio and Television... 


= 


Trend Toward Retrenchment Seen 
in Advertisers TV Cutbacks 


By The Eye and Ear Man 

This fall, in their eagerness to land a 
good nighttime tv period, advertisers 
rushed in to buy everything in sight. 
Despite a price tag which would cause 
even a Broadway theatrical angel to 
shudder, the color spectaculars on NBC 
and CBS were sold in record time. 

With the season barely under way, the 
sponsor mood is changing. Already there 
are harbingers of a mild softness in the 
industry. Retrenchment is coming first 
from advertisers who got carried away 
and overextended themselves. 

Take the case of Hazel Bishop Inc. 
This company and its agency, Raymond 
Spector Co., allegedly made a profit on 
their dilemma by selling half of the suc- 
cessful “This Is Your Life” to Procter & 
Gamble at an estimated cost of twice 
what the cosmetic maker pays for it. 
After looking at the initial rating returns, 
Hazel Bishop is said to have asked NBC- 
TV to transfer its commitments for the 
Sunday night Liebman-produced color 
spectaculars to b&w television. The net- 
work is cool to this idea. (Hazel Bishop 
is signed for co-sponsorship of ten Sun- 
day night specs. The Spector agency re- 
portedly contracted for the series of ten 
and then brought in Sunbeam as co- 


sponsor. ) 

Other advertisers also have cutbacks 
on their minds. It is common knowledge 
that Toni wants to get out of some tv 
commitments. Toni started out with a 
mild retrenchment by offering half of 
Tony Martin (NBC Monday, 7:30-7:45 
EST), then began to look for an alternate 
sponsor for half of Saturday night (8:30- 
9 EST, NBC) for “Place the Face.” Now 
it looks as though Toni is ready to dump 
the latter time period or sell half of ““Peo- 
ple Are Funny” at 7 EST Sunday (NBC) 
or both. (Frawley Corp. has bought seven 
of these shows for Paper-Mate during 
October, November and December). 

Lever Bros. sold half of “Big Town” 
(NBC) to AC Spark Plugs. Similarly, 
Campbell Soup Co. reportedly wants to 
sell half of “Lassie” at 7 EST, Sunday 
(CBS), but may end up having to relin- 
quish half of “Dear Phoebe” on Friday 
at 9:30 EST (NBC). From time to time, 
half of “Topper” has been rumored avail- 
able from Camel, and General Mills is 
said to be toying with the idea of a co- 
sponsor for the new CBS June Havoc 
comedy, “Willy,” aired Saturdays at 
10:30 p.m., EST. 

Paper-Mate was able to buy in on a 
number of shows for pre-Christmas 
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Each week at 285 Madison Avenue, 70 typical 
viewers—different ones every week—sit down and 
watch television shows and commercials. 


By indicating what they like, and what leaves them 
cold, they help answer such questions as: 


. . . Does your commercial arouse interest quickly? 
. .. Does your commercial devote sufficient time to 
the main sales theme? 

. . . Does your commercial hold the viewer all the 
way through it? 

. .. Does your commercial make the viewer feel more 
like buying your product? 


ETTER TY 


Y JURY... 


These audience juries have been meeting since 1946. 


They have reviewed 532 TV shows and 1,640 com- 
mercials. 


Out of their reactions, Y & R has uncovered many 
facts—eliminated many fancies. 


Result: better television for Y & R clients. 


YOUNG & RUBICAM, INC. 


ADVERTISING - New York + Chicago + Detroit - San Francisco 
Los Angeles + Hollywood - Montreal - Toronto - Mexico City » London 
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It’s no coincidence that the Bran 
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Last year alone, retailers plac 


figures) of newspaper tie-in ads 
ey pe AN ka te advertised in LIFE. Advertisers p 
from LIFE for their retailers as re 
saw advertised in LIFE.” 
CHOOSE... 


Why do America’s top retailers 
vertised-in-LIFE” synonymous? 


LIFE is First in circulation 
... over 5,615,075 copies sold eac 


First in readership 
.. . 26,450,000 readers each week 


...3 out of every 5 Americans ov 


course of 13 weeks. 


First in magazine advertising r« 
. . . $109,700,000 invested by An 
pages in 1953...in the first nine 


*A Study of Four Media (1953), by Alfred Pol 


Pde 1 Eee F . AE EN ed ¢ ogi SPAS Se Sat GT WS bone LOT phe yd 4 Fhe <> ite cy ; PY el hs a be 7 : Re fa ec eR, | ST SOR a Ba be nee as Die adie fyagy ae 4 . 4 eter ah ey Oy ase Se SSR yy 
f ute = Te ae eae aoe BES Deer | 6s py ey Beal pe? pe Secadent & Wea be oy) Ne ede ag oon, © Bt FOR. an’ COE LA ee Leon Pee re fa: A tage a ae OE BE) cy eGR RRS S20 BE BONG, Cris 4 eft py elo Raeia oa i 4 dealt ae tps SEN Pe a ee es Sa Ay tl il 
ES ET ee ; ; Pie ; if ae ay Se ye Bre ae ‘aie ‘ Ste 4 : ® a . Fs F e = + 
th He bes ee N a FRE i oh.) vty (Poe he 8 Ire Dey dete ae) ee 4 ; s p-truk it. : " i Mew PS e Yea oF te CCAM EET, « Ri rey eae ete ae * . Bm i Pen. SF he 
gta, ye ges 5 ee Piha ir Wyn Se eR hy Saar ag i od tan wor et tae A er : A niet fo. hee f as et I eR a os ‘i bart iy 5 ape ‘ 3 ‘ 758 oT See . Cece, ie eee ant oa BS he a les 
ee SENS Peet, 3 4 youve ° ea Votre wires eget ge i eR tek aul : ae Bee sn ae te " z Ra “se SUT ee te thy Seok eet adr er hes - Ks fae Pose nist be jah * p drys ie 2 he Fy 2 Oe aR, eet * Saar teat ee bs eee i 
PR PR ne ae i ans a Gist Tay gehen ia = Cae ee TA ce Rt Iaith! cahemenes Ste i aw Poe a nites Se ey Pe Pius OAS Bein mee Ws rae BEES oe eas Sa ni Maen Sgn 5 AF i Seaake 4 Sone 
pee we Seething ae rs? ERY eR Ee 4d eee ok ne Banke dp ame ees ¥ fe a es hee aD Nea wt Ah Seiad ears Rega righ Neos, Ae Nett at a te ee, fa siya ka eS las Gb mT BARE tee bigots @ Mckee SR Sea eh pe ee 
Ere Ges 2 ir, aes . Beciral EP conan tae We Te saa SA Rake Sari 4 ; my eee nee eas Se ms peat te eet Ro pitch tia mente PR te tad ‘ Eka Spe te: et eae 
a pa Re Ra pee ete ew 4 Pk Fh Ee man re ae iS 81 6 i Die eae Saal gees © 3° a ae. te POY Sgt let cee oke one ‘eS i “coil hte ae. Ser ae 
Taine S 6 as eo ae are tale ikea Sete rk ee ar Ree es cs ee ce peepee gts: 
i apn. are a ay ie r ele: + ak Ree : far eee eet Ske : Seo. ee eae a. Seo Reine ee Pere ane SF ae (Se ee a ie aaah’ ee a eon 
Boe Pale ie Phas ghee iy om’ Rar | Bi =) ¢ rae Se ies q i pete, oN Paar ae <scagah there oir 7 oe ee aie Sais cn ap : iets Raat: ; ater’ oS aera im 
he nae See ae es R Sie - ; : - oe sae , Lee lernee aye oe" 
gay S pom ie ss y : eae ei = : ee Ae : Ae 
sided eee ae >: ares <o ee ae ‘ pa on Deycete inn ay "Rae Pilsen Anite i eee eg eee 8 setae Beet Sa a ; aR TT any ee Me Oe BR aT ae « ; ¥ a ee 7 eure yi a a on i a = oo 
ee Ae te ad ree ci ie ok LiF ae eae 4S ‘aie oo guaoty ee eg i. ’ Gaeta <ebaee ilide ta Oo < He er Sa OS ea ie oa ee ae Re arcs sak Soo ae Ate ses ee c - 
ee os 2's ae ees 2a al SO Bt st So = aa slags “i cemetery Pea \ Boe Ue ee he : ikea Be hee ao Saco te eit Seder as a RN pe Saag Nf eR Rg ey a re fe ae 
to Go oe et pee NR A eae siicoe ee oe its oR Soyo eae ee Pak eR gs ol ee re te ee gr? cea Sata ne Sha poe ye ae ci ie eal se she Rare eee eee te i SSSR coer he 
eT melee erg se ees OMY as age sf a ve ai ye an tare | es a is ere ee ae dies al: | SS Fl age ar ae as, ie ane Seer ee eo ee | Ree ees lo ent aes tai i ie Srey rede len patch. 2 Neen We ae te, hope i WO oe ee eee ee 
Sg hn eR a i tee 5 aN Seni nai ae. Se > ee ag aot hee 2 ae ict NE ns ag oe CE Cot a tee 4 re ae 
i Naas eo, Se ales Benen 1 ga i bales BAS: Ree ge kr, ii Ye ee ee 2s 5 ee a Oe ene ae Re Pale ne: ae om “lr geen MM POM 32 Psat | a CREB Og Sac aR SOs Sai Ue nner SPO paddies eRe G6 ty ete A ar ee ae ee pe eee 
ee Peete eer ae sae 2 a - hg RS ms eee sete 1 ee eee Powe 2 2s etal OA Se SR Ee eta. Sane eR espa ores ie ner ee oe Eo aoe ee i 
a PED eet aoe Cn lb ener Sa OEY. ST RMN Oe nt RR RRTT THREE Ooh ae teeing Reena tums CS eg OES AS) ee ae, eee” ue eas po he ers Rae rik lek Ua la Sage ae tax cas a a a 
tei a ee met i Oa va et wins ae at ed aaeee “ eae pe eae ener oe ae ees a - eae ee Petar Pee AEA NL ot ere A IL Fn on ee a cia Geog ee 
: —_— — — —— - —— linn - ————_ = nti A > 
See ees Sohn a Ste eke Seay al a a ie oi a en aa i ae 2 eS ae SS er Rete it. ae ee : ; SO RE Pre TR ai Gamers 
we ae = 2° as | epee ria ah _ DMP os NE mae area ae .. eeeea: Gi n ea oe TH ee Ae *) ateuyte Ce p RG SS a at 
- reset ate xe be + 4 Dae Suits Se aot BE eee “ : Bree oie PN ee De Sr oe ee ae ae eee Lae a we a ~ : 7 : ma < gohan ae Toot peg, eR aR 
ee is PE om « ST PSD aeleeiaies Pa Moennig 2 i SEMAINE Se gg eee 2 a ae Nits ate R Altair A 
Por ae gn ae cae ce ee . Bee Se See a coated ine eer rs eS Mares: hac he cera ane cc Pe aR : ah gl pie Oa ee tie 
ee ase, S Pet a a OST 6 pie MO AN eae 6 8 los. yng Ome ut Aue Sale aN deeteala aller Dy ke i pk gS is aT OSes ice Se eR ene a ee ae Piet _ Wie ERO mt ge IR Sith oct Rs lg mee ee 
re ieregs pleat cic is's terete eae Ge cl ke Mat Fine tree ory ea ane ee) Rae ne ee “i eam. on nae 5S eh. aes SES age ee ees ii rege a 5 i Beret. 
a <a owene : a Seas ic 12 AR ee ge Bee Set ah ae Ce aaa Cit. > Oger 7 Sere Sere aie a ie Se EM” oe Fn Se Se, a ee ee i 1 aimee To eee 
REN. | aaa ae SIRE ba a 2 PR eae Pe oe a ae | : eat oe le TE SS so oa OAS es ay 3 oH \ Tale De oT SS | heya Maine aT ae to me SS a a oe Sl a aha 5 Filed, ate ate PE aa, <a gp am 5 ager oe 
co Ga ¢ Se a aeons eee eee eee a SoC ec ree en Sone Se eee ny ae SMe ee oN a> Sa ea hs ane ee So Se ek pea ee ay VCS Sor etn eGo ip tS eR 
pee oes gees Per SOREESOANT Shin Wr 3 ie aL pe "ara 7 iin Whale TAPER yetecaee) Sop eLny  s S aeiB eee Te eon? ce, a es i ra ee. ele Ft kn i : tt an Mm sh AL Sy genes we ag! OT on | ee 
ce ot 
= 
“ 
i 
a, 
ae 
og 
or 
oo 
4 2 ; 
<a 
, ; an 
ate 
era \ » 
— 
aa } 
; : 
‘ 
ac = 
ees 4 
ie , 
am ‘ ; 
oy », % ws 
ae a ee 
ag 
ae 
§: 
ieee a 
ex ti 
rs Nosy 
i ay 
nee e 
oer ey 
‘is sas) 
ae ae 
B ap 
es “ke 
ee Re 
sea as 
ane os 
ea 
“Uae ay ’ 7 
et Ty, ‘ “¥, 
ee 3 ef 
ie ; 
ae 
re: 
; te ; } " 
‘ . = eee 
f wo tS 7 c ras dy 
e ‘ : pet Te ‘i z + 
coeeet ; maser 
an koe: ; 3 
Re ee " 
i * 
-F : oe 
- ~~ 
once 9 Rockefeller Plaza, New 
: ae: 
: ib o ys a * ‘ Ne . 
ar = ce : xs pA IS, tree Rise Se wae a 
, wy a ; . F So PRE eye Tea rig 2 > i 


t retailers 


rand Name Retailers of 1953 used “‘Ad- 
ill other magazine tie-ins combined. The 
ng made LIFE their #1 selling partner. 


laced 25,301,311 lines (according to ACB 
ids spotting where to buy the products 
rs purchased 27,044,000 point-of-sale aids 
s reminders that “here is the product you 


ilers make Brand Name selling and “‘Ad- 
s? 


each week. 


‘eek* 


s over ten years old read LIFE within the 


g revenue 
American business in LIFE’s advertising 
ine months of 1954, $80,457,420. 


d Politz Research, Inc. 


America’s most 


significant 


selling symbol 


es 


eae eam epemmerrscer aa ee atieT ns ee ee ee 


er ie < * oe 


je eg site: als Se SF neat geeks. ay 2% aS neh SORT as y a ee £29 te aed gh a IT i Fy eS PB pl Ne te NGA “ re 4 = Bice 4h) yy" wer Po Gh é Pig 5. G2) 
PIM oe ae, 2 pike a (Se en ei Same. CF be te Ft eee, FF yt : wae a \ ’ BT Se ae ke er ee ies ae Vit ie SRR er CRN, Sai ie dee dee ae ed EE ee ae hee’ Sat ea ity Se. Yo ed ee * Mi Rat Ye Dae re ee sa Bae c 
tee te Mey See - ae ; os. ” 2% pre Mae Kae le 3 ~ Wt 7 “4 > ae ee ca eat a : are 4 bf ie Ah a edd. Nit Ai I ra wo Pippa tl ggR EY ax CN AEF nepth R S!S s Sie Fak Aas 
yh Laie BY cates eee ody Pt Amped i eaten SN ea SAPOTAR LE: ty & tee OS a bg 4205. VHS aba et eirshag si Wie hse of Meath Rares etree ae coed PRT A” let meer yer ioe Fs ARES bie to ahs Re, Fk RECUR eg ig aL We Ra ewe $39) SRM Pak aie ere wil 
S: > ; oe 23 “ng: pe we cadet a> Tae a Fie ape: ‘ ’ Si A a? }. mY N Roose Baal foe Ga ‘ ce a F Fi , NS a3 ? ane 
5 . ; " Was sat I ee tag ¥ . % eo & 38 ae: ge eS So oe kg eS kg R ae? ei ORE ge » ee = a 4 ; Kr Lae he 3 es] < eT hee — € ein ‘i Sap setae ‘ae cts aE Fay A MEE 
aes ky, oa rita apt n ; ete x aS oe Nees SOR ae OL at Pada” Pete fi Os Sah a Be rs CE aaa kre eae ‘ eh A Ripka hee Ge ay = ie plata hs de ¢ Pi aa K tel oee de Mee aes oe 
fie” We Bee ey les Mea ges OA Oe iS oe eee : Pees og, ¥. Pei dee arena Seve oe Pec yoy ine ¥ oy Eze ty ele cn Th Saw eee eet tata ae 4 Bore ks Vata Sai» ar earthy : ae eee 
Pee Rk Deh ine Bee SP iar ter Pow : Pet PTs a we Dae OR Uk Sl die tae Mae ebayer inde ot ee care een c sei co Wy ae Mga prt a anti GMT ares 6S Cohiba ole wees BRAS ate yt nites OO cea aan be Se ee Ee athe a A ie ate Se: ‘ 
es re ee - % eta T Amn Sa MG Aa Shier ae Oke hag 2 ’ Se Se ees at 5 ated aE eB hy Sax ik Oi DE EO a eee Ne Pee are eee Ge SA sh, PRUE MRS wer reer tae A Nah direc, ni pee ets me Ree LS a mbes we 
Weede (Ao eam ear 'e Tee ack eae Hu bid i! 1 1ac gh” SERS Sasa RE oe BPG go Seta hte teri Buta Geepey Sel tt CS Ceeak Cae CURE ~ Re aaRRR Ea Suir onesies Son aaa ke ec a Rn nee a 
hs PER Gils LOB wee, PAO Seneghg Parry orgie > tome cart se ; < Te oR sige G9 ts WEY Sn Maglev ‘ beeing mee emit tones a Bere a jot at TS ee gan Pea re a hegre, s tit peepee Vega ons akg Std ee 
se AEP Ra ane ese tier aie Pe aoe Y oe ‘ aS ae Bats ee ea : FESR PEC! A HES patie es ea % Rete etre eee Rp Sear eg Ma cabagse. Se ameaaeS alert ee ripe | abe V1 eee a ee Pome a * pe ose 
pO LE Oe aee 4 Rae s ee le : : : Sas A Bes a : ; wis : enn Soe ee fine eae ehh AVES Bi ay ac aa ae : or Se Weds tan best nice eee Be en et : Raph eae tale 
us : Cats ase Saco: ee 5 . tee 5 A Go repute Sil ia wine ee Oe oe E FO a a ae é ‘ ae ae Oe tailed wee ec ¥ eee. ges « pe eee eee one Seater: ae kt Ee i Sais emake oak i - aE fen ume * eer ie 
‘ee ets at iol : 3 Sane ie oe ae 4 Bo tts ae ee nae ae th A eet aS alates: auth Meat ak? oh es , See ere 2! Pm cy = Re ereaamamee SPT k Decne ae Ht ear ames at Sg 
eee : = ai Tite ‘ shes SOR ace i oe a 3 es ~ fo ec kee Sar = gen te Pe 7 x laege eet at ee ore {ian “eens Wire emai cae 28 CMe ve iA ieee Sete e sae 
oe ot “AS Oi PEARS see “ona L <a ies ee See Riemann ‘ ; 5 pean gree alle Niet ees wae feet. ala ape _ Ae ee : Ai 
ee re we az, Brady iota Se fe ae os a ee te wali pe lie os es ae ee ee gil ae inf RT a fs heli ag ss elie Pasi mer eA See ate sys ORE ete ce Gale ai Atte Copel en eas pene Ye baci re a) ok Se? See oat 
ree a ae ee ee rer oe aN MEN Pigs mm ee ee es dtr aes Beet aan GA ee ae ees eee «| er en, fake 
etic ames 2 ape ee eyes ae See pee ee PE 0 eas A RE sees hee. ee ie ae pe ey: See Loe PME ome te Baha ky oe hte GUE See aa hc. See Dee tt a Suede ay i ena eee Saas 5 
ete ee ei rye, ee A cea Zao ira eRe eI Sa Ro tgs Sh Nee eae, “geet tr geste i a ate AE ne ea, ca As eRe cc ook ss maa ae 
he ee iin. 3 aM Sota he Sik Ys Gara a ae nee a. eam , > cy a et. i, tae iri cao a apeeaee. 4 gh Ea Peete al Se ea a RR a Cees os Ae ae ese EMA Me Na) Sieg" bak) Sewn og? 
. eae eae ba  aeeeee aa ae eae: ere pee aii ne ys eee ee il eo are ;. ae pee i sate: ete ec: etic en) ne Ot 2 Raita tene Bae Bai cs, Seen eas a Sea Ota.” 
iat ea Seer enn ke te RM ice tees, ee uae Se eat Ae RE" eg -_ a es a a eh a ee st a oe ll ee 6 Ba oes oe a ae be ee cae a Ae ce a Si cad A A me We, wT 
we gure are ok eee ally He Neate, Me eI, oie kee ar ee a ta ee es Paee Tete WAS Shake y PO iF ae ea ce ad 7. > 2 eee Sot eh sy eee Se os i ERI ee eee e Ba es 
Tp Te Seay ees Ua Gh 3” ae Se eee eer Baie « : Pe a _ Sissi aa hell sO oe ae a gH SHEE se en: ew sy, OE oe SE ee (INCOR OMAR 2 gn 
or NE aca RPM er es a OC eas ge ee ee ee I e: ie rie NE ed eS a eae = ey, Pst Ae ese ote a ee ee ey. 
Son ei See. Be kel @ ar eS ae oe eT 8 ee wae q ne me, eee Petey Pa oem — are mo ee Se Ee ae ere Sram aiies CC 
SS A Re a a POC a eR rice Coe yee oa a ee eee eRe 
wha at hay 2. aN ee a a> alr AF ei amen a fe ee Sh. ae See, ao Oe a 2 cabs nes 
es ar ic ere a 7 ae aa ‘ Ae Ree 20 3 ee ee So ee . tal Oe ae nee evil 7 , a : i re ss a 
es Sg i Me yao’ ae. She Sole weak eye 
Ssieers, eaten PDN ST ae : ae. Pe ee a Cee eee ed = 
eee See bee aC eae ee ea a! lle Vesa a. th eee eg cate Lat Bee ant GRE ogee Biptge ee sn ei ae 
ae Ba Sr a Peis se, aaeree ee ear? i= ne) ee purge Te. os al 5 Biot Bini) oc bee a 5 = pee ebay : Rear ibaa at igs PAS it da ae ee . 
OE igs Se Ke en Me ee eee este | Re ee ose, ae es ee eee Gn el ee ee Hg ieee an ors hope ee See be eek aes acai 7 
eis Bek eek a Oe, See ee, alee Reine ee ee AS ea eae aia eegre « ; baer ee at Biba eae ies 
Se, cin”, if ah Nat a sem eee RA Ui Neca imitans Oc lee nat pie aba eet 55 <> age pir eM eS eck Si ee came ie | eee oe Ries Ee. a oag ak ee MEL Pte ate 1 ey ihe are ie ee: le 
Sh eee et ee ee et tele ee eer igi see, | Ree ey | Be og tee vr ipeatce RES ER a ons Teer Ba ty ae «(9 Peo Al aaa eke SEES on iy Ae 5 WO ee on, 
; Tale pete sae CS gmt ef a Fa en rr ar cc 5 SO SC SO eg ena ae ar ' : pe os Di OS = +O I 
Ric >. cing Salah geioa eget yeaa a ee a ‘ * Gf 2 eee PS |. tae oh epee algae ele tae ; ne ot ee : 
: : seen en ore eee ee ae ee ee Ea. ET cs Go ae ee Bac ange Saati fee a ee Parry a ee eee Sees 8 "ee io 
Be peo ee ee Deets : : : : ‘ ey — ‘a gc: ae 7 
' os ma ¥ ~« i “ F ety os q paras re 
oP . ; wi . gigs 2 S@ 
i ; Ee 4 : 
res * 4 " Ning eens — 
. ; y er — 
Py: : ae See ; Tay : , 
‘ rts - ‘ Te, Sees . : is sel 5 ae : ee : oy i E ve a 
es a erg aie ¥ ¥ + ~ es +» Kea 5 3 4, me we sy ae bid Os ed: & t pt 
¥e : cme wae ; oa: Lawes ' i See ae . : Ac seth, Hea ne : eae eM % p re haee y - i i 
Say saa? FL ewes a Me. 
‘ Pes ; Fee Rs are me fares By : FS : oY a trae 2% 4 . 
; sf trie eo ae sy 
“i iS # rod ~ 7 ‘ ? a oie Rg ea — a t ier 
, a= . fortes ade aes. ae 2 y 3 2 a han am EP uk oe : 7 
° : ; a ) s. eth he * y 
n. Y h ae ‘ ra ts 
| m We, 
ae are ceee 
nena : é ‘a des 2 ner 
a Lope 
a es ia ; ied 
a e , aos Bee 
3 : a ied eee 
iy ox Sea : <a 
on of a ; Ny: hd 
eh ae , Bei yg 
fi, a ; a Bh g oa? 
ia a5 : hg ‘ 7 on, . Sage ee, " : . ei ial 
3 “i 4 We : ; i Se ae ' ‘ ¥ oO Tae 
; : z. f “ees 
: : a es ee E | erie 
os f F ; abe i? 3 7 i aac 
3 co si it acs i 
. : 1 Samer Bis 
2 aa ae 
isd 3 - ae 
: ee 
: ; 4 pies ahs 
ee 2 . ee Se 
i es 
ee ile, eae 
Hi vd dey c 
v ee oa 
f bs ; Rees 
: siege 
vi oo ei! aes 
* “4 r ¥ ae a be Pid 
é 2 oe Per AIS is . 
: : % pa situ eames 
+ - me agit 
Pa on ke 
it ae 
Y a 
- 4 Sari ghiges 
, “ 2 ans 
ad ee rise ; 
* 4 eer tener 
Pre < 
tS Ae chiens 
pe 
3 lee 
“c 
. aif bt . 
; . ‘ i <a sigh agente Ce: 
: bi ‘ a oars. Nt Y Soa ier ean sod 
ae ; i ; iW ; cz ; eter rea Be S et 
a we Bi i Ye ? Be st NY an Be a} ee ee et Reet! 
ae > 3 re aN 5, “i oe : 1 wi s au thy 
E i re ny Pe Ny i. ae 7 fi * yi Y ‘ 1 Se aay 
4 3 % eg 2 s 4 Bae ae 
ef ‘ J ae : on 3 ‘ : eee ee oe 
‘ re Coat” se ry te Wink a 
: s ives ces % : ie ae apa 
z, Fe What ih A ela fe my Win it Mois 
| i Se Rasy Un. Se my : 
Dg y ie ¥ he Bess: 
< %, vf 1 oe 
| st R.- a2 
: % \ ys. 
et ee = 5 is 
tee ES, = . N Ae 
‘e _ yD ~~ y t - 2 
i PAS OG we ‘Oey “a Zi ' <a 
SE D IN ; S 9 ees sed 4 <° 4 Die a>" = PS 
: ; : sy oh Nis*; ame U PENT ; eee hee 
3 : x Es . ce . “ 
a : | EA an \ ‘ : 2 
ighg : : . “2 %. Ke 8 ame 
a ¢ ‘ ‘ oh ss . 4 La > ee “ ges 
- » ae 
} ° “ E a ¥ / ; 4 ‘“# ie . 
r « . f) . -\ Ps A t os F i! 
. : ; 4 q Ms, => i ie y tas ae rn ' 3 Ce 
* a. as ote — 4 3 aa 
awe = “a ql is oS 5*".*% sm .* i Ty 4 : er 
ae ' i} pry i b Vins, a 
’ ms Done ry U 2 b a = 1 ae a vi " 
* f f _ j ~~ nbs eae 
i i * y we. oo. ten 
; fi ‘ : * i —, © ‘A is f\ \ 4 — 
- : — OF + ws re me 
» ey A a , Ba 
: ‘> 4a J A ’ eee 'f, \ SY Say 
New York 20, N.Y “. i / ees | -— 
ew Yor ) ©. ¥. SS ‘ as 
ae “ . SS oe sei / oa ‘ 
oe j Beakc Zz / ; me 
yi Z , : 7 4 a Fg is 
me ~ : ’ a 5 ire 
J 4 a oa 
ee ea a. se : : bg is ) uhaghniaet 
: A be he eae nee of Ma : . 5 7 . ¢ ; es - a OS ee ae 
. OS 4 £3 1 a % a ey ae s. } eee oP 
4 ant giles Le a oe Ate A 8 . athe hos i > he Ere Sor “ Paes ‘ 
f E ey; ae Pra a Ws ‘ ‘4 Th 4 oe ; ae . 
“ Rn er. Cas xt - Ci xt. at os SS St vs. oe 
} is, 
29 
« 
t 7 = 
sf 
a ie 
=| PEELE SS Re IROL Bi Py ae SHEN 0 EM EM 9 OS a en : 


Barr's - 


| 
WE STAR?) WITH A 


STORE WIDE 


See 


ce 
eS: 
nal 
m 


Zimmerman Pharmacy, St. Louis, Mo. 


™ , i i 
The Boston Store, Inglewood, Cal. 


=f 


Featured in winning promotions. Caruso’s Wines & Liquors, Linden, N, J. Basch’s Le 


¥ rena ess . io bp & $ } ye ie * oi f : afr 3 ed “ond 
; Pivot ee! i be yy . ‘ pe oar, 5 . 7 ett A gay SU ah Sa Oe tees 1) Dimes EO! Cato ate ke ry OT al ee ee ¥ Pex £ ts § Pat ane SEI Ig Serge SPR a A oe oS OS aes ay Sraaaen S, 
: : bay ee BTS Pe er STRAT Gris Sead Poe mere TAG Saeed SAR g ce eet. se ee ee ee Any Ree ee Ee hase) sta: ipa pie yon aay oA Pe Mae wen Rene hie hare ENN RT rk TERED oa es ieee DEANS de SE PR CN 
be Ty ee ee Ne Fe ee ee Lu a Rah WR a Ps ae id gel h he ctaroemrag be ete he Sw tp Sins Oe ac ahha pee eee eel tts, deta ie ape epee, eh 5 aE SSeS CRANES sae 0! ee gh ot ct ae elle Sts z i i é pa ge, Pea Be a Se Ure meee 1m ae Ay 7 Pa Sat Mati 
Be Re ey Bins Pe Sat Ss Wg Ba ees cou RS i {UE Hare e Be A ee eae ips hy ea 4 - ne Soe mal ee a Sk ee ee ‘J Ped eh, Pek rt aS tt aos . ee Re pea ras ata) |, vis ies : ths si. eee fi aoe 2 Baw e 
HS, 7 Aik i he des ks . ar bs Sahay ; ‘ ees St oe ers he ‘ Ae ic ae 4 S pgnent f p Ps ES es Poet mer yt Le ag 4 ¢ " ¥ yf Soha ee SNe on nae gh 7 = Sail 
: ‘ ; . ty Pre ON ew hie Ke ite ES a Pe Saga Wi Ue RY Pte. Wane cere ene, pt Ps Shed ae | tae hy rare | Set Dae Oe. CMe ae MOREE eee yl ? ee : ’ + AR ae <2 i ke b Algo e ons DE ee oe 
i marche US ee Fed Va fe te coe 5 et. an Mode ee eke 3 ; EA tae AS Da bf ey a on nae = ary) 0 ee : my ce Ta ane - : pe a aoe ; * eS at Bee OL Bt aged 
Saeed sae pea ees avert ty se oe % Tae da twee € a 55y. pee ar ee eae ERE Nac te eo ee a See Be Ee, ele gh | ees au ee ie genie. hee i ay s REY ate bee eae Ferhat ips Cae he Eg pee gee she ES oO “hy & ioe aie ir ba oer a ata 5} ara aes 
NU aaa RRR Sor Rony Vis 2 3 a ye Eg Peg poe eRe iy ae af Ey eae Sade bask Na ge SER SPINOR He eee se Ne a Be ATES Baie a: Fk ee ees FO a Rate ey eae cate re ae Maat He Ge a bg ohh: sh oer ng Rory te 7p ie et det ERE POND Bek Seats Ve dea BRS coe pe e Ba aS 
ee oe geek Weta: Ne ed By Ocal ee ve eas Pekan Gobeaeng Saleen Pema Ure FR a 2 OF dade eM Ra Sek rea o2 tg ak Se Seah Pk de a Cai cce ey ae ome (oss Pan ar! ant WA ENR ob Li orn te ne 2 Peeean ina Ree a ange Nhe ees SspSee ran ear ae a Teh 
EW a eater eget ne vg sachin ein Be a a Rie cette ta ee Bat ee iteg be Beaten 7 i ey iE op RA aes eatit nc "eects Sue aye Monk, Se Yelm ott ogre bg sa Oy eal Ea : Bre BA Cire Bie ean f ea 
au) Paha ae ee Dadra EL ag ne erg tn Fee oe = Sep ig oe oom ee Re DVN Pep el dy po OAT ye ie 48 ae sie Saari g al eG a a Sore rere ee es em a Pe NR a ee cance Hate ¥ sbi ga igi Baeate ¥ * lee Ac Sey gee eae Fs ar hee, 4 
rea oF pie a Se wat - 0 Tg, : cr ee ts or ae - ; hey aris se Wg EM Sere, ae syle et ee ea Coe td i hatte ah, a ee eae eA Be gx + ERT Pete Ct ee a Mele ue ie ee Se Ae age ee eek aa 
eats cee Ht ae, gga ny TS ch ar SER ee NR Be Pi pees Si Sate bree AS ee Sra) «gerne Ie oo Sp, f PR his Sabine i Pre ata Oa ol sete een hn dae Sisk earths a Be BR PS per Le Tae Png be hae 5 
cease SP os RR rs, |e “ eee ‘ : ee Beers ail ety oa Pateoat Be ae eee aeanzkenis | = all ee a eae eee PCR ee 5 pile eC ae he iit Saag kee cae it aa RE gy ete ane 2 ~ eae: was —_ ; : Gon yeaa 4 
Si ter eee ‘eet Bere Worm. 5 eee Us 5, ay teense i. = SR Ne 5 9 age Vettes. Ly coe Sees Tyce SES iP os Fe ages Pie a Mit hy) a ys Space mecet ss Ce oan oe ae ese eee Sea oi ae =e 
A ee es 7 DRS Peete oe 22 ee gi eins ha Same sewer. eee mie i ee opis bet nae ed my se pees gaara oo Se ae pete is eid Ale ¥ ae Lee ea Si ee st had 4 
ea, gen ted co eae oe aac na RES i ce Ae Be Seer es ae ih pokes ee Bee pa ee cis ee peed eee oe ie eee ee ee ab Sint ne eee 8 Be chi Lea a aoa 
= sie i 5 ae S25 i. ie Recimpa cael ca 3° SP ea lh de ap ets eee <a eee ee Sones. 46. Soars rd Mae ns eee Oe ee it ee es anes foe in Roem ia). 2 ae coke en Se ae aes ee a ae ee ca ys), cae Ne ae ina tom en 
eh ee ay Pa nveti go R S m ie wae iia Besar a ort Pao Bye io a ee we ee: Bo. gee ates Fee fea ore ast pan cick et ae She ee Been Ree et se ene ae — ee ts le i ae ies ge = ee ‘Re age * ae Sea ase i Ray ate Me aa cs aoe 
a oe BY a 2 eae NT ee a BS Wane es.) oo haem age. Bit te ze poh Sele eee eo Ree eae SOO AL RE. Sete ae ee hile gieenes st one LO Dee 2 50 Te I ae anc Sanh Renee ae oy oa oe Beas i a haeee e « Ua Mert Se a i hel oe 
as Re ae ee ee el Se ae os eR ome te aS Oa ae eee ee Soe ee ae ee si, Ss, : 7 nee el ee a amy aS Be ea 
“ag eee ee Bi eksie i ps aa ag a eee Tig! a 2 ase ake. a gS a Be inl oi 2 Ae Se RR ee Te Rs, i 3 5, aR: Mai Pig anal oe Recs he ee 
> ae ae pages: oer Bl 0 ae oe ae a me . panes ee i or ames — Re ee SRE face “3 ae, a haa Ote Ar tee 2 oan ok, ee Rg re. Ry ets. 3 ws ee! wr eee a cae aces) an hea 5 a ee ee 
Bx ec Ee ihe ti = . aa aene NN iain on eit oa ae . S ae ee Be ee im oe coer ae ear eee Fete eae: eee? if ete ah Sis Y Co oer oi er ee Se. . eee eo ae ee = aang at 
Bae eet on meee poh ae at e ot ee Eee. Be pir oe \ erate oe ge 9 gael Speen aren aie oe Lo TORO GReE Yale FO TREE oe me ; A eae rs NO eS Birnie 
ys OURS ihe 2 an os eS Oe er eR i a, gM i 7 Bs ee ope oN Siem oe Seen ee en nn eee alse a 
he ere ae 2 CF i een Tee ge ee - 
Sale nennrmreener creer ee Brig = a. ea rae Se ieee eG “s ie = ae * oe eee fs ee fas x ari, 
Wc ah ae TT Oe tee eT avg A Ne gy) ferme Sp | Rr ae ce ee re oa a P a ‘ how fee ee ees. os ea lt tin, i” 
eee eae trirsseamen RGR Rg tee we ee ) i pr? hee gl oe Re 8 rare som ee pe teal Or a nS ae he 2) = he ae Pu eae Oe 4 yer 
ert et BS ar ee ee: po Se ER des oe on, het Odo a eee ee 
cw eer gM ae” ae sot as pg a ee arcks ee Llp Rama! i ena: ga os 
“sah Cet ue ‘tees Ese ep LS on fod ae OR MRE a eee ie Pe ae tena eri, ae a ‘ ae a ee eS fees fy a a acre hy SEE 8 oe ae See 
lis Were hg ES ae eh Se - Ce se ee Ae Ree eee iol chk  . coiemine yee ¥ ee ee em. en ie tens AS" Cea hey," | eae ate + cee 
ébaee Beak E+ rg ye Ass ei. eh ee eee” aes oe Bis & rife Rte AF ai ae i co am ek ae pee 8 Sane re oh ve es “§ . a ~~ bee tN ee RONNIE 2 ge Rrra ge Ne ie ae ee = aes, ot oe 1 ny ae em woe 
a, ea oe 5. ee foe Elma ee ii eee! a Pl gE Creag ae jee, ren et a a eT SE EE rca eo ON ere meets 8, ir he | Oo + mies. 
2: ee Bi af eee RE le sch at a Page Pe. Nee a oe eae i. sat este sate Fae a nee eee eT 1 i cae... ee a EI Se Sa a So ae Con eae Se sh 2 
a tS ee a eee ee Cae nr Cane a PA ah os ie RM ae RE Ni oa ees ge eae ie sae RLS 2 Oe pon ee a Nias «ee a ao peer eee gatas ee Ts eas eas a aan i ge Maman rey % PhS ies 
BT 5 Sa ae i, ea ae cea Reet 3 Tue ee acre ee pea en ene aan eam tee cage tag eo A; -ygaiae’ apr Soe AMM ose Nags, ne gp a BP «ere ee EPR iyo 
Bak cra ee Rae ee Se SSeS aaipe eie iate SR- Saiie ihe meer, STONER es te Oe om it aie DHE eo eRe As pete SI ee eke ea Sa ae ar = ee eR pe eee! , : e : Te een ey TIE cn ty heat SEES. 
ail ee A Re a a ke ei eo oc eh See OO eh i A aaa eae oi lige oes 5S yl «ae i a a ech er 
eee : . : ' —_ 
@ 
im 
% 
Z 
" : 
z On ne PO Sp 
4 . 2 os eee oe See as 
a esis = te vee te : i : : 
bas ih é ie Z & 
a rabd = ,) ae * a fh Fao — ay, Heim 
nae a e e ‘ > ; / ia aan ae a — — . ia a" bh “ 
‘ } ; . ’ 4 ae on ieee a: ran ol — 
ie Rvs ti 4 ¢ ee | Von eeennaemmeaeas oe = ere e ( = 
§ - , eS aw 
7 “ P 4 ee j v : * ¥ - 
BRAD : bs KY 
e a ES «< : é ; ° » »* a 
Ps * : “¢ ay b ¥ 
2 ; ig : aes ‘ ia ; 
og Ba ie v } , “2 ’ = ng t 
bi 5 k ; ; ® (hatte: od ~ 
i : k tf i P i a & ‘ ‘ in a "\ 
; ae : ii oe } belt « bagm “ en ; 
: ef a : ! 
os : 7 pens ~ ~ gdh Haotee Ss : ‘ 
at a a - ’ a ‘ a : ag \ 
x ¥ * y igen ree Bu ~ 2 - a » a 
3 : ee ee bie perme CAS f : a 
= i RTI Recents a oe cs 
; i j Oe egret errenere ee Eee & 
Fs : : $5 nae ; a 
es } ny ee ; SSP: Seas ‘ Pe he - - :* ‘ 
i ; ae /* M , Baa t Fz = i eit . 
oe ed = gp oer wy ‘ ’ ve i z Be : P : oe . ey 
ae ata, makes oe ose 3 te e * eee ¥ 
a hed ; esas ance ee SSN ES ree eee ane | % - 
z Go ON Se See ee oe 
a i ; ; ; 
1g ae ae : hi .. = was 
28 ; Joe Hartnett’s Sery. Sta., Philadelphia Pa. % 
es A 23 wn 
. a foe : . lhe Denver Dry Goods Co., Denver, Colo. . 
e b «ll oe L ‘. ; 4 fate e 
~ P Og, " é Ce ee ; ie * R ‘ 
~_ ‘ _ : ce) — 
e \s 4 Lee —— : 2 
: a e 2. “ ‘ , 
im? tes ni 4 ; fi j..a8 BReyseemaes =a ‘ 
Ps . - . " t i & a 
y 4 7 ‘ ay = > ania ane ae % - aM 
> Eee Om sores ity , sil ’ ' ; ae 
J : eae ey ons ‘ es 
i Nae peta eS soe as & a 
api i” oe ¥ : " 
Jf SS Steril ae Pie . 
3 : t oe ee ie ee . > aes my tt eee? : ‘ 
x . pats es i mY 4 ee e | a) a) gt pater “he 7 FE ; ) i q 
" ee a Gy oy OS ae a ‘wh : : ae 
Hf : real dee phe eS = eee. — : -_ j ce 
ek ae Mas aia: Janta onl | 
Z ee a ise uLIFE : 
‘ : Berg he ieee i ee pe Sher spit ; . a — t FY . a \ Pi es 
* a a f i i oe 
att) i * : aa 
: fee FEE ET era fae 
Entries were many and varied. oe t FE 5 i a 
= Lit - : = 
e “ ne ~ ; ‘ae 
. ' Brand Nam 2 a 
| ) ' - ‘ ROMOTION a . 
“ ee Rotai let Cilia x me 
aly pa: . a —— ~ - : E , 
ve ' - 2 iy ee a i 
Ng ; = 4 a a SOs 
7 $5 4 Se ie 2) ie i re is ens = , jest 
nth! ‘ er ce - = Fa y . _ ese 
ie ee Sa 5 : ilaeer ‘Soe é ap $e ge fe tert ‘ 
% * . »— is ~~ cs nae * aaah a cee ee 43 ee Be pee Moke ; d 
rp : = fd ont I RAS | ARID ; ie ‘ ue 
a " 4- TT ee WO ak A ; 
eu : ; aren TOP “Rags tas 4 
| T ee — a I it 
. a 
i- ren ; 
“ ' via as 
: | = if? u : om Gimbel 
ie 3 Mi -_- oy Siiat Ra Pe tes 
: =~ es ‘ ee Se Se ear ae ‘ Say os Vega 
: eee = co I yaaa ae 
> a . ‘ / 7 eee eS f eee 
- — , ‘a a ao} Lo, , i: Weer preg oe ae am * Pe 
xb eo ; . . Nome eee we Roa me Liga 
al ~— . * Ook Ss Nec ats 
Ay = 4 } * 22 gt aera . Ue og ese ee 
3 e ~ Nha te ae ‘ pasta Pee 
ae “4 * é Whe aay acto 2% 3 Bee ee pe 
& vee aie > * oer ew 2e 
. ‘ : : . ‘ 3 i” 3 Ae ae 
— : a ¥ M ee 
i i aay lia ae a ie 
‘ a a a “i EDS ks oS cae %, 
fx: . Py: lei er hadi PAGS Sarre ‘ : é 
4 Re et le whe he, " 
Ps eee aes ap 200 : " eae a 
, " -fpal — j — 
¥ ? ; ta . d Li sae - be r ¥ aN 
a ' a ; . ‘ } iu : / SP Se yee 
\ a s - a 
Pen * : C Weraas HM mn be r ‘ * 
wee a “ss J . aS ae — ty te x ee i agra Ta A 
3 we My TS ADVERTISED IN SRN , 
i 4 : 4 ones - , j « ‘a 
; ‘ . | 2 ieee et ene . ES 3 
‘ ae * : ae SR 3 ord { ams : ier 
—_ Sam -§ ae a eee = fins Rea S 
4 S am : by RET E RT See oe em bi 
bas =, a = ae by 6 aaa: "gs a i cn + La Pe 
me, ‘ . i Zi 2 eh 4 a -— s a lav oa 
he be e 5 ‘ : ae. P x 1 soe i” pr 8 
: a : . : i Sie 2 Ti, " : S 
: » * = > “ai ‘ > sai Apa her i 7 33 - 
: ny et et +“ + : ; 1%, ; : | - 4 fs ; ore 2 ex 
=. eee <* b 4 * « “ a bX. 
% ee es Ca aS 3 
fe aie Ben r  - x 3 
& Pe eo : , : , P 4 ; 
ua 3 iy ¢ i 2 . es - nase ¥ 
7 , 7 ‘ EF one aad SSeS aan i pr 
; heal ‘ hee 4 e A é ‘4 $3 oa 
; Farr's Inc., town, Pa, 
ae 3 ¥ F ’ gm Pi ans : 
4 ‘ 
; ths . 
aa 
. ’ 
5 5 BGs ; ae ce ; : oe 3 ve : 5 E 2 i i t ee 2 . ‘ = 2 ieee = “i " ; : ne 7 ¥ 


SPECIAL 


GAZINES HAVE 


McDaniel sSuper Market, Los Angeles, Cal. Grand River Chevrolet Co., Detroit, Mich. 


/ 4 
Dan McCormick's, St. Pauls, N.C. 


. 
AS SEEM IM LUPE ' E 


Jackson Hardware, Durango, Colo 


Melcher-Schene Co., St. Louis, Mo. 


_ 


eee 


ie 
, Pittsb 


"s Leading Jewelers, Cleveland, Ohio 


Covers were used to good advantage. Thorofare Markets, Inc. urgh, Pa. 
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LIFE was chosen No. 1 merchandising medium by this outstanding promotion of manufacturers’ brands to the public. “an 
year’s Brand Name Retailers. 24 of 25 retailers used ‘“‘Ad- The presentations of these retailers, on display at the Brand — 
vertised-in-LIFE” in their winning presentations. Names Foundation exhibit, included 412 separate tie-ins 


Altogether, 118 merchants—including the 25 winners— —_ with ‘“‘Advertised-in-LIFE”—more than all other magazine 
were given recognition by the Brand Names Foundation for _ tie-ins combined. 
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selling and several other advertisers are 
going to do the same. Red Skelton (CBS) 
is available in thirds on any kind of a 
basis—name your deal. ABC and DuMont 
have similar opportunities, such as 
“Stork Club,” “Down You Go,” etc. 
Daytime is replete with chances to get 
in with short time buys on NBC, which 
is still lagging behind CBS in the day- 
time business. 


a What, then, is the significance of this 
softness? From a cost point of view, 
while not all these offers are choice, 
every one of them represents a good ad- 
vertising value. From a promotion stand- 
point, there is not one that an advertiser 
would have to apologize for. Even the 
length of commitment is now negotiable 
and earned discounts are thrown in. 
The answer probably lies in the begin- 
ning of a leveling off process where sup- 
ply is approaching demand. The often 
repeated warning that the networks were 
irresponsibly pricing the normal adver- 
tiser out of the market is coming true. 


Salesense in Advertising... 


Even the giants can’t take increases in 
every facet of television without with- 
drawing all funds from other media, and 
most of them have no intention of doing 
that. 

To watch rate increase follow rate 
increase, despite declining sets-in-use, 
appalls and frustrates the scientific buy- 
er. Follow this with an equally appalling 
increase in production costs, and the 
goose with the golden eggs is getting 
ruptured. 

There are signs of boredom with tv on 
the part of the emotional advertisers. 
Many who were whole hog for tv are 
sighing for the good old days when they 
had a beautiful color spread in Life. 
Some are going back to it. If this trend 
continues, the magazine concept will be 
the only way for marginal television to 
survive. This means expanding the NBC 
method and forgetting about editorial 
control of programs. 

Many tv-minded agencies and adver- 
tisers feel it is time for the networks to 
heed these warning flags. 


Actual Sales Test Is the Only Sure 
Method of Copy Research 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

In our business there is possibly no 
practice more questionable than that of 
submitting contemplated ads for ap- 
praisal by a jury of so-called typical 
housewives. 

Aside from the ques- 
tion of whether these 
juries are dependably 
“typical,” which is 
surely debatable, I 
consider this practice 
of doubtful value be- 
cause women seem 
congenitally unable to 
tell the truth about 
themselves and their 
motivations. This fem- 
inine frailty manifests itself at its worst 
when a panel of women are interrogated 
overtly as a group. Each interviewee as- 
sumes (often unconsciously, I suppose) a 
posture that she hopes will be applauded 
by her sister guinea pigs. 

The interviewee may absolutely loathe 
labor in her kitchen and avail herself 
eagerly of every possible short-cut. But 
does she own up to this loathing to the 
panel? No, she doesn’t own up; she covers 
up. “Youngsters Love Titese Quickie 
Minutes-to-fix Dinners!” proclaims the 
headline. Her verdict: “No, this ad does 
not appeal to me. I believe my children 
deserve flavorful, well-balanced, care- 
fully cooked meals. I think nothing of 
spending hours in my kitchen for the 
sake of my family’s health and pleasure. 
I very rarely feed my family quickies 
out of a can.” 


James D. Woolf 


s Am I exaggerating? Perhaps—but only 
a little. Some time ago I witnessed one 
of these juries in session in the confer- 
ence room of an advertising agency. The 
25 wives in the panel, all drawn from a 
neighborhood church club, were in their 
mid-30s and belonged in the category 
commonly referred to as middle-class. 
The theme under consideration was a 
new quickie main-dish recipe requiring 
little more than seconds to fix. Most of 
the women in the panel said something 
like this: “I know certain women who 


detest their kitchens, but—speaking for 
myself—I LOVE to cook! No, I don’t 
think this ad would be of much interest 
to me.” 

Now it may well be that all of these 
conscientious church ladies spoke the 
literal truth, but I tend strongly to doubt 
it. Even if they did, their verdict is sus- 
pect because they by no means repre- 
sented a true cross section of America’s 
adult female population. What about the 
millions of bachelor gals who have no 
children and husbands to cook for? 
Wnat about the host of married women 
with jobs who are often too done out and 
too busy for kitchen labor? What about 
the dwellers in city apartments who cook 
in kitchens not much larger than a hat- 
box? Only a huge jury—a panel of, say, 
up to a thousand women, as against the 
usual panel of 25 or 50—could deliver a 
verdict that would be even moderately 
representative. 

Some years ago an advertiser fortified 
his food product with a heavy dosage of 
vitamins and minerals. A couple of ads 
dramatically announcing new health ben- 
efits were prepared by his agency and 
submitted to several panels of mothers 
with children. The final jury verdict, 
which was unanimously in favor of the 
theme, went something like this: “I like 
this ad. You see, I guard jealously the 
health of my family. I carefully plan ap- 
petizing, nutritious, well-balanced meals, 
no matter how many hours I have to 
spend in the kitchen.” 


s Well, that’s what the ladies said. But it 
didn’t work out that way when the new 
fortification theme was tried out thor- 
oughly in test city campaigns. The 
health idea simply didn’t click on the 
basis of increased sales, and soon the ad- 
vertiser went back to his old flavor story. 
His present copy mentions vitamins only 
in a very minor way. 

I think it is true, generally speaking, 
that most people like to be agreeable. 
They may enjoy arguing about politics 
and taxes, and about issues that affect di- 
rectly their well-being, security, and hap- 
piness, but they find it pleasanter and 
less troublesome to agree to propositions 
about which they hold no prejudices and 
convictions one way or another. Thus 
they will readily and even heartily agree 
that the addition of the vitamin-B com- 


plex to a food product is a splendid thing, 
even though they know next to nothing 
about what the complex is and does. They 
are glad to agree, not only because it 
costs them nothing in time, labor, or mon- 
ey to be pleasant; they are motivated also 
by the desire to give what they suspect 
is the approved answer. If vitamins are 
the “modern idea”—the “thing to do”— 
why should the interviewee expose her 
backwardness and ignorance to the dis- 
dainful eyes of her sisters in the jury? 


# It is my notion that admen lean far too 
heavily upon the copy research procedure 
under discussion in this article. No mat- 
ter how “scientifically” the procedure is 
directed and controlled, no matter how 
sophisticated the interviewer, and no 
matter how large the panel, I cannot con- 
vince myself that the verdicts are fully 
trustworthy. The weakness of the meth- 
od isn’t wholly the fact that women re- 
fuse, consciously or unconsciously, to 
tell the truth about themselves. There is 
also the fact that sometimes they do not 
know what the truth really is. As I have 
related before in this column, women 
failed to recognize the truth about per- 
spiration odor when the unpleasant facts 
were first revealed to them. There would 
be no deodorants today if early adver- 
tisers had listened to juries of outraged 
women! 

Another serious weakness of copy re- 
search (and probably of all research) is 
the fact that copywriters fail, perhaps, 
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innocently, to interpret findings with 
true intellectual integrity. They examine 
the figures and the answers eagerly for 
evidence that will support their precon- 
ceived ideas. They may entertain doubts 
about the validity of a panel verdict, but 
so delighted are they to find it “proves” 
what at the outset they hoped it would 
prove, that they shrug off their dark sus- 
picions. A foul charge? Perhaps, but I 
don’t think so; in fact, I suspect I am 
throwing stones from a glass house. 

Let me make iit clear that I am not op- 
posed, in principle, to copy research. I 
say simply that the jury method of ap- 
praising advertising can be—and often 
is—misleading and dangerous. The rea- 
son for this is the incompetence of many 
of the “experts” who are engaged in what 
is probably the most baffling “science” 
known to man. There are only a few 
specialists, in my opinion, who are quali- 
fied to direct, monitor, and interpret 
panel interviews, and these few are the 
first to admit the difficulties. 

The only compietely reliable test of a 
copy theme is the actual advertising and 
sales test. The sales test requires the 
guinea pig to put her money down on the 
barrelhead. The urge to be agreeable just 
for agreeability’s sake counts for naught 
when the subject’s favorable vote in- 
volves an outlay of money. Even when a 
highly competent copy research job has 
been done and the findings make a lot of 
sense, an actual advertising and sales 
test is the only 100%-safe procedure. 


The Auto Salesman—'54 Model 


Recently there has been so much talk 
about over-production of automobiles, 
factory lay-offs, large inventories at all 
levels of the distribution system, wild 
trade-in deals, etc., that I think the 
multi-million dollar automobile adver- 
tisers might be interested in my experi- 
ence as a new car prospect. 

One cold, rainy Saturday morning this 
spring I went to a Studebaker dealer for 
a diagnosis of a minor trouble with my 
1948 Studebaker, which has run 64,000 
miles. While waiting for attention I 
walked into the display room and roamed 
around some 15 minutes, unmolested. As 
I was about to return to the service de- 
partment a chap who had been reading 
the morning paper asked, “Can I help 
you?” “What is the price of the station 
wagon over there?”, I inquired. “The 
price is on the left-hand side of the wind- 
shield,” sez he. “I’m just looking,” sez I; 
“my car is out in the service department.” 
He went out, looked over my car, gave an 
appraisal and wandered off. He hadn’t 
even asked my name. 

A week later I went back to have my 
car repaired. Again I went into the dis- 
play room and now knowing where to 
find prices I bothered no one. I learned 
that the station wagon I had looked at 
was a “Commander” and that a similar 
model in the “Champion” series was sev- 
eral hundred dollars less. (This time the 
salesman was not at all disturbed by my 
presence.) 


® Looking at the beautiful new cars on 
display definitely decided me. I MUST 
HAVE A NEW CAR. I went to three 
Chevrolet dealers and one Dodge-Ply- 
mouth dealer. Just looking at the models, 
we switched to a four-door sedan as our 
next car. Not once in our tours of in- 
spection did a salesman mention one 
feature of his product; open a door to 
show us the interior; suggest I sit behind 
the wheel or go for a demonstration ride. 
These salesmen must feel that it’s all been 
done for them in the magazine adver- 


tisements and on tv. 

And all of these salesmen spent con- 
siderable time telling me what was 
wrong with my 1948 Studebaker, which 
has gone 64,000 miles without more than 
$60 spent in repairs on it. They showed 
marvelous ability for analytical nega- 
tive selling but when the subject of my 
six-year old car was exhausted, the si- 
lence was deafening. 

Each deaier’s display room had several 
racks containing beautiful folders and 
booklets, faur-colour process work and 
expensive. Only once did an order-taker 
hand me one, after marking the base 
delivered price of tne model about which 
I had inquired. 

Think of the money spent preparing 
this literature—the planning of the copy, 
layout, typography, art work, careful se- 
lection of paper, process plates, the choice 
of the best printer and the inevitable 
solemn conferences of executives deeply 
concerned with a prospect’s reaction to 
this printed salesmanship. And then, at 
the point of purchase, it does not even 
get the chance to fulfill its mission. 

By “digging” I got sufficient intorma- 
tion to compare makes and models and 
to make a decision. Then came writing 
up the order. As I was about to sign it, 
the representative divulged, to my happy 
surprise, that this four-door sedan was 
delivered with foam rubber seats, front 
and back! This was the first selling point 
freely offered and up to that point I had 
not known it. This is salesmanship? 

The automotive ad managers and sales 
managers in Detroit and the boys on 
Madison Ave. aren’t worrying enough 
about the movement of their products. 
They’d better take time out from analysis 
of media and readership, debating the 
merits of Nielsen vs. ARB and other 
such and educate the “order-taker” at the 
p-o-p in the fundamentals of salesman- 
ship. 

I’d send out a fleet of mobile “sales 
universities” and force the dealers to 
send their men in for two or three days 
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of instruction on “How to Move Products 
and Increase Your Income.” Tell the 
boys that 1945 has long since passed and 
teach them how to handle the most im- 
portant individuals in the U. S. today— 
the prospective buyers. 

Increasing the ad budgets another 
“million” or so won’t develop sales if the 
p-o-p representative doesn’t tell his 


Have you recently tried to persuade an 
automobile dealer to part with a car? 
It’s not as easy as you think, despite what 
you may have heard about their anxiety 
to clean out ’54 models, two-cars-for-the- 
price-of-one deals, and free refrigerators. 

Last Saturday, believing the stories of 
a buyer’s market, I set out to purchase a 
new car. My first call was at a large Ford 
dealer’s. None of the three unoccupied 
salesmen approached me as I entered. 
I sought one out and told him I was in- 
terested in buying a station wagon. There 
were two in stock and at my suggestion 
we went to an annex to see them. Both 
were the same color—one which didn’t 
appeal to me. The salesman said station 
wagons were hard to get and then allowed 
me to walk out. (Later I found there was 
no critical shortage of Ford station wag- 
ons.) 

This so-called salesman made no at- 
tempt to see if he could get another color, 
to persuade me to switch to another 
model, to tell me of the merits of the new 
55 Ford due in another month, or even 
to get my name and phone number. 


# I crossed the street to the Pontiac deal- 
er. One man sat at a desk in a large show- 
room, the only person in the place. I told 
him I was interested in a station wagon. 
He pointed to one on the floor without 
getting up. Asked the price, he stated it 
was on the windshield. It was. After a 
few minutes, during which the man never 
left his desk or interrupted his reading of 
a magazine, I left. Here, even courtesy 
was missing. 

These experiences were not unique. 


Employe Communications... 


prospect what goes with what model as 
standard equipment and at what price, 
as well as what you offer compared to 
other makes in the same price field. 

I did buy a new car. I bought it in 
spite of and not because of a “salesman.” 


FRANK J. CHURCH, 
Springfield, Mass. 


With variations they were repeated dur- 
ing five calls I made on dealers that day. 
I was never given an opportunity to buy 
a car, let alone be sold one. The men I 
talked with had no real desire to sell 
their product and showed no evidence of 
sales training, or knowledge or just plain 
common sense follow-through. 


® Did I just happen to visit in succession 
the five poorest auto dealers in the coun- 
try? Or is this lack of aggressive selling 
common to many dealers of the faster 
moving makes? 

I don’t know, but I have some ideas. 
And they are supported by news reports 
that auto dealers want legislation to stop 
new-used car sales; that dealers are al- 
ledgedly appealing to advertising media 
to hamper the promotion of new-used car 
dealers; that over half of the dealers in 
the country are in favor of forcing manu- 
facturers into exclusive “territorial se- 
curity agreements.” The automobile busi- 
ness became great through competition, 
yet today the selling segment of this in- 
dustry wants legislation to protect it from 
competition. 

And by the way: I did buy a car—on 
my sixth call. I was sold one by an ag- 
gressive, courteous salesman who just 
wouldn’t let a live one go. Perhaps his 
experience and background particularly 
prepared him for doing such a fine job in 
in the auto business. 

He’s been selling almost a year now. 
Before that he was a carpenter. 


WILLIAM HAUSBERG, 
New York. 


Looking Over the Employe Publications 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

What’s worth reading: The back pages 
of “Together,” published by Farm Bureau 
Insurance Co., 246 N. High St., Columbus 
16, O. (Davis Douthit, editor), because of 
the use of employes’ photos in institu- 
tional ads for which most companies hire 
professional models .. . 

“Standard Oiler,” Standard Oil Co. of 
California, 225 Bush St., San Francisco 20 
(William H. Jones, editor), itemizes, pic- 
torially, products the company sells (not 
only gasoline, but also batteries, fire ex- 
tinguishers, motor oil, tires, bug killer, 
lawn spray, etc.), in order to encourage 
employes to patronize the employer .. . 

“Southwestern Telephone News,” South- 
western Bell Telephone Co., 1010 Pine St., 
St. Louis (Gene Potes, editor), tells the 
company’s 40th anniversary story, with 
management’s predictions for the next 40 
years . 


a “Inside Line,” Line Material Co., 700 
W. Michigan St., Milwaukee 1 (Mac 
Hunger, editor), contains frank answers 
(provided by the company’s president) 
to blunt questions—the premise being 
that if you can’t answer hot questions, you 
may as well forget a questions-and- 
answers department... 

“Buffalo Ford News,” Ford Motor Co., 


P.O. Box 943, Buffalo 5 (Alfred J. Cos- 
man, editor), contains a graphic break- 
down called “How Social Security In- 
creases Affect You,” designed to lessen 
the confusion of employes... 

“Flagship News,” American Airlines, 
100 Park Ave., New York 16 (Homer 
Strickler, editor), and “Westinghouse 
News,” Westinghouse Electric Corp., Box 
2278, Pittsburgh 30 (John B. Campbell, 
editor), contain adroit postscripts on the 
cost of a strike... 

“Hughesnews,” Hughes Aircraft Co., 
Culver City, Cal. (Russell J. Hammar- 
gren, editor), shows good labor-manage- 
ment strategy in an article showing Labor 
Secretary James Mitchell in a plant tour 
of the Hughes aircraft plant, with AFL 
local officials on hand... 


# “Bulletin,” Cincinnati & Suburban Bell 
Telephone Co., 225 E. 4th St., Cincinnati 2 
(Robert F. Crecco, editor), contains “A 
Job Well Done Means No Waste,” a get- 
the-employes-into-the-act type of graphic 
presentation ... 

And you might profitably have a look 
at: The “Carrier Courier,” Carrier Corp., 
Syracuse, N. Y., which tells the competi- 
tive score to employes and points out what 
employes can do to help; Jack Barnes is 
p.r. director there ... A neat and newsy 
weekly tabloid—something to model af- 
ter: “Alfi News,” State Farm Insurance 
Cos., Bloomington, Ill, Hal McKenzie, 


editor . 

“Make Your Own Money,” a bright and 
refreshing way of selling free enterprise, 
in the series developed by C. E. McIntire, 
editor of “The Arm-co-operator,” Armco 
Steel Corp., Middletown, O. .. . Two top- 
of-the-batting-order company histories— 
one for Tung-Sol Electric Inc., 95 Eighth 
Ave., Newark 4, N. J. (source is H. F. 


47 


Cook, manager of advertising and sales 
prometion; job was well authored by 
Robert Keith Leavitt), and the other 
for Paine Lumber Co., Oshkosh, Wis., 
W. W. Wittmack, assistant sales manager. 
Both jobs are good because they are 
warm, informative, attractive and—more 
than anything else—restrained in the use 
of sweet, laudatory adjectives. 


training.) 


Insincerity, stuffed shirtism, and 
vacuity have been raised to fine arts 
in much testimonial advertising. But 
because the testimonial is a good way 
to sell—always has been—and always 
will be, people continue to use it. 

This ad is from a small Canadian city. 
But whoever created it got right down 
to fundamentals. Here you have clarity, 
selection of the right readers, good 
headline ingredients, forthrightness—to 
mention only a few of this ad’s virtues. 

The world’s selling would pick up 
fast if all ad creators could face their 
selling problems with such uncluttered 
and incisive sense. 


s I suppose there are relatively few 
prospects for a bale elevator in any 
given community any given day. But 
this ad must have caught and interested 
any there were. 

I wonder how an ad like this gets 
born and into the paper before “profes- 
sional talents” and “creativeness”’ hustle 
in to break the strong arms and legs of 
logic, while eclipsing the story with the 
dark vapors of deviousness? 

Congratulations, Mr. Meyers of 
Preston! Someone sure gave you a good 
run for your money. Advertising very 
often seems to be little more than a 
creative exercise for men and women 
in whom creation blossoms daily—with 
small concern as to whether sales are 
advanced or not. 

This kind of ad, I have concluded, 
is either the result of the instinct of a 
salesman who knew nothing about ad- 
vertising, and just thought you tried 
to sell in white space. Or of an old ex- 
perienced ad person who long since 
sowed the wild oats of creative abandon, 
and came back full circle to the most 
direct approach to the problem of in- 
teresting and persuading people. 


a Ail in all, great ads are usually not 
very subtle. They slambang a truth or 
proposition or question that hits the 
right people between the eyes. 

Yet, it’s interesting that almost all 
persons who create ads have a personal 
preference for their illegitimate crea- 
tions—the ads that have been born out 
of wedlock. They are the ads that ap- 
proach subjects obliquely. They are the 
inductive ads that don’t reveal their 
story until the end. They are the ads 
on which writers let themselves go. 
They give their writers—and often 
their readers—a thrill. But they are 
stayabeds, and don’t larrup lots of peo- 
ple up to the cash register. 

The wedlock to which I refer is the 
marriage of interesting style to strong 
selling technique. The illegitimate ads 
are the issue of interesting writing style 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


WHY DID MR. MAX BECKER 
of Waterloo Township Buy a 


SMOKER 
BALE ELEVATOR? 


TLS NR 


MEYERS i in PRESTON 


“QUALITY FARM EQUIPMENT” 
TON 


Residence Phone OL 3-2358 


303 KING ST. OL. 3.4161 


on the loose—with who knows what or 
who? But certainly not its rightful mate 
—strong selling technique. 


« A university student asked me a few 
days ago if I have always believed the 
things I believe now about advertising. 
“Of course not,” was my answer. Al- 
though my research in copy started 30 
years ago, I am sure I have made most, 
if not all, of the mistakes I discuss here. 
I went through a period when I was so 
concerned with being original and cre- 
ative that effectiveness had to be sec- 
ondary. There were no readership stud- 
ies then—no continuing studies—not 
much research of any kind. I believe 
those accounts whose money I wasted— 
as I see much of it being wasted today 
—survived. 

In many good fields where standards 
can be established, an early generation 
may waste time, money, and opportun- 
ity. Later generations begin in know!l- 
edge where the earlier left off. Not so 
in advertising. Despite identifiable 
principles of persuasion, despite under- 
standing of communication’s needs, 
each new generation of admen and 
women individually determines, one 
man or woman at a time, whether to 
learn anything other than empirically. 
And American business foots the bill 
for the waste in money, and in lost 
opportunity. 

Yes—I congratulate Mr. Meyers of 
Preston! 
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like a bird dog 
goes with 


a point in your favor— 
B aC gives you both 
at once. 

saving your hours, 
dollars, and ulcers! 
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Quentin Young Joins LNA 

Quentin O. Young has been ap- 
pointed fulltime director of the 
industrial relations program of 
the Lithographers National Assn., 
New York, and its labor relations 
counsel. He succeeds George A. 
Mattson, who has joined the Chi- 
cago Lithographers Assn. as exec- 
utive director. Mr. Young former- 
‘ly was a labor-management rela- 
‘tions specialist with Davies, 
|/Hardy & Schenck, New York law 
firm. 


Sylvania Promotes Jones 

Henry W. Jones, eastern re- 
gional sales manager of the photo- 
‘lamp department of Sylvania 
“é | Electric Products, New York, has 


* | been promoted to merchandising 


manager of the department. 


Joins ‘American Home’ 

| Hayden Wingate, formerly a/| 
space salesman for Collier’s, has 
joined the Chicago sales staff of | 
American Home. 


_as by special attention”. 


THE McGUIRES are a happy, well-oriented family with 
the stamp of suecess—the reward of hard work for comfort 
and security. As Negroes they are particularly aware of the 


America’s most underdeveloped market, with a the sole source of complete 


great buying potential. communities, 
They recognize, second, One example of how a regular adver- clusively 


that a consistent schedule 
in Negro newspapers is the 
most effective way to make 
steady customers of the 
McGuires, and thousands 
of families like them. 

Consider the dramatic 
impact of your advertising message pin-pointed 
at the colored market with a direct invitation 
to buy, via Negro newspapers. Compare it with 
the ineffectual impact of general media on the 
nation’s colored communities. 


tiser in an API newspaper has bene- 
fited is the case of a brewer in a major 
market whose share of the colored 
market is 27%—and only 11.7% in 
the general market. 


API 


API market. 


To recognize is “to acknowledge formally, 


social and economic progress which has helped 16 million 
other colored Americans become a $16 billion market, 
the fastest growing new consumer market in America. 


Do you recognize the MeGuires in Your direct invitation to buy, appearing 
your market and media plans? regularly in Negro newspapers, achieves maxi- 
More than 450 national advertisers do. They mum penetration because Negro newspapers 
recognize, first, that the McGuires are part of serve the special interests of Negroes. They are 


news of colored 
written ex- 
for Negroes. 


For proof, ask for copies 
of readership studies con- 
ducted by independent re- 
search authorities on key 
newspapers. 
average an amazingly high 
70 to 100% for all pages. 

To expand your markets, to strengthen your 
consumer franchise among Negroes, rely on the 
power of Negro newspapers. We'll be glad to 
give you specific help or information about any 


Scores 


ASSOCIATED PUBLISHERS, Inc. 


31 West 46th St. 


New York 36, N. Y. ¢ JUdson 2-1177 Chicago 2, Ill. 


Pacific Coast Representative: 


WHALEY- MIKKELSEN COMPANY 


235 Montgomery Street, San Francisco, Calif. 


SUtter 1-6072 HOllywood 3-7157 


BASIC MEDIA REPRESENTED BY API 


LOS ANGELES, THE CALIFORNIA EAGLE 
LOUISVILLE, DEFENDER 

MEMPHIS, TRI-STATE-DEFENDER 
MINNEAPOLIS, SPOKESMAN 

NEWARK, N. J., AFRO-AMERICAN 

NEW ORLEANS, LOUISIANA WEEKLY 
NEW YORK, AGE-DEFENDER 

NORFOLK, JOURNAL AND GUIDE 


PHILADELPHIA [Soa 


More Advertisers Use Negro Newspapers Than Any Other Medium Designed for Negro Families 


BALTIMORE, AFRO-AMERICAN 
CHICAGO, DEFENDER 
CINCINNATI, LEADER 
CLEVELAND, CALL AND POST 
COLUMBUS, OHI!O SENTINEL 
DALLAS, EXPRESS 

DETROIT, MICHIGAN CHRONICLE 
FORT WORTH, THE MIND 
HOUSTON, INFORMER 

KANSAS CITY, THE CALL 


NATIONAL 


RICHMOND, 
SAVANNAH, TRIBUNE 

ST. LOUIS, THE ARGUS 

SAN FRANCISCO, SUN-REPORTER 
ST. PAUL, RECORDER 

TAMPA, FLORIDA SENTINEL 
WASHINGTON, AFRO-AMERICAN 


166 W. Washington St. 
* ANdover 3-6343 


6513 Hollywood Blvd., Los Angeles, Calif. 


AFRO-AMERICAN 


{ AFRO-AMERICAN 
CHICAGO DEFENDER 
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Mutual's O'Neil Says 
Radio Nets Must 


Change to Survive 


NEw York, Oct. 27—Thomas F. 
O’Neil, president of Mutual Broad- 
casting System, last week warned 
that there will have to be some 
changes made if radio networks 
are to operate on an economic 
basis. 
| Speaking before the Radio & 
Television Executives Society, Mr. 
|O’Neil said that not only is there 
no hope for four radio networks 
‘to continue as they have in the 
| past, but that even one cannot be 
expected to make a go of it with- 
out modernization. 
| “We have to bury the past,’’ he 
‘said. “This means a reappraisal 
/on the basis of where our listeners 
,are, what type of people are in- 
|cluded in these listeners and what 
have been their changing listening 
|patterns Wecause of the inroads of 
television. We believe this so 
strongly that we have just made 
a six-figure investment in re- 
search to find out the facts on 
which to base our decisions. 


November 1, 


a “This reappraisal should not be 
,confined to networks alone but 
‘should also encompass all of those 
who are involved in the radio net- 
work sphere—advertisers, agen- 
‘cies and stations.”’ 

The Mutual head said he agreed 
with NBC Chairman David Sar- 
-noff in his recent sizing up of the 
network radio financial picture. 
Last September Mr. Sarnoff 
painted a very dark picture of the 
commercial prospects of network 
radio as it is now set up, saying 
that it “may be able to eke out a 
|bare existence for a few more 
| years.” (AA, Sept. 6.) 

Mr. O’Neil intimated that it’s 
time that affiliates realize that 
network radio cannot be operated 
on a “horse and buggy philoso- 
phy.” He charged that the in- 
flexibility of affiliates—particu- 
larly those with tv stations as well 
as radio properties—‘‘on several! 
occasions has proved a larger de- 
\terrent to radio network progress 
than any lack of ingenuity on the 
part of the network.” 

His speech, which was made to 
commemorate Mutual's 20th an- 
niversary, closed with the predic- 
tion that Mutual will be around 
for 20 more years but that it will 
“have little resemblance to the 
operation that has existed and 
done so well in the past.” 


Quiet Heet Elects Small 

John D. Small, exec. 
Quiet Heet Mfg. Corp., 
a wholly-owned subsidiary of 
Emerson Radio & Phonograph 
Corp., has been elected president 
of Quiet Heet, manufacturer of 
residential and commercial air 
conditioners and oil burners. Mr. 
Small served as chairman of the 
munitions board of the U. S. De- 
partment of Defense from 1950 
to 1952, when he joined Quiet 
Heet. 


v.p. of 
Newark. 


Show Gets 3-Station Spread 
Chock Full O’Nuts Coffee Corp., 


New York, is sponsoring the 
“Jean Martin Show” Saturdays at 
'11:15 p.m., EST, on three New 


York radio stations—WABC, 
WCBS and WRCA. The program 
stars Miss Martin in 15 minutes of 
songs. Ad theme will be “heaven- 
ly coffee for a few pennies more.” 
Donahue & Coe services the ac- 
count. 


Rhoades & Davis Names Stern 

Arthur Stern has joined the Los 
Angeles office of Rhoades & Davis 
-as art diiector and production 
s-seb He formerly was art 
director of Facter-Breyer, Los 
Angeles. L. G. Myhro remains 
creative director of the agency’s 
|Los Angeles office. 
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wake up... 
in the Country-Side! 


It’s a mighty comfortable feeling to know you’ve got 
the biggest, most powerful selling force working for you 
in the prosperous Country-Side market! 


Just two years old, the COUNTRY-SIDE UNIT already serves 
9 of the nation’s 10 biggest advertisers. Month after month 
the list of famous products grows—now nearly 200. 


Buy the Country-SIDE Unit—home-delivered to nearly 4! million i 
families—the biggest thing in the country. 


THE a = U..: 


Farm Journal + Town Journal + Philadelphia 5, Pa. 
Graham Patterson, publisher . Richard J. Babcock, president 
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of America, annual convention, 
Commodore, New York. | 
Nov. 8-10. Southern Newspaper Pub- | 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel & Club, Boca Raton, 


Hotel 


Coming 


Oct. 30-Nov. 2. Screen Process Printing ecutives, annual convention, Hotel Stat- | 


Assn., annual convention and exhibit, |ler, Los Angeles. 
Hotel Jefferson, St. Louis. | Nov. 15-17. Advertising Trades Insti- | 
*Nov. 7-9. National Newspaper Promo- | tute, 3rd advertising essentials show, Ho- | 


tion Assn., central regional meeting, Neth- 'tel Biltmore, New York. 
erland Plaza Hotel, Cincinnati. | Nov. 22-24. American Assn. of Adver- 


Nov. 7-11. Outdoor Advertising Assn. | tising Agencies, annual eastern confer- 
‘ence, Roosevelt Hotel, New York. 
A | ‘*Jan. 20-22, 1955. Assn. of Railroad Ad- 
Hew Advertisers Use Photo-Reports vertising Managers, annual meeting, Sher- 
Ze |aton Hotel, Chicago. 


Illustrated booklet ped po how | 
Sickles gets pictures an — 
foc Advertisers and Editors 


*Feb. 16, 1955. Associated Business Pub- 
,lications, midwest conference, Palmer 
Send for free copy House, Chicago. 

SICKLES | *March 2, 1955. Associated Business 
Photo-Reporting Service Publications, eastern conference, Roose- 
38 Park Pl., Newark,N.J. velt Hotel, New York. 

MArket 2-3966 | *March 16-18, 1955. Assn. of National | 

=== Advertisers, spring meeting, The Home | 


WTAR-TV is simply sensational when it 


1 Fla. ig 
Conventions Nov. 8-10. Assn. of National Advertis- | 
ers, annual meeting, Hotel Plaza, New| 
York. 
*Indicates first listing in this column. *Nov. 8-11. American Trade Assn. Ex- | 


comes to pulling sales results out of 
Norfolk, America’s Miracle Market. 


Smith 
AD ART GOES IMMORTAL—At Helena, 


Smith, Spokane, Wash., John Hancock Mutual Life 
Insurance Co. general agent, presents the original 
oil painting done for the company’s Lewis and 
Clark advertisement to Gov. Hugo Aronson and K. 


Mont., James M. 
The painting, to 


Ross Toole, director of the state historical society. 


Aronson Toole 


be hwrg in the Montana Historical 


Museum, will be featured in the Lewis and Clark 
celebration in 1955. Hancock’s president, Paul F. 
Clark, is a descendant of the explorer. 


stead, Hot Springs, Va. 

*April 16-21, 1955. National Business 
Publications, spring meeting, Boca Raton, 
Fla. 

*May 22-24, 1955. Magazine Publishers 
Assn., 36th annual meeting, The Green- 
brier, White Sulphur Springs, W. Va. 

*May 25-28, 1955. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

*June 5-8, 1955. Advertising Federation 


|}of America, 51st annual convention, Pal- 


mer House, Chicago. 

*June 8-10, 1955. National Sales Ex- 
ecutives, convention and sales equip- 
ment fair, Waldorf-Astoria, New York. 


Jacobson & Tonne Moves 


Jacobson & Tonne Advertising, 
Chicago, has moved to its own 


22 Agencies Line 
Up for Cleveland 
Electric Account 


CLEVELAND, Oct. 26—Twenty-two 
advertising agencies are competing 
for the Cleveland Electric Illumi- 
nating Co. account recently re- 
signed by D’Arcy Advertising Co. 
(AA, Sept. 27), it was reported 
here. 


The number is to be winnowed 


to a half-dozen contenders, who 
| will make presentations before the 
,winning agency is named around 


| D’Arcy resigned the utility ac- 
| Comes, billing about $500,000, ef- 
fective Jan. 1, saying it had to 
|make room for two larger ac- 
counts, later announced as Texti- 
‘leather Co., Toledo, and Bolta 
‘Plastic Products Inc., Lawrence- 
berg, Mass. 


Searles Co. Opens Office 

J. D. Searles Co. has established 
offices at 420 Market St., San 
Francisco. The company handles 
door-to-door distribution and de- 
livery of ad messages and samples. 
Mr. Searles formerly was circula- 
tion director of the San Francisco 


building at 5710 W. Lawrence the middle of November, it was & Oakland Shopping News for 20 


Ave. 


said. 


years. 


FORESIGHT 


If we had four eyes maybe we would have better FORESIGHT. 


Like so many things in life, it is a power which can be acquired 


only when we examine our past experiences. We, here at 


P & A, try not to make mistakes. More than half a century of 


experience has taught us that there is no substitute for 


FORESIGHT, constantly improving cur prod- 


ucts and service to please you. Anyone can 


acquire better FORESIGHT. It’s simply a 


matter of education, often self-education, 


because even your best friends might not tell you. Did you 


ever stop to think that the greatest difference between a 


professional and an amateur is that the professional rarely 


makes a mistake? Crystal balls and fortune tellers are for the 


gullible. The inquiring mind is more practical, maintaining 


a more student-like attitude on everything, and realizing that 


FORESIGHT is much better than hindsight. 


Think it over, and you'll call 


PARTRIDGE & ANDERSON COMPANY 


712 Federal Street, Chicago 5 
for Electrotypes, Mats, Plastic Plates, and R. 0. P. Color Mats. 


—the phone number is HArrison 7-3732 
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months of 1954, Th ; 
wnee nace Hom . » Che American 
nt erry a aduw oo :. ane has shown_the la ro t gain in 


\ magazines 
000 cir- 
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he 


For the first 1.1N€ months of 1954, The American 
Home magazine has shown the largest gain in 

advertising pages among all major magazines 
(monthlies and weeklies with over 3,000,000 cir- 
culation). 
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Leo Burnett Boosts Three 


‘On the International Scene... 


Chester Miller and Draper Dan- | 


iels have been appointed v.p.s| « . a 
of Leo Burnett Co., Chicago. Both | Admen Who Belittle Their Profession 


in copy supervisory posts. Betsy 
Stilwell has been appointed to the 
public relations department in the_ 
agency’s New York office. 


Mr. Miller and Mr. Daniels = 


BIRMINGHAM, England, Oct. 26— 
|More 
chiefs attending a conference here 


EVERYONE Can Ise AL beara some harsh words spoken. 
against admen who belittle their 
,own profession. 


7 They should be gently strangled, 
a utter said Brian F. MacCabe, outspoken | 


Qich-W's b RAZOR-BLADE KNIFE! 
9 


‘managing director of Foote, Cone 
& Belding Ltd. 

He went on the warpath against 
“irresponsible copywriter-novel- 
ists who foul their own nests by 
portraying us all as immoral, neu- 
rotic inebriates and the advertis- 
ing business as a game with no 
other rules than that of the law 
of the jungle.” 


Click -sart FOR POCKET OR PURSE 


a Mr. MacCabe was referring by 
everything but name—libel laws 
|are strict in Britain—to Bernard 


V Ideal LOW-COST 
|Gutteridge, whose novel, “The 


Premium! | c 
'Agency Game, appeared two 
Useful Ad Novelty! months ago as “the first complete 


advertising novel” (AA, Aug. 23). 

"A Attractive | Liberally sprinkled with sex, 
. " 
"“Give-Away’ ! 


cynicism and hard drinking, it has 

‘aroused the ire of admen here. 

Attractively finished in anodyzed colors. Especially as Mr. Gutteridge is 
Space for firm or trademark imprint. 25° jimself an adman—a group copy 
retail valve. head at Masius & Fergusson Ltd. 
Send for FREE Sample. Mr. MacCabe’s speech at a 


KENWORTH MFG. co. three-day conference of the In- 


3459 N. Holton St., Milwaukee 12, Wis. Stitute of Practitioners in Adver- 
° tising—the first ever held—was 


than 200 British agency 


Who says "RECESSION' ? 


Asked the Independent Salesman As 
He Sold His 30th Order in One Week 


(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to go UP Instead of DOWN) 


We'll call him John Jones. For years he’s been demonstrating 
and selling cookware in the homes of his heavily populated 
territory. And here’s the difference between Mr. Jones and a 
lot of other salesmen. He doesn’t wait in a store for customers 
to drift in. He doesn’t depend on sales or mark-downs or pro- 
motions to do business. Not Mr. Jones! He creates business by 
going after it—day after day. He rings dvorbells. He makes 
demonstrations right where his prospects live. He concentrates 
on his line of cookware with an enthusiasm and a passion you 
rarely see in stores. The result? Mr. Jones made $26,000.00 
last year, and is beating that record this year. And for his 
company, Mr. Jones and his hundreds of brothers and sisters 
are rolling up to $20,000,000.00 annual volume that’s both the 
mystery and envy of an industry that’s having a hard time 
keeping in the black. You see, Mr. Jones is an Independent 
Salesman—typical of the thousands and thousands of ener- 
getic, hard-hitting salespeople who don’t wait for business, 
but create business by going after it. Recession? The hundreds 
of companies who use Direct Selling to distribute their goods 
and services never heard of it! 


TAKE A LOOK AT DIRECT SELLING! 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct Sell- 
ing to go after business with 
bare knuckles. This method of 
selling is as old as selling it- 
self. Not only cookware, but 
wearing apparel, cosmetics, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 


sold in the millions direct to 
the users by hard hitting or- 
ganizations of Independent 
Salespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, of- 
fice and factory equipment, 
and industrial specialties have 
also found an easy path to 
volume of profits in Direct 
Selling. The millions of men 
and women engaged in this 
most American calling of all 
— independent salesmanship 
—represent the great hope 
for continued prosperity in a 
appliances, insurance, and a_ world of rapid changes in dis- 
host of other products are tribution. 


TAKE A LOOK AT DIRECT SELLING! 
No Obligation, Of Course 


Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen... 
ready to sell your product and your serv- 
ice direct! For free copy, and proof-book- 
let, write today on your letterhead. Ad- 
dress Dept. A-179. 


| SALESMAN’S 


SS OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 
60 E. 42nd St., Lincoln Bidg., New York 17, N. Y., Phone OXford 7-2385 


Should Be Gently Strangled: MacCahe 


occupied mainly with  recruit- 
ment. Books ridiculing the busi- 
ness don’t help, he said, “unless 
we are trying to recruit juvenile 
delinquents.” 


® Agencies in Britain concentrate 
on recruiting account executives 
and artists, he said. Not enough 
attention is devoted to finding the 
right type of staff for production, 
copy, media, tv and other depart- 
ments that make up a modern 
agency. 

“We must throw our net much 
wider...to include any collection 
of young people in which we may 
find the sort of talent we so bad- 
ly need,” Mr. MacCabe said. 

“There is a crying need to tell 
all teachers, of both girls and 
boys, what our business is really 
like,” he added. “And it would 
seem that the first step is to take 
whatever action we can to coun- 
teract anything that creates a mis- 
conception.” 

To this end, he advocated pro- 
duction of a book on the real func- 
tion of advertising, for distribu- 
tion in schools and universities. 


® Recruits should be given some 
kind of aptitude test similar to 
those carried out by the American 
and Canadian Assn.’s of Advertis- 
ing Agencies, Mr. MacCabe told 
agency chiefs. 

He said that in America appli- 
cants for jobs are given tests on 
“learning aptitude, creative im- 
agination, discriminative judg- 
ment, verbal facility, number fa- 
cility, social perception, visual 
imagery and so on.” 

Mr. MacCabe added: “This may 
sound like a lot of gibberish— 
but when the employers of over 
400 successful candidates were 
questioned, over 90% of the [test] 
reports had been found accurate.” 


@ Sir Robert Fraser, newly ap- 
pointed boss of commercial tele- 
vision in Britain, emerged at the 
conference as a good friend of 
advertising, which he praised for 
its “statesmanship” in relation to 
commercial tv. 

“IT can think of no subject about 
which there is more nonsense 
talked than advertising,” he said. 
“The idea that advertising is in- 
herently degrading has always 
seemed to me ludicrous. As a 
point of view for a great nation 
that lives or dies by selling goods 
—or failing to sell them—it 
crosses the imbecile and verges 
on the suicidal.” 

He said advertising would be 
an asset to the programs put on by 
independent tv, not a liability. If 
it were a liability, it would have 
‘to stop, as it would not pay any- 
one to go on with it, he asserted. 

“But it will be an asset,” he de- 
|clared with confidence, “worn as 
a bright feather in the cap of free 
tv, not as a soiled choker [necker- 
chief] round the throat.” 


= Earnest Biggs, director of Lon- 
don Press Exchange Ltd., criti- 
|cized agencies run like supermar- 
| kets. 

“They put a wide selection of 
their wares on show so that their 
‘most fastidious clients are sure to 
\find something which pleases,” he 
said. “The client selects a head- 
line here, a picture there, accord- 
ing to his own taste—and goes 
away happy in the thought that 
jhe has a campaign of his own 
choosing. 
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ward to the market place. Such 
‘advertising is always bad and 
boring.” 

A. Everett Jones, chairman of 
Everetts Advertising Ltd., said 
the institute’s code on standards 
of practice needs revision to give 
it more teeth and to bring it into 
line with the tougher code in the 
U. S. 


s He pointed cut that the insti- 
tute’s U.S. counterpart, the Four 
A’s, had recently revised stand- 
ards of practice, drawing up six 
categories of copy which are pro- 
scribed. 

“IT suggest that we should care- 
fully consider whether we in this 
country should be satisfied with 
anything less than what our 
American friends regard as rea- 
sonable standards of fairness,’ Mr. 
Jones said. 

The alternative, he added, is 
“an open demonstration to the 
public that we are completely ir- 
responsible. When we have lost 


ey will ever buy it back.” 


U.S. Does Well in 
International Ad 


Film Competition 


VENICE, ITALY, Oct. 26—The U.S. 
was well represented among win- 


national Advertising Film Festi- 
val, conducted here this month. 
Four films produced by R. J. 
Oulmann for Camay soap were 
adjudged the best series made for 
a single advertiser. The winning 
series beat opposition from more 
than 200 films from 17 countries. 
The festival was organized by 
International Screen Advertising 
Services, a network of advertis- 
ing contractors in 20 countries. 


public esteem, no amount of mon- |’ 


ners at the world’s first Inter-| 


s The top prize for the best all-| 


|round film shown, the Grand 
‘Prix d’ISAS, went to Italy for 
its animated Il Circo, produced 
by Ferry Mayer for Chlorodent 
toothpaste. Prizes were nominal 
—success was the prize in itself 
;—but the Grand Prix winner re- 
‘ceived Venetian glassware. 
| Italy’s Ferry Mayer also won 
ithe award for the best cartoon 
‘film. Germany won two top prizes 
‘for the best entry in the puppet, 
marionette and animation division 
‘and the best live action film. 
Three special diplomas went to 
France for color § photography 
‘and effectiveness and originality. 
Britain, which sent a large num- 
ber of entries, won a diploma for 


% 


| 


| _ «Your automotive 
a. audience 

Waste circulation in mass 

media eats up ad dollars. Get 

the lowest costs per thousand 

x readers by talking to car 

owners only — in CAR LIFE 

& Magazine. Each reader aver- 

* ages over 18,000 car miles a 

year, spends $559 per car. 

Send for Car Life’s complete 

market survey today. 

MOTOR PUBLICATIONS, 

| L °70 Madison Ave., New York 


the Metropolitan 


or 


Metropolitan 


OAKLAND 


(Alameda County) 
is Bigger 


1954 POPULATION 


ALAMEDA CO. 826,000 


SAN FRANCISCO CO. 


SOURCE STATE DEPARTMENT OF FINANCE 


1953 MOTOR VEHICLE REGISTRATION 


ALAMEDA CO. 351,646 


SAN FRANCISCO CO. 


SOURCE STATE DEPARTMENT OF MOTOR VEHICLES 


Send today for the 1954 TRIBUNE 
BRIGHT SPOT Complete details on 


Contact. 


CRESMER & WOODWARD, INC. 


| “The best campaigns are never | 
‘created in this way,” Mr. Biggs | 
declared. “Furthermore, too much 
advertising looks inward on the | 
client’s board room and not out- | 


@akland a} Tribune 


777,800 


294,922 


Oakland market. 


the 
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supplies advanced page pulls to 
enable the braille edition to appear 
on the same day as the regular 
issue. 


‘been enjoying it for over 60 years.” 

“Guinness is good for you.” 

The braille edition sells some 800 
copies throughout the world, 
though actual readership is much 
ihigher, as blind readers circulate 
‘braille reading material among Penn & Hamaker, Bedford, O., 
|themselves on a much larger scale has resigned the advertising ac- 
‘than sighted readers do with ordi- count of Carlon Products Corp., 
“nary printed matter. ‘Cleveland, effective “on or be- 
7; All employes of Scottish Braille fore Dec. 31.” The company makes 
Press are blind, with the exception plastic pipe. Appointment of a 


i. lof readers who dictate material to new agency has not yet been an- 


* the compositors. Family Doctor nounced. 


Carlon Products, Agency Part 


53 


Borg-Warner Corp. Elects ‘ferred Jerry N. Jordan from the 
‘plans-merchandising department 


Rowland Burnstan, formerly * : 2 : 
director of European operations of | Philadelphia to its New “— 
Pepsi-Cola Co., has been elected | Service staff. Mr. Jordan is the 
president of Borg-Warner Inter- author of several reports dealing 
national Corp., export subsidiary with the effect of tv on sports at- 
of Borg-Warner Corp., Chicago. tendance. 
'He succeeds John W. DeLind Jr., 
who has been elected chairman of | 
the board. 


Getschal Appoints Eddy Boris 

Eddy Boris, formerly a v.p. and 

art director of Rogers & Smith, 

‘Kansas City, has joined Getschal 

Ayer Transfers Jerry Jordan = co, New York agency, as art di- 
| N. W. Ayer & Son has trans-| rector. 


COUNTER CAB—Counter display rep- | 

lica of a Parisian taxi cab parked 

in front of a sidewalk cafe was 

prepared by Schenley Import Corp. 
i for Dubonnet wine. 


a 
WISCONSIN’S 
advertising impact. h ? 
| Soap and detergents were the T NDE REUI ’ 
main commodities advertised in W q>! 4 de 
J the movies. Also represented were oa 
soft drinks, candy, toilet goods, ; ; 


coffee, lingerie and perfume. 


J 


s Prizes were awarded by a jury 
of 11 advertising, publicity and 
movie experts from Switzerland, 
Belgium, France, Germany, Brit- 
ain and Italy. The public was rep- 
resented by a panel of a house- 
wife, a sculptor and two univer- 
H sity students, all Italians. 
Doyen of the movie advertising 
men at the festival was J. Don 
| Alexander, president of the Al- 
| exander Film Co. of Colorado 
Springs. Mr. and Mrs. Alexander, 
in their seventies, are visiting 
Europe for the first time. 


s Apart from Alexander Films 
and Oulmann, other American 
companies that sent entries were 
All Scope Pictures, Transfilm and 
TV Sports. 

All films at the festival were 
35mm. Each had to be produced 
after Jan. 1, 1953, and was limited 
to 328 feet—about 35 minutes’ 
running time. 


British Admen Pay 
Special Display Rate 


—in Braille Magazine 


Lonpbon, Oct. 26—Ads in braille, 
believed to be the first in the 
world, will appear regularly begin- 
ning this month in an edition of the 
British magazine Family Doctor 
specially produced for the blind. 

Agencies readily agreed to sup- | 
port the braille edition to save it) 
from extinction, which had been) 
threatened by financial troubles. | — 

Blind employes of the Scottish | “ i" 
Braille Press produce the edition | Ade stim TFRIM 
by arrangement with Family Doc- INO : 
tor, published by the British Med.| Peta s & : HEALTHY, 
ical Association. Both editions sell | aed Ga ete | AT “ 

f for 20¢. f | 
2 Brian Edsall, general manager 
r of the magazine, successfully 
appealed to advertisers to give $56 | 
a year toward the cost of the braille | 
edition. “As a result of their sup- 
port,” he said, “the deficit incurred 
in printing Family Doctor for the 
blind will soon be wiped off.” 

The rescue of the edition for the 
ae blind is regarded as a social serv- 
ine ice accomplishment by British ad- 
men. 


' ‘ 


H 


‘| 


: # It is impossible to produce dis- | 
re play ads in braille, but each firm 
E contributing will have a slogan in 
a column headed: “The following 
regular advertisers in Family Doc- 
tor are supporting this braille’ 
edition.” 

They include such slogans as: 

“Robinson’s barley water for 
health and refreshment.” 

“Ovaltine, the world’s 
popular food beverage and the | 
world’s best night cap.” | 

“You’re air-conditioned all the. 
year round with Aertex.” 

“Bovril is deliciously rich in the | 
goodness of beef—people have' 


most | 
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Weddell O'Connor Herbuveaux Brewster 


STATIONS PLAY HOST—This group gathered when stations WMAQ and 

WNBQ, Chicago, held a reception for agency representatives: Wil- 

liam Weddell, v.p., Leo Burnett Co.; Robert Brewster, v.p., McCann- 

Erickson; Jules Herbuveaux, general manager of the two NBC out- 
lets, and Len O’Connor, newscaster. 


RECORD PROMOTIONS—General Mills, Minneapolis, and Gold Seal Co., 
Bismarck, N. D., will both begin promoting products with phono- 
graph records. General Mills is attaching records to Wheaties pack- 
ages—just cut out and play—plus a box top offer for more records. 
Gold Seal’s Snowy Bleach packages will carry a box top offer of 
regular records by Jo Stafford, to be inaugurated by the singer on 
her CBS color tv show Nov. 9. Campbell-Mithun, Minneapolis, 
is handling the Snowy offer; Knox Reeves, Minneapolis, is agency 
on the Wheaties promotion. 


Wellman 


first of its kind ever used simultaneously on bus ex- 
teriors across the country, is appearing on 20,000 
buses in 221 cities. Here one of the 21244” cards 
is examined by Joseph Wellman, president of Mu- 


Korfield Tindale Dorman Davis 


Newberg Minor 
TRAVELING DISPLAYS—Dodge teaser advertising, the tual Transportation Advertising, and W. C. New- 
berg, president, and Jack Minor, director of adver- 
tising and merchandising, Dodge division. Grant 
Advertising is handling the campaign through Mu- 
tual, Detroit. 


Advertising Age, 


Blackburn 

Kent cigarets over CBS-TV. Also in the group are 
Manuel Yellen, Lorillard’s West Coast sales mana- 
ger; Eugene B. Rodney, producer of the show, and 
Norman Blackburn, executive director of Screen 
Gems. 


Cohn Kent Yellen Rodney 


ENTERTAINING THE SPONSOR—Ralph Cohn, v.p. and 
general manager of Screen Gems, entertains Bert 
Kent, board chairman of P. Lorillard Co., at Screen 
Gems’ Hollywood studio. Screen Gems produces 
“Father Knows Best,” which Lorillard sponsors for 


Glavin 


Daniel 


Dwight MacMillan 
AFTER THE DESSERT—This head table group at the annual dinner, in 
Boston, of the New England Newspapers Advertising Bureau in- 
cluded William Dwight, president of the Holyoke Transcript and 
v.p., ANPA; Rear Adm. Donald B. MacMillan, explorer, who was 
the speaker; David R. Daniel, publisher, Hartford Times, and An- 

thony G. Glavin, director of the New England group. 


KENTUCKY viSit—Heads of two major 
research organizations got together 
at a meeting of the Advertising 
Club of Louisville. Edgar Kobak 
(left), president of the Advertis- 
ing Research Foundation, was the 
speaker. Gene Wedereit, club di- 
rector and board chairman of 
NIAA’s Research Institute, pre- 
sented him with book ends as a 
memento of his visit to Kentucky. 
Wedereit is director of advertising 
of Girdler Co. and of Tube Turns. 
both in Louisville. 


e 


ETYMOLOGY LESSON—Charles Lubin, 
president of Kitchens of Sara Lee, 
Chicago, says his company has 
found that cheesecake (see cut) 
is named because skin texture re- 
sembles the “creamy-grainy” qual- 
ity of the edible product. 


Coleman Froelich SMOKING PLEASURE—Cigaret advertisers had nothing to match the 


LAUNCHING PARTY—On hand in London to celebrate 
the start of Popular Photography, the British edi- 
tion of Photography Magazine, were Bernard G. Da- 
vis, president, and M. H. Froelich, v.p. and adver- 
tising director, Ziff-Davis Publishing Co., New York. 


Also present are K. G. Korfield, president, K. G. 
Korfield Ltd.; J. F. Tindale, sales manager, G. B. 
Equipments Ltd.; C. Dorman of Ilford Ltd., and 
James H. Coleman, Globe Publishing Co., Austra- 
lia, publisher of the Australian and British editions. 


appeal of the Tampa Cigar Mfrs. Assn. at the drug trade show held 

in connection with the convention of the National Association of 

Retail Druggists. Competing to offer a cigar to H. E. Henderson, 

executive secretary of the Washington State Pharmaceutical Assn., 
are Scottie Dale, left, and brunet Nikki Joye. 
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That wise and wily Hitchcock! How smart of ing. And so do thousands of other women who 
him to have Grace Kelly—svelte, soignée hero- depend on the Bazaar when choosing their 
ine of Rear Window—reading the Bazaar for clothes. Mr. Hitchcock isn’t the only one who 
fashion guidance. Of course she looks enchant- knows that when the Bazaar speaks, women 


listen. The nation’s leading retailers and manu- 
facturers have long since found it profitable to 


speak through the Bazaar. 


IN FASHION IT HASN'T HAPPENED IF IT ISN'T IN THE BAZAAR 


SCENE FROM ALFRED HITCHCOCK’S “REAR WINDOW” STARRING JAMES STEWART 


WITH 


GRACE KE 


“FRONT WINDOW” 


on everything exciting in fashion 
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Polk Bros.—Discount 
House or Supermarket? 


(Continued from Page 2) 
troduced a new weapon—the new 
Chatham store on Chicago’s south 
side, which will add about 40% to 
their selling space. 


s Founded as recently as 1935, 
Polk Bros. now claims to be the 
“world’s largest center of national 


brand merchandise,’ and is al- 
ready a little afraid of its own 
huge size. 


The main Polk store is actually 
seven—120,000 sq. ft. of shopping 
space on Chicago’s northwest side 
known as “Polk City.’ Supporting | 
this, the organization has another | 
120,000 sq. ft. of warehouse space, | 
plus a couple of branch stores. The | 
new Chatham store adds 50,000. 
sq. ft. of space, parking for 4,000 
cars and the last word in sump- 
tuous selling. 

Located somewhere in _ this| 
physical plant is an inventory 
valued at between $2,000,000 and 
$3,000,000. There is also a staff of 
600 persons, including 300 sales- 
men. 


s Out of this plant streams what 
is probably the most concentrated 
stream of brand household goods 
to be seen anywhere in America. 
Sol Polk, who is of divided senti- 
ment about the blessings of big- 
ness, tends to deplore talk about 
his sales volume. 

But it is reliably believed to be 
upwards of $32,000,000 a year. 
And at least $25,000,000 of this is 
in appliances. 

Even more impressive is an ac- 
count of where Polk Bros. stands 
in the Chicago market of 5,000,- 
000 people. As one recent market- 
ing study shows (see table) Polk 
and Sears, Roebuck alone have a 
major grip on that wide-open 
market: Sears is credited with 
selling 15.2% of its appliances 
and Polk, 8.9%, with nobody else 
even close. Polk is shown to out- 
sell handily all the State Street 
stores put together. 

Other trade estimates—based on 
an appliance sales figure of $200,- 
000,000 for the Chicago market— 
would allot to Polk as high as 15% 
of the market, placing Sears and 
Polk about neck and neck for 
dominance. 

Some further evidence on Polk’s 
position in the retailing picture: 


e Among the 55 lines of goods he 
handles, Polk is the “world’s 
largest seller” of virtually every 
one of the top brands. This in- 
cludes General Electric, Hotpoint, 
Philco, Zenith, Admiral, RCA, Mo- 
torola, Hallicrafters, Norge and 
Admiral. Polk alone is estimated 
to outsell perhaps three out of 


| put 
| tices.” 
Thus, two new ventures include | 


four of GE’s distributors. 


e With an advertising budget of | 
more than $1,500,000 annually, 
Polk is probably this city’s 


biggest hard-goods advertiser. He 
is also the biggest local tv sponsor, 
his 


using about two-thirds of 


budget to carry 1742 hours of tv 
weekly—all on one station, WBKB. 


e Having cracked the distribution 


line in the appliances field, Polk | 


Bros. has recently been branching 
out in a big way—into furniture, 
floor coverings, high-margin traf- 
fic appliances like rotisseries, etc. 
The test of a new line seems to be 
high mark-ups, or as Polk would 
it, “poor distribution prac- 


rugs and jewelry, both of which 
he vows to break to the harness of 
mass marketing. For the future is 
a ‘“world’s-largest” do-it-yourself 
emporium. 

A battery of “outside” (house- 
to-house) salesmen now do 22% 
of Polk’s total volume, and there 
is also a special contract division 
plying building contractors with 
built-in appliance bargains. Of the 
outside selling, Sol Polk says: ‘““‘We 
sell you, but also, when we leave 
we know a lot about you.” 


= The key to the whole Polk Bros. 
operation is, as is well known, dis- 
counting. A recent series in ApD- 
VERTISING AGE by E. B. Weiss 
(“The Off-List Revolution,” AA, 
Aug. 16, et seq.) referred to Polk 
as “the country’s largest discount 
house,” no inconsiderable claim. 

There are differences between 
discounters, however, and these 
differences are increasingly held 
to explain Polk Bros.’ meteoric 
success. 

One of the most obvious is psy- 
chological: Polk Bros. is not a 
hole-in-corner operation, and Sol 
Polk is the last discounter in the 
world to be accused of carrying 
out his operations in silence and 
secrecy. On the contrary, he is a 
crusader, imbuing salesmen and 
customers alike with a fervor and 
a philosophy. 


® The Polk Bros. sales philosophy 
might be summed up in these 
points: 

1. First and foremost, service 
to the customer, built around the 
notion of the family-serving small 
store located in the big city. 

2. Next, intensive merchandis- 
ing. Polk’s tie-in campaigns, in- 
store promotions, giveaways and 
long hours are notorious; just as 
important is his unmatchable dis- 
play of goods, in which hundreds 
of items are not only on the floor 
but are also installed and operat- 
ing. 

3. Finally (the discount angle), 
a willingness to subsist on low 
margins in exchange for high vol- 
ume. Sol Polk now considers this 
not so much a competitive “angle” 
as a moral principle. “Eighty per 
cent of appliance dealers are 
leeches upon the American pub- 
lic,” he declares, arguing that they 


are trying to “make a fast buck”) 


without giving service. 


# One reason you hear less about 


BRAND INCENTIVE—Polk Bros. got national publicity recently from a 

sales incentive scheme under which top salesmen won shares of 

stock in a dozen different manufacturing firms whose lines Polk 

handles. Sol Polk, shown handing out shares in Geo. D. Roper Corp., 

commented that “it gives salesmen a personal interest in the brands 
they sell.” 


T 


| 
| 
| 


ferent freezers (left background), 


| about Pelk the merchandiser these 
|days may be the vast spread of 
the discounting habit: Some peo- 
ple claim that as high as 95% of 
Chicago dealers do discounting of 
some kind or another. The result 
is a turning to other causes to ex- 
plain the continued expansion of 
Polk (the firm fondly expects its 
south side store to add $10,000,- 
000 to present volume). 
Technically, Polk does not give 
discounts at all, as a general rule, 
at least. What it gives are its 


Chicago Appliance Market 
1952-53 


(Share of total transactions 


by top 15 stores) 
Store % 

Sears, Roebuck & Co. ..... 15.2 
oO Ea 8.9 
People’s Gas Co. .......... 2.8 
Se otic sh hea dae 1.8 
Ms re 1.5 
se le gs s «44a a 1.4 
Hudson-Ross ............ 1.4 
ae 1.1 
L. Fish Furniture ........ ee 
Public Service Co. ....... Li 
Marshall Field & Co. ..... 0.9 
Montgomery Ward & Co. .. 0.9 
eee 0.7 
PEE 6% a 64 es 6 ccc eden 0.6 
Carson Pirie Scott & Co. .. 0.5 
All Other Stores ......... 50.6 

Purchases Made Outside Reg- 
ular Channels .......... 9.7 
_ eee 100.0 


These figures are based on an au- 
thoritative survey of about 1,200 
consumer appliance purchases 
made in an area within a 40-mile 
radius of Chicago. It covered pur- 
chases made in 1952 and the first 
nine months of 1953. 


famous “king-size trade-ins,” 
which have the advantage of al- 
lowing list price to be marked on 
the customers’ ticket, and so per- 
haps appeasing the consciences of 
some of the anti-discount manu- 
facturers. 

Furthermore, Polk’s discounts 
(i.e., trade-in offers) are not ex- 
cessive in modern-day terms. Its 
| tightly-defined discount structure 
reportedly averages out to about 
20%. One official for the National 
Appliance & Radio-TV Dealers 
Assn. went so far as to blame Sol 
Polk for giving the impression 
that he is giving people special 
deals—while not actually offering 
‘prices that other dealers can’t 
/meet. 


|@ The same official went on to 
explain Polk’s success in terms 


that would have pleased any Polk-} 


ster: its ingenuity in promotion 


'and merchandising, and its hard-| 


|driving 85-hour week. (Around 
| three-quarters of the store’s sales 
}are reportedly made when its 
|competitors are closed.) 

| Sol Polk’s own judgment of his 
|secret-of-success is simple—and 
|pointed: “If Marshall Field and 


MILLION-DOLLAR DISPLAY—Sol Polk figures the inven- 
tory at $1,000,000 in his new 50,000-sq. ft. Chatham 
store on Chicago’s southeast side, shown here. This 
includes 70 ranges, 125 refrigerators and 24 dif- 
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ers, 50 of them 


476 rolls of car- 


peting (housed in room behind refrigerators), 240 
tv sets (right background), and 65 automatic wash- 


hooked up and running (extreme 


right). It also includes a staff of 100 salesmen, the 
first 30 of whom are shown at center. 


Polk the discounter and more! State Street stores are now going! past decade a three-piece set of 


in heavily for “warehouse sales,” chromed reflector pans valued at 
which a recent issue of “NARDA| $5. This tribute to the past cus- 
News” described as “department | tomer—“the forgotten man of 
store phraseology for a discount) merchandising’—makes only one 


house.” 


s A visit to Polk City itself con- 
firms the impression that dis- 
counting is only the “take-off” for 


Polk’s selling success. Typically, 
/it will be late at night (up to 10 
/p.m. every night except Sunday), 
‘for that is Polk’s great witching 
‘hour. “A working family spends 
| $3-400 in savings on an appliance 
—that’s a lot of money,” Sol Polk 
'explains. “The whole family wants 
to be in on the decision. So we 
keep open until they can get down 
here to us. You follow?” 

There is a similar basis for Polk 
|City’s bizarre, circus atmosphere. 
| Knowing it must cater to an end- 
less parade of “family buying 
| units” in a world short on baby- 
sitters, Polk is prepared to receive 
|children—in fact, it welcomes 
‘them, loudly and concretely. 

As long ago as 1940 Sol Polk 
| began handing out Coca-Colas to 
|all comers. Not long after, the 
'first in a continuous series of 
clowns made his debut in front of 
the Polk main entrance. Since 
then, the give-away list has grown 
to include everything from ice 
cream and candy to miniature cir- 
cuses and comic books. 


# Sol Polk’s fertile 
has long since passed on to entice- 
ments for the whole family, and 
it is worth an evening’s visit just 
to track down all the concurrent 
gimmicks, many of them having 
only the remotest connection with 
direct merchandising, but all of 


ment which makes Polk the Billy 
Rose of the appliance industry. 
Some examples, current and re- 
cent: 


e A current deal gives every cus- 
tomer who has bought an electric 
range from Polk Bros. during the 


~* 


| 
j 


| 


} 


imagination | 


them adding to the aura of excite-| 


240 SETS, ALL ON—Part of a battery 


| significant stipulation—that he 
come to the store to collect his 
gift. 


e Every Christmas Polk gives 
away 50,000 trees, also worth 55, 
with each purchase of $5 or more. 
Polk himself haunts the main 
store entrance to ask every cus- 
tomer, “Is it big enough?” If not, 
he will personally help find a 
suitable tree. 


e Polk got new attention this year 
when he went to Merrill Lynch, 
Pierce, Fenner & Beane and bought 
stock in 11 different top appliance 
manufacturers to give as sales in- 
centive prizes to salesmen—and 
incidentally to give them a “per- 
sonal interest” in national brands. 


e Last year, during a visit of the 
Ice Capades, Polk froze over a 
Polk City parking lot and lured 
the show out to use it as a free 
practice rink. More than 27,000 
people came to watch—and both 
Polk and the Ice Capades picked 
up much new business. 


e In a public-service tie-in with 
conservation forces, Polk gave 
away nearly 20,000 stuffed 
Smokey Bears. On another tack, 
| last New Year’s Eve he gave away 
just under 10,000 volumes of Ed- 
ward R. Murrow’s “This I Be- 
lieve.” 


e Celebrities at the grand open- 
| ing of the south side store last 
| week included a carload of beef 
' cattle, furnished by Armour & Co., 
'and housed in a special stockade 
~— to the store. Patrons who 
bought a large-size Hotpoint 
| freezer were given a steer and al- 
| lowed to select it on the hoof. La- 
'ter Armour & Co. was to butcher 
it, and Jewel Tea Co. to cut, freeze 

and deliver it to the patron’s 
home. 

e On the permanent side, the new 

store incorporates a professional- 

ly-staffed piayground for the chil- 


'|dren and ten four-wheel comfort 


'chairs for use by the elderly and 
| infirm. 


| 


8 A couple of Polk principles 


fi symbolized by this intensive pro- 


| motional and entertainment activ- 

ity are: (a) make shopping at- 
tractive to customers, and (b) hit 
‘them not merely hard but often, 
and in all phases of life. 

Thus, the famous in-store “hard- 
sell” at Polk turns out to be 
surprisingly pleasant. The original 
Polk City quarters have a typical 
discount-house crowdedness and 
confusion, but the newer additions 
are roomy. These include a new 
Polk City carpeting center, a mod- 
erli furniture store, and the lux- 
|urious new south side operation. 

Then there are the salesmen. 
| Presided over by a young staff 
able to keep pace with the frene- 


‘Carson Pirie Scott merchandised | 0f 240 tv sets, representing 15 dif-' tic Sol Polk (Lester Backman, the 
as hard as we do, with their names | ferent brands, is shown in this shot | exec. v.p., is only 30), they lead a 


\they’d murder us,” he asserts. It is of Polk Bros.’ new south side store. | hectic 


| significant that these and other 


All sets are tuned in. 


life, constantly _ selling, 
studving the merchandise, hold- 
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ing training meetings, making | the products.” |great eye for bargains. Most of| often involve new or hard-to-| merchandise. 
mandatory calls each day to see| In spite of a huge inventory and the new lines—jewelry, oriental move items for which the manu- Nor is Polk 


whether past customers are happy. 


Along with a basic salary of $55 | 


a week, they get one of the lowest 
commissions in the business—1- 
2%. They manage to be well-paid 
simply by moving the goods at a 


record pace. And yet, their sales | 
pitch is touchingly unfrenzied: the, 


first move is to offer you a Coke! 


® Retailing experts explain it with 


this simple truth: Polk’s salesmen | 


have relatively less selling to do 
than most others, because the cus- 
tomers are pre-sold to an unpre- 
cedented extent. This has been 
done through heavy advertising, 
through a gradual identification of 
Polk with the idea of “terrific 
values,” and through incessant 
promotions which keep Polk in 
the public mind as_ something 
more than a retailer. 

“The big thing is talk,” says 
Jack S. Petterson, Polk alumnus 
who is now manager of dealer de- 
velopment for Norge division of 
Borg-Warner. “Talk is what has 
built Polk Bros.” 

Nowadays, the shrewd shopper 
may know that Polk’s “deals” are 
no better than anyone else’s. How- 
ever, he is likely to add, they are 


at least as good—and a lot more. 


entertaining. 
According to Lew Bolus, who as 
sales training manager is a key 


figure around Polk, there are now | 
better than 300 salesmen in the’ 


organization, 70% of whom work 
a full 48-hour week. Parttime 
salesmen are recruited from 
among teachers, 
and others who can find offtime 
with which to enlarge Polk’s sales | 
reach. 


® Though Polk has always trained | 


intensively, Mr. Bolus just this 


POLK’S WAY—With an assist from 


Life, Bill Hamilton, Polk’s own 


announcer, does a midnight com- | 
mercial for Eureka vacuum clean- | 


ers. Co-op product advertising is 
a Polk Bros. mainstay. 


year set up the store’s first or- 
ganized training program. It is a 
veritable maze of training ses- 
sions, product checkouts and pro- 
motional quizzes—a college for 
which the distributors are con- 
fidently expected to provide a 
large part of the faculty. 

“Under our new scheme, we 
allow six months to train a new 
salesman,” Mr. Bolus told AA. 
“The first 30 days he’s checked 
only for character and aggressive- 
ness; he doesn’t even hit the floor 
for two weeks.” 

One of the big training points is 
how to meet the customer, make 
him at home, and find out his 
needs. Another is pricing—how 
much to allow on trade-ins. Here, 
the salesman can get help on the 


floor from the “take-over” men— | 


supervisors authorized to walk 
over and enter the customer-sales- 
man duel with a special low price 
for the reluctant prospect. 

“Just as important, though, is 
the product,” says Lou Bolus. “Our 
salesmen must have an unbeat- 
able knowledge of every feature 
of every brand of the line he han- 
dles. We have salesmen who’ve 
been here four years who still put 
in three hours a week studying 


personnel overhead, one of the etc.—are 
big things with which Polk is 
credited in the trade is efficient 
operation. For one thing, there is 
volume purchasing. 

Polk Bros. deals only through li- 
censed distributors, but deals in 
carloads. Sol Polk figures his price | 
‘advantage due to volume at 
“about 3 or,4%”; others place it 
/ much higher. 

For another thing, 


rugs, 
price-cutting and volume selling. 


and promotion. 


high mark-up facturer is willing to settle for 
items with plenty of room for little more than the publicity. 


The same applies to advertising # In advertising, it is the same 
| way. Polk’s 17% hours of tv time 

Allegedly, for most of his vast, are carefully placed in 
promotional activities, Polk con- “off-beat” periods where a station 
tributes little more than the idea; manager is likely to be content just 
Polk himself figures his promo- to meet expenses. Polk’s “Night-| 
tion costs at only 1% of sales. Owl” movie, which has been on 
Promotions like the reflector pans, the air 6 nights a week since 1949, 
he has a giveaway mentioned above will! starts at 11:30 p.m., 


traditional 15% 


57 


troubled by ‘the 


agency 


commis- 


those 
eraph, 


of experienced 


( Now in our 


sells loads of 


a, 
mailing a. Qui 
livery, fast me a 


ask 


pick-up and de- 
urate work, ple 
rsonnel, char 
always in line. THE LETTER SH 
Inc., 431 S, Dearborn St., Chicago 5. 


25th successful year.) 


JUST ASK FOR MARIE: 


Call WAbash 2-8655 and 
Marie Maize on your next multi- 
addressing or 


for. 


‘Td sure 


utility workers | 


like to trim 


It’s tough cutting very much off today’s high 
costs. But if high printing costs are getting 
your goat, Consolidated Enamel Papers will 
trim ’em like a master barber. 

Thanks to the revolutionary enamel paper- 
making method Consolidated pioneered, 
Consolidated Enamels save you 15 to 25 per 
cent against the cost of old style enamel 
papers. Your advertising materials, com- 
pany magazines and other fine print- 

ing sparkle with that crisp, clean look 


production gloss - modern gloss - 
CONSOLIDATED WATER POWER & PAPER CO. - Sales Offices: 135 S. La Salle St., Chicago 3, tl. 


only the very finest enamel paper can give. 
Ask your nearby Consolidated paper merchant 
to prove that Consolidated Enamels are today’s 
best value regardless of coating method. Or 
write direct on your letterhead. We'll be glad 
to send a generous supply for a trial run 
without obligation. 


flash gloss - productolith - consolith 


enamel 
printing 
papers 
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sion: He maintains a house agency 
—Incentive Planners—all mem- 
bers of which are on the Polk 
payroll. The head of it is Georgia 
Rice, age 27, who is also assistant 


to the president and general man-_ 


ager in charge of advertising for 
the store. 

Finally, there is co-op money, 
which some critics of Polk go so 


far as to call his chief means of 
support. Actually, distributors re- | stricts price-talk to a vague prom- 


ALWAYS | 
with 


ven tan anepec 0005 8 Ost 
A size for every purpose. Sold 
by Stotionery, Artist Supply ond 
Photogrophic Dealers every- 
where. 


Qussth & ASBESTOS CO. 
TRENTON, © 4. 


MAKES PASTING A PLEASURE 


port that Polk gives value re- 
ceived for co-op money; he has a 
mania for “localizing” national 
advertising at the point of sale 
(which for Polk includes the 
whole metropolitan area). 


s A devout advocate of brand 
merchandise, Polk loads his tv! 
commercials with demonstrations | 
of individual products, and re-| 


ise of “terrific values.” Actual | 
‘price listings are reserved for 
/newspaper classified sections, | 
where Polk may take a whole col-| 


|}umn. 


merchandise 


A typical Polkian pitch can be 


seen in a newspaper ad announc-| [| 


‘ing the opening of the new south | 


“The biggest selection of | 
nationally advertised brands ever | 
sold in one store.... fastest deliv- 
ery service in town—free. 

‘common-sensible prices. 

/a king-size trade-in. 
‘credit terms. 


’ custemiaed | 
_most guaranteed | 

in America. 

friendliest sales help....we make | 


Understand State Farm Mutual 
insures more cars than any 


other company. 


Yes—and I’ve noticed 
the way Needham, Louis 


& Brorby® slants their ads 
to the careful drivers. 


* Here are the clients of Needham, Louis & Brorby... 


Campbell Soup Company 
Cummins Engine Company, Inc. 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Monsanto Chemical Company 
Morton Salt Company 


The Peoples Gas Light and 
Coke Company 

Phenix Foods Company 

The Quaker Oats Company 

State Farm Insurance Companies 

Wieboldt Stores, Inc. 

Wilson & Co., Inc 

Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South La Salle Street, Chicago 3, Illinois 


Chicago 
New York + Hollywood 
Toronto 
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but the variety of deals is typical. 


'it fun to do family shopping (bal- 


/loons for the kids and things like 


THRE is.03 


= Polk claims to have done a lot| 


‘of pioneer work in raising co-op 
-advertising allowances generally 
\—especially in getting manufac- 
turers to alow money for use in 
local tv (‘Letting television be 
/used to sell television,” Polk says 
ironically). The battle has long 
/since been won, however, and Polk 
/now gets a healthy boost from fac- 
tory tv spots and allowances. Polk 
|told AA that his advertising vol- 
_ume amounts to around 7% of 


|sales, with the store itself provid- 
ling 5%. 
| A special Polk occupational 


‘problem is what to do with all 
‘the trade-ins. Theoretically, Polk 
‘Bros. can write them off as a dis- 
'counting gimmick; in fact, the 
company makes strenuous efforts 
,to peddle them, and claims it sells 
‘as high as 65%, giving the rest 
“away to penitentiaries, vocational 
| schools, other worthy causes. 

| That which is sold (admittedly 
‘at giveaway prices) is carefully 
‘disposed of at some _ distance 
‘away, so as “not to slop up the 
Chicago market.” Polk does a big 
business in used white goods for 
summer cottages, is trying hard 
to establish a market for used tv 
sets in Mexico and Cuba. 


= How do the manufacturers like 
Sol Polk? On the one hand, he 
causes them more trouble with 
‘other retailers than anyone else 
in town; on the other hand, they 
‘are enchanted with him, for he 
‘sells. Neither Polk’s volume nor 
his working theory that “a sales- 
man is as bad as a burglar when 
a customer is in the store and he 
doesn’t sell him” is lost on the 
goods producers. 

A distributor who was en- 
countered at Polk Bros. may be 
taken to represent the “hard- 
/headed” attitude toward Polk. He 
‘introduced himself as the “world’s 
largest distributor” in his partic- 
‘ular line of appliances, and said 
that “Sol Polk made me that way.” 
“I’m persona non grata with 
about 50 dealers in the Chicago 
area,” he explained, and added: 
'“But Polk makes up for 60 or 70, 
‘so I can still lose 10 more and 
| show a profit.” 


| 


® If this sounds like sheer piracy 
(and it does to some), there is the 
other fact that no one can accuse 
Polk of not doing as much for the 


EVERY BIG NAME IN FURNITURE, APPLIANCES, CARPETING, TY, 


4 2850 N. Central Ave.-3110 W. 63rd St. “ 


LIST AND OFF-LIST—This newspaper spread introduc- 
ing Polk Bros.’ new Chatham store is less crowded 
with national brand names and products than usual; 


center are offered at straight discount, and so is Hot- 


Traffic items at 
away. 


customer as the next man. With) 
the charge of discounting coming | 
to be less and less of a distinc-| 


against Sears, Roebuck. 

Paradoxically, Polk is right now 
girding for battle against Sears 
in the name of the independent 
small retailer, for whom he con- 
siders his sales approach the last 
best hope of earth. Secretly a 
great admirer of both Sears and 
the big food chains (“Those fel- 
lows sell”), he is publicly offering 
a kind of Polk’s Way to prevent 
chain and_ private-brand_ en- 
croachments in the hard goods 
field. 


a The battle is pretty well joined. 
As E. B. Weiss reported (AA, Sept. 
6), Sears has recently been taking 
ads to attack the discounters. In 
reply, Polk has his tv announcers 
saying earnestly, “Folks, why buy 
mail order...when you can get 
brand names?” 

Polk thinks he can get at Sears 
on two counts: 

1. Service. Pointing out that “no- 
body can replace personalization,” 
he asserts that Sears is weak on 
personal service by trained sales- 
men. 

2. “People upgrade themselwes.” 
Polk says he can’t sell cheap mer- 
chandise, and thinks that Sears 
makes a mistake in building a 
product down to a given price. 
“Name brands build up to quality, 
not down to price,” he formulizes. 


# A hitch in all this defense of 
the independents is the rather con- 
flicting Polk belief that the future 
of the appliance business is in 
large supermart stores—‘‘because 
our business has become so diver- 
sified. In order to show a sample 
of the items people want to buy 
you need at least 10,000 sq. ft. of 
space.” 

If this requirement seems ludi- 
crous when compared with the ac- 
tualities of present-day appliance 
retailing, so does the idea of Dis- 
counter Sol Polk leading an inde- 
pendent merchant’s crusade. 

Neither of these things shakes 
Polk’s confidence, however. “I be- 
lieve Sears, Roebuck has com- 
pleted its growth right now, unless 
the independent merchants de- 


moralize more,” he declares. And 
he adds: 

“In every town in America I 
hope a lot of little Polk Bros. will 
grow up.” 


JEWELRY ae AS-ONLY POLK BROS. CAN PRICE "EM! 


~ Soth dnd Cotta 


point refrigerator at far right. Zenith tv sets at left 
are priced right at list—less Polk Bros. ‘“King-Size 
Trade-In.” Hotpoint freezers (right center) are also 
at list price—with chunk of steer thrown in as give- 


Haire Publishing 


tion, the main retailer cry against |45 New Owner of 
Polk nowadays seems to be his) 


“Toys & Novelties’ 


size—the same one as is leveled) 


NEw York, Oct. 26—Haire Pub- 
lishing Co. has purchased control 
of Toys & Novelties Publishing 
Co., Chicago. Effective with its 
November issue, Toys & Novel- 
ties will become a Haire subsi- 
diary. Purchase was made from 
H. J. Bligh, who also publishes 
Specialty Salesman Magazine. 

There will be no change in the 
corporate setup or in the staff of 
the 45-year old Chicago publica- 
tion. It will continue to be pub- 
lished in Chicago, with headquar- 
ters in the Merchandise Mart. The 
New York office will continue to 
be at 200 Fifth Ave. Franklin But- 
ler remains editor and John J. 
Mullaney, advertising manager. 

Haire now publishes 12 mer- 
chandising papers, and will make 
its editorial, advertising and re- 
search facilities available to Toys 
& Novelties. 


National Biscuit Boosts Nevitt 


D. Henderson Nevitt has been 
named director of marketing of 
National Biscuit Co., New York. 
With Nabisco for 21 years, Mr. 
Nevitt formerly was general prod- 
ucts manager in the sales depart- 
ment. He succeeds Hal M. Chase, 
recently named general manager 
of Nabisco’s new special products 
division. C. W. Aldrich, formerly 
Nabisco divisional sales manager 
in Chicago, has been named di- 
rector of sales of the special prod- 
ucts division, and P. R. Cross, 
previeusly Nabisco product man- 
ager for cereals, has been ap- 
pointed director of marketing for 
the division. 


Alexander Joins H&G 


Charles W. Alexander, formerly 
an account executive with Goth- 
am Advertising Co., has joined 
Hicks & Greist, New York, in a 
similar capacity. He has been as- 
sociated with J. Walter Thomp- 
son Co., Carl Byoir & Associates 
and Marshall Field & Co. 


Guild Films Names Gericke 

Karl H. Gericke, formerly as- 
sistant director of tv network pro- 
gram. sales for American Broad- 
casting Co., has been named as- 
sistant sales director of Guild 
Films, New York, tv film distrib- 
utor-producer. 
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Advertising Age, November 1, 1954 


General Foods Corp. Ad Budget Allocation, 1949-195 


$23.0 


1950 
FARM NEWSPAPERS NETWORK 
BR macazines [| oi zines & SECTIONS RADIO 


MEDIA BREAKDOWN—The above chart shows how Gen- to 26% in 1952, and then declined to 21% in 1953. 
eral Foods Corp., fourth largest advertiser in the Meanwhile, network radio’s portion of the total ad 
U. S. in 1953, divided the money it spent on maga- expenditure dropped from 38% in 1949 to 22% in 
zine, farm magazine, newspaper and newspaper 1952, but then increased slightly to 23% in 1953. 
supplement and network radio and tv advertising The company’s dollar expenditures for each year 
each year since 1949. General Foods divided its are shown at the base of each column (with 000,000 
total ad expenditure rather evenly among maga- omitted). This chart covers General Foods’ expendi- 
zines, newspapers, network radio and network tv. 
Newspapers claimed 29% of the total ad expendi- 
ture—the largest portion spent by the company in 
any of the listed media. Network tv’s share of the 
total ad expenditure rose from only 2% in 1949 


Fa NETWORK TV 


door advertising, spot radio and tv, etc. Figures are 
based on data from Leading National Advertisers 


Hays Advertising Adds Two publican Committee. Newspapers, 
G. S. Blodgett Co., Burlington, radio and tv are being used for 

Vt., maker of gas-fired cooking, the campaign. 

baking and industrial ovens, has 

appointed Hays Advertising Agen- | CBS-TV Names Lambart 

cy, Burlington, to handle its ad- Eric C. Lambart has resigned 

vertising, effective Jan. 1. Trade | from the Chicago sales staff of Na- 

papers, direct mail and publicity tional Broadcasting Co. to join 


Peoples Drug Stores 
Runs Informative 
Series of Drug Ads 


WASHINGTON, Oct. 26—In a pio- 
neering effort to help doctors in- 
form the public about drugs, Peo- 
ples Drug Stores is running a 
series of editorial-type two-col- 
umn newspaper ads, 
“Capsules.” 

Peoples, which has 78 stores in 
this city and surrounding area, has 
copyrighted the ads. They are 
written in an entertaining style 
and are illustrated with line car- 
toons. 

The ads cover such subjects as 
the danger of refilling prescrip- 
tions without a doctor’s approval, 
methods of cleaning out a medi- 
cine cabinet, the work of the Food 
and Drug Administration, meth-| 
ods by which drugs are developed | 
and tested and the danger of tak-| 
ing a drug just because a friend 
found it helpful. | 

N. W. Ayer & Son is Peoples’ | 
agency. 


been appointed to handle adver- partment of Columbia Broadcast- 


tising for the Vermont State Re- ing System. 
entitled | 


ore’s the FAMILY G1 
“Merry Christmas” : 
all year long! © - 


thas. 
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Buckley Ltd. Introduces 
Jack and Jill Chest Rub SEES 

W. K. Buckley Ltd., Toronto, is | § 
introducing its new Jack and Jill) S& 
chest rub to the Canadian market | S& 
with a special introductory offer. | SNE 
The rub for children is a compan- | SS 
ion product to the Jack and Jill| & 
cough syrup introduced some time! § 
ago. The offer of both products) & 
for 89¢, a saving of 20¢, will be; & 
promoted with 700-line ads in 60 
daily newspapers during late 
October, followed by three 400- | 
line insertions, one week apart, | 
in the same papers. 

During November, Buckley’s 
agency, Harold F. Stanfield Ltd., | 
Toronto, has scheduled one-minute | S& 
spots on 108 radio stations! Ss 
throughout Canada. 


EVERY MONTH A WONDERFUL NEW PLANT ...A CONSTANT 
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give Plant of the Month—the one gift you know 

will be enjoyed by all the family. 
This “different” gift of beautiful plants in decorative 
containers always receives a happy welcome. 


Two Name Doremus-Eshleman 

John Wanamaker, Philadelphia | 
department store, has appointed | 
Doremus-Eshleman Co., Philadel- 
phia, to handle advertising for a 
special promotion to be conducted 
by Wanamaker for the opening of | 
a new department store in Wynne- 
wood, Pa. The agency also has 
been appointed to handle adver- | 
tising for C. Howard Hunt Pen 
Co., Camden, N. J., maker of Bos- 
ton pencil sharpeners and Speed- | 


ball pens, effective Jan. 1. 


SEND FOR FREE FULL COLOR BROCHURE 


Larry Heinl’s PLANT OF THE MONTH 
4411 Lagrange St.. Toledo 12, Ohio 


Please send full information on PLANT OF THE MONTH 
COMPANY NAME __ 7 


tures only in listed media, and does not include out- 


Inc., Publishers Information Bureau, and Bureau of | 
Advertising, American Newspaper Publishers Assn. 


will be used. The agency also has | the Chicago television sales de- | 


REMINDER OF YOUR THOUGHTFULNESS — 


To really please the “VIP's on your Christmas list — | 


59 


Wyman Advertising Adds 7 (|NPN’s “TBA Directory and Buy- 
Wyman Advertising, San Fran- ers’ Guide,” which will be discon- 

cisco, has been appointed to han- tinued. 

dle advertising for seven new ac- 


| 
| 


counts. They are Boudin’s Bakery; #2) Se eee 
Floorcraft, carpet company; Jack | ~ DAVENPORT - 
|Lerner Co., linoleum and tile re-| ~ = 
'tailer; B. M. Lawrence Imports;| © NEWSPAPERS 38 
|Gensler-Lee Diamonds, for a spe-| ~ A my 
cial sales training program, all of ~ : : 
San Francisco; E. R. Homes, Wal- Fs ey 
/nut Creek real estate developer, ~ “sane 
and Plasti-Mode Mfg. Co., Colma. — FIRST : 
|The latter company, recently pur- : = 
chased by John Rosekrans Jr., ; oo 2g 
formerly with the plastics division “ 
Prerscation sd 9 i QUAD-CITIES and | 

of Dow Chemical Co., will develop ~ IOWA 
new products based on the prop- ~ feet 
erties of expanded polystyrene. : ae 
McGraw-Hill Issues Yearbook osu ickine e 

National Petroleum News, a DEMOCRAT DAILY TIMES : 


Suadey DEMOCRAT & TIMES 
HEADQUARTERS: DAVENPORT, IOWA 


McGraw-Hill publication, will is- 
sue its first “Statistical and Ref- — 
erence Yearbook of Oil and TBA 

Marketing” as an annual next 
May. Incorporated will be infor- , 
mation previously contained in 


| 
| 
| 


“Yes indeed! We're very happy 
with the whole situation!” 


So say those responsible for advertising many of 
the nation’s most widely used products. ... Through 
the years, they say that ROGERS has given them 
more than consistently excellent reproductions of 
their copy. For, to craftsmanship, is added an ex- 
perienced and sympathetic understanding of pro- 
duction men’s problems—technical, time-wise and 
budget-wise—confidence-building essentials to en- 
during satisfaction. 


| EN GRAVtIN G 
. Oo M P A N Y 
Waster Craftsmen of Photo- Engraving 

Member of 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION 
2001 CALUMET AVENUE * CAlumet 5-4137 * CHICAGO 16 
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High Markup on Specialties 
Is Usual, Adman Points Out 


To the Editor: Far be it from 
us to try to defend any firm that 
“gyps” the public. 

But the St. Louis Better Busi- 
ness Bureau, according to your 
Oct. 11 issue, seems to me to have 
gone very far off the beam. 

In your story about mail order 
nursery advertising, on Page 20, 
the bureau is quoted to say: “It is 
perfectly obvious that if you have 
to buy something for less than 30¢ 
and sell it at a dollar, it has to be 
pretty small or cheap.” 

With all due respect to the St. 
Louis Better Business Bureau, this 
is NOT perfectly obvious. 

The cost of distribution in this 
country is far higher than the cost 
of production. 

A three-to-four-time markup is 
fairly standard with _ specialty 
products, where selling costs are 
high. 

Many specialty products with 
which we have had experience— 


ae eaeraee 
GULF ADV. SERVICE 
QUALITY OUTDOOR 


P.O. BOX 10139 


TAMPA, FLA. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome 


X-ray machines and similar hos- 
|pital equipment (as just one out 
‘of hundreds of examples) take, in 
many cases, a FIVE-TIME markup 
on the original labor and material 
costs. 
| Readers of ADVERTISING AGE are 
/undoubtedly familiar with the 
markup necessary to sell cosmetics 
‘and medical products. 

Certainly, advertising would take 
a terrific nose-dive, if a three- 
time markup were to be taken as 
/an indication of intent to gouge 
the public. 

NATHAN E. JACOBS, 

President, Bozell & Jacobs, 
Chicago. 


Holds Out for Equal Rights 
for All Advertisers 

To the Editor: The move just 
made by National Assn. of Radio 
& Television Broadcasters to elim- 
inate the drinking of beer or wine 
on tv commercials seems from 
here to be an ill-advised one. 


ernment meddling, 
the example by its own actions? 


government and NARTB usurpa- 
ition of the prerogatives of free 
enterprise? Does it help the brew- 
ers and the vintners any more, or 
harm them any less, if the result 
is the same and they are denied 


3 i i 


AMERICAN 
WEEKLY 


Rta tay 


THE MARTHING 106 SSCS TS 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


With its population of 598,000, Louisville is larger than a full dozen 
of This Week markets, and larger than all but eight of 45 Parade 
markets. The Louisville Courier-Journal Sunday Magazine has a 
greater circulation (303,238) than half of the 27 American Weekly 
newspapers, and ranks above all but three of the 45 Parade news- 
papers. Readership figures are even above the high level of reader 


interest for all the supplements. 


Send for your free copy of a 
supplements. Write to: Prom 


new factual study of newspaper 
otion Department, The Courier- 


Journal, Louisville 2, Kentucky. 


THE LOUISVILLE 


GConrier-Zonrnal 


SUNDAY 


MAGAZINE 


Sunday Courier-Journal Circulation 303,238 »« Member of The Locally Edited Grow 


Represented Nationally 


by The Branham Company 


How can tv stay clear of gov-| 
when it sets. 


Is there any difference between | 


equal rights with other advertis- 
ers? 

The NARTB has an all too nu- 
merous band of subscribers who 
take advantage of the seal, but 
who ignore the code to which they 
presumably subscribe. Would any 
one from NARTB deny that every 
hour of every day, some member 
station totally ignores the time 
limits of commercials in any given 
time period? There are hundreds 
of flagrant violations daily and 
they are by no means limited to 
the smaller stations. The net- 
works have been equally guilty. 

Why doesn’t NARTB issue an 


second offense, revoke the mem- 
bership of the guilty station? It 
would seem that NARTB has been 
established long enough at this 
‘time to begin practicing what it 


|preaches. It certainly is not fool-| 


\ing the public. 


‘moment, however. If one restric- 


'tion upon another is imposed, the | 


result is inevitable—prohibition. 
It’s exactly comparable to the 
creeping tactics of Communism— 
first peaceful ‘‘co-existence”; next 
appeasement; and finally com- 
plete capitulation. The Prohibi- 
itionists operate in exactly the 
same way, and every concession 
made now will mushroom _ into 
greater and greater proportions. 
Now is the time to face up to the 
facts—and fight tooth and nail for 
what is right. 


Frep C. ZUuSI, 
The Fred C. Zusi Agency, 
Clifton, N. J. 
. ° 7 
‘Wall Street Journal’ 
Clears Up a Point 


| To the Editor: The attached let- 
ter that I have written to William | 


Cohan is pretty much self-explan- 
atory. 

I know from our personal ac- 
quaintance that ADVERTISING AGE 
| prizes greatly the accuracy of its 
| reporting and I thought you would 
like to see my letter to Mr. Co- 
| han. 
| . 


initial warning, and then, on the| 


Reverting to the issue of the 
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Crosby but they certainly are not 
phonies. The announcer Mr. Suss- 
man says sounds “exactly like 
Godfrey” properly identifies him- 
self as Josh Brady on all his spots 
and shows for the Robbin Lee & 
| Arnold Advertising Agency in Los 
Angeles and San Francisco, as well 
as his shows in Chicago, and has 
done so for years. I am pleased to 
| know that Mr. Sussman got my 
sponsor’s message. 
JOSH Brapy, 
Chicago, Ill. 
® 3 


Connecticut Candidate Asks 
Bigger Tourist Ad Budget 

To the Editor: Advertising be- 
‘comes a political issue—or rather, 
\the lack of advertising. In a cam- 


ex MOREA REODE racine, 
Ces wet VACATION 


ft ISLAND } 


There folders show haw every New Engitnd State - 
except Comnecticut — promeiss it tourist rade. 


- Why Doesn't Connecticut 
Advertise Its Attractions? 


“The State of Comrmetias budget tos vacation adver~ 
fang has been cut to zero, even though vacation business ie 
streaty & $30,000,000 proposition in Connecticut” 


~ Abe Ribiett 


There ace about 60 tans end cities in Coamecurut 
om wats mt mmerare by the econcenét 


whi 


dividends of the tours: trade. 


Yet — Connecticut spends nothing to stimulate more 
od thus business 


Read what Abe Ribicoft seye about the situation: 


Up ontt 195), urder beth Republi 
governors the resort buses: of ows erate was advertised ont 
promoted This way tre - until the present state edrainistre 
tion tured its bodk on the thousands of our fellow citizens 
whose |velihoods depend an tis trade 


| Premmonne eacotian buwness will proviste mere joby 
for werkers in scores of Connecticut towns. mere income for 
thoutends of rete: ond server establishments and more tex 
dallers tor the stete and lees! town and city treasures 


“This will be one of the important functions of our 
prapesed vow Commerce Depertmmnt 


FORWARD - CONNECTICUT ! 
ELECT 


ABE RIBICOFE _ 


GOVERNOR 


4 


| 


Si a 
Ms : 


paign devoid of any large issue, the 


| 169 towns in the state. 

| Incidentally, it’s an unusually 
| good political ad, don’t you think? 
Davip P. AGNEW, 
Greenwich, Conn. 


Spots an Appropriate Name 

To the Editor: We’ve all heard 
of Mr. Fox in the fur biz; or Mr. 
_Kutter in the butcher biz; or even 
_a Mr. Frost in the refrigeration 
| biz. (No kidding, there are actual- 
ly such naturals.) I think, however 
that the attached individual’s and 
publication’s name combination is 
more than a natural. It’s super- 
natural. [William C. Copp, pub- 
lisher, Law and Order, “an inde- 
pendent, professional magazine for 
all concerned with the business of 
law enforcement. ] 

Maybe somebody ought to com- 
pile a book of such name tie-ins. It 
might not prove very useful. But 
it'd sure be interesting. 

Lou KASHINS, 

Lou Kashins Advertising, New 

York. 

If Mr. Kashins will drop the 
final “s” in his name, he can come 
up with another appropriate moni- 
ker for the business he’s in. 


Follows Up C.M.’s Comment 
on Knights of Columbus Ad 


To the Editor: Creative Man, it 
would seem, has made a solid 
|contribution in “Just Trying to Be 
|Helpful” (AA, Oct. 18), to who- 
|ever writes the expositions of the 
‘Roman Catholic faith sponsored 
|by the Knights of Columbus. 
| Perhaps the advertisement he 
|discusses, entitled “Yes ...a 
|Priest CAN Forgive Your Sins,” 
|would have been less startling 
‘and more palatable to most non- 
|Catholics if it had asked a ques- 
ltion. Such as—‘*What do you 
think Christ meant when He said: 
\‘Whose sins you shall forgive, 
they are forgiven them.’?” (Matt. 
/16:19.) But, like so many of us 
|advertising men, the writer pos- 
'sibly wanted a stopper headline— 
‘and got it, for this one clearly 
Stopped Creative Man. 
| I am, however, puzzled by Cre- 
lative Man’s_ suggestion that it 
would be “quite likely the ads 
|would be more persuasive if they 
i ware written by an apostate.” He 
unmistakably means an apostate 
‘from the Catholic faith. Such a 


Mr. William E. Cohan, President Democratic candidate for gover- | person couldn’t do the job, be- 


Pacific Empire 
369 West Portal Ave. 
San Francisco, Cal. 


ly interested in the article in the 
Oct. 11 issue of ADVERTISING AGE 
'citing your forceful and extensive 
‘use of advertising to sell real es- 


tate. It is always gratifying to fol-_ 


low the successful experience of 
‘advertisers and to see the tech- 
/niques they have used. 

| Just one little jarring note 
‘caught my eye in the story, on 
| which I want to lodge a correction. 
This is the quotation: “We spent 
| $1,019 on the biggest ad The Wall 
| Street Journal has carried in its 
national edition so far this year.” 

For the record, the national edi- 
tion of The Wall Street Journal 
has carried many—a great many— 
ads larger than the one you re- 
ferred to and, of course, at a con- 
siderably greater expenditure. 

I know from our previous corre- 
spondence that you are interested 
in accuracy, too, and I feel sure 
you would want to have this called 
to your attention. 

THEODORE E. CALLIs, 


Advertising Director, The 
Wall Street Journal, New 
York. 


* ° a 
Sound-Alikes Aren't ‘Phony,’ 
Announcer Points Out 

To the Editor: Referring to Bar- 
nett Sussman’s letter (AA, Oct. 
/11), Mr. Sussman of San Francis- 
|co uses the word “phony” loosely 
‘if not dangerously. Dean Martin 
and Perry Como sound like Bing 


-nor [of Connecticut] has picked a 
| plank which affects some 60 out of 


‘cause he would be unfriendly to 
|Catholicism, even if he knew the 


Dear Mr. Cohan: I was extreme-, 


| 
} 
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SOT Gagrcvers, Ine. 


600 W VAN BUREN ST-+ CHICAGO 7 
TELEPHONE STATE 2-5367 
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protestant mind, which I would 
doubt; thouzh he might well know 
the agnostic mind. But it would 
have been very much to the point 
if Creative Man had suggested 
that the KofC expositions be writ- 
ten by a convert to the Catholic 
faith—and there have been some 
brilliant writers among them of 
recent years. If the convert to 
Catholicism had been, let us say, | 
a Methodist, his fellow Method-| 
ists might consider him an apos-_ 
tate, too. But at least he’d be an) 
apostate friendly to the Catholic | 
faith. 

One other statement by Creative 
Man puzzles me. If he will read 
the KofC exposition over, I am 
sure he will agree that it does not 
make assumptions, as he claims. 
It makes factual statements: cites 
chapter and verse and _ historical 
authorities. 

JAMES P. DERUM, 
Detroit. 

The Creative Man, we’re sure, 
was talking about a convert to 
Catholicism, hence an “apostate” 
to his former religion. 


Kiwanis Clubs Cooperate 
in Radio-TV Week 


To the Editor: The enclosed ma- 
terial, ‘A Kiwanis Radio and Tel- 
evision Appreciation Kit,” is being 
sent to nearly 4,000 Kiwanis clubs 
in the U. S,, Canada, Alaska and 
Hawaii. 

Clubs are being asked to cooper- 
ate in the industry-sponsored Na- 
tional Television and Radio Week 
[Nov. 7-13]. Their observance of 
the event, as outlined in the at- 
tached material, will be aimed at 
two objectives: 

1. To honor local stations for 
their contribution to the “freedom 
of speech” ideal. 

2. To publicly thank them for 
their cooperation and contribution 
to Kiwanis’ various community) 
service projects. 

Don E. ENGDAHL, 

President, Kiwanis Interna- 

tional, Chicago. 


Agrees on Eye and Ear Man's 
Summary of Foreign TV 

To the Editor: We refer to your 
article in the Oct. 11 issue, Page 
84, and entitled “Expanding Mar- 
kets Call for Study of Foreign TV 
Problems.” 

As we considered this article 
extremely timely (it corroborates 
information given by us to our 
associated agencies in Denmark 
and Cuba), we have requested 
tearsheets which we will forward 
to them. 

On a recent trip to Europe, we 
found that the problem discussed 
by you also applies to general ad- 
vertising and we therefore wonder 
whether you are contemplating a 
coverage of that. 

It is our opinion that more U.S. 
agencies, under the top bracket, 
would do well to open foreign ser- 
vice branches in areas where their 
clients have interests and where 
foreign clients with U.S. interests 
may be picked up. Using one U.S. 
man and local personnel elimi- 
nates legal problems, friction and 
the lack of knowledge of the local 
market. However, the U.S. man 
should have a recent experience 
of foreign contact and_ several 
years of foreign residence in the 
area intended. 

We hope you will continue arti- 
cles along that (foreign) line. 

WILLIAM REEDE, 

William Reede Advertising, 

New York. 


Finds Products’ Character 
Changed Without Warning 


To the Editor: I wonder wheth- | 
er manufacturers of soaps, toilet- | 
ries, drugs and food products give | 
enough thought te the matter of | 
changing flavors, textures and. 
general appearance of their items. 
without giving notice of such 


| 
| 
| 
| 
| 


| 
| 


of time. The soap manufacturer pall #8 bes 
‘changed us ely a perfume and Required Reading get them ‘steamed up" over your fall newspaper 


changes to their customers. ‘careful surveys as to the public’s | 


For example, I recently switch- likes and dislikes before making e ° | 
ed from a brand of toilet soap radical changes in their products, This F all Start Off With a Bang! 


(not Lifebuoy) which I have en- which may affect their sales. 


ing — = over " years; ArTHUR Weinman, | Let us introduce your newspaper ———— 
also, ave discontinued using a. Chicago. | ; H ; 

well known toothpaste which I. + * . | campaign with a sales meeting 

have bought for the same period Gather your own representatives, brokers or jobbers 


and jobber salesmen together and let us help you 


| 
| 


Would Have King Message 


schedule. We're equipped to handle a slide, 
strip film or movie presentation, or just to give 
them a plain old fashioned selling job. 


WRITE TODAY FOR COMPLETE DETAILS 


the toiletry firm the flavor of the, To the Editor: That splendid) 
_ toothpaste. In both cases the new article by LeRoy M. King ought to) 
‘odor and flavor were distasteful | be required reading for everyone 
to me, although the products interested in moving merchandise 
themselves were doubtless as good through food stores. 


Sok RRR RAE SS cocmAAAMMNNT GE GORE oma: 


FORT WAYNE NEWSPAPERS, INC. 


as ever! | It makes my subscription to Ap- : 

How many times this case was VERTISING AGE a good investment. agent for a 
duplicated the manufacturers will ALBERT J. GOETZ, _ the 
never know (except, perhaps, by Advertising Manager, Ameri- News - Sentinel : THE JOURNAL-GAZETTE 
sales volume records). ' can Safety Razor Corp., New - y *- 9 


SO ek ee wo att “ “ now le . . ~ 


I think a firm should make York. 


Largest Issue in 9 years! 


220 Ninths—112 Advertisers—40-page issue 


The October 1954 issue of 
TSN sets a record in every way 


Statistics on last October’s issue are: 
135 Ninths—72 Advertisers—24-page issue 


By total volume of advertising, this year’s 
October issue shows a gain of more than 60% 
over last year’s October issue. 


TSN’s previous all-time high was the May 1954 issue: 
163 Ninths—95 Advertisers—32-page issue : : 
By total volume of advertising, this year’s October ait Eo 2 a = Ben F rE : e The Only ae 
record-breaker exceeds the previous all-time high _— ‘ 
Fleet Operations 


by 35 percent. 


~ Me. 


her Spe Fabric 


Another milestone of this October record-breaker 
is the fact that it carries a full tabloid page of 
classified advertising—another growing TSN reader 
service. 


This is the best evidence that there is a trend 
among fleet advertisers to TSN—as a new expand- 
ing market cultivator—providing tangible editorial 
and advertising reader reaction. Why? 


It is the only product news tabloid in the fleet 
field. Editorial service is unique, stimulating reader 
interest and reader action. Easy-to-read tabioid 
format gets all advertisements displayed, none 
buried. Market coverage is the largest of any 


_ 


weekly or monthly fleet publication (total cover- Stee On ; ee fective January 1955 
age—BPA audited six months average—12-31-53— Soese an Aan |: a to be Increased 500 
44,216). Coverage effective with January 1955 have cl the laos: dl ~ to 53, 


issue will be increased to 53,500. (Advertising rates 
are remaining the same.) 


The January 1955 issue of TSN will mark the 
inception of a new Western Section to be pub- 
lished each month. We'll gladly send you complete 
details on it. We'll also send you copy of our 


October issue together with any of the buying aids 
listed below. 


MARKET DATA AND BUYING AIDS AVAILABLE — WRITE FOR YOUR FREE COPIES 


Market Prospects for 1955 Market Pointers - Case Histories 25 Ways to Advertise to Fleets Fleet Publication Coverage Chart 
An illustrated brochure of 1955 “Market Pointers on Selling A helpful mechanical folder— A helpful side-by-side compari- 
fleet sales potentials on new Products and Services to the actual TSN tabloid size showing son of coverage of fleet publica- 
trucks, new trailers, and semi- Transportation Industry’ is 25 acceptable ad units from tions by trade distribution. Also 
trailers, replacement parts, tires jam-packed with  case-history two-page spread with pages helpful statistics on cost per 
and accessories, motor fuel, ter- material dealing with (1) op- measuring 10% x 15” down to thousand. Individual compari- 

and t. Exclusive erations, (2) maintenance, (3) 1/18 page unt measuring son of TSN with each other 
TSN forecast authored by Peter teplacement, (4) shop equip- 3-5/16 x 2%” or 7 x 1%”. fleet publication also included. 
B. B. Andrews, supervising econ- ment, (5) freight handling, (6) Illustrates inserts also accepta- Comparisons based on June 1954 
omist, future sales ratings. terminal equipment, (7) office ble. Market and editorial data audited circulation statements. 

equipment, etc. on TSN also included 


TRANSPORTATION SUPPLY NEWS °* 22 WEST MADISON ST., CHICAGO 2, ILLINOIS 


The Only Fleet Operations and Maintenance Product News Tabloid NB P. 
—— An independent publication * Founded 1945 * Emil G. Stanley, Founder and President 
Published in Chicago—Transportation Center of the World 
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This Week in Washington... 


1955 Looks Good to Agriculture Dept. 


By Stanley E. Cohen 
Washington Editor 


WaAsHINGTON, Oct. 28—With 1955|° 


just two months away, the De- | 
partment of Agriculture has come, 
through with the first ‘ ‘quthorita- | 
tive” look into the future. 

Its experts took a long, hard 
look, and told the 32nd annual Ag- 
ricultural Outlook conference here 
this week, 
boom nor bust in 1955.” 

Their forecast said, “We expect 
employment, production and pur- 
chasing power to stay very near 
present levels. There is 
ground for fearing general reces- 
sion. And, unless war breaks out, 
there is little reason to expect a 
revival of inflationary pressures.” 

Though consumers will continue 
to spend about 25% of their in- 
come for food, the farmer’s post- 
war adjustment may still have a 
way to go. Farm production is ex- 
pected to decline, yielding smaller 
gross farm income. On the other 
hand, expenses will decline, too, 
so the experts feel “net farm in- 
come in 1955 will approach that of 
1954.” 


Population Will Increase 
28,000,000 by ‘65: Ensley 

The Agricultural Outlook con- 
ference also looked ahead to 1965. 
According to Grover Ensley, staff 
director of the Joint Congressional 
Committee on the Economic Re- 
port, the national population will 
increase by 28,000,000 in the next 
decade, bringing the total to 190,- 
000,000. To support this popula- 
tion we will need 73,000,000 jobs 
(compared with 62,000,000 now) 
and $535 billion in goods and serv- 
ices (instead of today’s $356 bil- 
lion). 

By 1965, Mr. Ensley expects the 
transition to atomic power—or 
perhaps even solar energy—to be 
under way, with business invest- 
ing $80 billion a year in new plant 
and equipment. Personal efficien- 
cy will increase a minimum of 
35%, federal taxes will be down 
20%, and consumer buying power 
will be up 30%. Naturally, there 
will be more leisure for everyone. 
In fact, he says, the three-day 
weekend will probably be the ac- 
cepted thing by then. 


Department of Health, Educa- 
tion & Welfare reports that we are | 
moving right ahead toward pro-| 


ducing those 28,000,000 additional 


citizens Mr. Ensley anticipates by 
1965. The 369,000 live births regis- 


tered in August set a new record | 
for the month. Moreover, on the 
basis of figures for eight months, 
1954 is running 2.4% ahead of the 
1953 record. 


Must Learn How to Use Old 
Citizens, Warns Ewan Clague 


Ewan Clague, the special assist- 
ant to the Secretary of Labor, has | 


looked all the way ahead to 1975, | 


and warned us that we better start 
learning how to use our older 
citizens. At present, he says, our 
population is heavily weighted | 
with persons over 45, and young- | 
sters. “In the 25 years from 1950) 
to 1975, the number of people 
over 65 will increase 70%, while 
those between the ages of 25 and! 
45 will increase only 17% and' 
teen age youngsters will increase 
by 77% 


port the large numbers of older | 
people and youngsters.” 

The solution, he thinks, is to 
make it possible for people to con- | 
tinue working beyond the com-| 


monly accepted retirement age pny Light (P&G, CBS) 


65. With the educational level go- 
ing up, he expresses confidence | 
we will learn to adapt the job to) 
the worker, rather than the work- 
er to the job. 


“We expect neither | 


little | 


| Federal Trade Commission com- 


. The result will be a short- | 
age of young adults in the prime! 
of life who may be pressed to sup- | 


png So Many Cowboy Shows 
n TV, Senate Committee Asks 
"The Senate subcommittee stud- 
‘ying juvenile delinquency probed 
into the economics of the tv in- 
dustry to determine why so many 
‘cowboy shows turn up during late 
afternoon viewing hours. The, 
jcommittee staff implied that sta- 
‘tions are taking the easy way out, 
using cheap films which have 
nothing constructive to offer the 
child audience. Questioners 
wanted to know whether stations 
‘would carry well-planned net- 
work programs if they were avail- 


able. 
Station operators displayed lit- | 
tle interest. They pointed out that 
the Federal Communications 
Commission limits the amount of 
time that can be optioned to net- 
works. They denied vigorously 
that locally originated shows are 
necessarily more profitable than 
network programs, and argued 
that locally originated shows 
sometimes serve a special local 
need. 


FTC May Broaden Attack on 
Health Insurance Companies 


plaints are only part of the trouble 
that is brewing for health insur- 
ance advertisers. To broaden the 
attack, FTC is busily trying to 
needle state insurance commis- 
sions into action on a nationwide 
scale. 

Because Congress has_ given 
states primary authority over the | 
insurance business, FTC’s jurisdic- 
tion is clouded. Chairman Edward 
Howrey feels that the commission 
can move effectively against the 
17 big companies identified in last 
week’s complaints. But there are 
scores of smaller firms which are 
seemingly immune to FTC action. 

However, some FTC staff mem- 
bers feel that the commission can 
grab jurisdiction over the smaller 
firms if it can show that state in- 
surance commissions have failed 
to move against obvious abuses. 
This is a novel and unproven doc- | 
trine, but it may be enough to stir | 
many state commissions into ac- | 
| tion. | 


U. S. Pulse Ratings 
Network TV 


Sept. 1-7 
ONCE-A-WEEK 


Toast of the Town (Lincoln-Mercury, 
CBS) 1 
heenaent (Liggett & Myers, NBC) 1.6, 
| Godfrey's Talent Scouts (Lipton, CBS) ..28.1 | 
Best of Groucho (DeSoto-Plymouth, | 


| 
| 


EN alled\icecnmremabiehneccesescareciaaxess' 26.8 | 
Ford Theater (NBC) . 26.4 | 
What's My Line (Remington, Stopette, | 

STEED «haces edocs Abatprisintedvessbudeessd sesvestes 25.9 | 

Public Defender (Philip Morris, CBS) ....25.2 | 


| Burns & Allen (Carnation, Goodrich, 
BUEN seas comcasaadiaadeadicccatensatdiinnsstcsoonsmased 24.5. 
| Our Miss Brooks (General Foods, CBS) 24.3. 


| Mowe (General Foods, CBS) ................ 24.2 | 
| Masquerade Party (General Foods, 

BD cnstcsrcnnnesacrcenntocesiensosascericsscsercevees 23.4 
This Is Your Life (Hazel Bishop, NBC) ..23.4 

| Studio One (Westinghouse, CBS) ........ 23.2 
| Robert Montgomery Theater (American 

Tobacco, Johnson’s wax, NBC) .......... 22.8 

| Justice (Borden, NBC) ...................00.0000. 22.6 


| TV Playhouse (Philco, Goodyear, NBC) 22.5 


| Lux Theater (NBC) ..... danse tatadisevieesiouces 21.9 
| Fireside Theater (P&G, NBC) ................ 21.7 
I've Got a Secret (Cavalier, CBS) ........ 21.4 
Satin & Spurs (Hazel Bishop, Sun- 
SPDs PONINED. adissiersadresaesbaxdatasieniccaserse 
MULTI-WEEKLY 
| Perry Como (Liggett & Myers, CBS) ....12.6 


Howdy Doody (Several sponsors, NBC) 12.3 
Arthur Godfrey (Several sponsors, 

CBS) 
Search for Tomorrow (P&G, CBS) : 
cea alashiaaabaieseiial 10.8 
Love of Life (American Home Prod- 

ucts, CBS) 
Cees BORG CNBC) Soivcscscrnscbicscetissediosses ’ 
| Eddie Fisher (Coca-Cola, NBC) ............ 10.2 
Big Payoff (Colgate, CBS) 
Vaughn Monroe (Sustaining, NBC) 


9.4 | 


|*Percentage of homes reached in area | 10 
where program was telecast. 
| 


ee AE iy Ati Mee Qe ag ae) Loy le ey "RA SS ie, a a Se TPS Wie. ak ae ete om 5 Be De Ra BN Ty ye a 
i “4 Te) Swe we ae /. * . (Ag) Saar i tas" ¥ & * Hit 


Advertising Age, 


LASTING Ways TO Sav i :- : 
“Merry Christmas” ; 3 & 
aALcoA ual % 
CORSE FURS StOPEE ANG ptnies Caner oT tems as afbor ecumen 


SANTA CHOSE ALUMINUM—This color spread will appear in the De- 

cember issue of Better Homes & Gardens as part of a campaign by 

Aluminum Co. of America to promote consumer buying of Christmas 

presents made of aluminum. Promotion kits supplementing the ad 
include blowups with space for dealer imprints. 


November 1, 1954 


P. K. EWING 


NEw ORLEANS, Oct. 27—P. K. 
Ewing, 62, former New Orleans 
newspaper man and widely known 
radio pioneer, died of lung cancer 
today at his home here. Popularly 
known in radio by his initials, he 
was a pioneer in play-by-play 
broadcast reports of sports events. 

He entered the radio business in 
1929 as vice-president and general 
manager of station WDSU. Subse- 
quently he owned and operated 
stations in Mississippi, WGCM, 
Gulfport, WJXN, Jackson, and 
WVIM, Vicksburg. When he died 
he was the owner of. stations 
“WGRM, Greenwood, and WMIS, 
Natchez. He had turned over man- 
agement of those stations to his 
sons, P. K. Ewing Jr. and Fayette 
C. Ewing. 

Mr. Ewing was born in Wash- 
ington, D. C., and educated at the 
University of the South and the 


National Nielsen Rating of Radio Shows* 
Two Weeks Ended Sept. 25, 1954 
All figures copyright by A. C. Nielsen Co. 


University of Missouri. He came to 
New Orleans in 1919, starting a 
newspaper career as classified ad 
salesman for the New Orleans 
Item. Later he joined the Daily 
States as classified ad manager, 
advancing to become general man- 


Current Homes* | ager of the paper. 
Rank Program (000) 
EVENING ONCE-A-WEEK, (AVERAGE FOR ALL PROGRAMS) (1,353) WILLIAM H. WISE 
1 Marciano-Charles Bout (Gillette, ABC) oo.........ccccccccccccccecceeseeeeesseeeeees 10,589 NEw York, Oct. 27—William H. 
2 NP PN Ce MD isa scsnedssaxsensspasstonscyescnscesibaieecsnsextiansicrpes 2,519] Wise, 75, founder and retired pres- 
: Se aoe i 4 eg ge RAPES ROR ELS ie EE a RE pet ident of the book publishing firm 
ragnet (Ligge aire deta seraosasnavis qe sctadpsentasssaace tse i : F : - . 
5 You Bet Your Life (DeSote-Plymouth, MBC) ..ccccccccccccccccsssccccsesssccsson 2,239 — pe ghey: sham agen aig nere yester 
6 Casi GRO: PENI UI I, FID ase ceevecceccsnsncsconssescscsereconevtecssecusreans 2,146 : i oe , 
7 Bergen & McCarthy (Kraft Foods, CBS) ............0000..... 2,099 Mr. Wise started his firm in 
. a Biles GRIN a I psnecceecestnecces an cnctecinsincssnsovncsnsncversnsenicosonees 2,052} Chicago and moved to New York 
9 Roy Rogers Show (Dodge division, Chrysier, NBC) .......0.....0.0000...4.... 2,006 25 years ago. In the 1920s he was 
10 My Little Margie (Philip I a ee ah accepts 1,912] publisher of the monthly, Current 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (1,026) | OPinion. 
1 I Sad icitaxentsussesinccestnecinctenisiecssiessiiens vadeabachiireed 1,679 
2 News of the World (Miles Laboratories, NBC) .......................00005. ae 1,586 JAMES S. TYLER 
3 One Man's Family (Toni, NBC) Pe lia cea he lead a Sn oe haa cach oN da aktied 1,586 New York, Oct. 26—James S. 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) | (1,493)| Tyler, 41, director of advertising 
1 ON, is sca iasnsppivdcis tapebisisassasLanaiinnete 2,472| and promotion for Mutual Broad- 
2 I I, SI, oo... casssonsnnsdecesicosbidnanesnovesescncntadpancen 2,332| casting System, died Oct. 22 at his 
3 I ee re Gs I alas icsasdthcatonsecsvuddssivntacdnntediessncsossossisvisecssesesnenee 2,286} home in Chappaqua, N. Y. Born in 
; ese only —— NBC) oseeeee a Then. Cee boabepdeuseaas bededsacecntactaasensae a Philadelphia, he was graduated 
Helen Trent (Participating, Tues. urs., Od ye ee Colne. Se synced 2861 tro : : 7 
6 SE TEs MI PE, IIE sbstetestciticcexsiciaesteracassanincxannssscanesnisnestests 2,239 sete spe Be yer og ge 
7 RN NE SN a sari iscncssiunassngaihsvasasessncioiemnssbivencaieynaticenits 2,239 Th Co.. the B ; f Ad 
8 I: OND CN I icc ccrcacesivcodaccasvestrouspnsunbosnsvconsoesses 2,192 ompson O., e Bureau o ‘a 
9 Young Widder Brown (Sterling, NBC) ..............::c.cescscssesecssscssseesens 2,192 vertising, ANPA, and CBS. Most 
10 This Is Nora Drake (Bristol- “Myers, ( CBS) RE RO SS ELIE Le oe ene 2,192] 0f his career was spent in adver- 
diss = tising promotion. He joined MBS 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (560) | in 1942. During the past few years 
1 Robert Trout-News (2:30, Chevrolet, CBS) ........ 1,073 he wrote an advertising column i 
2 The Shadow (Harrison Products, MBS) ................c.c0ccccccceceseeeessereceeeenanees 1,073 Ad “see g in 
3 Sunday Gatherin’ (General Foods, CBS) oo... nnnnnnnnnnnnn 1,026 | Advertising Agency. 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) © (933) : : . 
1 Dhara Grice Molbywaed Cares COB) niccccssccciccscscccscsiessccsesssecesssescceee 1,819 Bigelow, Davidson Join L. A. 
2 en i. ssdlintsnscleomosivioidin 1,679| Office of McCann-Erickson 
3 ED I oss laren cuba andabivnuapassecundebaveuavasaphia 1,493 


*The percentage of homes reached (‘Nielsen-Rating’’) may be determined by com- 
paring the total number of homes reached with 46,646,000, the 1954 Nielsen estimate 


of total U.S. radio homes. 


National Nielsen-Ratings of Top TV Shows 


Two Weeks Ending Sept. 25, 1954 


All figures copyright by A. C. Nielsen Co. 
PROGRAM POPULARITY* 


Godfrey & Friends (Frigidaire, 
CBS) 


sneseoerinerbes tactonieceseesesyeesouce 10,178 


Charles Bigelow, formerly a re- 
search associate of Facts Consoli- 
dated, has joined the Los Angeles 
office of McCann-Erickson as di- 
rector of research. For the past 
several years he has taught an 
extension course on “Psychologi- 
cal Methods of Measuring Public 
Opinion” at the University of 
Southern California. 

Jack Davidson has joined the 
agency’s Los Angeles office as 


TOTAL HOMES REACHED 
Homes Homes 
Rank Program % Rank Program (000) 
1 Dragnet (Liggett & Myers, NBC) 51.2. 1 Dragnet (Liggett & Myers, NBC) 15,309 
| 2 Buick-Berle Show (NBC) .............. 50.1 2 Buick-Berle Show (NBC) 2.0... 13,452 
3 Jackie Gleason Show (Nestle, 3 Jackie Gleason Show (Nestle, 
Schick, Sheaffer, CBS) ............ 43.3 Schick, Sheaffer, CBS) .......... 12,349 
Max Liebman Spectacular (Olds- 4 You Bet Your Life (DeSoto- 
mobile, Saturday, NBC) ............ 39.1 i Se 11,378 
5 Colgate Comedy Hour (NBC) ...... 38.6 5 Colgate Comedy Hour (NBC) ....11,356 
5 ee’ Bet ag DeSoto- ons 6 Max Liebman Spectacular (Olds- 
ymouth, NBO) once ° mobile, turday, NBC) ........ 11,347 
7 Ford Theater (NBC)... .. 37.7 7 he nto pore a pe wae 10,892 Charles Bigelow Jack Davidson 
& ton 6 “i a ne 8 Toast of the Town (Lincoln- West Coast account executive for 
Plymouth, CBS) onnssssssrssserssor rch Mercury, CBE) socecsssscesrssseeene 10,800|the Chrysler account. He will 
9 Godfrey & Friends (Pillsbury, CBS) 36.3 y handle Chrysler advertising, mer- 
10 Godfrey & Friends (Frigidaire, © Sage. Sar See, Sam, chandising and sales promotion in 
a iniacsemeevensonioel 35.8 Sheaffer, CBS) ......+---sssssses: 10,189 . s “ 


the Los Angeles, San Francisco 
and Portland areas. Betty Clem- 
ents, formerly with Sherman & 


ALBERT B. DICK JR. 
Cuicaco, Oct. 26—Albert Blake | sumed the chairmanship. A former 


‘csteiabesheciinactediteediaeialalsiilloteiciesss 12.0| Dick Jr., 60, board chairman of A.|mayor of suburban Lake Forest, 
aeeezide 11.0 B. Dick Co., died here Oct. 24. A| |where he lived, he was a director 
native of Chicago and a Yale grad- of Commonwealth Edison Co.,| 


jfrom 1934 to 1947, when he as- 


Marquette and Batten, Barton, 
Durstine & Osborn, also has joined 
the Los Angeles staff. 


Chris Hetherington to Retire 
Chris Hetherington, manager 


J. 
‘uate, he started in 1915 as a clerk Marshall Field & Co. and Northern. of the St. Louis office of John 


SstcscoRialboamegielerlcrrinet Ass 10.7 and salesman for the office ma-| Trust Co., as well as a board mem- Blair & Co., 


radio station repre- 


chines company founded by his| ber of the Chicago Natural History | sentative, for 15 years, will retire 


99 father. He became v.p. and treas-| Museum and other civic institu- Jan. 1. A new manager will be 


urer in 1919 and was president | tions. 


“announced later. 
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Truckers Go into 
High Gear with ‘55 
PR and Ad Programs 


(Continued from Page 2) 
ture of plans for an expanded pro- 
gram and of pledges from addi- 
tional sponsors. 


= The eight organizations which 
now support the foundation’s pro- 
gram are International Harvester 
Co., Chicago; Trailmobile, Cincin- 
nati; Freuhauf Trailer, Detroit; 
Dayton Rubber Co., Dayton; Great 
Dane Trailers, Savannah, Ga.; 
General Tire & Rubber Co., Akron; 
Firestone Tire & Rubber Co., Ak- 
ron, and Dodge division of the 
Chrysler Corp., Detroit. The grant 
of the last-named company is ear- 
marked entirely for research pur- 
poses. 

Noting that ‘“‘there is hardly any 
doubt that the rubber-covered 
wheel has been outdistancing the 
iron wheel,” Sen. Charles E. Pot- 
ter (R., Mich.) told a Monday 
morning panel of irregular route 
common carriers that “if I, as a 
public servant, were to bring one 
message to you truckers, in your 
hey-day, as the railroads were 40 
to 50 years ago, I would caution 
you to benefit by their example 


and avoid giving basis or excuse | 
for new restrictive regulation.” 


# A member of the Senate inter- | 
state and foreign commerce com- | 
mittee, Sen. Potter traced the} 
competitive history of the trans- 
portation business from early post- | 
Revolutionary times. He described | 
the “wild finance and stock wa-| 
tering” that accompanied railroad | 
expansion during the 19th century, | 
and said, “The inevitable result 
was government regulation, di-| 
rected first at maintaining uni-| 
formity of rates and, in later years, 
at many other forms of railroad 
operation. 

“This sort of thing is, I fear, 
characteristic of us Americans,” 
he continued. “The same forces of 
imagination, persistence and drive 
that have helped to build our 
country have had a tendency to 
get out of hand, leading to exces- 
ses.” 


® He noted that during 1952, mo- 
tor trucks carried about 164% of 
all inter-city traffic, the largest. 
percentage yet recorded, while in 
the same year railroads had car- 
ried 55%, the smallest proportion | 
on record for that type of trans- 
portation. 

Pointing out that “the rubber. 
wheel controls no road bed,” Sen. 
Potter asserted that “as your in- 
dustry continues to grow and ex- 
pand, and your vehicles cover an 
increasing mileage of the public 
roads you will be more and more 
vulnerable to the shifting tides of 
public opinion. 

“The bigger an industry is the 
more likely it is to become a target | 
for criticism or attack, especially | 
if any basis is afforded for such 
practices. ..Good public relations | 
become especially necessary to you | 
because you not only serve the | 
public but operate in such close. 
contact with the public—on the 
highways, in the market piaces, 
almost everywhere you move.” 


# Private carriers, at their con- 
ference, were told by ATA’s gen- 
eral counsel, Joseph E. Keller, that | 
they should more actively oppose 
weight-distance tax proposals 
whenever they arise in the indi-| 
vidual states. 

“The time to act,” he said, “is | 
when the proposal is made in the, 
legislature, not after the deed is 
accomplished, as was the case in| 
New York and Ohio.” 

Freight carriers should not look 
to Congress for protection against 
competition, the same group was 
told by A. G. Anderson, general | 
traffic manager, Socony-Vacuum | 
Oil Co. He characterized the na-| 


Advertising Age, November 1, 1954 


tional transportation policy as de- 
manding “preservation of the in-| 
herent advantages of each form of. 
transportation, not of the inherited | 
traffic of each franchised carrier.” 

The convention and its various | 
sub-conferences were attended by 
more than 2,000 delegates, repre- 
senting the 48 state organizations 
affiliated with ATA. 


Kaiser Combines Ad Units 
Kaiser Aluminum & Chemical 
Corp., Oakland, Cal., has com- 
bined and enlarged the advertis- 
ing departments of its aluminum 
and chemical divisions. Under the 
management of A. H. deGrassi, 
the reorganized department in- 
cludes E. L. McDonald, formerly 
ad manager of the chemical divi- 
sion; Ralph Combs, previously | 
with Kaiser Services; A. M. Mohr- 
mann, formerly with Ruthrauff & | 
Ryan, and H. R. Morris, previous- 


ly with Magna Engineering Corp. . 


ae es 
re ae 


\\ | Think 174s ABOUT TIME WE MODERNIZE OUR PROCESSING. “ 


A CLISSOLD BUSINESSPAPER 


10S W. Adoms $1., Chicago, til. 


THE CANNER © BAKING INDUSTRY 
HOSPITAL MANAGEMENT 


oe 


if your Product is used in the 


$5 billion Food Processing Field 


the best place to sell it is through the 


Most respected publication 

Largest ABC Circulation 

Vertical coverage—no waste circulation 
Highest Renewal percentage—82.50% 
High Editorial Prestige 

New Editor—New Format 

New Editorial features that 

build high readership 
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takes pleasure in making the following announcement: 


In accordance with BPA regulations, the December 1954 twelve- 
month circulation audit of R.N. A JOURNAL FOR NURSES will cover 
both the controlled and paid portions of its circulation which is 
currently in excess of 153,000 copies monthly to registered nurses. 


Because spa offers publishers the privilege of a single audit 
reporting both paid and controlled circulation, R.N. A JOURNAL 
FOR NURSES has elected to use Form B based upon the following 
circulation statistics which have occurred since the publication 
began to convert to paid circulation as of July 1, 1951: 


ms 
2/1/53 129,442 paid subscribers 21,000 
2/1/54 


Wa 


12/1/54 | Form B Audit 


Bs 


R.N. A JOURNAL FOR NURSES offers advertisers 


a medium that is read more thoroughly and 


found more interesting by more nurses than 


any other journal in the nursing field. 


NB P| R.N. A JOURNAL FOR NURSES + Published by The Nightingale Press, Inc., Rutherford, N. J. 
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president, 


against assuming that we vers High Standards for Ads, Special 


results would amount to twice the 


General Foods Earnings Rise Mortimer, 
Net sales of General Foods Corp. 
for the six months ended Sept. 30 Ir . 
were $382,538,187, compared with six months’ figure. 
$354,475,594 during. the same pe- 
riod of 1953. Net earnings for the Reibold Joins Stensgaard 
six months, first half of the com- Elmer L. -—~ formerly vp. 
any’s fiscal year, totaled $18,- and general sales manager 0 og P “ 
064.393, compared with $12,201,372 Hickok Mfg. Co., Rochester, N. Y.|¢ anti Hinge Ae Pc 
for the same period of °53. In re- has joined W. L. Stensgaard & | organ of the Se eky its pages will 
porting these earnings, Charles G.' Associates, Chicago, as a v.p. wie 


‘be open to all persons interested 
in geography, in the hope that it 
For TWO? 
=(%., 


(Continued from Page 3) 


/'may become a channel of inter- 

communication, stimulate geo- 
Then you're probably looking for a 
partner. Well, the place to look first 


graphic investigation, and prove an 
acceptable medium for the publi- 
cation of results.’ It was published 
irregularly between that time and 
1896, when it was decided to make 
is in the Advertising Market Place, 
Advertising Age’s weekly classified 
section. With over 29,000 subscrib- 
ers to choose from, your “Partner 
Wanted” ad is almost sure to find 


the kind of business helpmeet you’re 


‘the magazine into a monthly, and 
try to get newsstand circulation. 

The effort was a dismal failure. 
At the end of 1897, Dr. Hubbard 
died, and was succeeded as presi- 
‘dent of the society by Alexander 
Graham Bell, inventor of the tele- 


phone and Hubbard’s son-in-law. 
The society was in debt, but Presi- 
dent Bell was optimistic. He still 


looking for. 


Send in your copy today. Address: Classified Department, Advertis- 
ing Age, 200 E. Illinois St., Chicago 11, Ill_—or call DElaware 7- 1336. 
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Reader Services Mark ‘Geographic’ 


‘felt that a geographic magazine | 
was practicable, and he wanted a. 
‘fulltime managing editor put in 
charge of it, and as an earnest of 
‘his intentions, offered to pay the 
editor’s salary. The board agreed. 


# Bell wrote to his friend, Dr. 
/Edwin A. Grosvenor, who was pro- 
fessor of European history at Am- 
herst, asking if either of Gros- 
venor’s twin sons would be inter- 
ested in the post. Gilbert Gros- 
venor, who had graduated from 
Amherst two years before, and was 
then teaching at the Englewood 
Academy for Boys in New Jersey, 
took the job. On April 1, 1899, 
he entered the society’s headquar- 
ters (half a rented room in the 
Corcoran Bldg. in Washington) 
and confronted a problem—the 
creation of a magazine for a soci- 
ety then $2,000 in debt. It had 
about 1,000 members, 800 in Wash- 
ington. 

After a three-month trial, Mr. 
Grosvenor was hired permanently, 
at a starting salary of $100 a 
month. Bell was to contribute $6,- 
900 over a five-year period toward 
his salary, and few investments 
paid off so handsomely. (Not ail of 
the inventor’s publishing judg- 
|ments were as shrewd—he and 
|Dr. Hubbard dropped $80,000 in 
jan effort to establish Science as a 
popular weekly periodical.) Gros- 
venor was in charge of editing the 
magazine and of broadening its 
scope and appeal so that many 
homes could be reached by it. 
There was even optimistic talk of 
a circulation of 10,000; by 1912 (in 
1900 Grosvenor was named editor, 
the same year he married Bell’s 
daughter Elsie May) the magazine 
reached 107,000 members. 


a Having broadened the member- 
ship, Mr. Grosvenor also laid down 
the magazine’s cardinal editorial 
|principles. Here they are, as he 
|stated them for the 1914 report to 
‘the board of trustees: 

“1. The first principle is absolute 
accuracy... 

“2. Abundance of beautiful, in- 
structive and artistic illustrations. 
“3. Everything printed in the 
magazine must have permanent 
value and be so planned that each 
magazine will be as valuable and 
pertinent one year or five or ten 
years after publication as it is on 
the day of publication... 

“4. All personalities and notes 
of a trivial character are to be 
avoided. 

“5. Nothing of a partisan or con- 
troversial character is printed. 


people... 


“s) a . rT ow 


“6. Only what is of kindly nature 
is printed about any country or! 


timely. Whenever any part of the 
world becomes prominent in pub- 
lic interest by reason of war, 
earthquake, volcanic eruption, etc., 
the members...have come to 
know that in the next issue of 
their magazine they will obtain the 
latest geographic, historical and 
economic information about that 
region, presented in an interesting 
and absolutely nonpartisan man- 
ds 


® (The editor’s judgment on what 
was controversial was final if 
variable. He was and is deeply in- 
terested in the progress of aviation, 
and chose to publish an article on 
“The Future of Airplane and Air- 
ship, Economically and as Fac- 
tors in National Defense” by Gen. 
Billy Mitchell in the spring of 1921, 
when the furor over the place of 
air power in U.S. military strat- 
egy was at its height.) 

It was in 1905 that Mr. Gros- 
venor was able to tell the board 
that the society was then on firm 
enough a financial footing for Dr. 
Bell to be relieved of his subscrip- 
tion, and the burden of paying the 
editor’s salary. It was also in 1905 
that Grosvenor hired (for $60 a 
month) John Oliver La Gorce, a 
young telegrapher turned news- 
paper man, who was then 25. Dr. 
La Gorce became v.p. of the soci- 
ety in 1920, was second in com- 
mand on the magazine, and in May 
of this year was elected president 
of the society and editor of the 
Magazine, as Dr. Grosvenor moved 
up to chairman of the board of 
trustees. 


a At the same time, Dr. Melville 
Bell Grosvenor, son of Gilbert 
Grosvenor and for some years sen- 
ior assistant editor, was elected 
v.p. and associate editor. Dr. La 
Gorce’s son, Gilbert G. La Gorce, 
is director of advertising for the 
magazine. 

In this respect he follows family 
tradition. For John O. La Gorce 
sold the first page of advertising in 
1907. He had convinced Grosvenor 
and the board that advertisements 
would be of service to the member 
subscribers (“My argument was 
that news of new inventions and 
ways of good living weren’t being 
spread widely enough’) and that 
“we ought to try to obtain and 
publish high-type advertising,” 
and finally that the funds would 
help to enlarge the magazine’s 
scope. 


a Dr. La Gorce says today that 
he knew nothing of advertisers 
and agencies. He got the names of 
two or three in New York and 
Philadelphia and (“with the cour- 
age of comparative youth”) set 
after them. He reports they were 
either amused or fascinated by his 
staminer, which now is close to 
imperceptible, but was then a sore 
trial te him. And at last he sold a 


“7. The content of each number | schedule to the president of Hamil- 
is planned with a view of being 


ton Watch Co. in Lancaster, Pa. 


LIBRARY—One of the world’s most complete geographical libraries is 

maintained by the Society. On a fairly routine day one may find an 

explorer, an anthropologist, representatives from the armed forces, 

a diplomat (including some from the Russian embassy, down 
the street a block) all boning up on the world. 
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Dr. Melville Bell Grosvenor, v.p. 


zine. 


Hamilton has been a continuous 
advertiser since. 

From that point the magazine 
continued to carry a substantial 
advertising volume, now has a 
New York and Chicago office, 
headed by John F. Connery, and 
uses representatives on the West 
Coast, and in 1953 carried 508 
pages or about $3,156,663. 


= Because of the nature of the 
society, its executives are constant- 
ly stressing the fact that they are 
employes, not owners. (“I don’t 
even own this desk,” Dr. La Gorce 
says, giving the furniture a depre- 
catory pat.) They are also mindful 
of a trusteeship. Hence advertising 
gets an unusually careful screening 
(no internal patent medicines; no 
liquor; no cigarets; no investment 
advertising since the 1929 debacle) 
and sometimes the magazine’s re- 
sponsibility to its readers is car- 
ried to extraordinary lengths: a 
midwest lawnmower manufactur- 
er’s product turned out to be un- 
satisfactory, and the Geographic 
received some plaintive letters. 
When the manufacturer failed to 
do anything about the complaints, 
the magazine cancelled his con- 
tract and refunded to subscribers 
who complained the cost of the 
lawnmowers they bought—some 
$1,400. 


a Although Dr. La Gorce has now 
the responsibility for both the 
magazine and the society, he keeps 
close track of its advertising prog- 
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NOW BETTER 


El Paso's Two Great Newspapers 
Reach an all time high in 


CIRCULATION 
87,978* 


*Publishers' statement, six months 
ending September 30, 1954 


Che £1 Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! 


ToP MEN—Here Dr. John Oliver La Gorce, present editor and presi- 
dent of the Society, is congratulated by Dr. Gilbert Grosvenor, 
right, former editor and chairman of the board of trustees. At left is 


s| During the war, the cartographic 


called Yavari in Spanish in Peru, 
Javari in Portuguese in Brazil. 


@ The. school’ service’ centers 
around a weekly school bulletin 
for teachers and students in U.S. 
and western countries, of which 
about 27,000 copies are published 
weekly for 30 weeks of the school 
year. It covers topical and reason- 
ably current items (the run of the 
Sockeye salmon at about the time 
it happens, background on Hon- 
duras when the republic is about 


service also handles the extensive 


(and students as well) on geo- 


ters. 

The society is 
constant requests for maps and 
pictures, most of which are sup- 
plied to those educators who want 
them. Some of the illustrations are 

-provided through the device of 
ress, as those of the 850 society | over-runs, which are saved and 
employes who work on the busi-| sold in sets at the cost of handling. 
ness side can attest. He takes the| These can be used in classrooms 
position that since the readers 


and associate editor of the maga- 


to hold an election). The school | 


correspondence between teachers | 
of geography and other educators 


graphical and natural history mat- | 


bombarded by | 


with opaque projectors, or in dis-; graphical knowledge.” 
plays or scrap books. 
| The school service bulletin dates # The news service was begun in 
back 32 years, and its cost amounts | 1904, when Dr. Grosvenor began 
to a gift—75¢ for 30 issues. The supplying a clip sheet on the Na- 
fee doesn’t cover the mechanical tional Geographic to newspapers. 
cost, but it does result in “the in- It now feeds about six pieces a 
crease in the diffusion of geo- | week (three on Tuesday, three on 


| ae es es 


Radio and TV 


surveys tell us that 


Rock Island's WH BF 


leads as the QUAD-CITIES' 
favorite! 


CBS FOR THE QUAD-CITIES! 


Les Johnson, V. P. and Gen. Mgr. vi 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery Knodel. Inc 


“own the magazine,” only the best 
advertising ought to appear in it 
(advertising content is held to 20% | 
of an issue), but when he is in fuli | 
swing on the subject of advertis- | 
ing, his enthusiasm is very near | 
evangelical in quality: “I have | 
always been interested in adver-| 
tising...in the belief that an il-| 
lustrated page of intelligent adver- 
tising copy had as much education- | 
al value as any page written—ex- | 
cept the Bible.” 

In the process of explaining the | 
society’s purpose—‘to collect and| 
diffuse geographic information on 
the world, the seas and the skies” 
—the society has become a fairly | 
complex structure. It owns the 
magazine, of course, and a paper 
mill to feed it (Champion Inter- 
national Paper Co., in Lawrence, 
Mass., has been owned by the so- 
ciety since 1946, and the magazine 
uses about 14,000 tons of the mill’s 
annual output of 30,000 tons of 
coated stock). It operates an ex- 
tensive cartographic department, a 
news service, a school service, a 
lecture series, and such purely 
scientific endeavors as expeditions, 
celestial photography, etc. 


= The cartographic department is 
a gigantic undertaking. Between 
1899 and 1950, it printed 114 full- 
color maps, some 112,705,395 cop- 
ies, plus another 1,116 b&w maps 
illustrating articles. It employs a 
machine which reproduces hand- 
lettered type, the invention of the 
late, great Albert H. Bumstead, 
the society’s first chief cartogra- 
pher, and improved by his son, 
Newman Bumstead, who is now on 
the cartographic staff. The New 
York Times called it “probably the 
most ambitious cartographical un- 
dertaking on record”; the AP, UP 
and INS standardized their report- 
ling on foreign names during the 
| war—they settled on the society’s 
spelling of place names. 


department poured out maps for 
| the armed forces—some 37,400,000. 
|The War Department, for instance, 
|requisitioned more than a million 
|maps, and plates were lent by the 
|Society to allied governments for 
| their use of special! maps in quan- 
‘tity. Four separate drawings are 
i'made for each map. One shows 
parallels, meridians, place names, 
railroads, etc; others show drain- 
|}age, shore line, roads and relief | 
(drawing in a range of mountains 
can take as long as three months). 
Before the 420 acres of map go to 
press, cartographers take several | 
final looks (lithographers have 
been known to mistake tiny islands 
for spots on the negative, and de- 
lete them from the plate). Every | 
attention is paid to detail—latest 
|surveys and expedition reports are 
| studied, and finally the names are | 
adjusted for local usage: a river | 
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Friday) to 2,500 dailies and radio 
stations which are on its list, plus 
maps to those who have asked for 
them. Twice a month the service 
also feeds out “filler-type stuff,” 
little shorts. These range from a 
three-line gem beginning “The 
male king snake finds his mate by 
a keen sense of smell” to ‘There 
are three kinds of dikes in Holland, 
the National Geographic Society 
says,” and on for five lines. 


The six pieces may deal with 


subjects like the anniversary of 
St. Cyr Military Academy and the 


French Legion of Honor, or the) 


fact that the tea dumped over- 
board in the Boston Tea Party 
came from Amoy island, only six 
miles from Quemoy (where the) 
fighting was raging on the day the} 
release was put out). 


= The lecture series is unique in 
the magazine world. It is available | 
only to members living in Wash- 
ington, and so severe is the battle | 
for tickets that the society not only 
holds each lecture twice (4:30 eer 
8:30 p.m.) but has a ritualized) 
mailing system: mailing the A’s is 
held up until the X’s are ready to 
mail, then each application is time- 
stamped as it comes in, and seats 
are apportioned on a first-come- 
first-served basis. The tickets are 
quite cheap—$20.50 is the top for 
the 19-lecture series, and seats 
range down to $6 for the series. 
But they are sell-outs, and have 
been for years, despite the use of 
Constitution Hall, Washington’s 
largest. 

In more than 50 years of lec- 
tures, only one lecturer has failed 
to show (he was an Arctic explorer 
who got marooned by a snowstorm 
in Wisconsin). Some lecturers have 
been back frequently—the indefat- | 
igable Burton Holmes has mounted 
the Geographic stage 21 times. 
Lecturers have included presidents 
(Calvin Coolidge when he was a 
v.p., Theodore Roosevelt when out 
of office, Herbert Hoover in 1917 
on Belgian Relief), cabinet mem- 
bers (James Forrestal, when Sec- 
retary of the Navy, William Jen- 
nings Bryan, onetime Secretary of 
State), diplomats (Lord Halifax, 
when he was ambassador from 
England), aeronauts (Rear Admi- 
ral Byrd, Amelia Earhart), mili- 
tary brass (Fleet Admiral Nimitz, 
General of the Army H. H. Ar- 
nold). And, of course, Alexander 
Graham Bell, who lectured three 
times—once on the 1889 eruption 
of Krakatoa. 


| 


# Some of the lectures have the 
tinge of historic irony—both 
George Leigh Mallory, who died 
on Everest, and Sir Edmund Hil- 
lary, who climbed Everest, spoke 
before the lecture audience. Some- 


times it is comedy...Carveth 
Wells’ myna bird flew to the top | 
of the hall and kept parroting | 
cheerfully, “hello, darling, hello, | 


ADVERTISING—Here are John F. Con 


La Gorce, advertising director. 


daughter, Mrs. Harold O. Paul Jr., who lives in Cass City, Mich. 


posed to come screaming down to a 
target on stage—but was blinded 
by photographers’ flashlights, 
veered to one side and made a 
bombing run on the plumed hat of 


'a lady in the audience. He luckily | 


snatehed off the hat and landed in 


an empty seat. The lady—appar- 


ently unconscious of the danger | 
she had so narrowly avoided— 
thought it was part of the act and | 
was delighted by it. Capt. Knight | 
is booked for the current series. 


= The scientific services are con- 
tinuous. There are now expeditions | 
in Greenland, in Hudson’s Bay, in 
Labrador studying craters, one in| 


Melville island studying the Aus-| 
tralian aborigines, an astronomical | 


team is in Blomfontein, South Af- 
rica, studying the planet Mars, 


and so forth. There are NGS teams | 
studying plankton and _ pelagic) 


fishes with the University of Mi- 
ami, mapping the sky out to 600,- 
000,000 light years with the Palo- 
mar observatory, working on 
cosmic rays. There are 15 to 20 


|National Geographic Society pho- 


tographers and writers out beating 
the world’s bushes for story mate- 
rial all the time. 


In recent years, the editorial 


‘trend of the magazine has been 


steadily toward pictures. The 
ratio of pictures to text is now 
three to one, and the text material 
is generously set—10 pt. on an 11 
pt. slug. About 40% of the maga- 
zine’s text material is staff-writ- 
ten, and in the year between 
September, 1953, and August, 1954, 
the editors reviewed 613 unsoli- 
cited manuscripts, of which 56 
were bought (a considerable num- 
ber when it is recalled that the 
magazine can print only about 60 
articles a year). 


s Photography is a passion with 
the Geographic. The company 
owns 67 Leicas, both the Gros- 
venors are topflight photographers, 
and Edwin L. Wisherd, chief of 
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Jack W. Minor, the director of 
advertising, public relations and! 


‘the young blood being recruited | 


new leadership. 

At 34, Mr. Minor is one of the 
youngest advertising directors in 
| the industry, and his approach to 
| Se mammoth job of helping 
Dodge regain its long-held fourth 
position in the industry is refresh- 
ing. 

What makes this young ad ex- 
ecutive tick? 
| His answer is, “I like people.” 
_He could add, but doesn’t, that he 
_dotes on hard work and is parti- 
_cularly clever at moulding an or- 
course of a year. It is estimated ganization and running it smooth- 
that as many as 100,000 color ly without seeming to have a di- 
transparencies are submitted to the rect hand. 
magazine each year by hopeful. 
shutterbugs. ss Mr. Minor takes everything in 

Walter M. Edwards, the assist- life as a challenge. This was true} 
ant illustrations editor, estimates|even in the days back at the Uni- 
that the magazine has about 1,000,- | versity of Kansas when he wooed | 
000 filed photographs, with 500,- ‘and married the lovely blond who 
(000 in an active file. He feels that | is now Mrs. Minor and the mother 
about 7% of the photographs sub-| of their two daughters. 
mitted to the magazine make the| He says he is “dealer minded,” 
grade. Mr. Edwards heads a staff and has spent $500,000 on a show 
of ten photo editors, all of whom to build enthusiasm among the 
are constantly sifting through | dealers. 
transparencies and b&w pictures... He combines raw courage with | 
A typical NGS photographer on) ‘enough tact to get the job done. 
‘assignment will shoot from 30 to! He displayed his raw courage, if 
100 rolls of Kodachrome, or from not his tact, when he was an en- 
1,080 to 3,600 individual frames. listed man in the Navy. He walked 

| before a gathering of Navy brass 
= Mr. Edwards has tried to make and quipped: “There are many 
clear to photographers what con-| who know more about communica- 
stitutes desirable picture material| tions than I, but I don’t see any 
‘for the Geographic. He reminds | of them in this room.” 
them that “humanized geography” Preparatory to leading Dodge 
is the idea; that a good feature ‘back into the big selling class, 
ought to show the people at work Mr. Minor is doing a job of getting 
and their amusements, physical|his product into the public’s con- 
features of the locale, typical dress, ‘science. 
festivals and ways of life, indus- 
tries, arts and architecture, scenes ® He told his superiors that he 
of historic significance and impor- needed to spend three times as 
tant public institutions. Also, nat-|much advertising money to an- 
ural history, and he concludes by nounce the car as in former years. 


nery, national advertising manager 
of the National Geographic Magazine, and (right) Gilbert G. 


In the center is Mr. La Gorce’s 


warning that “wherever possible |He got the money. 

the photographs should include | His first concern was the dealer. 
people.” For this material, the | When the dealers were called in, 
magazine will pay $500 and up for Minor showed them the 1955 
enough color pictures to make a ‘Dodge and strolled off “while they 
good eight-page layout, and from | drooled.” 

$50 up for a good color transpar-| Then, Minor said, “we did 


ency. something that flabbergasted the 


dealers. We urged them to select 


merchandising for the Dodge divi-| 
sion of Chrysler Corp., exemplifies | 


_to give the automobile industry 


@ Many a perspiring circulation 
manager will look with envy on 
the National Geographic’s renewal 
situation. As was said earlier, an 
average of 90% renew. 
raises a problem in itself. The 
society begins its membership year 
in January; therefore, for years, 
it had to have a large special crew 
of workers on from October to 
March, simply handling the 2,135,- 
000 memberships which were re- 


This | 


the cars they wanted for their 
|showrooms on announcement day.” 

“In the past, the dealers saw a 
truck unload any cars the factory 
happened to send them,” he ex- 
|plains. “One dealer would get all 
blue sedans, another all red con- 
vertibles, and so on. This resulted 
in a severe loss of opening day 
orders.” 


® He built his own merchandising, 


darling,” or the eagle of Capt. the photographic laboratory, esti- 
Charles Knight, a falconer, which|mates he will look at more than| 
was loosed in the balcony and sup-| | 90,000 color transparencies in the 


BIG SHOT—Here the Society’s four-ton Lanston camera is dollied 

into position to shoot a 40” x 48” map, held in position by suction 

(the map board is a sort of huge vacuum sweeper nozzle with 

many perforations to hold the subject flat). The plate-holding end 

of the giant camera is in an adjoining room, darkened for loading 
and unloading. 


‘newed. As the checks for $5.50 advertising and public relations 
|(U.S. and Canada), $6 (Postal ‘organization at Dodge. Its em- 
Union of the Americas and Spain), | ployes have an average age of 32 
£2 2s. Od. (British), and $6.75| years. “Sure, I have great respect 
(elsewhere abroad) poured in, the |for age and experience,” he tells 
Society was caught in a maelstrom | you, “but never overlook the vir- 
of money. In the late war years it tues of youth when you want to get 
appealed—through V.P. Thomas a job done.” 

W. McKnew—+to its members, told; Mr. Minor says his comparative- 
30e they could save themselves |ly few years in sales and advertis- 


30¢ a year if they would accept | ing are more than offset by his 


‘summer billing. They could and early training. 
‘they did; half now prepay in the “I broke in by selling advertising 
July-October period. for the yellow pages of the tele- 
The remainder start getting phone directory in Kansas City,” 
their bills in November. When a} he discloses. 
| person joins the society, he has the| “There you learned a little about 
option of becoming a member on /|everybody’s business. I firmly be- 
the following January, or of be-|lieve that if every person inter- 
coming a member at once, and get- ested in making a career of adver- 
ting copies back to January of the tising and sales would spend a few 
year he joins. But in any event, months selling yellow-page adver- 
the membership year begins and tising our field would be strength-_ 
ends with the calendar. It may well ened considerably. There is no 
be that in the future, an effort at better training ground.” 
quarterly billing will be necessary, 
if the magazine which had no fu-|@ Mr. Minor is a native of Kansas | 
ture in the publishing business|City and got his early education 
continues to grow at its present | 'there before entering the Univer- 
rate. ‘sity of Kansas. From the university | 


You Ought toRnow . . Jack Minor 


— 
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Jack W. Minor 


he went into the Navy, where he 
served 34% years. 

Upon his discharge from the 
/service, he turned to selling trans- 
‘portation advertising. His next job 
| was with Grant Advertising’s De- 
(troit office. 

When Grant obtained the Dodge 
/account, he was made account ex- 
ecutive. His handling of this ac- 
count so impressed Dodge execu- 
tives that they induced him to 
leave Grant and join the company 
in his present job—and at less pay. 

“IT took this job and the pay cut 
because it offered a challenge,” 
Mr. Minor explains. “Everybody 
| thinks he can do the other fellow’s 
| job better. I’m no exception and 
when given a free hand I made the 
move.” 


s He immediately revised the 
company’s co-op plan to compete 
with other companies with a con- 
centrated “big sales” promotion. 
He is a firm believer in doing 
things “big” and drives himself 
unmercifully. It is not uncommon 
for him to work a 14, 16 or even 
18-hour day. 

In announcing the 1955 Dodge, 
Mr. Minor will pull out all the 
stops, using television, radio, out- 
door and newspapers heavily. And, 
it will be all factory paid. 

Mr. Minor says that the impor- 
tance of women in new-car selling 
has never been fully appreciated. 
“T intend to play up to the wom- 

en,” he adds. 

To answer the question of what 
Dodge is going to do about the 
nearly 50% slump in sales in 1954, 
Mr. Minor has built his new ad- 
vertising around the theme: 
“Dodge Has Done It.” 

From every ad, tv set and poster 
pretty girls will be reminding one 
and all that “Dodge Has Done It.” 


= While the burden of selling ul- 
timately rests upon the retail 
salesman, Mr. Minor insists the 
best tool for him to use is good, 
smart and consistent advertising. 

A stickler for what he calls 
“family resemblance” in advertis- 
ing copy and layout, he is demand- 
ing that all Dodge promotion in 
1955 be identified immediately as 
a Dodge ad. Copy should be alive, 
but yet beautiful and have flair, 
he says. 

Mr. Minor drives a hard bargain 
with the space sellers. One exam- 
ple is a popular woman’s magazine 
which for the past 10 years has 
always shown its models beside a 
certain make of automobile. In 
1955 those models will be fondling 
a Dodge fender. 


Knox Reeves Elects Three 

E. E. Sylvestre has been elected 
to the new position of chairman 
of the board of Knox Reeves Ad- 
vertising, Minneapolis. Wayne 
Hunt, formerly exec. v.p., has been 
named to succeed Mr. Sylvestre 
as president, and Robert W. Staf- 
ford, a v.p., has been advanced 
to exec. v.p. Mr. Hunt has been 
'with the agency since it was 
founded in 1935. Messrs. Sylves- 
tre and Stafford have been with 
| one of its predecessor agencies 
since 1932. 
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HOMER F. BELEW 


Fort WortH, Oct. 27—Homer F. 
Belew, 63, business manager of the 
Fort Worth Star-Telegram and a 
member of the paper’s business 
staff since 1913, died yesterday in 
a hospital here. A Tennesseean, he 
came to Texas in childhood and 
began working for the Star-Tele- 
gram as a bookkeeper. “I came to 
work here,” he once said, “with my 
fingers still sore from picking 
cotton.” 

He returned from service in 
World War I to become a display 
advertising salesman and advanced 
in the business staff until his ap- 
pointment as business manager in 
1951. He was president of the Mid- 
west Newspaper Advertising Ex- 
ecutives Assn. in 1943 and also 
served as a director of the Adver- 
tising Federation of America’s 
Tenth District. 


M. BRADLEY NORTON 


NIAGARA FALLs, Oct. 26—M. 
Bradley Norton, president of Nor- 
ton Advertising Service and former 
advertising manager of Niagara 
Falls Gazette, died Oct. 16 at his 
home here. He began his business 
career as a newspaper compositor 
and was composing room foreman 
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at the Gazette before becoming its 
advertising manager. He started. 
his own agency 24 years ago. He) 
was a past president of the loca! 
Rotary Club and of the Merchants 
Assn. of the Chamber of Com- 
merce. Since 1950 he had been di- 
rector of civil defense here. 


WARREN WILLIAMS 


NEw HAveEN, Oct. 26—Warren 
Williams, 69, an advertising sales- 
man in New York for The Satur-' 
day Evening Post for more than 
25 years before his retirement last 
December, died Oct. 21 at his home 
here. Born in Worcester, Mass., he 
was graduated from Harvard in 
1906 and worked on newspapers 
in New England and New York be- 
fore joining SEP. 


HENRY S. LEWIS 


NORFOLK, VA., Oct. 25—Henry 
Steele Lewis, 54, president of Nor- 
folk Newspapers Inc., publisher of 
the Virginian-Pilot and the Ledg- 
er-Dispatch, died here yesterday. 
He had been in poor health since 
he became ill at the meeting of the 
American Newspaper Publishers 
Assn. in New York last April. 

Born in Pittsburgh, he attended 
Cornell University, where he re- 
ceived a degree in chemistry. He 
then worked for the Dunlop Rub- 
ber Co. in Buffalo and Baltimore, 
before entering the newspaper. 
business in 1936, when he joined! 
the business staff of the Ledger- | 
Dispatch as assistant secretary-. 
treasurer. Seven years later he was. 
elected secretary-treasurer of Nor-,| 
folk Newspapers Inc., and in 1945, 
he became v.p. and business man- 
ager. In 1946 he was chosen presi- 
dent. 

Mr. Lewis was also a director of 
Richmond Newspapers Inc.; v.p. 
and treasurer of WTAR Radio 
Corp., Norfolk, and secretary and 
assistant treasurer of the S. L. Slo- | 


ver Corp., Norfolk. 


LAURIE E. ROSS | 


PORTLAND, ORE., Oct. 26—Laurie | 
E. Ross, 52, owner of Ross Adver- 
tising Agency, died suddenly Oct. 
20, after suffering a heart attack at 
his home. 

Mr. Ross was president of the 
Oregon Advertising Club in 1949 
and an active member at the time 
of his death. He founded his agen- 
cy in Portland 29 years ago. 


WILLIAM J. KREBS 
Kansas City, Oct. 26—William | 
J. Krebs, 69, chairman of the, 
board of Rogers & Smith, Potts- 
Turnbull Advertising Agency here, 
died Oct. 19 in a local hospital. 
Mr. Krebs was president of the. 


Potts-Turnbull Advertising Agen- | 
cy from 1931 until its recent | 
merger with Rogers & Smith, in 
which he became board chairman. 

He was a director of the Adver- 
tising & Sales Executives Club, | 
president of the Advertising & | 
Sales Executives Building Corp. | 
and a past director of the Kansas | 
City Chamber of Commerce. 


WILLIAM M. BYAM 


New RocueLLe, N. Y., Oct. 27—| 
William M. Byam, 43, advertising | 
salesman for The Saturday Eve-| 
ning Post, was found dead yester- | 
day of carbon monoxide poisoning 
aboard his 46’ cabin cruiser. Mr. | 
Byam had boarded the boat to re- 
pair a faulty clutch when he was 
overcome by fumes. | 

Before the war, Mr. Byam was} 
advertising manager of Angostura- | 
Wupperman Co., maker of Ango- 
stura bitters. He served in the| 
Coast Guard in the war and later | 
represented Parents’ Magazine and | 
Capper Publications. He joined 
SEP last April. 
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“IT ONLY TAKES ONE IN GRE 
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One-eyed bachelor winking 
at a sure thing 


dollars in Green Bay. The Press-Gazette 
covers the waterfront, serves up 
100% City Zone circulation. Eye this buy. 


Be Number Il in Green Bay ... Buy the 


Green Bay, Wisconsin 


Arthur F. Rush 
New England Sales 
Manager, for the Kellogg 
Sales Company 


Sales Success in New England depends 
upon knowing New England market variations 


“Markets in New England are so variable from 
the standpoint of wholesale distribution, that 


unless market appraisal is correct 


unless advertising-sales promotion is applied 
where retail sales are greatest ... sales volume 
may never approach the real potential,” says 
Arthur F. Rush, New England Sales Manager 


of the Kellogg Sales Company. 


“Therefore, about 75 stores of these major 
chains do not usually show up in manufacturers’ 
wholesale figures for Worcester. To determine 
Worcester’s real grocery market potential, 
Retail Grocery Sales are the proper yardstick 
. . . Sales which are in excess of $168 million 
for the Worcester Market.” . 


Local Level Knowledge Is A Must For Top-Level 


The Press-Gazette, for example. There just 
isn't any competition to water down your ad 


Phil McClosky, Manager, General Advertising. 


creen oy PRESS-GAZETTE 


“For example: the Worcester, Massachusetts 
market is rated 33rd best in the United States 
in Retail Grocery Sales . . . yet, most wholesale 
trade tabulations do not give it such distinction 
because three of Worcester’s leading grocery 
chains (A&P, Stop & Shop, and First National) 
have their warehouse and distribution centers 
in other localities. 


Decision Making 


® This advertisement is published in the inter- 
ests of fuller understanding of the Worcester, 
Massachusetts market by The Worcester Tele- 
gram, The Evening Gazette, and The Sunday 
Telegram. George F. Booth, publisher. Circula- 
tion daily, 155,552; Sunday, 103,099. 
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European Car Makers Are Still Aiming at 
Foreign Markets, Auto Show Demonstrates 


Lonpon, Oct. 26—The 39th In- 
ternational Motor Show opened 
in London last week amid the big- 
gest flurry of activity in the his- 
tory of the British automobile in- 
dustry. 

This glittering exhibition, pri- 


marily a showpiece of British 
cars, reflects the coming battle 
between European makers for 
both world markets and home 
trade. 

The first day of the 10-day 
show, organized by the Society 
of Motor Manufacturers & Trad- 


. ers, attracted about 2,000 foreign 


buyers. 


s Among the cars they came to 
see are 40 new models. Some are 


helped Britain capture 41% of the 
world export trade. 

But West German and French 
rivals are pressing hard. To com- 
bat this threat, five companies 
here have just announced expan- 
sion plans costing a total of $332,- 
000,000 to strengthen their hold 
on the world markets and to meet 
growing demand at home. 


The Ford Motor Co., after a 


visit by Henry Ford, announced 
'this week it will spend $182,000,- 
000 over the next five years. This 
‘is the biggest expansion program 


ever undertaken by an auto con- 
cern in Britain. 


# Vauxhall Moters, a subsidiary 
of General Motors Corp., will 


brand new, others modified ver- | spend $100,000,000 to double its 


sions of cars that have already 


WANTED... 


tomorrow's job YESTERDAY! 


Sounds impossible, but often asked 
to do. Even in such cases we try to 
JAY P. performthings that seem impossible. 


WALK advertising typographer 
11 EAST HUBBARD ST., CHICAGO 11, ILL. 


present output of 1,100 cars a day. 
'This was announced after a visit 


|by GM’s president, Harlow H. 
Curtice. 
The Rootes Group has an- 


nounced a_ $28,000,000 program; 
the British Motor Corp., compris- 
ing the Austin, Morris, MG, Riley 
and Wolseley companies, _ will 
raise $14,000,000 from its share- 
holders, and the Standard Motor 


DAILY @ NEWS 


A typical New York News 
commuter station poster 


livelier! | 


J. F. RUSSELL, Circulation-Promotion Manager of the New York 
News says — “The News, the daily newspaper that 
reads faster and livelier, keeps its features fresh in the 
public mind by using TDI Suburban Station Posters all 


year round.” 


Write for large marketing map of Greater New York Market and 
population and sales statistics for Commuterland. 
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Co. will put $8,500,000 into the 
fight. 

One major battlefield will be 
the U. S. and Canada, where the 
rewards are richest—and compe- 
tition hottest. British sales in 
America—20,868 vehicles worth 
$25,000,000 in the first nine 
months of 1954—are slightly 
‘lower this year. 


_@ But the industry does not in- 
‘tend to let the downward trend 
‘continue unchallenged. Listen to 
|Sir William Rootes, chairman of 
the Rootes Group: 

“The British motor industry has 
toiled hard in the U. S. to estab- 
lish a foothold. The British car, 
the sleek sports roadster, is there 
to stay. The chief executives of 
the industry are regularly travel- 
ing the States to see for them- 
selves what the American man- 
in-the-street—and his wife and 
daughter, too—wants in the way 
of a British car.” 

The weapons Britain will use in 
the coming battle are there for 
all to see at the motor show. To 


them, the organizers sent 25,000 
direct invitations abroad. 


@ The vast promotional campaign 
did not end there. Other contacts 
were made through British diplo- 


make sure that the world sees| 
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OLD AND NEW—Highlights of the International Motor Show include ~ 

the old, reliable Morris Minor (top), one of the less expensive and 

more popular British models (basic price, $1,090 plus tax), and the 

Cresta sedan, a scaled-down Chevrolet in styling, produced by Gen- 
eral Motors’ Vauxhall Motors subsidiary. 


tures on the industry, published 
ispecial supplements and carried 
pages of auto ads. 

The show at the Earl’s Court 
‘stadium is itself a huge advertis- 


Talk of an all-plastic car is in 
the air, but no maker has thought 
it worth a trial. 


# Britain is still forging ahead in 
the tigh-performance sports car 
field and has some comparatively 
low-priced models on show. These 
cars have been among the most 
successful in the U. S. 

There are five inexpensive 
four-seater cars, the British Ford 
Popular and Anglia, the Austin 
A30, the Morris Minor and the 
Standard Eight. They sell at an 
average of $1,000. Sales tax adds 
$400 to the price in the home mar- 
ket. 

Prices gradually rise from this 
noint, finishing with Rolls Royce, 
|Daim!ter and Bentley models at 
‘around $13,500 before taxes. 
| The main factor of the show is 
|variety. British plants believe in 
offering the public a full range 
of cars to fit every taste, every 
pocket. The successful Morris 
Minor, for instance, is offered in 
eight forms. 


= The’ Austin-Nuffield group, 
part of British Motor Corp., 
packed its stand with 25 models, 
including a newcomer, the A60 
Westminster. This is a durable 
six-cylinder family sedan _ that 
will travel at 90 miles an hour 
and sell at $1,560 before taxes. 

The Rootes Group, whose Hill- 
mans have done well in America, 
offers five new models, three of 


ing medium. It is polish all the them with overhead valve engines. 


way. Polished salesmen pounce 
on the potential buyer with glossy 
brochures by the dozen; the stands 
‘are highly polished and banked 


with flowers; and of course there 
are highly polished cars, their 
doors open invitingly for all to 


enter. 

| Cars occupy 74 stands in the 
ishow, which has 250,000 square 
‘feet of display space. It is the 
largest show since the series 
opened in 1903. 


|be it the popular small model or | 


s Britain’s competitors are pres: 
ent in force. The highly-popula: 
Volkswagen is here from Ger- 
|many, along with luxurious Mer- 
cedes-Benz models. There are 
Simcas, Renaults and Citroens 
‘from France, Fiats and Alfa- 
Romeos from Italy. Czechoslova- 
'kia, the only Communist state 
/represented, offers a four-cylinder 
Skoda saloon. 

The U. S. and Canada sent a 
‘large contingent, though the big 
—— of North America are not 
generally considered an economic 
|proposition in Europe. 
| Changes in the British models 
mainly apply to performance. 


|Rootes also showed the most pop- 
ular model of the show, the Hill- 
man Husky. The Husky, intro- 
duced earlier this month, is a 
dual purpose station wagon. The 
most remarkable feature of all 
is its basic price, $1,120. 

British Ford presented an un- 
changed range of six cars, rang- 
ing from the Ford Popular, cheap- 
est car in Britain at $790, to the 
Zephyr at $1,900. 


® Rationalization is the keynote 
of Vauxhall Motors. This General 
Motors subsidiary has previously 
plowed through the years with 
two models, the Wyvern and the 
| Velox. This year it has bowed 
slightly to convention and pro- 
duced a new $1,660 car, the Cres- 
ta, as an answer to Ford’s Zodiac. 
Standard Motors, which had 
three models in the immediate 
postwar years, has nine on show. 
In addition to cars, the motor 
show exhibited a wide range of 
‘automobile accessories, tires, trail- 
‘ers and power boats. 
Film Producer Names Landen 
| Melrick Landen Associates has 


matic offices, trade associations, There is no startling development) been named to handle public re- 
auto clubs and the like. At home, in shapes, though the wide, flat lations for Robert Davis Associ- 


‘newspapers have carried long fea- front is more in favor than ever. ates, New York film producer. 
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Wanamaker Store in Manhattan Closes 
As Merchandisers’ Exodus to Suburbs Grows 


NEw York, Oct. 27—The growth 
of suburbia at the expense of met- 
ropolitan centers was spot-lighted 
this week with the announcement 
by John Wanamaker that it will 
close its main store here Jan. 31, 
although factors other than popu- 
lation trends also were at work. 

The Wanamaker department 
store at Broadway and Ninth St. 
has been in operation 58 years. 

Its doors are closing now because 
the company, a Philadelphia or- 
ganization, wants to concentrate on 
suburban expansion. 

A Wanamaker branch will open 
Nov. 15 in Wynnewood, Pa., a sub- 
urb of Philadelphia. Another will 
be opened next February at the 
Cross County Center, in Yonkers, 
N. Y. 

Wanamaker’s established a 
branch in Great Neck, L. I., three 
years ago, and its space was re- 
cently expanded from 45,000 to 


Comics Book Group 
Adopts Tough Code, 
Includes Ad Curbs 


WASHINGTON, Oct. 29—The com- 
ics book industry cleanup picked 
up speed this week with adoption 
of a hard-boiled code to purge the 
kid magazines of horror, lust and 
other troublesome themes. 

Regulations set up by the newly 
formed Comics Magazine Assn. of 
America (AA, Sept. 6) ban scenes 
of excessive violence, terror, smut 
and crime. Females are to be 
drawn realistically, good grammar 
is emphasized and restraint is 
ordered in use of the word “crime” 
in titles. 

The code also contains a catch- 
all section to ban anything con- 
trary to its detailed provisions. Al- 
though the publications usually 
carry little advertising, the edict 
warns that good taste must guide 
the acceptance of ads. Former 
Judge Charles F. Murphy, code ad- 
ministrator, said that an ad for a 
bull whip “which can be used for 
tricks” has been rejected, although 
it runs in other magazines. 


s Liquor and tobacco ads are un- 
acceptable. Also banned are ads 
for sex instruction books, picture 
post cards, pin-ups, “art studies,” 
knives, _ realistic-looking guns, 
fireworks and gambling equip- 
ment. 

Nudity ulso is verboten. So are 
clothed figures if they offend good 
taste or morals. Ads for products 
accepted by the American Medical 
Assn. or American Dental Assn. 
are permitted, but copy for med- 
ical, health or toiletry products “of 
questionable nature” are to be re- 
jected. 

The 24 publishers who set up the 
association in the wake of fierce 
anti-comics publicity produce 
about 75% of the 40 to 60 million 
comics books sold each month. 
John Goldwater, association presi- 
dent, said that Dell Publishing Co., 
the major holdout, is taking a 
“wait and see attitude” and “has 
not said ‘no’” yet. He added that 
William Gaines, publisher of Clas- 
sics Illustrated and Entertaining 
Comics Group and another holdout, 
has announced that he is cleaning 
his own house. 


s Mr. Goldwater indicated that he 
believes no Dell books would have 
trouble with the code and that if 
the Gaines publications are being 
cleaned up, he “can’t see why they 
are unwilling to join with the rest 
of us.” 

Association membership includes 
leading distributors, but Mr. Gold- 
water indicated that efforts to 
block distribution of non-member 
publications would involve legal 
problems. 


60,000 sq. ft. 

The company will continue to 
operate in Manhattan through its 
two small department stores in the 
Wall St. area. 

The announced shutdown sym- 
bolizes the end of an era. Tradi- 
tionally a store for the “carriage 
trade,” Wanamaker’s prospered 
during the early years of the cen- 
tury. But it became increasingly 
isolated in its downtown location. 
Store traffic was low, and it had 
to depend a good deal on mail and 
phone order business. 


® Retail trade circles also point 
out that Wanamaker’s failed to 
keep pace with modern depart- 
ment store merchandising develop- 
ments. For one thing, the store was 
too heavy in the home furnishings 
line. 

Retailing Daily estimates that 
50% of the store’s $25,000,000 an- 
nual volume was in home furnish- 
ings. The weakness of the women’s 
apparel departments made it dif- 
ficult to attract shoppers. 

Wanamaker’s also has done little 
in the way of renovating. Its old- 
fashioned decor and old-fashioned 
location have helped make it a 
“landmark,” with both the good 
and bad implications of the word. 

The Wanamaker departure 
makes depressing news for the 
city’s hard-pressed metropolitan 
dailies—and presumably happy 
tidings for the suburban papers. 
The store spent $1,254,565 in New 
York newspapers last year. 

Unionized employes of Wana- 
maker’s are now making an effort 
to buy the store, but they are not 
given much chance of success. Paul 
P. Milling, president of the local 
independent union, said he thought 
$12,500,000 would be a fair price. 
He proposes to- raise most of this 
sum from banks. 


a Wanamaker’s will be the third 
major department store to close 
down here since 1952. Frederick 
Loeser & Co., Brooklyn, shut down 
early in 1952, and James Mc- 
Creery & Co. ended a 116-year 
operation in Manhattan early this 
year. 

The shift of stores to the sub- 
urbs has been in full swing for 
some time. AA this week made a 
spot check of some leading depart- 
ment stores here and got this pic- 
ture: 

B. Altman now has branches in 
East Orange, N. J., White Plains, 
N. Y., and Manhasset, L. I. The 
Manhasset branch was _ recently 
enlarged. 

Bonwit-Teller has a White 
Plains branch and is building a 
new one in Manhasset. 

Bloomingdale Bros. operates 
branches in New Rochelle, N. Y., 
Fresh Meadows, L. I., and Stam- 
ford, Conn. 

Gimbel Bros.’ branch is in White 
Plains. 

Lord & Taylor has branches in 
Manhasset, Eastchester, N. Y., 
Milburn, N. J., and Hartford, Conn. 
The Manhasset branch was re- 
cently expanded. 

Macy’s has branches in the 
Bronx, Jamaica, Flatbush and 
White Plains. New branches are 
being built for the large shopping 
centers now springing up in 
Hempstead, L. I., and Paramus, 
N. J. 

S. Klein will open a branch in 
Hempstead next spring. 


Bromo on Election Night 

Emerson Drug Co. will sponsor 
the Nov. 2 election coverage on 
WRCA-TV, New York, for 
Bromo-Seltzer. The NBC station 
will carry five-minute news re- 
ports at 9:55, 10:25, 10:55, 11:25, 
11:55 p.m., and 12:25 and 12:55 
a.m. Lennen & Newell placed the 
| spot time. 


COX'S VIEWS YOUR FASHION FUTURE 
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CONSIDERED JUDGMENT-—Final judging of medal win- 
ners in the 22nd annual exhibition of the Art Di- 
rectors Club of Chicago was performed by Frederick 
Boulton (left), creative director, J. Walter Thomp- 
son Co., Chicago, and Fran Foley, art director, 
Marshall Field & Co. The awards were presented 
last week by Albert Dorne, well-known illustrator. 
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At far left is one of the medal award winners, 
“Cox’s Views Your Fashion Future,” a newspaper 
ad created for Cox’s, in suburban Pittsburgh, by 
Arnold Varga. The ad at center is in the editorial 
art division, promoting pentothal sodium for Abbott 
Laboratories. Art director was Francis W. Goessling; 
designer, Carl Regehr, and artist, Hans Moller. 


Supreme Court 
Stand Cheered 
by Fair Traders 


(Continued from Page 1) 
states—Texas, Missouri and Ver- 
mont (plus the District of Colum- 
bia)—do not have fair trade laws. 

Sam Goody, New York record 
dealer, and the S. Klein depart- 
ment stores in New York and New- 
ark were involved in the four cases 
which the Supreme Court refused 
to review. 

The Goody and Klein stores 
were both trying to overthrow the 
McGuire Act as unconstitutional. 
Under this law, passed in 1952, a 
manufacturer’s fair trade agree- 
ment signed by only one dealer 
binds all other retailers in the 
state to sell at the list price. 

Mr. Goody was successfully sued 
by Raxor Corp., a record manu- 
facturer. Raxor charged him with 
selling its records below fair trade 
prices. 

The Klein stores were success- 
fully sued by Lionel Corp., toy 
train manufacturer. 


a Fair trade forces were exultant. 
Dr. John W. Dargavel, chairman 
of the Bureau of Education on 
Fair Trade and executive secretary 
of the National Assn. of Retail 
Druggists, declared: “This third 
refusal by the highest court in our 
land to review the constitutional 
status of the fair trade laws should 
serve as a green light to manufac- 
turers of fair-traded national 
brands, in making fair trade work 
more effectively in the market- 
place than ever before.” 

John W. Anderson, president of 
the American Fair Trade Coun- 
cil, agreed the decision allows 
manufacturers to “proceed vigor- 
ously” to protect their brand 
names. 

W. A. Sheaffer II, president of 
the Sheaffer Pen Co., hailed the 
decision as “a benefit for consum- 
er, retailer and manufacturer 
alike.” He said: “This cuts the 
ground from under those economic 
pirates who would destroy the 
reputation and good will of the 
manufacturer of a branded prod- 
uct for their own selfish pur- 
poses.” 

Mr. Sheaffer reported that in 
the last nine months his firm has 
started legal action against 230 


price-cutters and has cut off 400 


outlets suspected of price-slashing. 


s Anti-fair traders were under- 
standably glum, but far from 
ready to embrace fair trade. Her- 


bert S. Greenberg, general counsel 


for the National Assn. of Discount 
Merchants, said discount houses 
would continue to sell below list 
prices. 

The public, Mr. Greenberg said, 
wants lower prices. He charged 
fair trade manufacturers with hy- 
pocrisy in prosecuting a few lead- 
ing stores and leaving others un- 
disturbed. He added that hard 
goods manufacturers can’t afford 
to bypass the discount houses, since 
half their production is_ sold 
through these outlets. 

Stephen Masters, president of 
Masters Inc., one of the nation’s 
biggest discount operations (see 
story on Page 3), refused to ac- 
cept the Supreme Court decision as 
final. He pointed out that the 
court only refused to review the 
cases; it did not rule on the “fun- 
damental issues involved.” And he 
said the court still has to rule on 
the appeal in the case of General 
Electric Co. vs. Masters. “This 
pending case,” he said, optimistic- 
ally, “may well bring up essential 
new challenges to existing fair 
trade laws.” 


FAIR TRADE ‘CRUSADE’ 
GAINS, SAYS DOESKIN 


New York, Oct. 26—Renewing 
his war against International Cel- 
lucotton Products Co. (Kleenex), 
Emanuel Katz, president of Doe- 
skin Products Inc., today declared 
that fair trade policies have paid 
off handsomely for his company. 

Mr. Katz, speaking before the 
Sales Executives Club of New 
York, presented a round-by-round 
history of the two-year-old Doe- 
skin-Kleenex fracas over fair 
trade. 

In this history, Kleenex price- 
cutting practices are held up as 
“economic Hitlerism’” and—more 
than that—tactics which don’t 
work. 

Mr. Katz advised companies 
which want to beat the discount 
operator to follow the Doeskin 
formula. 

He recounted how Kleenex went 
off fair trade two years ago, and 
how Doeskin decided not to “fol- 
low the leader,” but instead to 
fight back with a “profit crusade” 
to “enlighten” the trade. This 
counterattack—which is still be- 
ing waged today—took three 
forms: 

1. A direct mail program: each 
month for the past 28 months, Mr. 
Katz has written a letter to whole- 
salers and dealers about the profit 
advantages of fair trade. 

2. Trade press campaigns: Doe- 
skin fights Kleenex openly with 
large space ads in trade papers. 

3. Trade relations counselors: 
they made available another chan- 
nel by which Doeskin could reach 
wholesalers and dealers. 
| How successful has Doeskin 


been in its fight against Kleenex? 
Mr. Katz let the Doeskin sales fig- 
ures talk. He presented the fol- 
lowing record: 

Second half of 1952: sales up 
39% over the corresponding pe- 
riod in 1951. 

First half of 1953: sales up 17% 
over the first six months of 1952. 

Second half of 1953: sales up 
33% over the second half of 1952. 
Entire year of 1953: sales up 30% 
over 1952. 

First six months of 1954: sales 
up 5% over the first six months 
of 1953. 

Mr. Katz stressed the impor- 
tance of convincing both whole- 
salers and dealers that price-cut- 
ting means smaller profit margins. 
He concluded his talk by present- 
ing a 15-minute sound film, “The 
Doeskin Crusade,” which dramat- 
ically recounts the Doeskin- 
Kleenex battle. Mr. Katz said this 
film has already been shown at 
824 wholesaler meetings. 


Electric Shaver Ad 
Battle Looms as Two 
Challenge Oldtimers 


(Continued from Page 1) 

Sunbeam Corp., which last year 
devoted $128,773 to general mag- 
azine advertising, according to 
PIB figures, and another $64,712 
to newspaper advertising, drama- 
tically jumped its ad investment 
when it signed up as one of the 
sponsors of the Max Liebman col- 
or tv spectaculars on NBC. 

The electric shaver market, 
which has nearly tripled in retail 
sales since 1946, is dominated by 
Schick, Remington and Sunbeam, 
which divide 95% of the market 
among them. North American 
Philip Co.’s Norelco (C. J. La 
Roche Co.) is said to have the re- 
maining 5%. 

What makes the field attractive 
to newcomers like Ronson, which 
has been in the cigaret lighter 
field, and Bulova, a watch maker, 
is the retail sales picture since 
1946, when shavers accounted for a 
a consumer expenditure of about 
$36,000,000. By 1950, this figure 
had jumped to over $50,000,000 
and to about $64,000,000 in 1952. 
Last year retail sales went close 
to $100,000,000. 


Ross Coles Opens New Office 
Ross Coles & Co., Chicago prize 
incentive company, has opened a 
Detroit office at 16953 James 
Couzens Hwy. Co-managers of the 
new office are Russell F. Manney, 
formerly with Campbell-Ewald 
Co. and Geyer Advertising, and 
Charles Smith, previously with 
Belnap & Thompson, Chicago sales 


jincentive organization. 
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Hudson Boosts Sumpter 

American Motors Corp., De- 
troit, has appointed Lew Sumpter 
western division sales manager 
for its Hudson Motors division. 
Mr. Sumpter, formerly Hudson 
sales manager for the south cen- 
tral region, succeeds W. E. Young, 
who has retired. 


Lawyers — 
And How To Reach Them 


Lawyers are business leaders. Lawyers are 
local, state and national government lead- 
ers. They are a high income influence 
roup interested in goods, services and 

deas. Reach this powerful ye 4 through 
CASE AND COMMENT, the lawyers’ mag- 
azine. Guaranteed controlled circulation— 
100,000; actual 6 mos. av.—122,337 o2 
s 


more than double that of the next la 
legal magazine open to advertising. 

bonus of 22,693 bulk to law students. You 
can reach lawyers, judges, law professors 
at very low cost. For samples, facts, con- 


tact CASE AND COMMENT, Dept. AA 
12, Aqueduct Bidg., Rechester 14, N. Y. 
or National Publishers Representatives, 
Inc., 114 E. 47th St., N. Y¥. 17, PLaza 
3-5171 


Independent Dealers Asked to Approve 
$100,000 Campaign for Recapped Tires 


(Continued from Page 2) 
greatest threat to the recap busi- 
ness. 


s “These are tires of low mileage 
and high hazard potential from 
the buyer’s point of view,” he 
said, “and, of course, low profit 
from the dealer’s point of view.” 

Low-grade tires also reduce the 
supply of recappable casings, he 
asserted, adding that “only 26% 
of all passenger tires inspected 
are said to be acceptable for re- 
treading.” 

Another speaker, A. E. Brubaker, 
retail advertising manager of Fire- 
stone Tire & Rubber Co., urged 
dealers to follow a five-point plan 
in selling new tires. He advised 
dealers to conduct employe train- 
ing programs, set up tested mer- 


— 
Bands & Wrappers 


FINEST, FASTEST, LOWEST COST WAY 
TO PACKAGE BANDED MERCHANDISE 


% SEAL at Finger’s Touch! 


% NO PINS — No Stitching — No Moistening! 
% Beautiful Color Printing by the FLEXOGRAPHIC 


Process! 


SAMPLE KIT of typical “SELF-STICK” Bands and 


Wrappers at your request. 
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Appliance 


chandising programs and use ad- 
vertising, promotions and displays 
produced by the manufacturers. 

National ads and local mat ads 
“aren’t just concocted by guys like 
Brubaker,” he said, but are “taken 
out in the field and tested.” 


s Rep. Wright Patman (D., Tex.) 
assailed ownership of recapping 
facilities by tire manufacturers in 
an address to the dealers. 
“Company-owned recap shops 
were started ostensibly to supply 
factory-owned outlets and small 
tire dealers,” he said. “The original 
purpose has obviously been lost 
with the building of large factory 
outlets established with great ex- 
pense in the very front yard of 
their dealer operations. The size 


of the equipment helps provide 


the means of selling large con- 
struction firms and contractors on 
a direct-selling basis, cutting out 
the independent tire dealer and re- 
treader as well as the smaller tire 
manufacturer.” 

The co-author of antitrust leg- 
islation also drummed up support 
for legislation to strengthen the 
Robinson-Patman Act, scheduled 
for introduction in Congress next 
year as the Kefauver-Patman bill. 


# “In 1926, independent tire deal- 
ers handled 89.3% of the replace- 
ment demand for tires,” he said. 
“Today it is estimated that they 
get less than 50% of that same 
market. Granted that the market 
is greater and growing there is 
nevertheless great significance in 
the disposal of the difference. 
“The so-called ‘Big Four’ do 
98% of the original equipment 
business, 67% of the ‘brand name’ 
replacement tire sales, 63% of the 
‘private brand’ replacement tire 
sales and almost 10% of the re- 
capping sales,” he asserted. 


Five Appoint Albright 


Fiberbilt Case Co., Belf & Lustig 
and Siliphane Corp. of America, 
all of New York; Kaglu Corp., 
Barberton, O., a subsidiary of Ka- 
men Soap Co., and Nassau Plas- 
tics, Brooklyn, have named Al- 
bright Associates, New York, to 
handle their advertising and sales 
promotion. The first four accounts 


‘formerly were with Altomari Ad- 


vertising. 


This booming industrial and 
economic development is 
concentrated in NORTH- 
ERN MINNESOTA — the 
circulation area of the Du- 
luth Herald and WNews- 
Tribune. 


As the map shows 
... the new multi- 
million dollar taco- 
nite industry is lo- 
cated right in 
the heart of 
the Duluth-Su- 
perior Market. 


TACONITE PLANTS 
PROPOSED SMALL SCALE 


PROPOSED RAMROADS 
SeRREerrresrsessereee 


DULUTH HERALD —# 
Duluth News-Tribune 2 


*$483,000,000 are invested in 
these projects to separate ore 
from ore-bearing rock called 
taconite. 


Taconite Is BIG BUSINESS Here’ 


\ 
te 
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LARGE SCALE 


SUPERIOR 
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Advertising Age, November 1, 1954 


Current Deals and Offers 


Listed below are a variety of offers made by advertisers in ads 
in the Thursday, Oct. 21, issues of newspapers in ten cities. The ten 
cities are widely scattered geographically and are used often by 
advertisers as test markets. For that reason, ADVERTISING AGE feels 
that the offers listed here give a fairly representative sample of the 
deals that are being offered by advertisers. 

The newspapers used here are the Los Angeles Herald Express, 
Denver Post, Atlanta Journal, Indianapolis News, Minneapolis Star, 
Cincinnati Times-Star, Columbus Dispatch, Philadelphia Bulletin, 
Memphis Press-Scimitar and Portland Oregon Journal. Many of 


these offers are national, and 


tend to appear in many of these news- 


papers on the same day, thus, where an offer is listed for the first 
time, all the other cities in which it appears are given. These offers 
are not listed again for the newspapers in those cities. 


Product or Store 


Ad Size 


Offer 


Los Angeles Herald Express 


Comet rice 3x135 


Scissors for 50¢ with one box top. Also in 
Atlanta, Indianapolis, Columbus. 


Safeway stores Spread 


Quaker oats 5x195 


3x65 
4x170 


Carnation creamed tuna 


Simoniz floor wax 


Nucoa margarine 4x245 


Denver Post 


Coupon worth 10¢ on purchase of Sunnybank 
margarine. 

Coupon worth $2 toward $6.95 kitchen clock 
and timer. Aiso in Memphis, Minneapolis. 
Same deal, but for Mothers Oats, in Cincin- 
nati, Columbus, Indianapolis. 

Coupon worth 10¢ on can. 

Send cap from can, with comment on wax, 
get 30¢ back. Also in Atlanta, Indianapolis, 
Minneapolis, Cincinnati, Columbus, Philadel- 
phia. 

Enter $150,000 contest with flap from package. 
Every entrant gets certificate for 1 lb. of 
Nucoa. 


Atlanta Journal 


Borden's instant coffee 2x200 
Armour Star chili con carne 5x200 
Armix shortening 3x95 


10¢ off on regular 2 oz. jar. Also in Memphis. 
5¢ off regular price introductory offer. Also 
in Indianapolis. 

16¢ off during “appreciation” sale. 


j 


Indianapolis News 


New Quaker pop corn 3x98 
Stop & Shop supermarkets Page 
Decaf instant coffee 4x195 
Canada Dry ginger ale 5x195 
Robin Hood flour 4x145 
Rockwood chocolate candy 4x195 
Kroger stores Spread 
Standard food stores Spread 


Coupon in package worth 10¢ on any butter, 
margarine, shortening or oil. 

Free Everbrite waterless aluminum cookware 
with bonus stamps. 

25¢ off on 2 oz. jar. Similar offer ‘(buy one 
jar regular price, second jar half price), in 
Cincinnati, Columbus. 

Save 20% on each 6-bottle carton. 

Coupon worth up to 30¢ in each bag. Also in 
Cincinnati, Columbus. 

Copper creamer or sugar bowl]! for one wafer 
boxtop and $1. 


Win Buick, trip, boat, etc. by coming into 
store, putting name in a box. 
Contest offering refrigerators, automobiles, 


ranges. Also, ‘‘Lucy’s Notebook” offered with 
carton of Philip Morris. 


Minneapolis Star 


National food stores Spread 
Red & White food stores Half Page 
Theisen’s food stores One-Third 

Page 


$7,500 in prizes, trip to Florida. Leave name 
at store. 

Jo Stafford record with Snowy 
top, 25¢. 

19¢ Charmin facial tissues box for 13¢ with 
coupon. 


Bleach box 


Cincinnati Times-Star 


Thriftway supermar- Three-quarter 


ket Page 
Xman frozen rainbow trout 5x195 
Nescafe instant coffee 4x 150 
Old London Melba Toast 3x145 
Blue Bonnet margarine 3x200 


5 lb. bag of Jack Frost sugar for 1¢ with $10 
order. 

Porcelainized fry pan 
wrapper. 

Free sample for coupon. 
“Fat Boy’s Diet Guide’ tacked to each pack- 
age. Also in Philadelphia. 

Coupon worth 10¢ on package. Also in Co- 
lumbus, Portland. 


for $1 with Xman 


Columbus Dispatch 


Morehouse Fashion store 3x177 
Get Up soft drink Page 
Maxwell House instant coffee 5x195 


Buy 12 Victor Listeners Digest 45rpm records, 
get 45rpm record player. 

Introductory l¢ sale. First 6-bottle carton 35¢, 
second 6¢. 

Coupon worth 15¢ on jar. Also Philadelphia. 


Philadelphia Bulletin 


Lake Shore honey 2x50 
Nestle’s instant coffee 4x160 
Snow Crop diced potatoes 2x250 


Philadelphia Electric Co. Half Page 


Thom McAn 5x200 
Ritter juices 5x200 
Miracloth 5x200 
American Stores Co. One-quarter 

Page 
Acme supermarkets Spread 
Trend detergent 6x200 


No-drip dispenser free. 

30¢ com.on on 4 oz. jar. 

Send label, get coupon for free package. Also 
(same newspaper) low-price offer on Snow 
Crop frozen foods. 

Free wiring and installation if you buy electric 
range. 

Wear shoes a week; money back if not satis- 
fied. 

Send in label from bottle with $1, get crystal 
glasses. 

If not satisfied, double your money back. 
Free Villanova-vs.-Houston football tickets 
with $10 purchase. 

Same offer as American stores above. 
Introductcry offer. One box 1¢ with regular 
purchase. 


7 


Memphis Press-Scimitor 


4x145 
4x125 


Riceland rice 
Breast-O’-Chicken tuna 


Snowdrift Wesson oil shorten- 4x145 
ing 


Free cookbook. 


8 Christmas ornaments with two labels and 


7¢ off regular price on 3 Ib. size. 


Oregon Journal, Portiand 


Revion lipstick 
Columbia Markets 


4x 160 
Half-page 


Nail enamel with purchase of $1.10 lipstick. 


16-piece cut-glass set, one piece with each $7 
order. 
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AD PALACE—New home of Neale Advertising Associates, 8462 Sunset 
Blud., West Los Angeles, features huge north-facing windows, trop- 
ical plantings, and patio-swimming pool in rear. 


~~ 


er with a modest 


ask Congress for an over-all limit 
‘on advertising?” 

This kind of logic, he said, 
shows that the possibilities of 
'shielding the inefficient retailer 
from the elementary storms of 
survival are infinite, if one at- 
tempts to justify present argu- 
ments favoring fair trade. 

Stressing that fair trade is as 
impossible to enforce as any other 


ican public who will be the final 
jury.” He also insisted that fair 
trade will never ‘‘win the ultimate 
test of constitutionality.” 


Natlynn Names Gerry Gottlieb 
Gerry Gottlieb, director of radio 


WATV Backs Rate 
Increase with Cost 
Per 1,000 Guarantee 


NEWARK, N. J., Oct. 26—A 
guaranteed maximum cost. per 
thousand of $1.25 per minute for 
Class A time or your money back. 

This is the offer included in the 
new rate card which goes into 
effect Nov. 15 for WATV. Or, if 
an advertiser prefers, he may take 
his credit in time. 

Coincidentally, the independent 
station’s rate for Class A time will 
be boosted from $1,000 to $2,000 
an hour. Other Class A guaran- 
tees, which will be figured on 
the basis of Telepulse ratings: 20- 
second announcements, 75¢ per 
thousand; 10-second station 
breaks, 45¢ per thousand. 

To produce as specified the sta- 
tion must deliver a 6 rating in A 
time, a 4.5 rating in B time, a 3 
rating in C time and a 2.2 rating 
in D time. 

First sale under the new rates 
was made to Nestle’s Everready 
cocoa (Cecil & Presbrey) for 15 
minutes three times weekly on the 
expanded “Junior Frolics.” 


Crocket to McHugh-Cather 


Crocket Mfg. Co., Culver City, 
Cal., has named McHugh-Cather 
Advertising, Los Angeles, to han- 
dle advertising for its aircraft 
component parts. Aviation trade 
publications and direct mail will 
be used. 


Wank, Lougee Adds One 


Wank, Lougee, McDonald & Lee, 
San Francisco, has been appointed 
to direct advertising for C. M. 
Volkman & Co., wholesale seed 


wi) 
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CONSOLIDATED 


SERVES EVERYBODY who 
wants facts--men, women, Busi- 
ness firms, Banks, Factories, 
Air and Steamship lines, Rail- 
roads, Hotels, Advertising 
Agencies, Fashion Centers, 
Foundations, City, State and 
Federal Governments, Colleges, 
Universities, Trade Associations, 
Labor Unions, Civic Groups, 
Clubs, and many others... 
quickly, thoroughly, confi- 
dentially—at little cost. 


PRESS 
CLIPPING ge 


CONSOLIDATED 


431 sou DEARBORN STREET, DEPT. 


CHICAGO 5, ieLTMOIS 
170 FIFTH AVENUE, NEW YORK 10, WN. Y. 


‘services or to cut his costs when 


| 
| 


‘has no incentive to improve his 


and tv publicity at Paramount 
Pictures for the past three years, 
has been named director of adver- 
tising and public relations for Nat- 
lynn Junior Originals, New York. 
The company previously had no ad 
director. Jeraldine Cooper, form- 
er director of public relations, has 
resigned. 


Masters Inc. Head 
Says Fair Trade 
Is ‘Price Fixing’ 


advertising | Butler Bros. Boosts Johnson 


budget might then be tempted to. 


| who has resigned. 


Mortord Named Coordinator 


kind of unpopular legislation, Mr. | 
Masters said that “it is the Amer- | 
ian and Living for Young Homemak- 


Butler Bros., Chicago, has pro- 
moted E. Tanner Johnson to di- 
rector of merchandise of its Ben 
Franklin division. Formerly a gen- 
eral branch house merchandise 
manager, he succeeds W. L. Smith, 


Howto Sellthe 
Fishing Tackle and 
_ Outdoor Sports Markel. 


25,000,000 Americans enjoy 


other outdoor sports. Write for new bro- 
chure giving complete information on this 
F market. 


Gordon N. Morford, with Street 
& Smith, Chicago, for six years, 
has been named automotive co- 
ordinator for Mademoiselle, Charm 


ers, a new post. 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED 
TV SLIDES ON FILM 


Why use STILL SLIDES when you can get action 
flashes, wipes, etc., at this low price 


10 SECONDS $10 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Send For A 
Sample Reel Today 


K STUDIOS 


1323 So. Wabash, Chicago, Ill. 


(Continued from Page 3) 

gin, Ill., this week initiated a con- 
tempt action against Masters Inc. 
for selling Toastmaster products 
at less than minimum retail price. 
In a prior legal action, Masters had 
been enjoined from selling the 
products at a cut price under the 
New York fair trade law. Toast- 
master says recent shoppings dis- 
closed that the injunction has been 
violated by Masters.) 

To illustrate his point, Mr. Mas- 
ters compared the statistics shown 
by the National Retail Dry Goods 
Assn. on the cost and operation 
of its member stores with similar 
costs of Masters Inc. He empha- 
sized that “these figures con- 
clusively show for every $100 of 
sales taken in by NRDGA members 
hey must pay $32.90, while Masters 
rings up $100 worth of sales at a 
cost of $11.20.” He attributed this 
to the fact that Masters does not 
have non-productive executives, 
high-priced legal staffs, and over- 
paid buyers. 

Stressing that his stores do not 
follow a loss leader policy, he 
said the loss leader technique is 
not “the baby of the discount 
house,” but the accepted policy 
of some of the largest department 
stores. 


@ Masters Inc. had a gross volume 
in 1953 of close to $20,000,000, 
Mr. Masters said. This figure was 
achieved, he said, because the dis- 
count house not only sells branded 
merchandise at the lowest pos- 
sible price, but also because Mas- 
ters offers services “equal to, and, 
in some instances, better than 
those offered by the biggest de- 
partment stores.” 

At his stores, Mr. Masters said, 
all merchandise is brand new and 
sold in original factory-sealed 
cartons; refund or exchange is al- 
lowed at any time up to 30 days; 
a year’s guarantee is furnished on 
all appliances in addition to the 
manufacturer’s regular warranty; 
Masters maintains its own service 
repair department; the company 
makes home deliveries; forbids : 
switch tactics in selling, and of- | 
fers time payment plans. 

# Contending that fair trade is. 
both price-fixing and fallacious, | 
Mr. Masters said that under such 
a system “the inefficient retailer 


he is covered by the fair trade | 
blanket. 

“If every store carried the same | 
article at the same price, it would | 
be reasonable to assume that the | 
store doing the most advertising | 
would be the busiest,” he said. | 
“Since this is what the department | 
stores are doing every day, isn’t 
it logical that the smaller retail-| 


It’s a phrase you hear often when selection of a 
cover stock is being made. 


THE BECKETT PAPER COMPANY 
MAKERS OF GOOD PAPER IN HAMILTON, OHIO, SINCE 1848 


"You cont beat 
BUCKEYE” 


Printers and agency production men know, from ex- 
perience, that you cannot beat Buckeye Cover; most 
of them will say you can’t even match it—for print- 
ability, for durability, for scorability and foldability. 


Remember, if you want your catalogue, or booklet 
or house organ to be read from cover to cover—be 


sure it has a cover. To make assurance doubly sure, 
insist on BUCKEYE Cover. 


There’s a world of inspiration 
for the creative man in the 
wide range of colors and fin- 
ishes in the Buckeye Cover 
line. Complete sample book 
will be sent on request to any 
cover paper user. 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


Skin diving is currently the hottest 
novelty in sports, in areas where 
clear, not-too-cold water is available. 
Sparked by invention of the Aqua- 
lung, this new approach to under- 
water exploration is being pursued 
by young and old. In addition to 
viewing exciting new scenery, it is 
possible to pick your fish in its na- 
tive element. Commercial: Burgoyne 
is adept at picking your fish from 
an opaque market. 


xk * 


One-cent sales, a useful promotion 
in some markets, provide only a field 
day for hungry buyers in other spots. 
Burgoyne tests these operations to 
see whether they are potentially 
valuable sales-boosters. A soap mak- 
er, as a result of a Burgoyne study 
in Canton and Dayton, found that 
his planned one-center was not the 
proper gimmick to hoist sales, and 
dropped this plan in favor of another 
and more productive deal being 
tested in Columbus and Omaha. 


xk 


THESE 15 THRIVING CITIES ARE THE 
WORK-TABLE OF THE BURGOYNE INDEX. 
A CROSS-SECTION OF MODERATE-SIZED 
METROPOLITAN AMERICA—THESE _ TEST- 
CITIES HAVE BEEN HAND-PICKED FOR AC- 
CURATE, SPEEDY PANEL-STUDIES. 


xk 


The Smithsonian, that venerable 
institution which houses more in- 
formation and artifacts than anyone 
knows what to do with, seems to have 
’em all. It can show you the uniform 
George Washington wore when he 
resigned from the Continental Army, 
or a model of a diplodocus which 
would provide a large family with 
rib-steaks longer than they are like- 
ly to need ’em. Much more useful 
to the harassed sales executive are 
the sparkling and productive facts 
assembled by Burgoyne from studies 
made in the fifteen-city group—rep- 
resentative of sales-possibilities the 
country over. A trial run in Roanoke, 
Rockford and South Bend, for ex- 
ample, can develop interesting data. 


xk * 


Don’t be backward, boys — let us 
know what you think of “The Land- 
ing Strip.” Good for your soul and 
it won’t cost you a cent. 


pe DRUG J INDEX INE. 


FIRST WATIOMAL BANK BLDG., CINCINNATI 2, OMIO 


oe 


New Lawsuits 


Keep Broiler 


Battle Sizzlin 

| g 
| (Continued from Page 1) 
|state supreme court here, enjoin- 
‘ing Peerless Electric Inc., from 
|using its corporate name. 

| Yesterday Jay Broiler filed a 
|new suit against Peerless, charg- 
|ing unfair competition and asking 
for $500,000 damages and an in- 
junction. Justice Thomas A. 
Aurelio signed a temporary stay 
restraining Peerless from publish- 
ing or distributing circulars simi- 
lar to the one which led Jay to 
file its original $5,000,000 suit. 
The temporary stay also prohibits 
Peerless from using any advertis- 
ing which contains statements 
“that might be calculated to de- 
ceive or intimidate” the public 
and Jay’s customers. 

In his order restraining Peer- 
less from using its corporate 
name, Justice Aaron Steuer points 
out that the Peerless business is 
“owned and controlled by a fam- 
ily named _ Steinbrook. These 
people first went into this busi- 
ness as assemblers of appliances, 
under the name of Apex Distri- 
buting Co., about 1949. Later they 
did business through Royal Apex 
Electric Corp. 
= “In August, 1952,” the order 
continues, “they went into the 
manufacturing business and 
formed Imperial Broiler Corp., 
but in November the name of 
their corporation was changed to 
defendant’s present name. 

“Prior to this time, Isaac Stein- 
brook, the head of this family, had 
engaged in a number of enter- 
prises, many of which came to 
grief financially, and he was twice 
forced to go into bankruptcy. His 
financial history is, to say the 
least, unfortunate. 

“Present operations of defend- 
ant are on a wide scale,” the 
court declared, “involving large 
outlays for advertising in mag- 
azines and television. It has not 
been given any specific credit 
rating by financial institutions. 
In its advertising its corporate 
name is given very little promin- 
ence, being confined to a single 
line in small print in visual ad- 
vertisements and a single an- 
nouncement in auditory advertis- 
ing. It emphasizes the trade name 
of its products, ‘Broil-Quik.’ The 
product itself carries a_ label 
‘Broil-Quik by Peerless.’ ” 


s Justice Steuer’s order notes that 
besides the plaintiff and defendant 
there is “at least one other Peer- 
less Electric engaged in business 
in this country, and the number 
may be greater.” But the order 
points out that under the business 
law of this state, likelihood of in- 
jury to a business reputation 
“shall be ground for injunctive 
relief in cases of trade mark in- 
fringement or unfair competition 
notwithstanding the absence of 


competition between the  par- 
es 
Peerless was known in _ the 


trade as Broil-Quik Inc. when it 
changed its name last spring, and 
at the same time switched its ad- 
vertising account from the Zlowe 
Co. to Hicks & Greist (AA, May 
10). It also increased its ad budget 
by $800,000 to $2,300,000 and ex- 
panded its use of radio and tv in 
major markets. 

Its sales volume in 1953 hit $10,- 
000,000 and has been expected to 
reach about $14,000,000 by the 
end of 1954. In 1950, when it first 
lintroduced its  rotisseries, the 
|company’s sales amounted to $1,- 
/000,000. . 

Roto-Broil Corp., a subsidiary 
of Jay Broiler Co., has been in 


WILLIAM J. HANVIK, formerly adver- 
| tising manager of Toro Mfg. Corp., 
| Minneapolis, has been named an 
“account executive of Bozell & Ja- 
cobs, Minneapolis. 


business for about five years. Its 
current sales volume is reportedly 
about $12,000,000, and its 1954 
advertising budget, handled by 
Product Services Inc., is around 
$1,000,000. Roto-Broil is using tv 
spots in about 30 markets, news- 
paper ads in about 50 dailies, plus 
Good Housekeeping, Life and a 
group of shelter magazines. 


# Armand E. Lackenbach, attor- 
ney for Peerless, told AA that the 
company will change its name 
and that in all probability the 
suits and counter-suits for and 
against Jay will be settled out of 
court. 

Samuel A. Spiegel, attorney 
for Jay, said that his client is 
willing to listen to any fair prop- 
osition by Peerless, but that noth- 
ing has been proposed so far that 
is acceptable. 


Art Directors’ Adds Partners 
Art Directors’ Service, Chicago 
commercial art studio, has added 
two partners, Holmes Wilson, with 
the company since 1939 and until 
recently a sales representative of 
Sundblom, Johnston & White, and 
Robert J. Hutchison, an illustrator 
with the studio. The appointments 
were made by Loren L. Wylie, a 
partner, upon the retirement of 
W. Russell Maxwell, who with Mr. 
Wylie founded the company. 


KLX Names Two Reps 

KLX, Oakland, Cal., has ap- 
pointed Grant Webb Co., New 
York, Chicago and Detroit, eastern 
representative and Tracy Moore & 
Associates, Los Angeles and San 
Francisco, western representative. 


Westinghouse Buys Schneider 
Westinghouse Electric Corp., 


|| Atlanta, 
_| Miami, Toledo, and Wheeling ra- 
'| dio and tv markets.” 


a, ee ty 


(Continued from Page 1) 
result of the consummation of 
these transactions, the nature of 
competition will be affected in the 
San Antonio, Cleveland, Portland, 
Birmingham, Detroit, 


“In view of what has happened 


_|in recent years with respect to the 


switching of network affiliations 
after Storer entered a community 
by purchasing stations,” he added, 
“T have no doubt that the effect 
of these transactions will extend 
to network affiliation, national 
spot advertising and local adver- 
tising in some, if not all, of these 
areas.” 

Commissioner Frieda Hennock 
joined in the dissent. 


# Commissioner Hennock also 
dissented from FCC’s vote today 
approving a station on Channel 7 
at Washington, D. C., for a group 
consisting of persons in a position 
to control eight am and two fm 
Stations located in the general 
area. 

“Although I am not unmindful 
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\FCC Votes to Approve $12,500,000 Deal 
'Making Storer First to Own Six TV Stations 


of the assurances which have been 
offered to the commission as to 
the maintenance of separate man- 
agement, network contracting and 
advertising rates and policies by 
the several am stations, economic 
considerations in my opinion can- 
not help but weld the operators of 
the am stations and dilute the 
competition among them,” she 
said. 


Sly Mtg. Boosts Kurtz 

W. W. Sly Mfg. Co., Cleveland 
producer of dust filters and blast 
cleaning equipment, has appoint- 
ed William L. Kurtz assistant to 
the president, in charge of adver- 
tising and new product develop- 
ment, and to the board of direc- 
tors. Mr. Kurtz has been with Sly 
for the past five years in sales and 
engineering. 


WATV Names Petry Co. 
Edward Petry Co. has been ap- 
pointed national representative 
for WATV, Newark, N. J., an in- 
dependent tv station formerly 
handled by Weed Television. 


Pittsburgh, has purchased all the 
capital stock of Schneider Mfg. 
Corp., Muncie, Ind. Purchase price | 


manufactures torque converters. 


has not been disclosed. ol 


Production 
Manager's 
Lament 


Would that in this broad la 


of ours there were a photo | 
engraver who could give us — 
true and faithful reproductions: 


in color or black-and-white 


a 


time after time after time. 


OGOEN 


WHEELING 


INTELLIGENCER (A.M.) 
NEWS-REGISTER (P.M.) 
NEWS-REGISTER (SUN.) 


Give Your Ad Budget the Three-Way Stretch 


in This Rich WEST VIRGINIA 
GOLDEN TRIANGLE 


There's a triple threat to sagging sales curves waiting for you in this tri-city 
area in prosperous West Virginia. You get dominant coverage exclusively 
with the Ogden Newspapers . . . serviced nationally by McDevitt . . . Proof 
of the market value? These 1954 Consumer Market figures: 


POPULATION ..........455,886 
HOUSEHOLDS ..........134,480 
CS} ............$684,070,000 
RETAIL SALES .....$392,053,000 
FOOD SALES ......$108,606,000 


PARKERSBURG 


NEWS (A.M.) 
SENTINEL (P.M.) 
NEWS (SUN.) 


DRUG SALES ......$ 8,955,000 
GEN'L MDSE. .....$ 47,214,000 
APPAREL ........$ 23,376,000 
AUTOMOTIVE .....$ 73,038,000 
BM&H ..........$ 27,189,000 


FAIRMONT 


TIMES (A.M.) 
WEST VIRGINIAN (P.M.) 
TIMES-WEST VIRGINIAN (SUN.) 


Represented Nationally by GEORGE A. McDEVITT CO., INC. 
NEW YORK — CHICAGO — DETROIT — PHILADELPHIA — PITTSBURGH 
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KID STtuFF—Campbell Soup Co. and | 

17 companies licensed by it to pro-| 

duce Campbell Kids items plugged |, 

the tie-in with these and five 
more Life pages. 


Seven-Page ‘Life’ Ad 
Boosts Campbell Kids 


Premiums and Toys 


PHILADELPHIA, Oct. 283—Campbell 
Soup Co. and 17 companies li- 
censed to manufacture various 
items for children bearing Camp- 
bell Kids likenesses are using sev- 
en pages in Life, week-long spots 
on NBC-TV’s “Today” plus tie-ins 
with stores throughout the country 
to celebrate the 50th anniversary 
of Campbell’s famous promotional 
characters. The push begins Nov. 
1 with the Life ad. 

A Campbell spokesman told 
ADVERTISING AGE that this promo- 
tion, which will cost Campbell, its 
licensees department and chain 
food stores throughout the nation 
an estimated $1,000,000, will sell 
an estimated $5,000,000 in Camp- 
bell Kids items. 

The soup company licenses man- 
ufacturers of everything from 
broadcloth to wallpaper to plastic 
bowl tops to Rand, McNally books 
for children purely on the strength 
of the expanded promotion for 
Campbell. The company does not 
take any royalties. 


# In addition, Campbell itself dis- 
tributes as premiums Campbell 
Kids spoon and fork sets, a knife 
and soon will distribute a cup and 
a bowl. These are made by Oneida 
Ltd., which is planning to package 
its own make juvenile silver in 
Campbell Kids package. 

The Life section, comprising the 
heaviest single promotion ever un- 
dertaken by Campbell, is made up 
of two and a half pages in full 
color, one and a quarter pages in 
two colors and three and a half 
b&w. Included is a full page by 
Crosley Kitchens which actually is 
not a licensee but shows its kitch- 
ens with Campbell Kids decora- 
tions. A total of 37 different items 
are manufactured using this in- 
signia. 


s Supporting the entire program, 
large stores in over 50 cities will 
tie in with “Today” and the 50th 
birthday promotions. Leading out- 
lets for Campbell Kids items in 
each large city also will tie in 
with window displays, department 
displays and full-page ads in lo- 
cal daily newspapers. 

Campbell’s sales department is 
distributing some 50,000 promo- 
tion kits which include streamers, 
counter cards and life-size replicas 
of the Kids to supermarkets 
throughout the country to support 
the over-all program. The IGA 
Stores’ headquarters in Milwaukee 
took more than 2,000 kits. 

AA was told that the current 
promotion, while intensive during 
this one week, will continue inde- 
finitely. Many manufacturers are 
planning to add to the 37 items 
now being made around the Camp- 
bell Kids. 

Grey Advertising Agency, New 


York, is handling this campaign. 
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Eastman Kodak Wins 
in ‘Financial World’ 
Report Competition 


NEw York, Oct. 26—“No one 
piece of business literature is re- 
quired to convey so much under- 
standing of so many subjects to 
so many people as a company’s 
annual report. It must be the 
story of the company’s problems, 
practices and policies, its achieve- 
ments and failures of the past and 
its plans and hopes for the fu- 
ture.” 

This statement was made last 
night by Dr. Albert K. Chapman, 
president of Eastman Kodak Co., 
in accepting the gold “oscar” on 
behalf of his company for its 1953 
annual report, judged best of the 
5,000 entries in the tenth annual 
competition sponsored by Finan- 
cial World. 

Eastman Kodak Co., Dr. Chap- 
man said, has printed its report 
in booklet form since 1901, the 
company’s year of incorporation. 
Its first “modern” report, he said, 
was in 1927. Reviewing this re- 
port recently, he said, it “not only 
surprised me but deflated me. It 
made use, almost 30 years ago, of 
ideas which, I had been sure, 
were originated only in the last 
few years. 


a “We regard the annual report 
at Eastman Kodak,” Dr. Chapman 
said, “as the most important gen- 
eral publication we put out. Its 
production is one of our most 
exacting communication jobs. 

“Each year, as I review the an- 
nual reports of other companies, 
I see more evidence that the re- 
ports which business people are 
producing are being done more 
and more for the ‘customer,’ that 
is, for people in all walks of life. 
There are fewer reports that only 
specialists can understand. That’s 
a real accomplishment, and it re- 
flects the work that Financial 
World and other organizations 
have been doing.” 

Silver awards were presented 
to Allied Chemical & Dye Corp. 
for the best annual report among 
manufacturing companies; to 
Girard Trust Corn Exchange 
Bank, Philadelphia, for the best 
among financial institutions; to 
International Shoe Co., St. Louis, 
for the best in the consumer goods 
field; to Denver & Rio Grande 
Western Railroad for the best in 
the field of transportation and to 
Central & South West Corp. for 
the best annual report among uti- 
lity companies. 

Silver awards were also given 
to the Shawinigan Water & Power 
Co., Montreal, for the best of all 
Canadian entries and to American 
& Foreign Power Co., New York, 
for the best entry from Latin 
America. 


ws Annual report advertisements 
of the year were named in seven 
industrial classifications. The fol- 
lowing companies and their agen- 
cies were cited: 

Petroleum products: Sinclair 
Oil Corp. (Doremus & Co.); rail 
and air transportation: Reading 


! 


Last Minute News Flashes 
Jergen’s Tests First Entry in Detergents Field 


CrncrnnalTI, Oct. 29—Andrew Jergens Co. is planning an entry into) 
the detergent field with a new liquid dishwashing detergent called | 
Jergen’s Instant Suds. The product is being test-marketed now in Day- | 
ton and St. Louis. Newspapers are being used. Stockton, West, Burk- 
hart Co., Cincinnati, is the agency. 


McGraw-Hill Planning New Petroleum Weekly 


New York, Oct. 29—Dummies of a projected publication to be 
known as “Petroleum Week” have been shown to advertising man- 


Publishing Co. While no definite publishing plans have yet been de- 
cided, the new weekly is believed to be aimed at filling the gap which 
will be created when National Petroleum News shifts this month from 
a weekly to a monthly schedule. Harry Lee Waddell, who is publisher 
of NPN and of other petroleum field publications purchased by Mc- 
Graw-Hill from Warren Platt last year, is coordinating the projected 
new enterprise. 


Ruppert ‘Categorically’ Denies Brewery Is for Sale 


NEw York, Oct. 29—Fred M. Linder, president of Jacob Ruppert, 
sent a special letter to all of the brewery’s distributors this week, 
denying categorically that the Ruppert plant is for sale. There have 
been reports that both Pabst and a syndicate headed by Herman 
Katz, former v.p. and sales manager, were negotiating for control of 
Ruppert. Mr. Katz left the brewery late in the summer because of ill 
health (AA, Sept. 13) and is now traveling abroad. Mr. Linder says 
in his letter that rumors Ruppert is to be sold “have been so persistent 
they can no longer be ignored by me. Therefore I wish to state, em- 
phatically and categorically, that there is absolutely no foundation to 
support such rumors.” 


| 


Spector Asks Changes in NBC Spectaculars 


New York, Oct. 29—Raymond Spector, Hazel Bishop agency head, 
told a press conference this afternoon that Hazel Bishop does not want 
to pull out of its NBC-TV color spectacular deal, but that he has urged 
Sylvester Weaver, NBC president, to make a number of changes in the 
show, including cutting it from 90 to 60 minutes. He thinks NBC will 
go along, Mr. Spector said. 


Doyle Dane Bernbach Gets Regal Shoe Account 


Boston, Oct. 29—Regal Shoe Co., Whitman, Mass., has shifted its 
account to Doyle Dane Bernbach, New York. Its previous agency was 
N. W. Ayer & Son. 


Old Town Corp. Names Charles W. Hoyt Co. 


NEw York, Oct. 29—Old Town Corp., manufacturer and distributor 
of carbons, ribbons and office supplies, has named Chas. W. Hoyt Co. 
as its advertising agency, effective Dec. 1. The account was formerly 
with Ehrlich & Neuwirth. 


Knudsen Advanced at Smith, Hagel & Snyder 


NEw York, Oct. 29—William Knudsen has been elected exec. v.p. 
of Smith, Hagel & Snyder. A v.p. and art director of the agency for 
several years, he was formerly a v.p. of R. T. O’Connell Co. Miss B. J. 
Snyder, former exec. v.p. of the agency, was recently married. She 
has resigned as an officer and disposed of part of her stock. She will 
continue as a consultant. 


Burnett Gets Brand Names in ‘55; Other Late News 


e Leo Burnett Co., Chicago, will handle the 1955 consumer ad cam- 
paign of the Brand Names Foundation. Burnett succeeds H. B. Hum- 
phrey, Alley & Richards, Boston. The agency rotates each year. 


e Thomas C. Harrison, director of national spot sales for WSM, Nash- 
ville, has been named manager of the St. Louis office of John Blair 
& Co., radio station representative. He succeeds J. Chris Hetherington, 
who is retiring after 15 years in the post. 


e Agency space buyers pinched themselves this week, thinking for 
the moment the year might be 1944 instead of 1954. For the first time 
in a decade, they couldn’t buy space in a magazine. The New Yorker 
is technically sold out between now and Christmas. Limited by a 
mechanical format and by editorial considerations, the magazine will 
probably show a gain of 222 pages this year over the 3,966 pages car- 
ried in 1953. 


e Dad’s Root Beer Co., Chicago, has appointed Erwin, Wasey & Co., 
Chicago, to handle its advertising effective Dec. 1. The former agency, 
Grant Advertising, resigned the account three weeks ago (AA, Oct. 
11) to take the Dr. Pepper account. 


agers in the oil equipment and lubricant fields by the McGraw-Hill | 


Co. (Richard A. Foley); public 
utilities: Brooklyn Union Gas Co. 
(N. W. Ayer & Son); industrial 
manufacturing: General Dynam- 
ics Corp. (Gotham Advertising 
Co.); financial institutions: Chase 
National Bank of New York (Al- 
bert Frank-Guenther Law); 
chemical products: Glidden Co. 
(Meldrum & Fewsmith); consum- 
er goods: Drewrys Ltd. U.S.A. 
(Frank Kiernan & Co.). 

Bronze oscars for the annual re- 
ports judged best in 100 indus- 
trial classifications were also pre- 
sented. 

Weston Smith, exec. v.p. of 
Financial World, originator and 
director of the annual awards, 
pointed out that under the present 
rating system a merit award can 
be attained only when a report 
achieves a high standard of excel- 
lence in 1) editorial content and 
financial statistics; 2) design and 
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Admiral Will Spend 


Over $2,000,000 on 
Newspapers in ‘55 


CuHIcaGo, Oct. 28—Admiral Corp. 
will spend more than $2,000,000 
on newspaper advertising next 
year. 

In addition, the tv and appliance 
manufacturer will run 13 maga- 
zine spreads—seven in full color 
—in each of the weekly maga- 
zines. The company also will re- 
new its sponsorship of Bishop 
Fulton J. Sheen’s “Life Is Worth 
Living” weekly telecast via the 
DuMont Television Network. 

Admiral will spend $1,500,000 
on a national newspaper series of 
13 full pages in home cities of each 
of the company’s 90 distributors. 
Thirty-nine insertions also will 
run in newspapers in primary and 
secondary markets as part of its 
“super co-op” program. 


= Magazine advertising will be 
concentrated in Life, Look and 
The Saturday Evening Post. 

Russell M. Seeds Co., Chicago, 
places Admiral tv set print adver- 
tising and Erwin, Wasey & Co. 
handles broadcast media. Tatham- 
Laird recently resigned the white 
goods portion of the account to 
take on Norge division of Borg- 
Warner Corp. (AA, Oct. 11). The 
Seeds agency is expected to be 
named by Admiral as Tatham- 
Laird’s successor. 


Leigh Demonstrates 
How Displays Help 
Make Retail Sales 


Cuicaco, Oct. 28—Joe Leigh, 
chairman of the board of Einson- 
Freeman Co., Long Island City, 
put on a demonstration of the sales 
effectiveness of point of purchase 
at the Chicago Federated Adver- 
tising Club here today. 

With the aid of a special stage, 
two assistants and almost 30 props, 
Mr. Leigh not only showed how a 
wide variety of displays function 
in the store, but also demonstrated 
how they can be used with great 
effectiveness by salesmen calling 
on retailers. 

Because of the changing archi- 
tecture of stores, Mr. Leigh said 
window display was becoming rel- 
atively less important, and interior 
displays relatively more important. 
He emphasized, however, that with 
interior space at a terrific premi- 
um, displays must be engineered 
to perform a real sales function, 
as well as be attractive and atten- 
tion-compelling. 


Youngstown Kitchens Boosts 
Gimbel, Ondo, Four Others 
Youngstown Kitchens - Mullins 
Mfg. Corp., Warren, O., has pro- 
moted J. W. Gimbel, formerly in 
charge of cooperative advertising, 
to advertising manager and M. L. 
Ondo, sales manager since May, 


typography; and 3) printing and | 


paper. All entries were screened 


by a committee of security ana- |" 


lysts before being submitted to an 
independent board of judges, 
headed by Dr. Pierre R. Bretey, 
editor of the Analysts Journal. 


Folger Coffee 
Moves to C&W 


Kansas City, Mo., Oct. 28—J. 
A. Folger & Co., has moved its ac- 
count from Grant Advertising, 
Chicago, to Cunningham & Walsh. 

Although C&W recently pur- 
chased Ivan Hill Advertising Inc. 
as its Chicago office, the Folger 
coffee account will be handled 
from New York. The account is be- 
lieved to bill about $1,000,000 a 
year. 


M. L. Ondo J. W. Gimbel 

1953, to general manager of sales. 

Other new appointments include 
D. F. Sembach, formerly central 
zone manager, director of market- 
ing; J. W. Purvis, previously man- 
age of dealer sales, sales manager 
of the dealer division; Harry F. 
Howell, formerly New York zone 
manager, sales manager of the 
builder division, and W. H. Pow- 
ell has been promoted to manager 
of sales administration. 
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lines (maximum—two) 30 letters and 


column inch. Regular card discounts, 


HELP WANTED 


THE ADVERTISING MARKET PLACE § 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap — 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 


size and frequency, apply on display. 


POSITIONS WANTED 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 

209 S. State St. HA 7-1991 Chicago 


TRADE PAPER EDITOR 
A national publisher with a leading mag- 
azine in the restaurant and institutional 
field offers immediate top position on edi- 
torial staff. Editor must have experience 
in the food service field, a family man 
under 45, who is willing to relocate in 
a beautiful mid-western city. Must have 
ability to supervise others. Position offers 
attractive starting salary with future 
opportunity limited only by the individu- 
al. Send complete resume in first letter. 
All replies will be held in strict confi- 
dence. Box 7155, ADVERTISING AGE. 
200 E. Illinois St. Chicago 11, Il. 


BARNARD'S 

ALERT EMPLOYMENT SYSTEM 

Call M. L. Barnard—Frank Vell 
202 S. State W A2-2306-07 Chicago 
Wanted Writers Permanent Jr. and Sr. 
writers for industrial sales and_ service 
copy. Journalism grad or English major 
preferred. Must have mechanical aptitude. 
Include brief personal history, references, 
education, work experience, recent snap- 
shot, and starting salary. Midwest loca- 
tion, leading manufacturer. Reply Box 


St., Chicago 11, ll. 

MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 53-4424 
BANKERS BLDG. CHICAGO 3, ILL. 
Artist-Layout for mid-west agency. Must 
be versatile-capable of creating indus- 
trial, retails and consumer ads. Min. of 
5 years exp. Salary depends on experi- 
ence. Bonus arrangement and one week 
vacation after 6 months. Send complete 
resume with one sample of work to 

Box 7158, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


ADVERTISING PLACEMENTS 


BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Il. F16-1155 


7115, ADVERTISING AGE, 200 E. Illinois | 


ART DIRECTOR - PRODUCTION MAN) 
wants position with opportunities. Will | 
relocate anywhere. 36. Extensive back- 
ground of actual experiences in Engrav- 
ings, Art, Printing, Type, Agencies, Pub- 
lishing. Box 7154, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. | 


Adv. space salesman (43), employed, seeks | 


trade paper representation. Diversified 
experience. Aggressive, personable, de- 
pendable. Full charge New York office, 
or assistant. Good opportunity more im- 
portant than initial compensation. 


Box 7152, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


PRINTING EXECUTIVE— 
SALES MANAGER—SALESMAN 


Top-notch rep able to efficiently 
direct efforts of others. Complete 
knowledge of graphic arts. Good 
organizer. Looking for permanent 
connection with a challenge. 

Box 162 — ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING PERSONNEL 


Employer—Employee 

Investigate 

our active confidential service. 
Betty Clem 

CADILLAC EMPLOYMENT 

AGENCY, INC. 
Suite 614 
220 S. State © WAbash 2-4800 ® Chicago, III. 


WHAT ARE YOU LOOKING FOR IN A 
TV-RADIO-ADVERTISING MAN? 
Experience? Here’s 7 solid years of it! 
Versatility? It’s proved in  production- 
copywriting-pkg show-directing record. 
Reliabilitv? Top-level Chicago men will 
verify it. Contact congenial worker at: 
Box 7156, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
COPY CHIEF offers outstanding creative 
talent to Agency seeking high readership 
copy. All media. Box 7151, ADVERTIS- 
ING AGE, 200 E. Illinois St., Chicago 11, 

Ill. 

WHY HIRE A FULL TIME WRITER? 
| Give us the facts-we'll write your copy 
freelance. We'd rather sell than be clever. 
| 


Some layout...lots of mail order exp. 
THE TWO CHIEFS 
Box 7129, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
SALES REPRESENTATIVE AVAILABLE 
| Former media sales executive offers you 
| hard hitting, low pressure representation 
| in metropolitan NYC. Wants product, ser- 
|vice or medium. Wide contacts among 
agencies, manufacturers. Thoroughly ex- 
perienced sales promotion & merchandis- 
ing. 
Box 7157, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


REPRESENTATIVE WANTED 


RESEARCH MANAGER 
Somewhere in the newspaper or agency 
field, there’s a man who has a strong 
flair for research, who knows its applica- 
tion for practical selling purposes. 

He’ no academician interested in re- 
search for research’s sake. He understands 


its use as a selling tool. He knows the 
difference between good and bad research, 
seeks the former, shuns the latter. 


East Coast (not New York City) has this 
opening. 
If you think this opportunity is for you, 


about a newspaper and its market. Include 
salary requirements in your first letter. 
Naturally, everything will be held in con- 
fidence. 
Box 7143, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


its place as a companion to promotion and | 


One of the largest newspapers on the 


tell us what you are doing now, what) 
you'd like to do, what you think newspa- | 
per research should do to provide an ad- | 
vertising staff with selling ammunition | 


| PUBLISHER'S REP to handle Eastern ad- 
vertising for a new class magazine for 
men. Must be primarily interested in 
publicity type advertising. Write giving 
full particulars to 

Box 7138, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


REPRESENTATIVES AVAILABLE 


Advertising, Public Relations Agency 
with blue chip contacts plus creative 
| selling staff offers exceptional opportun- 
| ity to represent medias; publications and 
{other reliable organizations. 

Box 7153, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


BUSINESS OPPORTUNITIES 
Interested in buying established or new 
trade paper. All replies held in confi- 
| dence. 

Box 7150, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
Modernize your approach 
To grass roots America j 
Buy by the inch in good ABC weeklies | 
Like Sanders ABC 3, Livingston Co., N.Y. | 


| 


Get the most you can out of 
your advertising program... 
the extras that help make a 
campaign successful. 


Here are some actual results 
achieved by a talented, ex- 
perienced advertising execu- 
tive for one of the country’s 
leading advertisers, a leader 
in its field: 


@ Sales increased for a spe- 
cific population group. A 
cut-to-measure advertis- 
ing and promotion pro- 
gram with intensive 
merchandising follow- 
through did it. 


@ Greater dealer support 
received. Sales organiza- 
y a tion made the most of a 
price advantage through 
use of a specially de- 
signed selling tool. 


@ Retailer enthusiasm built. 
A special full scale direct 
mail program sold the 
brand and its advertising 
to them effectively. 


DISCOVER THE HIDDEN POWER 
IN YOUR ADVERTISING 


At 36, he is a mature ad- 
vertising man, thoroughly 
grounded in the techniques 
that make people buy. With 
full responsibility for the 
creation, development and 
administration of a $1,000,000 
advertising program, he has 
used these techniques to dig 
out and make use of every 
bit of power in his campaigns. 
He is a member of the ex- 
ecutive staff participating in 
overall planning. 


His fine blending of genuine 
creativeness and strong ad- 
ministrative ability has given 
him a successful record with 
his present employer for al- 
most eleven years. He now 
seeks a greater challenge 
with a growing organization 
as advertising manager or ac- 
count executive. 


He can be reached by writing 


GOOD OPPORTUNITIES 
FOR P.0.P. DISPLAY SALESMEN 


contacting agencies & major advertisers. 
Leading convertor-printer offers liberal 
commission arrangement on fine quality 
custom printed Displays Streamers—ace- 
tate and plastic—multi-colors—self-adher- 
ing for indoor or outdoor use. Also offer 
plastic pennants—other specialties. All ter- 
ritories open. Box 154, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


it Could Be An Important 3¢ 


. . « the postage you'll spend in writing 
for my résumé. Creative copywriter in 
late ‘20s’ with proved record on many 
national accounts, industrial, dealer and 
consumer levels. Experienced in all media, 
strongest on magazine copy. Familiar 
with production and traffic. 
Box 155 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


NEW YORK REPRESENTATION 
OFFERED 


Established publishers’ representa- 
tive is prepared to service your ac- 
counts and sell new advertisers. 
Details arranged Ld Pe. 
VICTOR J. CONROY CORP. 
202 West 40 St., New York 18, N. Y. 
CHickering 4-7420 


“Our 44th Year” 


HOW ABOUT CAN-CAN? 


CAN you conjure the picture you wish in 
the reader’s mind by skillful phraseology? 

you write action-producing copy? 
CAN you submit to us an abstract show- 
ing agency experience justifying a $6,500- 
$10,000 salary? 


GLADER CORPORATION 


“The Agency’s Agency”’ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


to Box 157, Advertising Age, 
480 Lexington Ave. New 
York 17, N. Y. Prefers metro- 
politan New York area, but 
will consider relocation. 


PUBLICITY WRITER 


Exceptional opportunity for ex- 
perienced publicity writer, 30 to 
35, with established Atlantic sea- 
board chemicals manufacturer. 
Some technical background and 
photo-taking ability desirable al- 
though not essential. Letter 
should give details of education 
and experience as well as full 
ersonal data. Box 161, ADVER- 
ISING AGE, 480 Lexington 
Ave., New York 17, N. Y. 


Advertising Executive 
with promotion, 
merchandising, 


. 
sales experience 
Rich background, planning, directing, 
organizing national, retail, co-op 
budgets all media. Merchandised and 
promoted soft and packaged goods 
thru selective and mass outlets. 
Familiar sales analyses, costs, con- 
trols, etc. Past 7 yrs with top toiletry 
mfrs as ad-prom. mgr, includes 2 yrs 
sales - merchandising consultant to 
agencies and mfrs, 10 yrs with dept. 
stores. Creative, aggressive self-starter. 
Married, 37, college-trained. Will 
relocate for opportunity. 
Box 158 ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


4-A Adv. Agency 
Seeks Account Executive 
For Its 
International Division 


The man we are looking for has 
creative ability, is accustomed to 
acting on his own initiative and 
is an able organizer. He should 
have considerable experience as 
a copywriter, and a knowledge 
of foreign markets and media. 


Salary commensurate with ex- 
perience and ability. Our staff 


knows of this advertisement. Re- 
plies confidential. 


Box 160 ADVERTISING AGE 
480 Lexington Ave., N.Y. 17, N.Y. 


STANDS-TILTS-POURS—Arrowhead and Puritas Waters, Los Angeles, is 
introducing a new three-way half-gallon container for its bottled 
water in Southern California, shown with three lovely Sall Todds. 
Upright, the container is a refrigerator storage bottle; in the tilted 
position, it converts to a water carafe for the table. A more widely 
flared collar provides a non-slip handhold for pouring or carrying. 
The new container is being promoted via a teaser mailing campaign 
to food and drug buyers, trade advertising in local food and drug 
publications, and a heavy schedule of live spot announcements and 
program participations on KTTV. McCarty Co., Los Angeles, is 
the agency. 


WCPO Promotes Four 


WCPO, Cincinnati, has pro-| 


moted four members of its staff. 
They are Glenn Clark Miller, sta- 
tion director of tv and radio; Pat 
Grafton, national sales director; 
John Sweeney, business director 
and manager, and Earl Corbett, 
radio station director. 


DuMont Signs KEYD-TV 

KEYD-TV, Minneapolis-St. Paul, 
will become a DuMont Television 
Network primary affiliate in Jan- 
uary when the station goes on the 
air. 


SKIN DIVERS 


If you want to keep up with the rapid 
advancement of this new sport sub- 
scribe to the WATERBUG. Tournaments, 
record catches, underwater photography, 
diving medicine, timely news, advertised 
equipment of all kinds and humor make 
the WATERBUG a must to the diving 
enthusiast. Monthly publication. $2.50 
per year. Outside U.S.A. $3.50 per year. 
1533 Pinewood, Clearwater, Florida. 


California Opportunity 
For East or Mid-West AE who would like 
to take over small Los Angeles fully 
recognized A-1 agency. Health reasons 
force me to offer '2 or all of going firm 
now netting owner $19,000 yearly income. 
Please write your professional qualifica- 
tions and amount of money you can in- 
vest—in strict confidence, of course. 

Box 156 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 
— allied fields. 
Placement By appointment only 


59 E. MADISON + SUITE 1408 
Counselors CEntral 6-5670 


BIRCH 


Rs 
Executive 


BIRD DOG FOR SALE! 


Young experienced advertising salesmen 
(really no pup) with 6 years of hard 
selling*as a representative in the maga- 
zine and newspaper fields would like to 
— the opportunity to increase your 
sales. 
If you are interested in having a real 
“‘go-getter’’ on your sales staff, write 

x 159 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


ACCOUNT EXECUTIVE 


Experienced agency man only. Able to 
secure new business for long-established 
New Jersey agency (near New York 
City) with excellent backing facilities. 
For aggressive, right man—profit shar- 
ing and possible future partnership. 
Salary, commission, car expenses. Con- 


fidential. 
Box 152 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive rsonnel, 
you'll find men of tested abilities for 
every business and industry, in 
phases of administration, manage- 
ment, finance, research, engineering, 
presucten. advertising, sales, mar- 
eting, merchandising, distribution, 
ublic relations ... and at no 
you. Phone or write us about 
your requirements. 
ere is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 


220 Broadwey, ua tan 
BE 3-6086 


‘Agency, Client Not 
‘Employer’ in Radio 
Package Show: NLRB 


(Continued from Page 3) 
sole function was to arrange time. 
Since the client had entered into a 
contract with the station requiring 
the station to provide a package 
show, the station was held to be 
the employer. 

This latest case involved two 
Puerto Rican stations, a union, and 
Publicidad Astro, agency for Col- 
gate-Palmolive Co. and Gillette 
Co. 

The case was further compli- 
cated by the fact that the stations 
delegated responsibility for pre- 
paring some of the package shows 
to producers and directors. But 
NLRB said this did not relieve the 
stations of basic responsibility as- 
sumed under the original contracts. 


AGENCY MUST WITHHOLD 
TAX: REVENUE BUREAU 

WASHINGTON, Oct. 27—The In- 
ternal Revenue Service ruled to- 
day that the client may be the ac- 
tual employer of a demonstrator, 
but the advertising agency passing 
out the paychecks is responsible 
for withholding federal taxes. 

The case under consideration 
involved an_ unidentified state 
citrus commission and its uniden- 
tified advertising agency. Though 
the agency collected a commission 
on-the sum it paid the demonstra- 
tors, Internal Revenue said it was 
serving merely as the paying 
agent of the client. It held, how- 
ever, that the agent is expected to 
make the customary income tax 
deductions from pay checks. 

In ruling that the client was the 
employer, it pointed out that the 
manager of the citrus commission 
often hired some of the demon- 
strators, made all the arrange- 
ments for demonstrations, in- 
structed demonstrators as to the 
nature of the services to be ren- 
dered and assigned demonstrators 
to tieir locations. 


Two Join Doherty, Clifford 

Roxane Cotsakis, formerly with 
Compton Advertising, and Stephen 
G. Birmingham, previously with 
the advertising department of 
Gimbel Bros., New York, have 
joined the copy department of Do- 
herty, Clifford, Steers & Shenfield, 
New~ “ork. 


Robert Wechsler Joins B&B 
Robert Wechsler has joined the 
publicity-promotion staff of Ben- 
ton & Bowles, New York. Before 
joining B&B, Mr. Wechsler was 
|public information director of the 
|National Assn. for Mental Health. 
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Small Brewers 
Will Be Squeezed, 
Says A. E. Fein 


(Continued from Page 3) 
just purchased property on which 
he will build a new addition cost- 
ing more than $4,000,000. 

“These well-financed producers 
are taking advantage of new or 
improved facilities, located in im- 
portant markets, which give them 
distinct price and shipping advan- 
tages. 


= “As competition becomes pro- 
gressively rougher, I believe you 
will see more major producers in- 
stalling their own branches to 
intensify their distribution, mer- 
chandising, and promotion opera- 
tions in major markets. 

“If you hope to survive,” 
Fein told the wholesalers, 
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(We have many Market Studies available). Shouldn't you investigate? 


fort and commercial-industr 
Dealers are 


and parts to the Nation’s 7-3, 
million oilburner owners. Our field 


is buying $350,000,000 worth of 
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'must have a long-term contractual | 
relationship with a strong regional | 


or national brewer to insure a 
regular flow of merchandise for 
distribution into your own mar- 
kets. 

“But,” he warned, “you have no 
permanent guarantee that the lines 
you represent today will be avail- 
able to you tomorrow.” 

Speaking of prices, Mr. Fein 
cited the situation in St. Louis. 
“When Budweiser dropped its 
price to the local level of $2.35 for 
a case of 12-ounce bottles,” he 
said, “it took undisputed leader- 
ship of the St. Louis market at 
the expense of other local pro- 
ducers and substantially increased 
its volume in its own home mar- 
ket. 


“Certainly, Budweiser could not Pfeiffer Opens Service 

Jack L. Pfeiffer, art director of 
Royal & de Guzman, New York, | 
has resigned to open a consulta- 
tion service under his own name. 


extend such drastic price reduc- | 
tions into all markets without loss 
of prestige and profit. Budweiser’s 


distributors in other areas are 
thoroughly satisfied with their 
regular price structures. They 


don’t want them disturbed. 


= “But there is no guarantee that 
Budweiser, or any other producer, 
will not similarly reduce price 
schedules in other markets if it 
decides this is the only way to 
maintain or improve its distribu- 
tive position. 

“The present price situation,” 
Mr. Fein said, “reflects, in part, 
the determination of brewers af- 
fected by previous strikes to re- 
cover their lost markets. In most 
cases, these companies have sub- 
stantially increased their promo- 
tional budgets and are trying to 
recoup their leadership through 
price cuts and deals. This inevi- 
tably will continue until their re- 
spective positions are regained. 
When this has been accomplished, 
price structures may become more 
stable.” 

Mr. Fein pointed out that some 
producers have “gained temporary 
sales advantages through the pro- 
motion of low-calorie beers and 
other advertising gimmicks. But 
the industry as a whole,” he de- 
clared, ‘will not receive any per- 
manent benefits until all of its 
associated interests concentrate 
and collaborate on increasing the 
popularity of the beverage. 

“It became increasingly appar- 
ent,” he said, “that the new trend 
in population exercises greater in- 
fluence on current beer consump- 
tion than existing price schedules. 


a ‘When our recent heavy crop of 
new babies grows up, you will ob- 
serve greater marketing potentials. 
Beer sales will rise proportionate- | 
ee 

Commenting briefly on industry 
advertising programs, Mr. Fein 
noted that progressive manage- 


“The substantial increase in the! 
allocation of brewers’ advertising 
budgets for tv is partly attribu- 
table to the use of spot commer-| 
cials. 
promotion has a direct impact on) 
the popularity and volume of, 
brands.” 

Mr. 
brewing industry needs a unified 
industry marketing research pro- | 
gram, underwritten by the entire. 
industry, to find out what makes 
the business tick, why consumers 
do or do not drink malt beverages | 
and what type of copy or appeal | 
will induce them to buy more.) 
This type of basic and continuing | 
study of industry marketing prob- 
lems is sorely needed, he said. 


Obviously, this type of 


Fein suggested that the) 


ments are making more effective 
use of their promotional expendi- | 
tures through surveys to measure 
public preference and the impact 
of various media. 

But this activity is a drop in the | 
bucket, he said, and it is not con- 
sistent. Too often, he said, “the 
advertising pitch is ‘slap-happy’ 
and is based on somebody’s hunch 
or whim, or is tried because it has 
been used by a local or national 
competitor. 

“The advertising expenditures 
of brewers during 1940 were 50¢ 
per barrel,” Mr. Fein said. “Today 
the figure is approximately $1.50, 
or three times more than it was 
14 years ago. 

“In a recent issue of Television 
Age, reporting a survey of brew- 
ers, it was reported that the in- 
dustry is currently spending $37,- 
000,000, or roughly 30% of its total 
promotional budget for television 
advertising. 


= “In a similar but more detailed 
study, conducted by Research 
Corp. of America about five years 
ago, it was revealed that during 
1948 brewers spent 1.4% of their 
promotion budget on tv, and this 


figure rose to 3.3% in 1949. 


Sw 


G. C. WALLINGTON 


Account Executive & Secretary 
Charles L. Rumrill & Co., Inc. 


ROCHESTER, NEW YORK 


Are you getting Today’s News of your Business TODAY? You are not, most likely, 
if you are an office skimmer of Advertising Age. It was this problem that prompted 
Mr. Wallington to order AA sent to his home. Says he: 


“All of us in this business live in a world where Christmas comes in July, autumn leaves 
turn and fall in April, and bathing suits blossom in December. 


“I suppose that this constant living in the future tends to make us impatient of 
anything that smacks of staleness. Most of us want today’s news of our business today, 
not weeks or months hence. 


“Ad Age brings me news while it’s fresh, every Monday. This gives me a chance to 
read it, digest it, and evaluate it at my leisure. I have found that a quick office skim 
through just isn’t enough.” 


Why not try out Mr. Wallington’s way of digesting Advertising Age at your leisure? Once 
you do, you'll make home study a lifetime habit. A year’s subscription—52 issues—costs 
you a modest $3, less than 6¢ a copy! With it you get, FREE, a valuable handbook, 
“These Ads I Like,” a compilation of advertising campaigns reviewed for Advertising Age 
by Fairfax Cone, President of Foote, Cone & Belding. 


Advertising Age, Dept. N1, 8 
200 E. Illinois St., Chicago 11, Illinois | 
Please enter my 1 year subscription to Advertising Age at the regular $3 ‘ 
rate and send me free a copy of “These Ads I Like” by Fairfax Cone. | 
Name ‘ 
Firm - 
(— Home a 
CO) Office Address | 
City. Z State i Z 
C $3 enclosed C Bill me later O Bill Firm =! 
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Says RAY MEE 
Advertising Manager 
WESTCLOX 


Division of General Time Corp. 


“You would think that after wrestling with 
advertising problems all day, a man would want to 
read about something else when he gets home at 
night. This certainly doesn’t apply to me on Monday 


nights—Advertising Age is a ‘must’ with me 


for home reading every Monday evening. 


‘From cover to cover, I find your newspaper 


informative and stimulating.” 


Ray Mee 


For the past fifty years Westclox has adhered largely to 
growing its own advertising managers. For Ray Mee, his 
start was at the bottom of the totem pole—on the company’s 
freight-loading platforms back in 1927. It wasn’t long before 
he made a considerable jump to the sales promotion depart- 
ment, where he spent seven years learning how to shape 
and sharpen sales materials. . 


From there he was advanced to the export division, an ex- 
perience that serves him well today in Westclox’s world-wide 
advertising activities. In rounding out his training, Mr. Mee 
was next assigned to a five year stint of selling on the road. 
He remembers that his first call resulted in one of the 
biggest orders up to that date. A thoughtful management, 
careful not to dampen the enthusiasm of an eager young 
salesman, didn’t tell him until two years later that the 
order was never shipped because of bad credit. 


Finally, the cycle of indoctrination brought Mr. Mee to 
the advertising department which he now heads. At West- 
clox, the advertising manager is an integral part of manage- 
ment and has a hand in policy making all along the line, 
thus Mr. Mee is thankful for the broad experience gained 
through this “growing their own” program. 


important to important people | 


200 E. ILLINOIS ST. 
CHICAGO 11, ILL. 
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